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mSPAPER  BOYS  TO  BE  EXEMPTED  sion.  That  finding  was  not  reviewed 

by  the  federal  courts,  but  in  view  of 

IN  PROPOSED  U.  S.  LABOR  LA  W  trSoid^f  Iht 

- -  Different  treatment  for  the  “metro- 

nnerv  Says  His  Bill  Setting  16  Years  as  Minimum  Age  politan”  newspapers  from  that  visited 

^  ^  upon  non-metropolitan  newspapers 

Has  No  Application  to  Carriers  as  They  Are  —a  throw  back  to  the  NRA  code  days 

1  •  o  •  1  — looms  as  a  certainty. 

Engagetl  in  a  Service  Trade  “Even  in  the  treatment  of  national 

problems  there  are  geographical  and 
By  JAMES  J.  BUTl.ER  industrial  diversities  which  practical 

WASHINGTON,  D.  C.,  May  25—  tion.  In  the  AP  case,  the  National  statesmanship  cannot  wholly  ignore,” 
V  Predicated  wholly  upon  the  Labor  Relations  Board  was  sustained  President  commented  in  his  mes- 
Kr  of  Congress  to  regulate  inter-  in  its  contention  that  the  collection  sage. 

commerce,  President  Roosevelt’s  and  dissemination  of  information  is  This  quotation,  of  coures,  had  no 
(anmendations  for  new  labor  legis-  an  interstate  pursuit.  In  the  Virginian  dir^t  reference  to  newspaper  pub- 
ion  exempt  newspaper  carriers  from  Railway  case,  it  was  "'»ld  that  back  lishing,  but  It  propounded  a  principle 
(proposed  regulation  fixing  16  years  shop”  employes  are  subject  to  federal  guidance  of  Congress  and  the 

the  minimum  age  for  employment,  regulation  when  they  are  an  essential  Labor  Standards  Board,  an  entity 
tOnimum  wages  and  maximum  part  of  an  interstate  movement.  The  which  will  be  created  to  administer 
ffs  in  that  age  classification  like-  latter  case  seems  to  remove  all  chance  *he  law. 

K  exclude  carriers.  that  the  production  of  a  newspaper 


which  will  be  created  to  administer 


latter  case  seems  to  remove  all  chance  *he  law. 


»  exclude  carriers.  that  the  production  of  a  newspaper  ^  ^  u  u/  i  l  i. 

stprcsentative  William  P.  Connery  might  be  distinguished  from  actual  j vi**** ♦  *  * 

Massachusetts,  author  of  the  House  transportation  of  copies,  and  the  for-  White  House  did  not  suggest 

1  to  carry  out  the  President’s  pro-  mer  held  intrastate.  Such  a  legal  many  hours  should  institute  the 

ftls,  explained  the  proposed  law  principle  was  enunciated,  however,  in  work  week,  nor  what  the  minimum 
6  no  application  to  carriers  because  the  Carter  coal  case,  which  resulted  should  te.  As  to  the  former,  it 

!y  are  engaged  in  a  service  trade,  in  death  of  the  first  Guffey  coal  case  understood  the  Whito  House  sug- 

d  also  because  they  do  not  oT>^-ate  by  declaring  manufacturing,  mining  S^sted  40  hours,  but  Representotive 
interstate  commerce.  The  Con-  and  agriculture  are  not  per  se  in  in-  Connery,  co-author  of  me  Black- 
Hsman  conferred  with  the  Presi-  terstate  commerce.  Connery  30-hour  week  bill,  held  out 


interstate  commerce.  The  Con- 
Uman  conferred  with  the  Presi- 
nt  before  drafting  his  bill  and  sub- 
Eed  the  completed  measure  to  him 
’  approval. 

No  Mention  of  Carriert 
Fm  Connery  bill,  40  pages  in  length, 
dch  places  the  White  House  man- 
sin  shape  for  committee  considera- 
D,  makes  no  specific  mention  of 
t^per  boys.  But  the  President, 
ded  no  doubt  by  the  administra- 
:s  experience  in  the  Schechter 
t  has  clearly  exempted  all  purely 
si  trades  and  those  not  directly 
Nening  interstate  commerce,  from 
(prohibitions  he  hopes  to  see  made 
tat  this  session  of  Congress. 
Regulation  in  those  fields  he  con- 

to  be  a  fimction,  and  a  duty 
«11,  of  the  states. 

’Although  a  goodly  portion  of  the 
tds  of  American  industry  move  in 
estate  commerce  and  will  be  cov- 
«i  by  the  legislation  which  we  rec- 
cend,  there  are  many  purely  local 
(suits  and  services  which  no  fed- 
il  legislation  can  effectively  cover,” 
i  President  stated. 

Held  Stimulus  to  State  Action 
Ho  state  is  justified  in  sitting  idly 
and  expecting  the  federal  govem- 
nt  to  meet  state  responsibility  for 
se  labor  conditions  with  which  the 
te  may  effectively  deal  without  fear 
urineighborly  competition  from  sis- 
states.  The  proposed  federal  legis- 
™  should  be  a  stimulus  and  not  a 
drance  to  state  action.” 

of  the  requirements  and  prohibi¬ 
ts  of  the  Connery  bill  would  affect 
'  ■taper  publishing,  as  distinguished 
®  local  distribution.  There  is  no 
ssption  which  would  permit  em- 
^ent  of  children  under  16  years 
“ge  as  office  boys,  copy  boys,  in 
Imailmg  room,  or  elsewhere. 

Special  T reatment  for  Press 

^'cisions  in  the  Wagner  labor  rela- 
«  artcases,  particularly  the  Asso- 
M  Press  suit,  indicate  no  special 
WiCnt  of  newspaper  publishing 

IS  requisite  under  the  constitu- 


Subject  to  Commerce  Clause 


Connery  30-hour  week  bill,  held  out 
for  30  hours  a  week.  A  compromise 
of  35  hours  would  be  satisfactory  to 


Newspaper  publication  was  held  both  sides,  the  Congressman  intimated 
subject  to  federal  law  under  the  com-  after  he  introduced  his  bill.  A  wage 
merce  clause  in  the  Blackwell  (Okla.)  of  40  cents  an  hour  as  a  standard,  to 
Journal  case,  decided  several  months  be  lowered  in  exceptional  cases,  was 
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likely  to  be  urged  upon  Congress. 

For  several  months,  Washington 
correspondents  have  been  predicting 
the  President’s  message,  but  almost 
unanimously  have  forecast  recom¬ 
mendation  of  a  40-hour  week,  40  cents 
an  hour  minimum,  and  16  years  as  the 
child  labor  provision.  It  is  under¬ 
stood  that  exactly  those  proposals- 
were  contained  in  the  reconunenda- 
tions  and  in  the  draft  of  the  bill  vmtil 
last  week,  when  the  President  de¬ 
cided  te  leave  those  matters  to  Con¬ 
gress,  content  to  outline  the  basic 
principles  and  stop. 

Bill  Guarded  Against  Pitfalls 

Unlike  the  hastily  drafted  and 
speedily  enacted  National  Industrial 
Recovery  Act,  the  Coiuiery  bill  has 
been  carefully  examined  and  passed 
upon  by  legal  experts  in  the  Depart¬ 
ment  of  Justice.  They  guarded 
against  pitfalls  which  doomed  the 
Blue  Eagle  by  specific  provisions  lim¬ 
iting  application  of  the  law  to  inter¬ 
state  commerce  as  defined  in  Supreme 
Coimt  decisions;  and  they  eliminated 
the  “pants  pressers”  as  the  service 
trades  have  been  collectively  de¬ 
scribed  by  foes  of  NRA. 

One  of  the  first  witnesses  who  will 
be  summoned  when  the  committee 
hearings  begin,  will  be  Robert  Jackson, 
assistant  attorney  general  in  charge 
of  anti- trust  cases.  Jackson  will  be 
expected  to  assure  Congressmen  that 
no  legal  flaws  exist  in  the  urogram, 
and  that  the  bill  comes  well  within 
the  ccwnmerce  clause. 

F.  D.  R.  Attitude  Conciliatory 

The  President’s  attitude,  as  reflected 
in  his  message  to  Congress,  was  alto¬ 
gether  conciliatory,  as  contrasted  with 
past  utterances  concerning  “economic 
royalists.”  Observing  that  the  over¬ 
whelming  majority  of  persons  have 
lost  patience  “with  that  small  minority 
which  vociferates  today  that  pros¬ 
perity  has  retiumed,  that  wages  are 
good,  that  crop  prices  are  high  and 
that  government  should  take  a  holi¬ 
day,”  the  President  attempted  the  role 
of  apologist  for  that  group:  “The 
truth  of  the  matter,  of  course,  is  that 
the  exponents  of  the  theory  of  private 
initiative  as  the  cure  for  deep-seated 
national  ills  want  in  most  cases  to 
improve  the  lot  of  mankind.” 

Representative  Connery  hopes,  he 
said,  to  begin  hearings  next  week  and 
will  urge  a  speedy  and  favorable  re¬ 
port.  The  companion  bill  in  the  up¬ 
per  house  will  be  sponsored  by 
Senator  Hugo  Black  of  Alabama. 
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Artist  Rossman  of  Boston  Post  limns  notables  at  testimonial  dinner  May  19, 
to  Henry  B.  Humphrey,  Boston  advertising  agency  chief,  on  his  50th  anniver¬ 
sary  as  head  of  his  own  agency.  The  drawings  appeared  in  the  Post,  May  20. 


iV.  y.  Afl  Men  Phone  from 
Friday  to  Thursday 

First  incoming  commercial  call  on 
the  new  radio  telephone  service  be¬ 
tween  America  and  China  was  made 
May  20  by  William  B.  Benton,  tele¬ 
phoning  from  Shanghai  to  Atherton 
W.  Hobler,  president  of  Benton  & 
Bowles,  Inc.,  New  York  agency.  It 
was  then  shortly  after  noon  Thurs¬ 
day  in  New  York,  early  Friday  in 
Shanghai.  Mr.  Benton  is  making  a 
trip  arovmd  the  world,  and  in  the  fall 
will  take  up  new  duties  cis  vice-presi¬ 
dent  of  the  University  of  Chicago. 
Until  his  resignation  a  year  ago,  he 
was  chairman  of  the  board  of  Benton 
&  Bowles,  Inc. 
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ROCKEFELLER  DEATH 
PHONED  TO  SERVICES 

Simultaneous  Call  Arranged  Years 
Ago  by  Ivy  Lee  to  Eliminate 
“Death  Watch”  and 
Scoop  Possibility 

A  simultaneous  phone  call  to  the 
three  press  associations  broke  the 
story  of  the  death  of  John  D.  Rocke¬ 
feller,  Sr.,  early  Sunday  morning. 

Tliis  arrangement,  to  eliminate  the 
“death  watch”  by  the  press  associa¬ 
tions  and  so  that  no  one  would  get  a 
scoop,  was  arranged  many  years  ago 
during  the  time  of  Ivy  Lee.  T.  J.  Ross, 
Lee’s  successor  in  handling  the  Rocke¬ 
feller’s  public  relations,  received  the 
word  from  Rockefeller,  Jr.,  as  had 
been  arranged,  and  he  in  turn  called 
the  Associated  Press,  United  Press 
and  International  News  Service  on  a 
“conference  hookup”  giving  aU  the 
story  simultaneously. 

Bob  Bendmr’a  Idoa 

Westbrook  Pegler,  columnist  in  the 
World-Telegram,  Monday  wrote  that 
this  call  was  “hilfilling  an  agreement 
proposed  several  years  ago  by  the  late 
Bob  Bender,  who  was  then  news 
manager  of  the  United  Press.  Mr. 
Bender  realized  that  the  old  man’s 
time  was  almost  up,  but  he  wanted 
to  avoid  the  bother  and  expense  of  a 
constant  death  watch  over  a  period 
of  years  and  put  the  idea  up  to  Mr. 
Lee,  who  agreed  to  play  ball.” 

Tlie  story  was  an  easy  one  to  cover. 
Mr.  Rockefeller’s  activities  have  been 
limited  and  closely  watched  for  the 
last  two  decades  so  that  covering  the 
story  was  mostly  a  library  job. 

Uniooraat  Gets  Book  Rightm 

Universal  Service  seciu^  exclusive 
world  ri^ts  to  a  book  written  by  Mr. 
Rockefeller,  Sr.,  years  ago  and  pub¬ 
lished  in  April,  1909.  “Random  Remi¬ 
niscences  of  Men  and  Events,”  origi¬ 
nally  was  published  by  Doubleday, 
Doran  &  Co.,  and  reprinted  in  Janu¬ 
ary,  1937,  by  them.  &ymour  Bericson, 
editor  of  Universal,  says  that  the  en¬ 
tire  book  will  be  issu^  in  14  instal¬ 
ments.  Tlie  first  appeared  May  25. 

The  Associated  Press  released  May 
25  an  interview  with  John  D.  Rocke¬ 
feller,  Jr.,  concerning  the  latter’s 
father,  which  had  been  obtained  in 
February,  1935,  by  Edward  J.  Neil. 
Neil  wrote  the  story  and  submitted  it 
to  Rockefeller,  Jr.,  who  approved  it 
but  asked  that  it  not  be  published. 
Permission  was  given  for  its  release 
after  the  elder  Rockefeller’s  death. 
Neil  is  now  in  Spain  covering  the  war. 

"Kidnapped”  Rockefeller 

Sam  Lederer,  former  Chicago  Daily 
If  etas  reporter,  now  engaged  in  pub¬ 
licity  work,  recalled  this  week  how  he 
“kidnapped”  John  D.  Rockefeller  for 
almost  an  hour  and  obtained  an  ex¬ 
clusive  interview  when  the  multimil¬ 
lionaire  was  in  Chicago  in  1907  to  tes¬ 
tify  in  the  famous  case  presided  over 
by  Federal  Judge  Kenesaw  Mountain 
Landis.  Lederer  was  assigned  to 
cover  Mr.  Rockefeller’s  movements 
while  in  Chicago.  He  was  fortimate 
in  getting  into  the  same  elevator  with 
Rockefeller  and  found  himself  shoul¬ 
der  to  shoulder  with  the  oil  king. 
“You’re  the  hardest  man  in  the  world 
to  get  to,”  said  Lederer.  “Why,  bless 
you,  my  boy,”  replied  Rockefeller, 
“here  we  are  together.  It  wasn’t  hard, 
was  it?  I  like  newspapermen.  I  have 
a  great  many  friends  among  them, 
and  if  you  ever  come  to  Ohio  I  will 
let  you  play  golf  with  me.” 

Having  won  Rockefeller’s  confi¬ 
dence,  Lederer  arranged  to  “kidnap” 
toe  multimillionaire,  along  with  Har¬ 
old  F.  McCormick,  for  an  hour’s  cab 
ride. 

King  Features  Syndicate  is  releas¬ 


ing  a  life  of  Rockefeller  written  some 
time  ago  by  John  T.  Flynn.  ITie  story 
in  book  form  was  published  in  19^ 
by  Harcourt,  Brace  &  Co.  King  ac¬ 
quired  the  rights  to  it  about  three 
years  ago  and  it  has  been  abridged 
considerably  for  newspaper  publica¬ 
tion,  to  run  about  36  instalments.  It 
is  said  that  Flynn  submitted  the 
manuscript  to  the  Rockefeller  family 
at  times  and  incorporated  their  sug¬ 
gestions  into  the  work. 

First  Guild- AP  Meeting; 
UP  Election  Planned 

Executives  of  the  Associated  Press 
met  Wednesday  morning  for  their 
first  meeting  with  the  American  News¬ 
paper  Guild.  Hie  meeting  concerned 
only  New  York  office  employes. 

Nothing  definite  was  accomplished 
in  this  preliminary  meeting.  Bjrron 
Price,  executive  news  editor  of  the 
AP,  reported  an  “amicable  discussion,” 
and  Morris  Watson,  vice-president  of 
the  guild,  who  resigned  from  the  AP 
last  week  after  being  reinstated  sev¬ 
eral  weeks  ago  by  virtue  of  the  Wag¬ 
ner  Act,  stated  that  the  guild  “made 
good  headway  in  an  explanatory 
sense.” 

Next  Meeting  June  18 

Due  to  the  absence  of  most  guild 
officials  during  the  next  few  weeks  at 
the  guild  convention  in  St  Louis  the 
next  negotiations  meeting  was  set  for 
June  16. 

Byron  Price,  William  McCleery,  AP 
Feature  Service  editor,  and  Edward 
Stanley,  executive  editor  of  the 
photo  service,  represented  the  man- 
ag«nent 

Guild  negotiators  were:  Morris  Wat¬ 
son,  Milton  Kaufman,  executive  secre¬ 
tary  of  the  New  York  Guild;  James 
Kieran,  New  York  Times,  and  Mor¬ 
gan  Hull,  ANG  organizer. 

UP  Election  Details 

The  management  of  the  United 
Press  met  May  20  with  the  guild  and 
Mrs.  Elinore  Herrick,  NLRB  regional 
director,  to  arrange  details  for  a  con¬ 
sent  election  among  UP  editorial  em¬ 
ployes. 

Hugh  Baillie.  president  of  UP,  stated 
that  “progress  is  being  made  with  the 
details.  The  major  disagreement  is 
over  the  right  of  bureau  managers  to 
vote.  The  management  claims  these 
are  editorial  employes  performing  su¬ 
pervisory  duties,  and  that  therefore 
none  of  them  should  be  included  in 
the  election.” 

Morris  Watson  stated  that  there  are 
63  UP  bureaus  in  the  country  in 
which  the  manager  does  not  have  su¬ 
pervisory  duties,  that  is,  the  right  to 
hire  and  fire,  and  that  most  of  these 
are  guild  members  and  should  there¬ 
fore  receive  the  benefits  of  collective 
bargaining. 

Decision  on  the  question  was  left  to 
Mrs.  Herrick.  Ballots  for  the  vote 
will  be  distributed  a  week  after  she 
announces  a  rtaling. 


Sail  for  Europe 


Mr.  and  Mrs.  John  A.  Park,  of  Raleigh, 
N.  C.,  as  they  sailed  from  New  York 
recently  aboard  the  SS  Carinthia  to  at¬ 
tend  the  Rotary  International  Conven¬ 
tion  at  Nice,  France.  Mr.  Park  is  pub¬ 
lisher  of  the  Rcdeigh  Times. 


AFL  Dismisses  Stevens ; 
Guild  Convention  Topics 

Chicago,  May  26 — ^Following  action 
here  Sunday  of  the  Chicago  Newspa¬ 
per  Guild  voting  to  support  CIO  af¬ 
filiation  by  the  American  Newspaper 
Guild  at  its  forthcoming  St.  Loitis 
convention,  Don  Stevens,  AFL  guild 
organizer,  was  notified  of  his  imme¬ 
diate  dismissal  by  President  William 
Green  of  the  AFL.  While  no  official 
reason  was  given  in  Green’s  wire  to 
Stevens,  the  latter  was  of  the  opinion 
that  local  guild  action  favoring  CIO 
affiliation  probably  was  the  cause  of 
his  discharge. 

Stevens  declined  to  comment  be¬ 
yond  stating  he  will  continue  as  in¬ 
ternational  organizer  for  ANG,  head¬ 
quartering  for  the  present  in  Chicago, 
and  will  file  charges  with  the  NLRB 
against  Green. 

National  Guild  developments  in  re¬ 
cent  weeks  point  to  three  major  topics 
to  be  discussed  at  the  coming  conven¬ 
tion  June  7  to  12,  most  important  of 
which  probably  will  be  constitutional 
changes. 

The  report  of  the  International  Ex¬ 
ecutive  Board  backing  up  the  CIO 
and  the  guild’s  letter  explaining  why 
it  did  not  send  delegates  to  the  AFL 
council  meeting  in  Cincinnati  this 
week  will  probably  project  the  CIO 
discussion  into  the  foregroimd.  It 
is  expected  that  the  lEB  will  recom¬ 
mend  that  the  ANG  affiliate  with  the 
CIO.  Another  topic  will  be  the  status 
of  business  office  guilds. 
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Akron,  O.,  May  24— Chargfaw  it’ 
Judge  Walter  B.  Wanamaker  i  ^ 
tempted  to  censor  the  prea,  l  recei 
Guinther,  attorney  for  Walter  Iki  pizatii 
row,  editor  of  the  Akron  Timei.p^  It  the 
filed  a  brief  with  the  court  of  a  * 
peals  May  22  asking  that  the  triha 
set  aside  a  sentence  of  $50  in  jj  A 
imposed  by  Wanamaker  on  the  tditg 
'The  brief  grows  out  of  the  coarj  I® 
tion  of  Morrow  of  being  in 
of  court  in  the  Summit  County 
dom  of  the  press”  case  which  had  i  * 
birth  in  an  attempt  by  Wanamaker  ^ 
impose  a  full  curtain  of  secrecy  tlxn 
the  actions  of  a  special  grand  jur 
Morrow’s  newspaper  had  )j  teh  a 
order  and  had  published  facta  coi  it® 
ceming  the  jury,  claiming  that  ti 
law  did  not  specifically  give  fa 
maker  power  to  set  forth  the  type  i 
order  he  issued.  ptecti 

linewi 

Judge  s  Power  QuestisssJ  d( 
Guinther  told  the  appellate  ew 
that  the  judge’s  order  was  not  bw  liEnia 
on  any  power  given  him  by  t^  lU  iciatec 
law,  and  that  it  exceeded  the  jurat  fcportt 
authority.  prfed 

“It  is  censorship.  It  is  a  i  avs  i 
the  ri^ts  of  persons  to  puUah  li  ary  '< 
formation  except  by  permissiao  of  i  idusi 
agency  of  the  government  It  ii  d  sn-T.r 
same  kind  of  censorship  udiidt  ia  ta  mpla 
ployed  by  governments  of  thii  prese  irty  i 
age  across  the  sea,”  Guinther  said,  ss  ha 
Morrow’s  attorney  declared  that  ti 
judge’s  ruling,  if  carried  to  its  h^ 
conclusion,  would  force  the  remor 
of  the  grand  jury  from  the  courtbon 
because,  being  in  the  courthouae,  i  jiiho 
presence  would  be  known  to  viani 
doers  who  might  threaten  those  vi  ihri 
in.  The  judge,  in  imposing  the  seoec  kt,  i 
order,  had  given  as  one  reason  fork  bcisio 
ruling,  a  desire  to  protect  grand  jm  os  < 
and  witnesses  from  possible  gan|d[ 
retribution.  fcntiv 

Guinther  also  pointed  out  that 
grand  jury  was  a  public  body  and  ij  Ntw; 
Judge  Wanamaker’s  own  gi^  ju^ic 
The  court  of  appeals  will  hear  MJhtray: 
row’s  plea  against  Wanamaker's  it 
ing  at  9:30  am.,  June  1st.  thm  i 


W 


Postal  Telegraph 
Using  Newspaper  Spe^s 

Postal  Telegraph  this  weA  i  ' 
sumed  newspaper  advertising  af 
several  years’  absence  from  dail 
with  a  schedule  in  morning  P  , 
I»rs  in  26  cities.  Copy  runs  ‘ 
lines  and  features  the  reduced  nh  ’ 
letter  rate  effective  June  1.  Copy  v 
appearing  in  the  following  cits  ®  “ 
New  York,  Omaha,  Cinciim  ti,  Clet 
land,  Oklsdioma  City,  Portland,  Oi 
New  Orleans,  Philadelphia,  Pit 
burgh,  Memphis,  Dallas,  Ft.  W(f  ® 
Houston,  Salt  Lake  City,  Seattle,  B 
mingham,  Los  Angeles,  San  Francis#®  * 
Atlanta  Chicago,  Baltimore, 

Detroit,  Minneapolis,  Kansas  Cfl 
St.  Louis. 

Marschalk  &  Pratt,  Inc.,  is  handl 
the  accoimt  and  W.  E.  Johnscm  i* 
accovmt  executive. 

In  addition  Postal  is  starting  a 
ries  of  radio  programs  costing  $8di 
and  ruiming  for  52  weeks  on 
Hearst  New  York  State  network  of 
stations:  WINS,  New  York;  Wi 
Albany;  WIBX,  Utica;  WMBO, 
burn  and  Syracuse;  WSAY,  " 
ter;  and  WBNY,  Buffalo. 


To 

itendi 


TEXAS  PRESS  LEAGUE 
The  Texas  Daily  Press  League,! 
has  moved  to  larger  Chicago  quar^ 
at  360  N.  Michigan  Ave. 


Editor  &  Pnblishpr  for  May  I’M.  1937 


OW  NEWS  MAY  BE  PROTECTED  BY  LAW 

asi-Property  Attributes  Give  It  Equity  Jurisdiction  in  Pirating  Cases^Separate  Copyrights 
Needed  for  Substantial  Changes  in  Various  Editions  and  in  “Literary  Style”  of  Articles 


I  that  legal  protection  has  the  By  FRANK  THAYER 

\  Associate  Professor  of  Journalism,  School  of  Journalism,  University  of 

I  his  publication  ga  •  Wisconsin;  associated  with  law  firm  of  Swanson  db  Dodge,  Chicago,  on 

receives  from  a  news  serv  -  cases  dealing  with  law  of  the  press. 


by  which  the  large  newspaper  func¬ 
tions  is  represented  in  a  lesser  degree 
by  the  non-metropolitan  press,  prac¬ 
tically  all  the  daily  newspapers  of 
which  group  are  members  or  clients 


diere  legal  protection  as  to  the  covery.  The  event  once  disclosed  newspaper  while  not  possessing  any  of  press  associations, 
of  news  stories  in  a  particular  therefore  may  be  regarded  as  com-  better  right  than  any  member  of  the  legal  concept,  the  newpaper 

ication?  If  there  is  such  protec-  n^on  property  unless  the  facts  con-  public  does,  nevertheless,  have  better  repr^ents  a  busmess,  not  dissimilar 

how  may  such  protection  be  cerning  it  are  protected  as  herein  means  and  opportunity  for  the  re-  to  other  types  of  commercial  enter- 

later  explained.  If  the  facts  of  an  porting  of  the  general  run  of  events  i j 

To  many  in  the  newspaper  pro-  event  are  known  to  but  one  person,  than  does  the  non-professional  writer.  ‘nstituUon  should  have  equitable  pro- 
n  the  foregoing  questiwis  are  that  person  has  exclusive  right  to  The  second  term  of  the  equation  tecoon  in  toe  self-same  fashiim  as 

ng,  or  at  least  misunderstood  such  facts;  unless  compelled  to  do  or  the  acquisition  of  facts  pertinent  other  busmess. 

there  is  a  background  knowl-  so,  he  need  not  reveal  the  facts  to  to  the  event  involves  a  system  for  Conduct  Bumincmm 

of  the  legal  problem  involved,  any  one  in  the  world;  the  exception,  learning  about  the  existence  of  facts,  , 

fcws  has  often  been  said  to  be  ^f  course,  is  that  one  person  knowing  the  gathering  of  the  facts,  and  the  right  to 

rty,  but  the  law  does  not  justify  certain  facts  may  be  forced  to  reveal  preparation  of  the  facts  for  publica-  ,  «ct  r^Md  this 

a  conclusion.  News  has  also  toem  upon  threat  of  contempt  of  tion.  A  devastating  fire  may  destroy  ®  *  mtangible  prop- 

called  a  commodity  but  as  such  court;  if  two  persons  know  certain  a  small  city  in  Idaho;  for  example;  Y’  rigni  protwted  by  mjimction 
not  possessive  of  the  right  to  be  facts,  either  may  be  compelled  to  re-  there  is  likely  a  correspondent  there  ®  ot  unfmr  com^tition. 

ed  property.  The  question  as  to  ygal  them  if  such  facts  are  pertinent  who  files  a  report  of  the  facts  to  a  busmess  is 

erty  rights  in  news  or  the  legal  to  g  trial,  unless  the  information  may  press  association;  all  newspaper  clients  tu- 

t^ection  given  to  a  particular  piece  legally  regarded  as  a  privileged  oi  members  of  the  association  would  •  *  seems  mat  inis  rigtit  is  pro- 

MWS  is  not  a  new  one.  In  1918  it  comm^ication.  have  the  benefit  of  that  particular  \  of  a 

decided  by  the  United  States  set  of  facts  expressed  in  news  story  ,  ^  niilk  route  by  a  former  em- 

me  Court  in  the  case  of  the  All  Eventt  Not  PaWic  form.  The  member  newspaper  could  P  these  c^es  indicate  that  it  is 

uational  News  Service  v.  the  As-  All  events  of  course  are  not  public,  use  the  facts  or  it  could  disregard  e  par  icular  customer  that  rep- 

ted  Press,  39  Supreme  Court  There  are  secret  events  as  of  a  secret  them  as  unimportant  to  its  particular  ^  pri^rty  interest,  but  rather 

rter  68,  that  news  might  be  re-  society  pledge,  or  a  secret  agreement  readers  or  subscribers.  ®  names,  the  contacts,  and  the  sys- 

ed  as  quasi-property  and  that  a  between  individuals.  If  another  dis-  _  .  .  .  .  _  muity,  representing  time, 

««v.iation  orieinatine  a  news  rovers  c,,ph  events  or  airreements.  he  Equipped  to  Aecertam  Facte  Jabor  money,  and  management,  for 


rter  68,  that  news  might  be  re-  society  pledge,  or  a  secret  agreement  readers  or  subscribers 
ed  as  quasi-property  and  that  a  between  individuals.  If  another  dis-  c  ■  j  a 

association  originating  a  news  covers  such  events  or  agreements,  he  Equipped  to  Aece 

and  its  member  papers  have  may  so  report  them  independently  The  newspaper  is  eqi 


Equipped  to  Aecertain  Facte  labor,  money,  and  management,  fo: 
The  newspaper  is  equipped  not  only  wltich  ^stem  protection  is  afforded. 


lusive  right  to  such  story  imtil  its  perhaps  at  his  personal  peril,  but  to  ascertain  facts  about  events,  but  “^sis  ot  ^uity  s  right  to 

mercial  value  as  news  to  the  there  is  no  general  law  preventing  also  to  publish  them  in  newsprint  p^mnl  H 


plainant  (the  AP,  the  originating  him  from  so  doing, 
y  in  this  case)  and  all  its  mem-  Take  the  automobile  accident,  for  print  or  newspapers  over  a  wide  area.  is  given  ousine^  py  mjunc- 

has  passed  away.  example.  Any  one  who  sees  the  The  metropolitan  newspaper  repre-  case  of  depredations  upon 

.  event  may  report  the  event.  If  there  sents  a  large  investment  in  its  physi-  b^ness  and  its  system  either  by  a 

hoteetion  front  Radio  Statione  ^  merger  of  two  large  banking  cal  equipment,  its  building  owned  or  omer  employe  or  by  a  competitor. 

Protection  of  newspapers  from  un-  houses,  the  outsider  who  ascertains  leased,  its  telegraph,  telephone,  cable  “  seems  cle^  and  well  established, 

itted  appropriation  of  news  by  the  facts  may  report  them.  and  wireless  systems  or  affiliations,  news  garnering  and 


and  to  distribute  such  printed  news-  complete  and  adequate  relief  at  law, 
print  or  newspapers  over  a  wide  cU'ea.  protection  is  given  business  by  injimc- 
The  metropolitan  newspaper  repre-  case  of  depredations  upon 

nts  a  large  investment  in  its  physi-  business  and  its  system  either  by  a 
il  equipment,  its  building  owned  or  *c^er  employe  or  by  a  competitor, 
ased.  its  telegraph,  telephone,  cable  ,  seems  clear  and  well  established. 


event  may  report  the  event.  If  there  sents  a  large  investment  in  its  physi- 
is  a  merger  of  two  large  banking  cal  equipment,  its  building  owned  or 


stations  would  seem  to  be 


le  facts  may  report  them. 

Much  of  the  news  that  appears  in 


as  well  as  its  contracts  with  news  distribution  by  an  organization  sys- 
and  feature  service  agencies.  Such  a  cmatically  organized  for  that  purpose 


ded  upon  the  principles  estab-  toe  press  is  so  discovered  and  re-  and  feature  service  agencies.  Such  a  nia«caiiy  organized  for  that  purpose 

■  in  the  INS  v.  AP  case;  how-  ported;  the  event  so  reported  may  be  newspaper  has  a  staff  of  employes  protect^agamst  unfau-  com- 

in  the  recent  Supreme  Comt  likewise  told  by  others  who  hear  which  it  has  trained;  it  has  estab-  ,  evidence  of 

on  in  KVOS,  Inc.,  v.  AP  relief  about  that  event.  lished  news  “runs”  or  “beats”  by  elation  of  toe  right  to  conduct  a 

denied  on  the  jurisdictional  The  newspaper,  however,  has  no  which  it  periodically  contacts  many 

ds  rather  than  on  the  sub-  exclusive  right  to  report  public  news  sources  for  possible  news.  P  ocedural  errors, 

live  law  on  the  merits  of  the  events;  this  right  is  clearly  protected  Its  investment  in  capital  goods  runs  cmM,  Y® 

by  the  First  Amendment  to  the  U.  S.  into  huge  sums;  its  typesetting,  stereo-  Mi>asi-property,  or  such  property  that 


oy  me  rirsi  rviiieiiuiiieui  lu  uie  vj.  o.  nr^ccoccoe  *u  *  t 

News  stories  as  such  have  an  m-  Constitution  in  declaring  the  right  of  typing  and  printing  machinery;  its  native  of  a 

ic  quality,  different  from  purely  freedom  of  speech  and  freedom  of  equipment  for  mailing  and  other 
y  composition.  News  is  fleet-  the  press.  The  situation  is  that  the  forms  of  distribution.  This  system  Yff  „  ^  limsdiction 

it  is  of  value  for  the  moment.  ^ _  _  .  _ c^e  of  unfair  competition. 


it  is  of  value  for  the  moment, 
as  out  of  date  as  last  year’s 
Ciiendar  or  classical  literature,  so  far 
pi  ralue  to  the  journalistic  profes- 
ia  may  be  concerned.  It  is  this 
ntrinsic  element  that  the  newspapers 
rah  to  protect,  not  necessarily  the 
itaary  style  in  which  the  particular 
lay  may  be  expressed.  True  enough, 
k  literary  style  of  some  special  dis- 
■ich  by  a  noted  war  correspondent 
» political  observer  the  newspaper 
By  wish  to  protect;  it  may  of  course 
b  so  under  the  Copyright  Act.  The 
iroblem,  however,  is  not  with  the 
P*cial  story  by  an  outstanding 
fnter,  but  rather  with  the  mine-run 
ype  of  news  that  day  to  day  becomes 
k  essence  of  the  newspaper’s  value 
0  the  reader. 

Seeking  a  Formula 

To  appreciate  properly  and  under- 
tadingly  the  problem  involved  in 
k  protection  of  news  stories,  it  is 
“•pful  to  disintegrate  a  news  story 
Dto  its  elements.  It  is  said  that  a 
®*ntist  remarked  one  time  that  he 
»uld  understand  nothing  unless  it 
expressed  in  the  terms  of  a 
®®ula.  The  news  story  may  be  so 
'jessed,  as  follows: 
me  news  story  is  equivalent  to  X 
event)  plus  Y  (the  acquisition  of 
^  pertinent  to  the  event)  plus  Z 
w  rhetorical  expression  of  the  facts, 
®^is,  literary  expression), 
me  event  itelf  is  ordinarily  publici 
or  may  be  made  so  upon  dis- 


Four  Big  Stories  ^^StreamerefV^  on  Page  1 


{357.857  j 


DAILY 


TIMES  riza 


VatfteJ  iHake  Veuj/ 


F.D.R. 

•^kDead 

At  97 


He  Has  a 
Big  Day 


A  Son 

r>  7^^ 

Is  Born  ' 


Reproduction  of 
Chicago  Times'  in¬ 
teresting  front  page. 
May  24,  showing 
how  the  tabloid 
newspaper  played 
four  big  news 
stories  on  the  same 
page  under  a  script 
heading:  “Names 

Make  News.” 


Death 

Takes 


The  third  part  of  the  equation  given 
for  explanatory  purposes  concerns  the 
literary  style,  order  of  statement,  and 
expression  in  which  the  news  story  is 
written.  At  common  law,  any  literary 
work,  if  unpublished,  remains  the 
property  of  toe  writer.  So  soon  as 
publication  is  made,  common  law 
copyright  is  lost,  and  the  particular 
literary  expression  becomes  public 
property. 

Copyright  Act  Clear 

Statutory  copyright,  foimded  upon 
the  United  States  Constitution,  Art. 
1.  Sec.  8,  No.  8,  makes  up  for  the  de¬ 
ficiency  of  the  common  law.  The  gen¬ 
eral  provisions  of  the  Copyright  Act 
are  sufficiently  clear;  wlmt  may  be 
copyrighted  may  be  easily  ascertained 
in  so  far  as  such  publication  is  stand¬ 
ard  literary  material.  For  the  pur¬ 
poses  of  this  study,  the  question  arises 
as  to  how  far  the  Copyright  Act  aids 
the  newspaper. 

The  registration  of  a  copyright  for 
a  newspaper  must  follow  the  usual 
requirements  for  copyright,  the  appli¬ 
cation,  the  paying  of  the  required  fee, 
the  giving  of  notice,  and  the  filing  of 
two  complete  copies  of  the  newspaper. 
If  substaintial  changes  are  made  in  the 
editions,  even  though  these  editions 
bear  the  same  date  line,  a  separate 
copyright  should  be  sought  for  the 
substantially  changed  edition.  Provi¬ 
sion  for  copyrighting  the  entire  news- 

(Continued  on  page  39) 
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Editor  &  Publisher  for  May  29 ,  1937 


CRITICS  CRITICIZED  AT 
THEATRE  MEET 

Writers  Defend  Craft  at  New  York 

Session  Debates  Restrictions  by 
Play  Producers  —  Plan 
Called  “Dictation” 

Drama  critics  were  criticized  and 
defended  at  this  week’s  sessions  of  the 
American  Theatre  Council’s  first  an¬ 
nual  convention  at  the  Hotel  Astor, 
New  York  City,  as  Brock  Pemberton, 
theatrical  producer  and  himself  a 
former  critic,  raised  the  question  of 
the  craft’s  importance  to  the  theatre. 

In  a  five-point  program  for  im¬ 
provement  of  theatrical  conditions, 
introduced  at  Monday’s  opening  ses¬ 
sion,  Pemberton  suggest^  that  an 
“amicable  arrangement”  should  be 
made  whereby  it  would  be  optional 
with  a  producer  to  have  his  shows  re¬ 
viewed  carefully  or  covered  as  news 
events.  This  idea  was  roiuidly  op¬ 
posed  by  speakers  at  Tuesday’s  lunch¬ 
eon  session,  which  was  conveniently 
devoted  to  a  discussion  of  "The  Thea¬ 
tre  and  the  Dramatic  Critic,”  and  was 
championed  by  subsequent  speakers 
during  the  afternoon  discussion. 

Alternate  Plan  Offered 

Bums  Mantle,  drama  critic  for  the 
New  York  Daily  News,  said  that,  in 
all  his  experience  as  a  newspaper  man, 
he  had  never  known  a  publisher  who 
would  submit  to  such  “dictation”  as 
Pemberton  proposed.  He  offered,  as 
an  alternate  suggestion,  that  any  pro¬ 
ducer  who  felt  that  his  attraction  had 
been  unfairly  treated  by  a  particular 
critic  should  protest  to  the  editor  of 
the  offending  journal  and  call  the  critic 
to  his  own  defense,  "nris  privilege, 
he  said,  has  not  been  generally  utilized 
by  producers. 

Good  critics  of  the  drama  are  scarce 
and  always  have  been  scarce.  Mantle 
told  the  convention. 

“In  35  years  of  association  with  the 
theatre,”  said  Mantle,  “I  have  been 
most  frequently  told  that  all  the  best 
critics  are  either  dead  or  have  been 
absorbed  in  other  occupations.  Occa¬ 
sionally  you  hear  of  good  critics  in 
other  cities.  Always  in  other  cities.” 

The  service  of  the  critic  to  the  thea¬ 
tre  in  arousing  “reader-interest”  was 
particularly  stressed  by  John  Ander¬ 
son,  drama  critic  for  the  New  York 
Evening  Journal,  who  said  that  the 
critic’s  whole  intention  is  to  “try  to 
guide  the  public  to  the  theatre  and 
keep  alive  an  interest  in  it.” 

“We  go  there,”  he  said,  “and  give, 
as  truly  and  honestly  as  we  can,  a 
direct  opinion  of  the  play.  The  only 
bad  critic  is  the  one  who  always  likes 
plays  and  makes  no  distinctions.  The 
good  critic  is  the  one  who  liked  yaur 
last  production.” 

Proposal  Called  Prepoeteroue 

Barrett  H.  Clark,  head  of  the  play 
service  bureau  of  the  Dramatists 
Guild,  characterized  Pemberton’s  pro¬ 
posal  as  “preposterous”  at  Wednes¬ 
day’s  session.  Mr.  Clark  spoke  at  the 
afternoon  session  of  the  convention, 
which  was  addressed  by  such  play¬ 
wrights  as  Maxwell  Anderson,  Marc 
Connelly,  Paul  Green  and  Arthur 
Kober.  A  proposal  to  subsidize  a  cer¬ 
tain  number  of  young  playwrights  in 
an  effort  to  encourage  the  production 
of  more  good  plays  was  heartily  ap¬ 
proved  by  Mr.  Anderson,  who  quali¬ 
fied  his  approval,  however,  with  the 
comment  that  he  did  not  think  the 
future  of  the  theatre  depends  upon 
the  success  of  any  such  project. 

Declaring  that  the  films  have  as 
much  diance  of  surviving  the  legiti¬ 
mate  theatre  as  “a  celluloid  dog  chas¬ 
ing  an  asbestos  cat  through  hell,” 
Anderson  fired  a  witty  and  excoriat¬ 
ing  broadside  at  Hollywood.  Ander¬ 
son,  twice  winner  of  the  Pxilitzer  Prize 
and  Drama  Critics’  Circle  prize 


awarded  to  the  best  play  of  each 
year,  added  that  he  had  no  respect 
for  any  man  who  rated  the  movies 
above  the  theatre,  or  even  placed  them 
on  the  same  level. 

U.  S.  Hat  Beet  Theatre 

Anderson  stated  that  until  now  no¬ 
body  had  ever  heard  of  helping  the 
theatre,  adding  that  “governments  tax 
it,  scalpers  scalp  it,  unions  hold  it  up, 
dramatists  quarrel  with  producers, 
moving  pictures  devour  its  children  as 
fast  as  they  appear — and  still  our 
theatre  is  the  center  of  civilization  in 
New  York  and  in  the  United  States 
and,  quite  amazingly,  the  foremost 
theatre  of  the  world.” 

Declaring  that  art  was  a  matter  of 
endurance,  h'r  further  stated  his  opin¬ 
ion  that  ev(  n  the  best  movies  are  but 
“soup  from  the  same  Hollywood  can,” 
and  the  product  of  an  invention  that 
will  disappear  as  soon  as  that  inven¬ 
tion  has  been  superseded. 

Business  Papers  Elect 
E,  H,  Ahrens  President 

Problems  of  cost,  selling  and  pro¬ 
motion  featured  the  discussions  be¬ 
fore  the  Associated  Business  Papers’ 
spring  confer¬ 
ence  held  at 
Hot  Springs,  Va., 

May  20-22.  More 
than  100  business 
paper  executives 
attended,  repre¬ 
senting  90  per 
cent  of  the  pub¬ 
lisher  members. 

Edward  H. 

Ahrens,  presi¬ 
dent  of  the  Ah¬ 
rens  Publishing 
Company,  New 
York,  was  elec¬ 
ted  president.  He  will  succeed  Paul 
I.  Aldrich  of  National  Provisioner, 
Chicago.  He  Judd  Payne  was  re¬ 
elected  vice-president  and  secretary. 

Other  officers  elected  were  D.  H. 
Hansen,  Domestic  Engineering,  vice- 
president,  and  Roy  Dickinson,  Print¬ 
ers’  Ink,  treasurer. 

Executive  Committee  Re-elected 
TTie  following  were  re-elected  to 
the  executive  committee:  Walter 
Painter,  Power  Plant  Engineering, 
Chicago;  Raymond  Bill,  Sales  Man¬ 
agement,  New  York;  W.  J.  Rooke, 
W.  R.  C.  Smith  Publishing  Company, 
Atlanta;  Roy  V.  Wright,  Simmons- 
Boardman  Company,  New  York. 
Three  new  members  of  the  board  in¬ 
clude  Mason  Britton,  vice-president 
of  McGraw-Hill  Publishing  Company, 
C.  A.  Musselman,  president  of  Chil¬ 
ton  Publishing  Company,  Philadel¬ 
phia,  and  Paul  I.  Aldrich,  National 
Provisioner,  Chicago. 

Ways  and  means  of  increasing  th" 
folios  of  business  papers  was  one  of 
the  important  topics  of  the  meeting. 
The  report  of  the  special  committee 
on  promotion  was  presented  and  it 
was  decided  to  undertake  a  sales  pro¬ 
motion  and  advertising  program  in 
behalf  of  business  papers  as  advertis¬ 
ing  media. 

The  annual  dinner  May  21  was  a 
surprise  testimonial  to  E.  H.  Shaw, 
Power  Plant  EIngineering,  and  H.  G. 
Lord,  McGraw-Hill  Publishing  Com¬ 
pany.  Both  Messrs.  Shaw  and  Lord 
were  presented  with  illuminated 
scrolls  and  platinum  studs  and  cuff 
links  in  honor  of  their  many  years 
of  faithful  service  to  business  paper 
publishing.  Because  of  Mr.  Shaw’s 
inability  to  attend  due  to  recent  ill¬ 
ness,  a  direct  long-distance  connection 
was  established  between  the  banquet 
hall  and  his  Chicago  home. 

A  resolution  expressing  the  sorrow 
of  the  group  over  the  death  of  Merton 
Covey  Robbins,  chairman  of  the  board 
of  Robbins  Publishing  Co.,  New  York. 


Bingham  Gets  Civic  Medal  Syracuse  Ad  Plan  to  Be 


Topic  at  Retail  Sen 


Barry  Bingham,  right,  co-publisher 
of  the  Louisville  Courier-lournal  and 
Times,  is  ^hown  accepting  from  the  Rev. 
Felix  N.  Pitt,  award  committee  chair¬ 
man,  the  gold  medal  given  May  22  by 
the  United  States  Junior  Chamber  of 
Commerce  for  1936  outstanding  civic 
service  to  Louisville.  Mr.  Bingham  was 
the  unanimous  choice  among  five  nom¬ 
inees.  The  award  had  been  planned 
for  January  hut  was  delayed  by  Louis¬ 
ville’s  flood,  during  which  Mr.  Bingham 
<listinguished  himself  and  for  which 
WHAS.  the  newspapers’  radio  station, 
has  l>een  given  the  Columbia  Broad¬ 
casting  System’s  annual  award  for  out¬ 
standing  service. 


Daily 


ISews  Wins  Crusade 
Against  ^Shorts'  Ban 

When  the  Court  of  Appeals  invali¬ 


dated  the  Yonkers,  N.  Y.,  ban  on 
wearing  shorts  in  the  city  this  week, 
it  was  a  victory  for  the  New  York 
Daily  News. 

Last  summer  a  News  reporter, 
Rosaleen  Doherty,  with  a  male  re¬ 
porter,  invaded  Yonkers  in  shorts  to 
bring  about  a  test  case.  She  was  ar¬ 
rested  and  fined  and  later  appealed 
the  case. 

In  an  editorial  Thursday,  the  News 
said  “the  decision  is  a  victory  for 
common  sense  as  well  as  for  the 
News.  A  pair  of  shorts  is  the  logical 
summer  hike  costume  for  man,  woman 
or  child.” 

The  editorial  concluded:  “Inconsis¬ 
tently,  perhaps,  we’re  just  as  glad  to 
see  the  indoor  nudists — burlesquers, 
night  club  entertainers,  etc. — ^being 
forced  to  retreat  somewhat.  Without 
being  inconsistent,  you  may  favor  the 
freedom  of  the  knees  on  the  beaches, 
and  also  believe  that  the  freedom  of 
the  tease  has  gone  too  far  in  the  night 
clubs  and  burlesque  shows.” 
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Methods  for  increasing  retail 
volume  to  ride  with  the  smiM?eCOr< 
American  prosperity  will 
the  themes  to  be  discussed  at  the  p  I 
tail  Advertising  Conference  at  4 
thirty-third  annual  convention  qI 
Advertising  Federation  of  Amerio 
be  held  at  the  Hotel  Pennsy'^, 

New  York,  June  20  to  23.  The 
Conference  will  be  held  TuestT 
morning  and  afternoon,  June  22. 
jor  Benjamin  H.  Namm  of  the 
Store,  Brooklyn,  N.  Y.,  will  piesidt 
Major  Namm  will  display,  witi  til 
aid  of  greatly  enlarged  reprod’j.::^  ^ 
examples  of  good  and  bad  n 
advertising.  One  point  in  ^ 

Namm’s  talk  will  be  that  retaO  si 
vertising  must  be  freed  of  messjJ 
which  are  in  bad  taste  or  whid^ 
represent  or  exaggerate  merchiat, 
claims. 


Dr.  Kenneth  Dameron,  of  OhioSta' 
University,  president  of  the  Adveti 
ing  Club  of  Columbus,  will  haw  5 
his  subject  “What  Will  the  New  Ci? 
sumer  Conscioiisness  Mean  to  lU.i 
Advertising?” 


To  Describe  Copy  Pies 

Stephen  P.  Toadvine,  H,  preiiae- 
of  the  National  Association  of  Betti 
Business  Bureaus  and  manager  of  & 

Better  Business  Bureau  of  Syracr® 

N.  Y.,  will  tell  the  Conference  of  ft 
accomplishments  of  his  Bureau 
bringing  together  the  retailws,  new; 
paper  publishers  and  Better  Buse 
Bureau  in  Syracuse  in  a  plan  by  wide! 
all  retail  advertising  copy  offered  fo: 
publication  in  the  city’s  dailiei  mus 
meet  certain  definite  standards.  Ihi 
censorship  plan  which  is  coming  to 
widely  known  in  Better  BusinesBo 
reau  and  newspaper  circles  is  the  re 
suit  of  the  joint  effort  of  Mr.  Toadru)e| 
and  J.  D.  Bamum,  publisher  of  tlef 
Syracuse  Post- Standard. 

Other  speakers  will  include:  M.' 

Lois  B.  Himter,  of  the  New  Yak  d 
fice  of  N.  W,  Ayer  &  Son,  fera^ 

chairman  of  the  sales  promotion  fir! _ 

sion  of  the  National  Retail  Dry  Good!  ^naiTy 
Association;  Frank  A.  Black, 
associated  with  William  Filene’s  SorJ  ^jor 
Company,  Boston;  Mrs.  Bernice  nuj 
Gibbons,  advertising  manager  oi  ^ 
Wanamaker’s,  New  York;  Karl  Fbei  ij^g 
presidmt-manager  of  the  Cindnna  j  rfdom 
Better  Business  Bureau,  who 
have  as  his  subject  “How  We  ^tinn 
Handled  the  Comparative  Price  Probe  jjnj 
lem  in  Cincinnati.”  aons  q 
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ROTO  IN  SLIGHT  GAIN 

Chicago,  May  24 — Newspaper  roto¬ 
gravure  advertising  in  April  showed 
an  increase  of  19,938  lines,  or  2.2  per 
cent,  according  to  figimes  released 
here  today  by  Kimberly-Clark  Cor¬ 
poration.  The  total  for  April  amoimt- 
ed  to  941,722  lines  as  compared  with 
921,784  in  April,  1936.  National  roto 
again  led  local  gitivure,  with  the 
former  showing  a  gain  of  15,908  lines, 
or  2.8  per  cent.  Locml  increased  4,030 
lines,  or  1.2  per  cent,  over  the  same 
month  a  year  ago.  Total  national  rate 
linage  last  month  aggregated  593,837, 
as  compared  with  577,929  a  year  ago. 
Local  roto  totaled  347,885  as  com¬ 
pared  with  343,855  the  same  month 
in  1936.  Monotone  gravure  led  again 
with  887,978  lines  as  compared  with 
53,744  lines  in  color  roto. 


Martin’s  WO  Campmgn  ns 
Opens  10,000 

A  new  sales  record  is  claimed  I 

J.  H.  Owen,  vice-president  of  McKk 
son  &  Robbins,  Inc.,  New  York, 
general  manager  of  its  liquor  di' 
sion,  in  announcing  that  his  compi' 
has  opened  10,000  additional  new  s; 
counts  with  retail  outlets  in  the 
thirty  days.  Gardner  Adver^Ef 
Company,  New  York,  is  the  age^ 

‘"This  phenomenal  showing  is 
entirely  the  result  of  sales  effort®- 
though  the  actual  credit  belongs 
the  sales  department  and  the  increase| 
volume  is  reflected  in  our  sales 
said  Mr.  Owen.  “We  still  reoo^ 
it  was  largely  due  to  the  intellig^^ 
merchandising  of  the  newspaper  i®- 
vertising 


“There  is  no  question  in  my 
but  that  the  Martin’s  WO  Scc!^ 


CLUB  CHANGES  NAME 
The  executive  committee  of  the 
Fourth  Estate  Club,  226  West  46th 
Street,  New  York  City,  recently 
changed  the  organization’s  name  to 
the  Fifth  Estate  Club.  The  club  met 
May  25  and  heard  two  speakers,  Mor¬ 
ris  Watson  and  R.  C.  Schindler. 


campaigns  which  are  now  runninl 
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newspapers  from  coast  to  coast  ba'I 


impressed  the  retailers. 

“Our  newspaper  plans  for  next  p 
will  be  much  more  elaborate  thtf 
and  I  expect  that  at  the  «»d  of  ® 
season  McKesson’s  line  of 
products  will  be  found  in  every  1 
grade  liquor  outlet  in  the  country  J 
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iOETECTING  LIBEL  BEFORE  IT  APPEARS 

Records  Show  System  of  Legal  Censorship  Can  Result  in  Considerable  Saving  to  Big  Dailies — 
Three  New  York  Newspapers  Checked  for  Libel  Before  Publication 


DOt 

lepJ 

“  r  rvOES  censorship  of  a  newspaper 
"  "  U  before  publication,  by  its  attor- 
prevent  libel?  To  what  extent 
.  such  a  system  of  prophylaxis  in 
What  are  the  difficulties  in  the 
of  its  application? 

in  an  effort  to  get  answers  to  these 
jc^tions.  the  writer  interviewed  the 
"omeys  responsible  for  the  conduct 
i  libel  suits  of  every  New  York 
of  general  circulation,  and 
^i'^number  of  attorneys  who  do  censor- 
work.  Their  attitude  ranged 
enthusiastic  commendation  to 
piousness  and  disapproval.  The 
ajority  felt  that  the  system  was  of 
tic  value. 

On  one  point  there  is  little  room 
•  disagreement.  Once  a  libel  suit 
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been  started,  it  must  thereafter 
%  regarded  as  a  loss  to  the  news- 
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By  M.  MARVIN  BERGER 

Member  of  the  New  York  Bar 


er,  whether  it  be  withdrawn,  set- 


Jed  or  tried.  The  expense  of  investi- 
ption,  of  retainers  and  trial  fees  is 
.wiiidcrable  and  even  a  suit  which 
no  further  than  the  service  of  a 
mmons,  involves  expense.  If  libel 
an  be  detected  before  publication  and 
iminated  by  complete  excision  or 
modification,  a  potential  loss  has  been 
iverted. 


arising  from  errors  of  fact,  comprise 
not  more  than  50  per  cent  of  the  total 
number. 

Under ttanding  of  Libel  “Hazy" 
Niunerous  cases  occur  in  which  the 
facts  are  correct,  but  the  story  be¬ 
comes  libelous  through  improper  in¬ 
terpretation  of  the  facts,  as  exempli¬ 
fied  by  defamatory  headlining  and 
striving  for  effect.  These  are  things 
which  a  properly  qualified  censor 
would  be  quick  to  change.  Further¬ 
more,  both  he  and  another  attorney 
doing  similar  work  for  another  New 
York  newspaper,  agree  that  repor- 
torial  and  editorial  understanding  of 
the  law  of  libel  is  generally  woefully 
hazy  and  incomplete. 

2.  Censorship  may  injure  a  story. 

We  quote  a  member  of  the  law 
firm  representing  a  New  York  tab¬ 
loid,  “V^ile  legal  prophylaxis  may  be 
of  some  value  in  connection  with  fea¬ 
tures  and  magazine  sections  of  a  daily 
newspaper,  it  is  difficult  to  censor 
prior  to  publication  without  injuring 
the  piquancy  of  the  story.” 


1  newspaper  into 
can  be  given  to 


Skillftd  Libel  Editing 

To  this  says  a  lawyer-censor:  “A 
newspaper  story  need  seldom  be  in¬ 
jured  by  skillful  libel  editing.  At 
times  the  censor  may  even  suggest 
ways  of  using  a  potentially  dangerous 
story,  which  other  newspapers  are 
afraid  to  touch.  Only  rarely  is  it  nec¬ 
essary  to  suppress  a  story  in  its  en¬ 
tirety  and  in  cases  where  this  has  been 
done,  the  experience  of  newspapers 
which  have  used  it,  has  usually  dem¬ 
onstrated  the  wisdom  of  ‘killing’  the 
story.” 

3.  Complete  censorship  is  imprac¬ 
ticable,  due  to  time  limitations. 

An  attorney  who  represented  the 
old  New  York  World  for  many  years 
and  is  still  active  in  libel  practice, 
says  that  a  good  deal  of  libel  slips 
into  final  editions  and  thus  evades  the 
scrutiny  to  which  earlier  editions  may 
have  been  subjected.  Other  attor¬ 
neys  also  seem  to  feel  that  in  the 


rush  of  getting 
print,  little  time 
censorship. 

Danger  Zone  Limited 

The  experience  of  newspapers  util¬ 
izing  censorship  does  not  bear  out 
this  contention.  One  attorney  tells  me 
that  he  finds  it  unnecessary  to  censor 
the  bulk  of  the  newspaper.  Foreign 
and  much  political  news  are  usually 
innocuous.  Equally  so  are  features 
and  many  wire  service  stories.  The 
danger  zone  rarely  includes  anything 
other  than  local  news,  usually  in  re¬ 
ports  of  crime  and  law  suits.  Accord¬ 
ingly,  the  censor’s  reading  need  not 
necessarily  be  time  consuming.  Much, 
of  course,  depends  on  the  manner  in 
which  the  news  is  customarily  pre¬ 
sented  by  the  paper.  Yet,  even  in  the 
case  of  papers  which  sensationalize 
news,  days  may  go  by  without  the 
censor  finding  it  necessary  to  make 
a  single  change. 

4.  Censorship  creates  friction  be¬ 
tween  the  censor  and  editorial  staff. 

An  eminent  libel  attorney  tells  me 
that  on  the  few  occasions  in  his  thirty- 
five  years  experience,  when  he  foimd 
it  necessary  to  do  censorship,  he  often 
found  that  his  suggestions  conflicted 
with  the  editor’s  vews  and  were  some¬ 
times  overriden  with  resultant  ill-will. 

Final  Reaponaibility  on  Cenaor 

This  situation,  says  one  lawyer-f'en- 
sor,  may  be  largely  avoided  by  plac¬ 
ing  final  responsibility  on  the  censor. 
He  found  that  when  this  was  done, 
his  views  were  accepted  without  ques¬ 
tion,  and  where  they  were  initially 
disputed,  his  opinions  were  ultimately 
agreed  with  when  he  undertook  to 
explain  his  reasons  for  advancing 
them.  Another  censor  tells  me  that 
although  his  suggestions  were  criti¬ 
cized  at  times,  after  he  had  been 
proved  to  have  been  correct  in  a  num¬ 
ber  of  instances,  his  judgment  was 
thereafter  respected. 

5.  Attorneys  capable  of  censoring 
newspapers  are  rare. 


Ten  Carloads  of  Boys  Visit  Chicago 


Cenaor  Reada  Firat  Edition 
Out  of  the  nine  New  York  news¬ 
papers  of  general  circulation,  three, 
comprising  one  afternoon  and  two 
Dinning  newspapers,  are  consistently 
lead  before  publication  by  a  lawyer- 
censor.  The  methods  in  use  by  each, 
ire  similar.  The  censor  reads  the  first 
edition  at  the  plant  from  copy  and 
lukes  corrections  or  deletions  and 
nggests  changes.  Matter  for  later 
editions  considered  doubtful  or  dan- 
(erous  by  the  editor,  may  be  tele¬ 
phoned  to  the  censor  if  he  has  left, 
following  his  initial  reading. 

Magazine  sections  and  featimes  are 
nually  read  several  days  in  advance, 
h  practically  all  cases,  the  censor’s 
decision,  though  it  may  involve  dis- 
ipeement  with  the  ^torial  staff’s 
new,  is  accepted  as  final. 

The  other  New  York  newspapers 
Kldom  call  upon  their  counsel  for 
'  ^dvice  as  to  spot  news,  before  publi- 
“tion.  More  frequently,  their  opin- 
are  sought  as  to  magazine  sec- 
inns  or  features.  In  the  case  of  one 
,  newspaper,  its  attorney  stated  that  he 
H§lt  ns  more  often  consulted  as  to  the 
•ording  of  retractions  than  with  re¬ 
luct  to  the  form  of  stories,  prior  to 
(j  iheir  publication. 

fKfy  _  ,  , 

^  22  v6;€cfion«  to  Legal  Ceneorahip 
(jif,  The  chief  objections  to  pre-publica- 
jjjg,,  ti®  legal  censorship  are: 
ir  s;  Libel  suits  arise  most  frequently 
j  pg  from  an  error  of  fact  in  a  story  which 
^  reading  before  publication  would  not 
ncy 

is  K  ^  one  attorney,  of  counsel  repre- 
rt,a»  the  New  York  Times,  puts  it, 

igs  1  censorship  by  an  experienced 

Mel  attorney  will  cut  down  on  libel 
often  than  not,  suits  arise 
ggjji  from  mistakes  of  fact  which  no 
llifc  ®ount  of  legal  talent  can  foresee.” 
^  associate  of  De  Witt,  Van  Aken  & 
Nast,  representing  the  Sun  and 
misl  ^frd-Telegrom,  who  holds  a  some- 
wnat  sinular  view,  states  that  if  re- 
ling  d  Pf*rters  get  their  facts  right  and  the 


ATEIN-CAR  special  train,  loaded  boys  had  ever  had  meals  in  a  dining 
with  331  Minneapolis  Star  car-  car.  Arriving  in  Chicago,  they  regis- 

.  -  - -  rier  salesmen,  arrived  in  Chicago,  May  tered  at  the  Hotel  Sherman.  High- 

t  ha'i  ^  managing  editors  are,  as  they  21.  The  boys  were  taken  on  a  three-  lights  of  the  trip  included  an  evening 
TOuld  be,  quick  to  detect  a  libelous  day  trip  by  the  Star  for  outstanding  at  the  Chicago  theater,  a  Chicago  Cubs 
fatement,  censorship  by  an  attorney  work  on  their  routes.  From  the  time  baseball  game,  WLS  national  bam 
■»  unnecessary.  they  entered  their  special  air-condi-  dance  program,  and  sight-seeing  tours. 

a^mey  whose  familiarity  with  tioned  train  in  Minneapolis  until  their  Eighteen  supervisors  also  made  the 
^aorslup  «  extensive,  replies  by  return,  they  packed  every  minute  trip.  Several  of  the  schools  in  Min- 
y|ng  that  in  his  many  years  of  ex-  with  activity.  neapolis  will  give  the  boys  credit  for 

•*tience,  the  proportion  of  libel  cases  It  was  the  first  time  many  of  the  reports  on  the  trip. 


Happy 
Minneapolis 


scene  as 
Star 
roll 
toward  Chicago. 


carriers 


Little  disagreement  exists  with  re¬ 
spect  to  this  point.  A  lawyer  equip^d 
to  do  effective  censorship  and  willing 
to  devote  a  substantial  part  of  his 
time  to  it,  is  difficult  to  find.  As  one 
attorney  expressed  it,  “Such  a  man 
could  make  more  money  handling 
libel  after  it  had  been  published,  than 
by  trying  to  prevent  its  puolic;-- 
tion.” 

Yet,  it  would  seem,  that  this  objec¬ 
tion  is  not  insuperable.  While  the 
work  holds  little  appeal  for  the  estab¬ 
lished  libel  lawyer,  it  can  and  should 
attract  younger  attorneys. 

Editors  and  copywriters  must  be 
shown  how  to  detect  libel  and  report¬ 
ers  must  be  taught  how  to  write  libel- 
free  stories. 

Proper  Handling  of  Complainta 
Especially  effective  in  combination 
with  censorship  and  education,  is 
proper  handling  of  complaints. 

In  this  connection,  the  system  em¬ 
ployed  by  the  “Bureau  of  Accuracy 
and  Fair  Play”  established  and  con¬ 
ducted  by  the  late  “Ike”  White,  in 
behalf  of  the  New  York  World,  is 
interesting.  Any  complaint,  no  mat¬ 
ter  how  seemingly  trivial,  was 
promptly  referred  to  the  bureau,  an 
investigation  made  and,  if  found  nec¬ 
essary,  a  retraction  published  either 
in  a  later  edition  or  within  the  short¬ 
est  possible  time  after  pubUcation  of 
the  offending  matter.  Even  if  no  re¬ 
traction  was  thought  necessary,  be¬ 
cause  of  such  prompt  investigation, 
preparation  for  a  possible  libel  suit 
was  started  when  the  complaint  was 
made,  not  after  suit  had  been  com¬ 
menced  and  investigation  made  diffi¬ 
cult  by  the  death  or  transfer  of  re¬ 
porters  and  by  facts  having  grown 
cold.  Logically,  the  lawyer-censor 
should  direct  the  activities  of  the 
bureau,  frame  retractions  and  settle 
serious  complaints  on  a  nuisance 
basis,  before  suit  is  brought. 

Cenaorahip  Redueea  Suita 
The  final  test  of  a  system  of  cen¬ 
sorship  is  its  effectiveness.  In  the 
course  of  my  investigation,  I  foimd 
considerable  doubt  expressed  by  libel 
attorneys  as  to  whether  newspapers 
using  such  a  system,  are  afflicted  with 
fewer  libel  suits  than  those  which  do 
not.  Naturally,  it  is  impossible  to 
establish  a  basis  of  comparison.  Yet, 
it  must  be  admitted  that  sponsors  of 
the  system,  marshal  some  impressive 
figures  in  support  of  their  claims. 
One  New  York  newspaper  which  in 
1924,  prior  to  the  establishment  of 
the  censorship  system,  cleaned  up  all 
pending  suits  at  a  cost  of  $108,000, 
paid  out  nothing  in  1925  and  1926, 
$515  in  1927,  $1,250  in  1928,  $3,137  in 
1929,  $5,350  in  1930,  and  $350  in  1931. 
Almost  half  of  the  1929  and  1930  totals 
were  due  to  the  unauthorized  cut¬ 
ting  down  of  a  story  by  a  proofreader 
after  censorship. 

For  the  two  years  following  the  es¬ 
tablishment  of  a  modified  system  of 
censorship  on  two  Boston  newspapers 
in  1934,  but  a  single  libel  suit  was 
brought  against  them.  Two  Washing¬ 
ton  newspapers  hold  a  similar  two- 
year  record. 

Despite  adverse  opinion  as  to  the 
value  of  legal  censorship,  entertained 
by  a  majority  of  the  New  York  law¬ 
yers  specializing  in  libel  practice,  such 
records  indicate  that  the  system  of 
legal  censorship  has  much  to  recom¬ 
mend  it  and  that  intelligently  used, 
it  can  result  in  considerable  saving 
to  any  newspaper  of  large  circu¬ 
lation. 
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AUTO  LINAGE  AGAIN 
FLOWING  FREELY 


On  Even  Keel  Following  Strike* — 
Cberrolet,  Buick,  Chrysler,  Hud¬ 
son,  Place  Large  Copy — 
Plymouth  Uncertain 


By  Hil  Best 

Detroit,  May  26 — Following  the 
strike  aftermath  Detroit  is  gradually 
getting  down  to  “brass  tacks”  so  far 
as  newspaper  advertising  is  concerned, 
and  most  of  the  units  except  Plymouth 
and  DeSoto  have  made  large  releases 
of  black  and  white  newspaper  space. 
What  Plymouth  will  do  for  news¬ 
papers  is  not  known,  and  because  of 
their  irregular  releases  before  the 
strike,  the  future  is  doubtful.  There 
have  been  many  rumors  but  no  space 
orders  to  date. 

Chevrolet  continued  in  May  to  be 
the  “bell  cow”  and  with  the  large 
May  releases  coming  to  a  finish  this 
week,  the  Campbell-Ewald  agency  is 
working  right  now  on  the  June  re¬ 
leases.  Chevrolet  is  again  the  1937 
leader  in  car  sales  and  advertising. 


car  is  set  up  in  the  advertisement. 
This  ad  has  been  released  to  every 
dealer  point  in  the  country,  another 
smashing  release  of  Hudson  copy. 

Packard  has  offered  its  dealer  or¬ 
ganization  a  series  of  advertisements 
to  be  paid  for  entirely  by  the  dealers. 
Information  that  can  be  gained  shows 
that  the  acceptance  or  the  rejection  of 
the  special  campaign  has  had  a  bear¬ 
ing  on  the  national  copy  placed  by 
the  Young  &  Rubicam  agency. 

TTie  United  States  Advertising  Cor¬ 
poration  is  working  on  a  June  release 
for  Willys-Overland  and  it  is  ex¬ 
pected  that  this  will  follow  closely  the 
May  release  of  two  ads. 

The  Graham-Paige  releases  are  ex¬ 
pected  to  be  spotty.  Until  July  1  the 
account  remains  with  the  United 
States  Advertising  Corporation  and 
after  that  date  J.  Walter  "niompson 
will  have  some  arrangements  to  ser¬ 
vice  the  accoimt  out  of  Detroit. 

Geyer,  Newell  &  Cornell  is  expected 
after  July  1  to  handle  the  Nash-Kel- 
vinator  account  from  their  Detroit 
office  with  perhaps  a  service  office  in 
Kenosha. 


ISoyes  Cited  by  Society 
for  Civic  Leadership 


TTieodore  W.  Noyes,  editor,  Wash¬ 
ington  Evening  Star,  has  been  cited  by 
the  Society  of  Natives  of  the  District 
of  Columbia  for  his  leadership  in 
civic  affairs. 

Hie  organization’s  annual  award 


NATL.  BRANDS  FADInJ 
IN  CHAIN  STORE  ADS 

Study  by  Bure 


of 

Shows  Lesser-Known  Goods  Ai« 
Getting  More  Mentioet 
Proportionately 


Big  June  Buiek  Schedule 

Buick  continued  its  space  with  the 
May  release  that  is  expected  to  be 
followed  by  a  generous  June  news¬ 
paper  schedule.  The  Arthur  Kudner 
Detroit  office  will  release  copy  for  the 
dealer  points  and  the  key  city  points 
will  be  covered  through  the  New 
York  office  as  before. 

Oldsmobile  has  announced  its  new 
automatic  safety  transmission  to  a 
limited  list  of  key  city  points  and  it 
is  believed  that  the  dealer  list  will 
have  some  copy  during  June.  Hie 
D.  P.  Brother  agency  has  been  work¬ 
ing  on  June  plans  for  some  time.  "Hie 
entire  dealer  organization  has  been 
contacted  through  the  various  zone 
offices  regarding  the  dealers’  prefer¬ 
ence  among  certain  types  of  media. 

The  dealer  organization  tiumed  up 
strong  for  newspaper  space. 

Newspapers  generally  should  be 
more  active  to  sell  the  newspaper  field 
to  all  dealer  organizations  over  all 
competitive  media.  Many  newspapers 
with  a  little  selling  on  the  local  deal¬ 
ers  can  set  uo  the  newspaper  field  as 
the  safest  and  best  investment  for  the 
dealers’  advertising  fund.  Newspapers 
and  their  salesmen  alone  can  stop  the 
trend  away  from  their  columns. 

Pontiac  is  more  than  pleased  with 
the  results  from  its  used-car  cam¬ 
paigns  and  June  may  follow  along  the 
same  line,  according  to  the  latest  in¬ 
formation  available.  'Hie  MacManus. 
John  and  Adams  Agency  will  place 
the  June  advertising. 


CMC  Copy  Curtailed 

General  Motors  Truck  set  up  a 
large  truck  schedule  ant  later  in  May 
the  D.  P.  Brother  Agency  was  forced 
to  cancel  part  of  the  schedule.  ’Hie 
cut  was  a  general  one. 

Dodge  had  a  single-shot  release  on 
used  cars  in  May  and  at  this  time  no 
plans  are  being  worked  up  for  June. 
A  co-operative  campaign  is  being  of¬ 
fered  dealers  by  the  various  regional 
men — this  campaign  will  not  affect 
any  national  copy  from  Ruthrauff  & 
Ryan,  according  to  reliable  sources. 

Hie  Lee  Anderson  agency  has  just 
finished  a  large  May  schedule  and  is 
working  on  June  advertising,  on  the 
Chrysler  cars. 

Another  novel  newspaper  campaign 
has  been  released  on  Hudson  Terra- 
plane  by  the  Brooke,  Smith  &  French 
agency.  "Hie  ad  program  is  set  up  so 
each  dealer  can  run  a  picture  of  a 
local  car  buyer  and  his  statement. 
Hie  camoaign  calls  attention  to  the 
fact  that  Mr.  “So  and  So”  of  a  certain 
city  bought  car  number  2,410,750  and 
the  engine  number  of  the  delivered 
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Editors  Say  Coronation,, 
Zep,  Wally  Not  Overdone 

Syracuse,  May  24 — Hie  Hindenburg 
disaster,  the  coronation,  or  the  Wind- 
sor-Simpson  stories  were  not  over¬ 
played  by  the  newspapers,  in  the 
dominant  opinion  of  members  of  the 
New  York  State  Society  of  Newspa¬ 
per  Editors,  assembled  at  Hotel  Syra¬ 
cuse  today  for  their  annual  meeting. 
Hie  wire  services  were  also  consid¬ 
ered  adequate  in  the  time  they  de¬ 
voted  to  these  stories  to  the  exclusion 
of  other  news  items. 

President  Dwight  Marvin,  editor, 
Troy  Record,  was  re-elected,  as  was 
also  Secretary-Treasurer  Raymond  D. 
Heath,  of  the  Rome  Sentinel.  It  was 
decided  to  hold  the  next  meeting  in 
the  fall  at  the  same  time  as  the  Asso¬ 
ciated  Press  meetings,  probably  in 
New  York.  An  arrangements  com¬ 
mittee  consisting  of  C.  T.  Leighton, 
Oswego  Times;  Earl  O.  Stowitts,  Am¬ 
sterdam  Recorder;  and  Harry  F.  Lan- 
don,  Watertown  Times,  was  appointed. 
Matters  pertaining  to  wire  services 
are  coming  up  constantly  and  it  was 
considered  advisable  to  hold  one  ses¬ 
sion  together  for  this  reason.  City 
editors  and  possibly  telegraph  editors 
may  attend  future  sessions. 

Jerome  D.  Bamum,  publisher,  Syra¬ 
cuse  Post  Standard,  discussed  ques¬ 
tions  relating  to  publishing.  Others 
who  spoke  briefly  were;  Prof.  Herbert 
Brucker,  Pulitzer  School  of  Journal¬ 
ism,  and  Prof.  Douglas  W.  Miller,  act¬ 
ing  head  of  the  Syracuse  University 
School  of  Journalism. 
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A  reduction  in  chain  store  adve 
tising,  and  a  definite  attempt  by  ch>J 
stores  to  give  advertising  prefenaa  ^ 
to  their  own  private  brands  liin^  ^ 
Robinson-Patman  Act  cut  down  thn 
advertising  allowances  from  geotn] 
advertisers  are  indicated  in  a  report 
issued  this  week  by  the  Bureau  « 
Advertising,  ANPA,  “National  Ni 
in  Chain  Store  Copy.” 


While  many  manufacturers,  afuf 
cutting  off  their  advertising  aUgi,. 
ances,  resumed  them  in  modi^  fam^I 
the  changed  situation  is  evidenced  bv 
the  fact  that  in  January  and  Febru¬ 
ary,  1937,  chain  store  advertising  cu- 
ri^  30.6  per  cent  fewer  mention  oi 
nationally  advertised  products  that  in 
January  and  February,  1935,  whik 
mentions  of  competing  private  breads 
or  competing  unbranded  products 
dropped  only  21.2  per  cent 


NO 

IN 


With 


goes  to  the  veteran  editor  “for  the 
most  meritorious  and  outstanding 
public  and  civil  service  rendered  by 
a  native  of  the  District  of  Columbia 
during  the  year  1936,  in  leading  the 
cause  of  fi^l  and  political  equity 
for  the  people  of  the  District  of 
Columbia.” 

John  Clagett  Proctor  of  the  Star’s 
editorial  staff  read  an  original  poem 
as  a  feature  of  the  presentation. 

Editor  Noyes  was  similarly  cited  in 
1930  by  the  Washington  Board  of 
Trade,  and  in  1931  by  the  Cosmopolitan 
Club  of  Washington. 


WELCH  SIGNS  STIPULATION 
Washington,  D.  C.,  May  26 — Ad¬ 
vertisements  claiming  Welch’s  Grape 
Juice  to  be  an  aid  in  wei^t  control 
will  be  discontinued  as  a  result  of  a 
stipulation  signed  by  Weldi  Grape 
Juice  Company  of  Westfield,  N.  J.,  at 
the  behest  of  the  Federal  Trade  Com¬ 
mission.  Hie  company  agreed  to  dis¬ 
continue  advertising  inferentially  or 
otherwise  that  its  grape  juice  is  a 
cure  for  excess  weight  and  that  the 
product  alone  or  in  connection  with 
any  system  of  exercise  and  diet  will 
enable  one  to  control  one’s  weight, 
or  that  it  protects  consumers  against 
anemia,  corrects  acidosis,  or  is  the 
only  grape  juice  that  is  certified  as 
pure  and  pasteurized. 


Chain  Unage  Down  10,9% 

Both  these  classes  declined  mat 
than  chain  store  linage  as  a  whole, 
which  decreased  16.9  i>er  cent,  acconi- 
ing  to  the  Bureau’s  report.  This,  the 
Bureau,  states,  “may  be  due  to  the 
fact  that  today  many  chains  are  de¬ 
voting  increas^  space  to  institutioui 
material  and  to  such  lines  as  meits. 
vegetables,  and  fruits. 

While  the  report  does  not  saj  n. 
the  reduction  in  chain  store  linage 
may  also  reflect  the  decrease  in  ad¬ 
vertising  allowances  to  some  extent 
However,  retail  grocery  advertitog. 
after  rising  from  1929  te  1931,  has  (k- 
dined  slowly  since,  with  barely  any 
recovery  —  even  long  before  the 
Robinson-Patman  Act  was  thought 
of. 

Nor  does  the  Bureau  report  go  into 
the  question  of  whether  manufactums 
are  increasing  their  own  advertimg 
with  whatever  funds  they  may  save 
allowances.  Media  Records  fig' 
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ures  for  general  advertisers  of  grocH- 
ies  for  the  first  three  months  of  193i 
show  a  surprising  18.8  per  cent  gait 
over  1936. 


20  Newspapers  in  Survey 

Hie  Bureau  of  Advertising  surveyj 
was  made  with  the  cooperation  of  24 
member  newspapers.  Every  grocery; 
chain  advertisement  in  these  news-i 
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paper  was  checked  to  determine  t^ 


number  of  mentions  of  products  in  111 


classifications.  Hie  products  were  di-| 


loss- 


vided  into  those  nationally  advertisetij 


DAUGHTER  HEADS  DAILIES 

Hie  new  publi^er  of  the  Danville 
(Va.)  Register  and  the  Bee,  morning 
and  afternoon  newspapers  is  Miss 
Elizabeth  Stuart  James,  17,  daughter 
of  the  late  Rorer  A.  James,  Jr.,  owner 
of  the  papers,  who  died  suddenly 
■Hiursday,  May  20.  Hie  will  of  the 
publisher,  probated  May  24  provided 
that  the  newspapers  and  his  country 
estate  “Axton  Lodge”  go  to  his  elder 
daughter  with  other  real  estate  hold¬ 
ings.  To  his  younger  daughter,  Annie 
Wilson  James,  he  left  properties  at 
Martinsville,  Va.,  and  Danville.  Hie 
estate  was  given  an  approximate  value 
of  $500,000. 


LUFKIN  SITE  LIKELY 

Detroit,  May  26 — Wirt  Davis,  Dallas 
banker  here  for  the  third  annual 
Farm  Chemurgic  Coimcil,  said  to¬ 
night  that  a  new  newsprint  mill  util¬ 
izing  Southern  pine  will  be  located  in 
the  heart  of  the  Texas  lumber  area. 
He  said  that  it  was  virtually  decidea 
that  Lufkin,  Texas,  should  be  the  site. 
At  a  banquet,  Davis  received  from 
Francis  P.  Garvin,  president  of  the 
Council,  the  silver  “pioneer  cup”  on 
behalf  of  “the  men  of  Texas  for  their 
initiative  and  patriotism  in  building 
the  first  newsprint  mill  in  the  South.’ 
Davis  said  the  mill  would  be  operating 
by  1939. 


in  newspapers  or  magazines,  and  ^ 
“Field”  which  included  all  other 
brands,  also  vmbranded  products. 

Hie  following  table  shows  perces; 
tage  of  “National”  brands  to  the  tote 
number  of  mentions,  classification  ^ 
classification.  Hiis  eliminates  t» 
effect  of  the  decrease  in  tot^  dak 
store  linage,  and  shows  how  “Natic^ 
al”  brands  fared  in  comparison  wtt 
“Field”  brands. 

Nationai  % 

Jan..-Fc0‘ 


‘LITTLE  WAGNER  ACT’  IN  PA. 

Harrisburg,  May  26 — A  “Little  Wag¬ 
ner  Act,”  guaranteeing  the  right  of 
Pennsylvania  workers  to  organize  and 
bargain  collectively  and  outlawing 
comnany-dominated  unions  was  en¬ 
acted  t^ay  by  the  Legislature,  both 
Houses  of  which  adopted  a  conference 
committee  report.  Gov.  George  P. 
Earle  is  expected  to  sign  it,  soon. 


CHARLES  AGENCY  ELECTS 

Charles  Advertising  Service,  founded 
by  the  late  Harry  H.  Charles,  has 
elected  the  following  officers  in  its  re¬ 
organization:  President,  Joseph  Boor- 
ster;  vice-president,  John  J.  Carey; 
treasurer,  Mrs.  Helen  B.  Charles;  sec¬ 
retary,  Carey  A.  Rowland.  Mrs. 
Charles  intends  to  take  an  active  part 
in  the  business.  Hie  others  have  been 
with  the  company. 


Jan.-Frb., 

1935 

Baked  Beans  .  51.6 

Baking  Powder  .  73.5 

CannH  Milk  .  31.2 

Cheese  . 

37.1 

Coffee  . 

36.6 

Flour  . 

63.4 

(telatine  Desserts  . 

58.8 

Ketchup  or  Catsup . 

42  3 

Mayonnaise  . 

52.3 

Salad  Dressing  . 

23.3 

Soap  and  Cleansers . 

88.0 

Soup  . 

82.0 

Sugar  . 

27.8 

Syrup  . 

55.4 

Tea  . 

39.2 

Tomato  Juice  . 

73.7 

Total  . 

60.2 

Total  (If  one  eliminates 

the  big  clasidBcation  of 

soaps  and  cleansers) . . 

53.5 

1937 

4A.2 

27.3 

20.3 
79J 

32.5 
28.0 

64.5 

34.7 
388 
314 

19.2 

94.3 
780 

24.7 
280 
15.2 
46.0 
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harm  to  advertising  found 

IN  CALIFORNIA  FAIR-TRADE  ACT 


Japanese  Daily's  **!\ewsman'* 


V^itb  Price  Competition  Reduced,  Merchants*  Need 
Volume  Is  Intensified — Chain  Leader  Sees  No 
Reason  to  Plump  for  Private  Brands 


for 


-(AN  FRANCISCO,  May  24 — Price-  been  found.  The  stores  themselves 
S  nxing  legislation  has  not  changed  deny  any  blow  has  been  aimed  at  the 
4*  advertising  picture.  That  is  the  national  brands.  Advertising  men  re- 
**reDt  gained  in  California,  where  a  port  they  have  found  no  basis  for 
to  twde  measure  has  been  in  effect  such  a  fear.  The  general  attitude 
to  nearly  two  years  now.  In  that  taken  on  that  point  was  that  the  pri- 
legislative  idea  has  spread  vate  brand  factor  developed  of  its 
^16  states,  and  its  advocates  are  own  accord  and  its  trends  were  full- 
*'*thusiastic  over  prospects  of  further  grown  before  passage  of  the  act. 

®  jgg  One  comment  on  this  was  that  “the 

- ‘ - -  chains  will  continue  to  have  their 

own  brands  and  to  feature  their  own 
brands  regardless  of  what  happens, 
for  the  chain  seeks  to  get  people  into 
the  store.” 


ClUl  f 

Questioning  of  scores  of  persons  in- 
ralved  in  various  phases  of  advertis- 
here  has  brought  the  statemertt, 

“o  change,”  to  the  forepound  agmn 
md  again.  The  query  has  been  p- 
,  rected  at  merchants,  advertising 
“  gmcy  executives,  newspaper  adver- 
*^!^g  managers  and  publishers. 

The  California  law  was  approved 
the  Governor  on  June  15,  1935. 
He  action  was  in  the  form  of  a  virtu- 
dly  complete  revision  of  a  measure 
pissed  in  1913.  The  earlier  law  was 
{hanged  by  a  series  of  new  liimtations. 
mi' I  Among  them  was  this  section; 

T  Tt  shall  be  unlawful  for  any  per- 
'  A  son,  partnership,  firm,  corporation, 
joint  stock  company  ...  to  sell,  offp 
ior  sale  or  advertise  for  sale  any  arti- 
;  tie  or  product,  or  service  or  output 
'  of  a  service  trade,  at  less  than  cost 
thereof.  .  .  .” 

In  addition  to  the  Fair  Trade  Prac¬ 
tices  Act,  there  is  ako  an  Unfair 
Trade  Practices  Act.  The  latter  makes 
it  possible  for  a  manufacturer  to 
establish  a  minimum  price  at  which 
his  brand  of  merchandise  may  be 
sold. 

Greater  Vo/umes  Nmed*d 

Today,  the  forecast  here  is  for  the 
fair  trades  act  to  become  a  factor  in 
a  general  movement  beneficial  to  ad¬ 
vertising.  The  legislation,  coupled 
*****  with  higher  labor  and  higher  material 
costs,  has  reduced  the  competition  in 
purely  price  selling. 

These  higher  costs,  it  was  pointed 
out  by  one  of  the  Coast’s  most  ex¬ 
perienced  observers,  should  make  for 
more  advertising.  How  else,  it  was 
asked,  can  the  merchant  obtain  the 
2'  greater  volume  of  business  needed  to 
meet  his  increased  costs? 

Admittedly  there  are  ways  of  side- 
e  tk  stepping,  at  least  to  a  degree,  the  in- 
jjjj;  tents  and  purposes  of  the  law.  New 

"loss-leaders”  can  be  substituted  to 
some  extent.  If  stores  shift  from 

j  stressing  cosmetics  and  liquors  in 

their  retail  copy,  however,  that  makes 
it  more  essential  for  the  cosmetic  and 
liquor  manufacturers  to  place  na¬ 

tional  advertising. 

The  shift,  to  date,  has  not  been  that 
far,  however.  Instead,  the  loss-leader 
substitution  has  resulted,  in  the  liquor 
field,  for  example,  in  averting  local 
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Safeway  Position 

Safeway  Stores  replied  to  this 
thought,  pointing  out  they  believe 
profit  lies  in  the  nationally  advertised 
brands,  in  this  statement: 

“Our  policy  is  not  to  push  private 
brands  at  the  expense  of  nationally 
advertised  brands.  On  the  contrary, 
our  program  is  to  feature  and  adver¬ 
tise  the  brands  of  merchandise  that 
we  can  sell  at  a  profit. 

“From  experience  we  know  very 
well  that  newspaper  advertising  and 
other  promotional  efforts  behind  na¬ 
tionally  advertised  brands  are  an  im¬ 
portant  factor  in  making  them  profit¬ 
able  for  us  to  handle. 

“Undoubtedly,  some  organizations 
will  attempt  to  substitute  their  own 
merchandise  for  nationally  advertised 
brands.  In  our  opinion,  however, 
they  will  not  make  much  progress 
unless  they  promote  their  private 
brands  with  the  same  type  of  adver¬ 
tising  and  promotion  that  is  put 
behind  the  nationally  advertised 
brands.” 

Independents’  View 

William  D.  Hadeler,  state  secretary, 
California  Retail  Grocers  and  Mer¬ 
chants  Association,  declared  flat¬ 
ly  that  “there  is  absolutely  no  jus¬ 
tification”  for  any  war  between  na¬ 
tionally  advertised  and  private  brands. 

Private  brands,  Mr.  Hadeler  pointed 
out,  were  created  as  a  result  of  terrific 
price-cutting  and  loss-leader  sales  of 
nationally  advertised  brands. 

“It  is  natural  to  assume  that  re¬ 
tailers  soon  tire  of  trying  to  do  busi¬ 
ness  for  nothing  in  handling  nationally 
advertised  brands  which  were  being 
cut  to  ‘below  cost,’  ”  Mr.  Hadeler  de¬ 
clared.  “This  was  the  original  reason 
for  the  foundation  of  the  private 
brands  so  that  a  profit  could  be  as¬ 
sured  the  retailer  on  private  label 
merchandise. 

“Our  organization  has  not  sup¬ 
ported  any  movement  favorable  to 
private  brands  and — on  the  contrary 


DALLAS  STAFFS  BAN 
NEWSPAPER  GUILD 

Editorial  Employes  of  News  and  Jour¬ 
nal  Pledge  Loyalty  to  G.  B.  Dealey, 
Publisher  —  Named  as  Sole 
Spokesman  for  Them 


This  gigantic  statue,  modeled  after  a 
Japanese  newsboy,  is  giving  constantly 
the  day’s  important  news  for  a  huge 
crowd  at  the  Pan-Pacific  Exposition  in 
Japan.  The  “Newsman,”  53  feet  high, 
is  made  of  steel  and  concrete  and  a 
loud  speaker  is  inside  of  the  statue. 
It  was  erected  by  the  newspaper  Nagoya, 
which  supplies  all  news  broadcast  for 
visitors  at  the  Exposition. 


up  as  a  result  of  this  legislation.” 

"The  border-line  advertiser  has 
been  forced  to  revise  his  tactics.  The 
legitimate  advertiser  has  been  encour¬ 
aged  and  new  merit  has  been  given 
to  his  advertising.” 

“Retail  stores  have  a  peg  to  hang 
their  hats  on,  and  a  large  one,  in 
waging  a  fight  for  fair  practices.  But 
opposition  breeds  opposition.” 

“All  restrictions  curb  advertising 
somewhat  If  they  benefit  in  the  long 
run,  the  restrictions  are  welcomed  by 
the  advertising  medium.  But  do  they? 
Only  time  will  tell.” 

“We  have  been  able  to  detect  no 
major  change  in  our  linage  figures 
traceable  to  the  legislation.” 

“If  loss  leaders  are  eliminated  as  a 
factor  to  get  people  into  stores,  and 
if  merchandising  costs,  particularly 
labor  costs,  advance,  it  stands  to  rea¬ 
son  that  the  merchant  must  do  some¬ 
thing  to  increase  his  volume  of  busi¬ 
ness.  How  can  he  get  the  needed 
volume  increase  except  by  advertis¬ 
ing?  We  expect  advertising  to 
benefit.” 

TEXAS  $5,000,000  PLAN  DIES 

Austin,  Tex.,  May  24 — The  $5,000,- 
fOO  Texas  advertising  plan  embodied 
in  a  constitutional  amendment  fos¬ 
tered  by  Lieut.  Gov.  Walter  F.  Woodul 
died  when  the  regular  session  of  the 
legislature  adjourned  last  Saturday 


Elmployes  of  the  news,  editorial,  art 
and  photographic  departments  of  the 
Dallas  (Tex.)  News  and  Journal 
voluntarily  took  a  stand  recently 
against  the  American  Newspaper 
Guild  and  designated  G.  B.  Dealey, 
president  and  publisher,  as  their  sole 
representative  and  spokesman  in 
dealing  with  all  persons  or  organiza¬ 
tions  who  may  seek  to  affect  their 
relationships  with  the  publishing 
company.  Several  weeks  ago  em¬ 
ployes  of  the  Nashville  Banner,  J.  G. 
Stahlman,  president,  announced  a 
similar  stand. 

Document  Drafted  by  Employee 

Elmployes  drafted  a  document  set¬ 
ting  forth  their  position  on  the  guild 
and  affirming  their  loyalty  to  their 
publisher.  It  was  explained  that  fail¬ 
ure  of  any  employe  to  sign  the  peti¬ 
tion  should  not  be  construed  as  a 
definite  pxisition  for  or  against  the 
guild.  The  document  was  signed 
almost  unanimously  by  the  workers 
in  the  four  departments. 

The  petition,  addressed  to  G.  B. 
Dealey,  follows: 

“We,  the  undersigned  members  of 
the  news,  editorial,  photographic  and 
art  departments  of  the  News,  the 
Journal  and  allied  publications,  be¬ 
lieving  that  we  will  soon  have  to 
face  the  question  of  the  Newspaper 
Guild,  address  the  following  petition 
to  you  out  of  our  own  complete  ac¬ 
cord  and  without  suggestion  or  coun¬ 
sel  of  our  executives: 

“1.  ’That  you,  as  a  person  always 
alert  to  our  personal  needs  and  in¬ 
terests,  accept  our  designaton  as  our 
sole  representative  and  spokesman 
with  whomever  seeks  to  affect  our 
relationships  with  the  management. 
We  hereby  petition  that  you  make 
any  and  all  decisions  as  your  judg¬ 
ment  dictates  and  pledge  ourselves 
cheerfully  to  accept  them  as  binding 
and  final. 


price-cutting  that  was  tending  to  de-  recommended  nationally  adyer-  without  a  final  vote  on  it  in  the  house. 

1  moralize  the  placing  of  national  ad-  products  because  of  me  elumna-  senate  had  voted  submission,  at  a 
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moralize  the  placing  of  national  ad¬ 
vertising. 

Thus  it  is  seen  that  the  era  of  ex¬ 
pected  increases  in  national  linage 
has  not  emerged.  The  act,  however, 
IS  credited  with  averting  a  situation 
which  might  have  caused  a  decline 
in  that  linage. 


products 

tion  of  sales  resistance.  If  reasonably 
regulated  through  laws,”  he  said, 
“nationally  advertised  products  would 
be  far  more  practical  for  our  retailers 
to  handle.” 


Some  Comments 

Some  comments  obtained  from  un¬ 
quotable  sources  on  the  subject  of 
fair  trade  legislation  in  general  were: 
“Chiseling  has  been  stopped.  I 
products  included  the  po^ibility  that  imagine  that  stabilizing  of  business 
private  brands  might  be  pushed  more  vvould  aid  advertising.” 


Effect  on  Private  Brands 

Speculation  as  to  the  effects  the  act 
might  have  on  nationally  advertised 


than  ever.  The  profit  margin  in  pri¬ 
vate  brands,  it  was  feared,  would  be 
emphasized  by  terms  of  the  legisla¬ 
tion  to  the  detriment  of  the  national 
advertisers. 


“Fair-trade  legislation  has  been  on 
the  whole  beneficial  to  advertising. 
It  did  not  reduce  retail  copy  and  it 
did  help  national  to  some  extent.  The 


The  senate  had  voted  submission,  at  a 
$5,000,000,  five-year  total;  but  a  house 
committee  reduced  the  outlay  to  $600,- 
COO  per  year.  Under  the  Texas  con¬ 
stitution,  the  amendment  cannot  be 
considered  again  until  January,  1939. 

TWO  PHOTO  PAGES  ADDED 

Believing  that  news  pictures  sell 
and  maintain  circulation,  even  in  the 
slack  summer  months,  M.  L.  Annen- 
berg,  publisher  of  the  Philadelphia  In¬ 
quirer,  has  ordered  two  pages  of  pic¬ 
tures  daily  in  the  Inquirer.  Mr. 
Annenberg  placed  R.  C.  McCabe,  for¬ 
merly  of  New  York,  temporarily  in 
charge  of  the  picture  pages.  It  was 
necessary  to  take  on  additional  cam- 


Guild  Question  Academic 

“2.  That  the  subject  of  the  News¬ 
paper  Guild  or  any  other  proposal 
for  unionization  is  an  academic  one  in 
which  we  have  no  personal  interest. 

“3.  That  we  have  no  matters  of  sal¬ 
ary,  hours,  working  conditions  or  any 
other  treatment  for  which  to  bargain 
collectively  with  the  management. 

“4.  That  we  prefer  to  regard  our 
occupations  in  the  light  of  a  profes¬ 
sion  and  not  a  craft  and  prefer  our 
individual  relationship  with  the  man¬ 
agement  to  a  collective  relationship. 

“5.  That  we  regret  the  raising  of 
the  guild  issue  in  our  organization 
and  prefer  that  our  relationship  with 
the  management  be  left  undisturbed 
by  outsiders. 

“6.  That  we  regard  our  manage¬ 
ment  as  especially  generous,  con¬ 
siderate  and  solicitous  of  oiu:  welfare 
and  believe  that  it  has  rightfully  won 
our  first  allegiance.” 

Mr.  Dealey  thanked  the  employes 
“not  so  much  for  the  principles  enun¬ 
ciated  in  their  communication  to  me 
as  for  the  wonderful  spirit  that 
prompted  it. 

“If  there  is  one  thing  that  has  been 
outstanding  in  the  history  of  our  in¬ 
stitution,  now  95  years  old,  it  is  and 
always  has  been  the  sincere  loyalty 
of  its  employes  throi’""'  rl’  the  years 
— and  this  latest  evidence  of  the  sur¬ 
vival  and  continuance  of  this  spirit  of 
loyalty  is  something  for  which  proper 


liquor  price-cutting  situation,  which  eramen  and  enlarge  the  photographic  appr^iation  can  be  only  inadequately 


45.2  No  basis  for  any  such  activity  has  was  getting  out  of  hand,  was  cleared  department 


nd  feebly  expressed.” 
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DON  BRIDGE  SUGGESTS  A  PLAN  FOR 
ADVERTISING  LINAGE  AUDITS 


REPORTER’S  EVIDENCE 
HALTS  EXECUTION 


Inflation  of  Figures  With  Space  Not  Paying  Card  Rates 
Damages  Value  of  Figures,  He  Tells  Pennsylvania 
Conference — Cites  Also  Differential  Fallacies 


Presidential  Reprieve  It  Granted 
After  Washington  Writer  Digs  Up 
New  Murder  Case  Facts  in 
His  Spare  Time 


done  to  help  Jordon— in  fact,  i  wl-onif 
about  convinced  that  he  was 
Love  said.  “However,  I  didn't^! 
to  feel  that  an  innocent  man  had  W I 
electrocuted  simply  because  I 
lazy  to  do  a  bit  of  checking  up"“' 
decided  to  dig  into  the  case  ‘ 


A  PROPOSAL  for  an  audit  of  ad¬ 
vertising  linage  figures  to  pre¬ 
vent  improper  competitive  use  of  lin¬ 
age  claims  and  to  make  them  a  better 
guide  for  advertisers,  was  advanced 
by  Don  Bridge,  advertising  director  of 
the  New  York  Times,  speaking  May 
28,  before  the  Pennsylvania  Press  Con¬ 
ference  at  Pennsylvania  State  College. 

Mr.  Bridge  also  replied  to  recent 
advertiser  criticism  of  newspaper  rate 
differentials,  and  ventured  the  “con¬ 
sidered  personal  opinion”  that  adver¬ 
tisers  and  agents  placing  the  vast 
majority  of  national  newspaper  adver¬ 
tising  do  not  want  merchandising 
service  regardless  of  the  fact  that 
they  at  times  demand  it  insistently.” 

He  emphasized  that  his  comments 
represented  his  personal  opinions,  not 
the  official  views  of  the  Times. 


Linage  Subject  to  Inflation 

Pointing  out  that  circulation  and 
linage  figures  are  the  two  principal 
types  of  statistical  material  used  in 
competitive  selling,  and  that  the 
Audit  Bureau  of  Circulations  long  ago 
put  the  former  on  a  dependable  basis. 
Mr.  Bridge  said; 

“Media  Records  took  a  long  step 
toward  the  same  goal  when  standard¬ 
ized  reports  based  upon  uniform 
classifications  and  standardized  meas¬ 
urement  policies  were  established. 
However,  many  factors  can  inflate 
linage  figures.  Probably  it  would  be 
impractical  to  endeavor  to  reflect  all 
of  these  elements  of  individual  news¬ 
paper  policies  in  an  audited  linage  re¬ 
port.  For  example,  it  would  be  diffi¬ 
cult  to  differentiate  in  some  cases 
between  publicity  that  was  inserted 
to  influence  advertising  linage  and 
news  regarding  a  business  that  was 
published  without  relationship  to  ad¬ 
vertising. 

“Nevertheless,  it  is  suggested  that 
the  most  important  single  question 
could  be  answered  by  a  relatively 
simple  audit.  That  question  is:  ‘Was 
the  advertising  paid  for  at  the  rate 
stated  in  the  ratecard  of  the  individual 
publisher?’ 

“Probably  some  publishers  would 
object  to  opening  their  revenue  books. 
However,  it  is  not  difficult  for  any 
well-informed  outsider  to  approximate 
the  amoimt  of  advertising  revenue 
with  reasonable  accuracy  when  he  has 
before  him  the  linage  statistics  and 
the  ratecards.  Therefore,  it  seems  to 
me  that  there  should  be  no  serious 
objection  to  an  audit  if  the  linage  was 
paid  for  in  accordance  with  the  pub¬ 
lished  ratecard. 

“A  plan  of  this  character  might  pro¬ 
vide  that  participating  newspaper 
must  report  to  Media  Records,  or  any 
other  measuring  organization,  all  re¬ 
runs,  advertising  of  affiliated  concerns 
or  other  linage  not  paid  for  at  card 
rates.  Tfiis  procedure  would  be  com¬ 
parable  with  the  Publishers’  state¬ 
ments  to  the  A.  B.  C.  The  monthly 
linage  reports  no  doubt  would  be  the 
measurement,  as  at  present,  less  the 
linage  that  the  publisher  reported  as 
not  paid  at  the  card  rate.  An  audit 
would  then  be  made  at  annual  or 
other  specified  intervals. 

“In  addition,  a  yes  or  no  answer 
could  be  given  to  questions  such  as: 
Do  you  offer  a  free  merchandising 
service?  Do  you  provide  art  free? 
Do  you  guarantee  preferred  position 
service  without  payment  of  the  card 
rate  for  that  service? 

“No  doubt  many  genuine  difficulties 
can  be  stated  as  reasons  why  any 


such  plan  is  impractical — just  as  it 
was  necessary  to  surmount  similar 
obstructions  when  the  A.  B.  C.  was 
established.” 

Turning  to  national-retail  rate  dif¬ 
ferentials,  Mr.  Bridge  cited  figures 
showing  that  most  national  advertis¬ 
ers  place  less  than  1,000  lines  of  ad¬ 
vertising  a  year  per  newspaper,  while 
most  of  the  controversy  has  dealt  with 
differentials  calculated  on  a  5,000-line 
to  a  50,000- line  basis. 

“TTiere  are  at  least  two  fallacies,” 
he  said,  “in  the  reasoning  that  was 
responsible  for  this  costly  crusade. 

“First,  very  large  differentials  do  no*, 
exist  in  the  rate  structures  of  many 
newspapers. 

“Second,  the  differential  frequently 
has  been  determined  by  comparing 
the  rate  for  a  small  national  contract 
with  ttie  minimum  rate  earned  by  a 
retailer  who  purchases  a  vastly  larger 
volume  of  space.  Similarly,  the  gross 
rates  for  national  advertising  usually 
are  compared  with  net  rates  paid  by 
retailers.  It  is  not  unreasonable  to 
suggest  that  like  be  compared  with 
like.  If  any  comparison  is  to  be  made, 
it  should  be  on  the  basis  of  the  rate 
per  line  received  by  the  newspaper  for 
an  equal  amount  of  space. 


A  spare  time  investigation  carried 
on  by  Philip  H.  Love,  Wnsh'njton 
Evening  Star  reporter,  resulted  May  7 
in  a  Presidential 


satisfy  myself. 

Love  later  wrote 
over  his 


lust  to 


Prep 


reprieve  for  a 
man  condemned 
to  die  in  the 
electric  chair  in 
District  of  Co¬ 
lumbia  jail. 

An  old  police 
report,  dug  up 
as  a  result  of 
a  sentence  in  a 
news  story  Love 
had  written  six 
years  before. 


I’niLiP  H.  Love 


Costly  Differential  Crueade 

“It  is  my  personal  opinion,”  he  went 
on,  “that  the  costly  differential  cru¬ 
sade  would  not  have  started  or  thrived 
if  differentials  had  not  exceeded  a 
figure  in  the  neighborhood  of  40  per 
cent,  CDie  majority  of  differentials 
are  less  than  that  figure.)  It  is  also 
my  personal  opinion  that  the  very 
few  newspapers  charging  differentials 
of  100  per  cent  or  more  are  largely 
responsible  for  the  costly  crusade. 

“I  have  repeatedly  referred  to  the 
differential  problem  as  a  costly  cru¬ 
sade.  It  has  been  a  crusade  that  has 
continued  for  a  number  of  years  and 
it  has  been  tremendously  costly  to 
newspapers,  to  advertising  agencies 
and  to  advertisers.  The  newspapers 
have  lost,  I  believe,  multiple  millions 
of  dollars  of  national  advertising 
revenue  annually.  The  advertising 
agencies  have  lost  substantial  amounts 
in  commissions  and  have  been  handi¬ 
capped  in  developing  accounts  since 
space  in  their  most  productive 
medium  was  eliminated  or  curtailed.” 


caused  President 
Roosevelt  to  take 
time  off  from  his  tarpon  fishing  in  the 
Gulf  of  Mexico  to  order  a  30-day 
stay  of  execution  for  Thomas  Jordon, 
convicted  of  the  hold-up  murder  of 
Mrs.  Elizabeth  S.  Jaynes,  cafe  cashier, 
by  one  of  two  bandits,  April  3,  1931. 


NE  of 

to  the  Preside, 
signature,  expUj^^ 
that  he  had  “covered”  the  Jayn«7^ 
in  the  beginning  and  emphasiziM 
marked  difference  between  j!* 
and  the  gunman  described  _ 
police  report.  The  White  House  fcrT 
warded  both  letters  to  the  Dej*J 
ment  of  Justice  with  ins  ruction 
begin  an  investigation  immediate^ 

Love,  author  of  “Andrew  W.  H||.' 

Ion:  The  Man  and  His  Work,”  ] 

Ion’s  first  published  biography, 
been  on  the  Star  since  January, 
Previously,  he  had  been  a  re 
man  for  the  Baltimore  Post  and"! 
reporter-cartoonist  for  the  Reedno 
(Pa.)  Times. 

Injured  in  an  automobile 
while  covering  an  assignment  b 
August,  1934,  Love  was  incapacitited 
for  more  than  a  year.  Since  return- 
ing  to  work,  he  has  been  acting  as 
an  assistant  city  editor,  and  it  was  for 
this  reason  that  he  was  obliged  to 
conduct  his  inquiry  into  the  Jaynes 
case  in  his  spare  time. 


jOIGE  M 


colum 
t<r  wil 


President  Refused  to  Act 


Only  a  few  weeks  previously,  the 
President  had  refused  to  act  on  a  plea 
from  Jordon’s  attorneys  for  executive 
clemency  and  the  electrocution  had 
been  set  for  May  14.  Following  dis¬ 
covery  of  the  forgotten  police  report, 
however,  Mr.  Roosevelt  ordered  a 
thorough  investigation  by  the  Depart¬ 
ment  of  Justice,  and  this  inquiry  re¬ 
sulted  in  the  reprieve. 

The  police  report  uncovered  by 
Love  revealed  that  Mrs.  Jaynes  had 
described  the  gunman  as  being  “about 
6  feet  tall,”  with  “fair  hair”  and  “gray 
eyes.”  Jordon  is  only  5  feet  6V4  inches 
tall  and  has  black  hair  and  brown 


TWO  DAILIES  SUSPENDED 


NEWSMEN  AT  WORK 

The  New  York  Evening  Post,  May 
26,  on  the  front  page  of  section  two 
in  a  pictorial  display  showed  “News¬ 
papermen  at  Work”  hoping  “to  de- 
bimk  the  movie  version”  and  ending 
with  the  question,  “Is  Newspaper 
Work  Romantic?”  Various  picture 
shots  showed  the  reporter  phonin<»  his 
story,  city  desk,  city  editor,  copy  desk, 
copy  cutter,  type  setter,  type  setting 
machine,  proofreader,  correction  and 
the  last,  “!!!Xx***X*xx!!  DAMN.  'The 
galley  is  spilled.  Go  back  to  No.  1 
and  start  all  over  again.”  Captions 
described  the  work  of  each  man  pic¬ 
tured.  A  row  of  minute-picture  inter¬ 
views  at  the  bottom  were  used  to  show 
that  everyone  believes  newspaper 
work  is  romantic. 


eyes. 

In  checking  the  report,  the  Justice 
Department  learned  that  Mrs.  Jaynes 
had  not  only  described  the  gurman  to 
officers  investigating  the  case,  but  had 
given  the  same  description  to  a  wo¬ 
man  with  whom  she  talked  immedi¬ 
ately  after  the  shooting. 

Jordon,  31-year-old  restaurant 
worker,  was  one  of  several  suspec'.s. 
With  Mrs.  Edith  Dodsworth,  a 
waitress,  he  was  charged  with  con¬ 
spiring  to  rob  the  cafe.  The  charges 
subsequently  were  nolle  pressed,  hov/- 
ever,  and  the  couple  was  released. 

Four  years  later,  from  Mount  Ver¬ 
non,  N.  Y.,  Jordon,  about  to  marry 
another  woman,  wrote  to  U.  S.  Attor¬ 
ney  Leslie  C.  Garnett  to  inquire  if 
he  was  still  under  suspicion.  Two 
aides  were  sent  to  question  Jordon, 
who  allegedly  confessed,  was  returned 
to  Washington,  indicted  for  first-de¬ 
gree  murder,  and  convicted  in  March, 
1936.  Mrs.  Dodsworth  also  was  in¬ 
dicted  on  a  murder  charge,  but  was 
never  recaptured. 


Printer*  Force  Temporary  SuipciiiM 
of  Hudson,  N.  Y.,  Papers 

The  Hudson  (N.  Y.)  Daily  Sltr, 
morning  publication,  temporarily  sus¬ 
pended  publication  Tuesday  when 
printers  struck  for  union  recognition 
and  the  publisher,  E.  C.  Van  Loan, 
told  them  that  he  would  not  sign  a 
closed  shop  contract.  Thirteen  print¬ 
ers,  members  of  Typographical  Union 
local  No.  896  quit  at  8  p.m.. 

The  Evening  Register,  only  otha 
daily  in  the  city,  was  forced  to  sus' 
pend  temporarily  Wednesday  when 
the  printers  refused  to  set  copy  lot 
the  Star.  The  publishers  are  not 
meeting  with  the  printers  and  no  ac¬ 
tion  has  been  taken  since  suspensun. 

Mr.  Van  Loan  told  Eoitor  4  Pra- 
LiSHER  that  “we  have  been  negotiating 
with  them  for  some  time  and 

night  we  told  them  that  we  would _ 

agree  on  wages  and  hours  but  that  we 
could  not  see  our  way  clear  to  sign  L  enac 
a  closed  shop  contract.  We  ofieiedEfQj. 
them  a  5%  increase  immediately 
an  additional  5%  on  Jan.  1,  1938." 

He  stated  that  both  papers  have  al' 
ways  been  open  shop  papers  and  tha 
the  average  wage  is  now  $35  for  a  40- 
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hour  week.  A  5%  increase  w®  Is  ban 


granted  last  December. 

Mr.  Van  Loan  added  that  16  print¬ 
ers  walked  out  of  the  Register  plant 
Tuesday  afternoon  when  following  the 
regular  publication  R.  D.  Kennedy, 
publisher,  told  printers  to  set  copy  f» 
the  Star.  Mr.  Kennedy  has  not  been 
approached  for  a  contract,  accord¬ 
ing  to  Mr.  Van  Loan. 


pt  be 
can 
have  1 
Ite  eji 


Confession  Repudiated 

During  his  trial  Jordon  renudiated 
his  confession,  explaining  he  had 
made  it  to  prevent  his  sweetheart 
from  being  dragged  into  the  c-'sn  bv 
his  questioners.  Once  back  in  the 
capital,  he  thought,  he  could  retract 
his  confession  and,  since  there  v’^s  no 
evidence  against  him,  he  wculd  be 
freed. 


FINLEY  RECEIVES  MEDAL 

Dr.  John  H.  Finley,  editor  of  the 


New  York  Times,  was  honored  ThurS" 
day  evening  at  the  annual  reception 
and  dinner  of  the  New  York  Academy 
of  Public  Education,  Hotel  Biltin<« 
He  was  awarded  a  Medal  for  Dis¬ 
tinguished  Service. 
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SEARS  JOINS  ST.  LOUIS  P-D. 

Tom  Sears,  who  was  with  the  Asso¬ 
ciated  Press  New  York  office  for  a 
short  time  after  his  return  from  Lon¬ 
don,  where  he  was  news  editor  of 
the  AP  photo  service,  has  joined  the 
news  staff  of  St.  Louis  Post-Dispatch. 


Pacing  his  cell  in  the  Distric*  jail’s 
“death  row,”  he  remember-^d  that 
Love  had  talked  to  him  during  a 
police  brutality  inquiry  that  led  to 
the  conviction  of  several  officers  on 
third-degree  charges.  He  asked  his 
lawyer,  Harry  T.  Whelan,  to  have 
Love  visit  him. 

“I  didn’t  think  anything  could  be 


ANPA  BOARD  MEETING 

A  special  meeting  of  the  board  of 
directors  of  the  American  Newqm^ 
Publishers  Association  has  been  a 

in  New  York.  L.  B.  Palmer, 
manager  of  the  ANPA,  said  it 
be  the  “early  part  of  next  week. 

IN  NEW  QUARTERS  F-rth 


Root-Mandbach  Advertising  ^ 

cy,  Chicago,  has  moved  to  646 
Michigan  Ave. 
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upiralional  Sunday  “Talks”  Being  „ 
Prepared  by  George  Matthew  Adams 

By  ROBERT  U.  BROWN  Ir'C-.  indi 

died  sudd 

xVE  of  the  best-known  syndicate  A  new  Watkins  Syndicate  serial  is  St.  Franc 
)  writers  in  the  country  with  his  “No  World  Without  You,”  by  Anne  in  Indian 

■  talks,  George  Matthew  Adams,  Paul,  running  30  instalments  with  12  Shuman  J 

^  ' _  is  now  preparing  illustrations.  ing  later 

a  “Simday  talk.”  *  *  *  ^ 

Mr.  Adams  de-  New  AP  Picture  Strip  vertisers’ 

scribes  it  as  “an  *  SSOCIATED  PRESS  FEATURE  «  survivi 
_  ijlustrated  Sun-  x\  SERVICE  has  started  a  new  reg-  daughter. 

H  ular  weekly  feature — “Youth  in  the 


RUSSELL  T.  GRAY  were  elected  for  the  ensuing  year: 

(B,v  telegraph  to  Kditor  &  1'ublisher)  President,  Ceorge  Simons,  General  Klcctric 

r,  '  _  Til  »»  0.1  TT  11  m  Company,  X-ray  division;  vice-president,  Paul 

Chicago,  111.,  May  27  Russell  T.  Nelson,  editor  and  publisher.  Scholastic  lidi- 
Gray,  44,  president  of  Russell  T.  Gray,  tor;  secretary,  John  .\.  Canning,  public  rela- 
Inc.,  industrial  advertising  agency,  tions.  Standard  Oil  Company  of  Indiana; 
died  suddenly  yesterday  of  a  stroke  in  treasurer,  E.  S.  McKay,  General  Electric  Com¬ 
et  pany.  Directors:  Elmo  .Scott  Watson,  editor, 

St.  Francis  Hospital,  Evanston.  Bom  Auxiliary;  Phil  s.  Hanna,  editor, 

in  Indianapolis,  he  came  here  with  Chicago  Journal  of  Commerce ;  Hal  Ilurnett, 
Shuman  Advertising  Company,  resign-  publicity,  WBBM  and  CBS;  Robert  C.  Peb- 
ing  later  to  form  his  own  agency.  He  worth,  managing  editor.  Trailer  Travel;  Hal 
was  a  founder  of  the  Engineering  Ad-  puh'jcity;  George  W.  Harris,  N-a- 

..  ,  ,  ...  r  /-ii.-  _  XT  tional  Safety  Council;  Conger  Reynolds,  public 

vertisers  Association  of  Chicago.  He  reiatiuns  director.  Standard  Oil  Company  of 
is  survived  by  his  wife,  a  son  and  Indiana;  Joseph  W.  Hicks,  public  relations 
daughter.  director,  H.  -M.  Byllcsby  Corporation;  Floyd 

—  Arplan.  journalism  instructor.  Northwestern 


insWational  na-  „  t  rcatuie:--  iouui  1.1  uc  t'niversity;  A.  W.  Bates,  public  relations, 

inspirational  na  ^ews.”  It  is  a  small-size  picture  strip  !SayS  Advertisers  Approve  Swift  &  Company;  and  ('leorge  A.  Hranden- 
lure.  oKrtiit  xr/MirkfTc^AD-c  rnea  ^  .  mv  •  n  bufg,  Chicago  Correspondent.  Editor  &  Tub* 


.  1  11  r  about  youngsters  who  are  breaking 

Each  talk  ot  headlines  with  ever  greater 

about  600  words  frequency. 


will  be  accom¬ 
panied  by  an  il-  kERNAHAN  JOINS  N.  Y.  FIRM  a  story  “in  pictures  and  paragraphs,” 

C^son  Lo^n  William  E.  Kemahan,  for  12  years  was  emphasized  by  Ralph  Peters,  De- 

,  ,  display  classified  advertising  manager  troit  News  roto  editor,  at  the  annual 

^  of  fh®  New  York  American  until  his  Founders’  Day  banquet  of  Chicago 


Stviriff  to  JSeivsier  Rotos 

Growing  importance  of  continuity 
rotogravure  pictorial  features  that  tell 
a  story  “in  pictures  and  paragraphs,” 


IjNtGE  M.  Adams 


which  can  be 

1  .mn  ctvlP  sCbSrfbtos  resignation  in  March,  has  been  ap-  Alumni  Chapter  of  Sigma  Delta  Chi,  ing  "this  week  on  hoVthe’  birth’ora 

sunnlied  with  a  color  Poi*^ted  to  the  sales  engineering  staff  May  21.  Peters  declared  newspaper  London  to  the  world’s  most 

in  iindi^pr  the  illustration  Analysis  Institute,  New  roto  sections  are  swinging  away  from  famous  flying  couple  was  kept  secret 

C  block  to  go  under  York.  H.  E.  Ineram.  nresident.  an-  thp  “Dutch  windmill”  tvne  of  sun-  t _ io  j _ 


Birth  of  Son  Kept 

Secret  by  Lindberghs 

No  explanation  has  been  forthcom- 


Ir.  Adams  has  already  written  six 
Je  talks,  the  titles  of  which  are: 
■sp  Your  Head”;  “The  Prayer  of  a 


York,  H.  E.  Ingram,  president,  an-  the  “Dutch  windmill”  type  of  sup- 
nounced  this  week.  Prior  to  joining  plement  to  a  more  vibrant  and  graphic 
the  American,  where  he  also  was  Sun-  form,  which  tells  an  interesting  story 


for  12  days. 

It  is  probable  that  the  newspaper 


lilt?  wiicic  lit?  ai»u  weio  kjxah-  luriii,  wiutJii  it?ii£>  dii  iiii,t?icai.iiiK  awji  v  .  ♦  •  ji_  — i.  i  j  • 

day  advertising  manager  for  two  a.-,  well  as  pleases  the  eye.  More  than 


red  Worker”;  "Let  Your  Light  So  years,  Mr.  Kernahan  held  a  similar  lOO  attended, 
be”;  “Mother’’;  “You  Can  ^  Arise”;  position  on  the  New  York  Evening 
h.  Thou,  Whoe  er  Thou  Art.’  Journal.  Before  that  he  was  adver-  Advs 

lie  Adams  Service  reports  that  tising  manager  of  the  New  York  Tele-  This  trend 
re  than  a  score  of  newspapers  have  gram.  among  adve 


Advertisers  Approve 


the  rush  of  coronation  coverage,  giv¬ 
ing  Col.  Lindbergh,  who  has  always 
been  reluctant  to  cooperate  with  the 


[ 't;  than  a  score  of  newspapers  have 

'.died  their  intention  of  taking  the  "  -  value  in  continuity  series,  Peters  said. 

E“ire.  Release  is  expected  in  DETROITER  ABENDPOST  SOLD  Mr.  Peters  made  a  plea  for  constant 

u'ost.  Detroit,  Mich.,  May  24— The  De-  improvement  in  newspaper  picture  Universal  Service,  in  a  carefully 

Ihe  Service  celebrates  its  20th  year  troiter  Abendrost,  founded  in  1851  and  technique,  declaring  “radio  knocked  worded  according  to  close  friends 
incorporation  on  July  8.  the  oldest  German-language  daily  the  socks  off  our  extras,  weekly  news  and  gossip  of  neighbors  story,  Mon- 

*  •  *  newspaper  in  continuous  publication  magazines  taught  us  a  lesson  in  news  day  mornmg,  beat  all  otMr  agei^es 

in  the  United  States,  has  been  sold  to  background  and  interpretation  and  on  the  story  by  several  hours.  This 
Comic  Foils  Holdup  Ernest  S.  Sahlmann,  publisher  of  the  now  news  pictorial  magazines  are  at-  was  the  first  story  put  of  London  and 

i  NEW  YORK  gas  station  attendant.  Harper- VanDyke  News,  a  commu-  tempting  to  capture  the  photographic  UmvOTsal  s  unverified  facts  later 
I  May  16,  utilizing  the  method  he  nity  weekly  here.  The  sale  was  an-  field.  Newspapers  can  and  are  meet-  prov  o  correc  . 
t  portrayed  in  a  Sunday  comic  nounced  by  Hermann  Funke,  general  ing  these  new  forms  of  competition  Only  the  American  carried  the  story 

■p.  foiled  an  attempted  holdup.  manager  of  the  Abendnost.  Sahlmann  with  better  written,  edited  and  illus-  in  New  York  Monday  morning,  with 

>  i*  .  .  .  _ _ il — A.  — ...  fEA 


DETROITER  ABENDPOST  SOLD 


This  trend  is  meeting  with  approval  ^is  chance  to  spirit  his  wife 

among  advertisers,  who  see  added  toeir  Kent  home  to  a 

value  in  continuity  series,  Peters  said,  ^^on  nursmg  home  for  the  birth 


Comic  Foils  Holdup 


'p.  foiled  an  attempted  holdup.  manager  of 
Tiadio  Patrol”  by  Eddie  Sullivan  oue  tim 
Charlie  Schmidt,  syndicated  by  Abendpost. 

5C  Features,  was  devoted  entirely  — - ^ 

3t  day  to  a  filling  station  holdup.  ]Y 

;  one  of  the  panels  the  attendant  _ 

i'.ed  the  gas  hose  on  the  bandit  who 
a  gun.  The  flash  of  the  gun  ig- 
>d  the  gasoline  and  both  the  bandit 
i  the  automobile  were  engulfed  in 

PISS. 

:  Harry  Millstine,  a  gas  station  at- 
’dant  in  Queens,  read  the  comic 
d  enacted  the  scene  in  real  life  ex- 
^  for  the  fire.  A  holdup  man  took 
510  from  the  cash  register  and 
reed  the  attendant  to  put  gas  in  a 
she  had  driven  up.  TTie  alert  at- 
rdant  saw  a  policeman  walking  to- 
'rd  the  station  and  shot  gasoline  at 
^  bandit.  “The  streaun  hits  him 
idt  between  the  eyes,  and  before 
i  can  recover,  the  policeman  and 
lave  him  on  the  groimd,”  Millstine 
to  explained. 


at  one  time  was  on  the  staff  of  the  trated  publications. 


the  American  compositor  substituting 


iV.  Y.  Times  Has  Color  Printing  Display 


"  VP 

'■* 


New  York  Times’  display  of  color  printing 
kNE  of  a  series  of  educational  dis-  tunity  in  not  stressii 


NtA’s  “Summer  Shorts”  plays  that  the  New  York  Times 

.’IRST  serial  in  Nea  Service’s  “Sum-  featuring  in  its  windows  on 

mer  Shorts”  fiction  program  re-  Seventh  Avenue  is  this 


plays  that  the  New  York  Times  possibilities  of  the  industry  in  this 
has  been  featuring  in  its  windows  on  way.” 


The  following  officers  and  directors  slugs  and  erroneously  giving  credit  to 

- - -  International  News  Service.  First 

n  •  _ United  Press  and  Associated  Press 

[>r  Printing  Display _  stories  were  out  of  Cleveland. 

'  Seymour  Berkson,  editor  of  Uni- 

_ versal  Service,  told  Editor  &  FhiB- 

LisHER  that  they  received  their  tip  on 
the  story  in  New  York  and  wired 
William  Hillman,  European  chief  of 
staff.  After  the  first  tip  Berkson  gives 
all  credit  to  Hillman.  The  cabled  mes¬ 
sage  left  New  York  about  10  o’clock 
Sunday  night,  Eastern  daylight  time, 
getting  Hillman  out  of  bed.  Working 
all  night,  at  7:30  E.D.T.  he  finally 
checked  through  Lindbergh’s  neigh¬ 
bors  in  Kent  and  filed  a  story. 

The  story  broke  in  this  country  in 
Cleveland  where  Mrs.  Charles  Long 
Cutter,  Anne  Morrow  Lindbergh’s 
aunt,  received  a  letter  May  22  from 
Mrs.  Dwight  W.  Morrow,  her  sister 
lay  of  color  printing  and  mother  of  Mrs.  Lindbergh,  tell- 

ing  of  the  birth  of  a  son  to  the  famous 
tunity  in  not  stressing  the  educational  couple. 


mer  Shorts”  fiction  program  re  Broadway  and  Seventh  Avenue  is  this  The  window,  one  of  the  most  elabo-  THREE  TEXAS  DAILIES  SOLD 
ased  this  week  is  called  “Contract  showing  the  method  used  in  rate  and  costly  of  the  Times’  displays.  Announcement  was  made  in  Texas 

>fe,”  wUl  run  two  weeks  and  is  P^mUng  the  first  color  advertisement  was  designed  and  built  by  Vinrent  Thursday  that  H.  R.  Hudson  of 

ritten  by  Louise  Holmes.  There  are  magazine  section  a  few  lAiicl^am  of  the  art  department.  One  Brownsville,  oilman,  formerly  of  Bos- 

'e  two- week  and  two  three- week  ''’^hs  ago.  ,  -  ,  ,  hundred  and  seventy  parts  are  in-  Oklahoma  City,  had  acquired 

Jals  to  run  through  the  summer.  Steps  in  color  production  have  been  eluded  with  10  hghtmg  units  used,  the  Brownsville  Herald,  Harlingen 
^garet  Stephenson,  who  with  layman  from  the  Twenty- three  items  are  classified.  Valley  Star  and  McAllen  Monitor,  all 

MiUett  writes  the  daily  feature  original  drawing  through  color  nega-  Starting  with  the  origmal  copy  the  Texas  lower  Rio  Grande  dailies,  which 

‘!ind  Your  Manners”  for  NEA  has  plates  to  the  finished  maga-  display  shows  the  red,  yellow  and  will  go  under  joint  control  June  1 

«n  elected  Counselor  of  Women  at  P^^e.  A  brief  synopsis  cata-  blue  negatives  and  positives  and  then  The  announcement  said  Carl  C.  Ma- 

^  University  of  Oklahoma  by  the  each  step.  the  black-key-negative  and  black-  g00^  Parking  Meter  Company  presi- 

oard  of  Regents  of  that  school.  Promotion  manager  of  the  type-negative.  Ughts  behind  the  dent  and  noted  former  editor  of  Ok- 

,  ^  ^  Times,  says  that  this  window  has  negatives  show  the  public  the  varia-  lahoma  City  News  and  Albuquerque 

Watkinm  H  jr  11/  T  rif  brought  more  inquiries  from  both  tions,  and  the  three  cylinders  (red,  (N.  M.)  Tribune,  will  become  editor- 

irATvmo  s^ctators  and  newspaper  publi^ers  How,  blue  and  black)  have  small  in- chief  of  the  three  papers,  going  to 

dS?  .^™°^CATE,  Phila-  than  any  other  wmdow  display.  Dur-  ^^gniiying  glasses  on  them  which  Harlingen  June  1.  It  also  said  Me¬ 
ant  fnr  °"\has  to  j  ^  ^  j  ^  Henry  Tichenor,  publisher  of  the 

sat  for  the  weekly  Sunday  School  virtually  wait  in  Ime  to  see  the  dis-  °  screen  in  me  business  manager  of  thp 

of  Dr.  William  T.  Ellk  of  nlav.  plates.  Above  the  plates  are  the  yel- 


Watkins  Handling  W.  T.  Ellis 


*sson  of  Dr  William  T  Ellis  of  nlav  plates.  Above  the  plates  are  the  yel-  ’  r»  u-  j 

1:  P^^^'  I  j  n  j  j  ui  il  group.  Buildmg  and  equipment  ad- 

‘‘‘dimore,  Pa.,  which  is  carried  in  Mr.  Veit  reiterated  the  statement  yellow  and  red,  blue,  yellow  ditions  at  Harlingen  and  McAllen 

|Proximately  200  papers  in  Canada  he  made  to  Editor  &  Publisher  some  sod  red  and  blue  impression,  black,  are  planned.  The  Harlingen  paper  is 

United  States.  Heretofore,  time  ago  saying,  “I  think  that  news-  and  yellow  and  red  and  blue  and  morning,  the  other  two  are 

f  Ellis  handled  his  own  syndication,  papers  are  missing  a  great  oppor-  black  finish  impressions.  evening. 
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RADIO  AND  THE  NEWSPAPERS 


:By  FRANK  A.  ARNOLD: 


IS.  Y'.  Journal  Streamlines 


The  Truth  About  the  Radio 

tkXTOT  TO  BE  BROADCAST’  is  program  vs.  the  susUining  program. 

title  of  a  book  (1)  which  Ruth  Brindze  labels  a  list  of  spon- 
Duroorts  to  tell  the  truth  about  radio  sored  programs  as  ‘  The  Medicine 
--d^ribed  as  “a  timely  debunking 


of  America’s  favorite  indoor  sport 
which  has  become  a  power  greater 
than  the  press.” 

I  was  intrigued  by  the  title,  for 
having  followed  along  with  radio 
from  its  very  beginning,  I  am  nat¬ 
urally  interested  in  getting  at  the 
bottom  facts.  So  I  read  Ruth  Brindze  s 
book  expecting  to  be  shocked  and 
possibly  outraged  by  her  disclosures, 
instead  of  which  1  am  disappointed 
and  somewhat  amused.  The  only 
sensational  thing  about  the  book  is 
Its  title,  while  the  contents  consist 
for  the  most  part  of  alleged  factual 
material  so  arranged  as  to  prove  the 
author’s  point  of  view  without  op¬ 
portunity  for  rebuttal.  One  may  be 
truthful  without  telling  the  whole 


Men’s  Show.”  This  is  hardly  fair 
either  to  the  Medicine  Men  or  to  the 
other  sponsored  programs,  and  while 
much  can  be  said  truthfully  of  a 
critical  nature  regarding  some  of  the 
advertising  programs  on  the  air,  with 
which  I  heartily  concur,  the  fact  still 
remains  that  in  addition  to  the 
“Medicine  Men’s  Show”  we  still  have 
with  us  the  RCA  Magic  Key,  with  its 
wonderful  presentations  of  the  very 
best  in  the  list  of  opera  stars  and 
fine  music;  General  Electric  which 
gathers  to  its  weekly  program  a  tre¬ 
mendously  large  audience  listen¬ 
ing  to  its  fine  orchestral  presenta¬ 
tions. 

General  Motors  which  last  Sunday 
offered  Jeritza,  Lanny  Ross,  Erno 
Rapee’s  orchestra  and  a  list  of  guest 


truth,  but  the  result  is  an  unbalanced  artists;  Colgate-Palmolive-Peet  star 
picture  as  grotesque  and  unlike  the  ring  Jessica  Dragonnette  in  her  in¬ 


photograph  out  of 


real  thing 
focus. 

However,  this  book  gives  me  the 
logical  opening  for  the  discussion 
of  a  few  fundamentals  of  the  indus¬ 
try. 

Propaganda  on  the  Radio 

\  S  one  of  the  results  of  the  World 
War  the  term  “propaganda”  is 
practically  outlawed  and  while  the 
same  purpose  is  being  accomplished 
imder  the  guise  of  directed  informa¬ 
tion  of  other  public  relation  activi¬ 
ties,  yet  the  tact  remains  that  the 
public  is  being  continually  fed 
through  newspapers,  magazines,  radio 
and  other  forms  of  approach  with 
what  might  be  mildly  called  preju¬ 
diced  information. 

The  fact  that  radio  has  been  used 
in  certain  instances  to  further  the  in¬ 
terests  of  certain  groups  should  not 
militate  against  this  medium  any 
more  than  it  does  against  the  news¬ 
paper  or  magazine.  The  main  dif¬ 
ference  is  that  a  clever  speaker  like 
Fred  G.  Clarke,  of  the  Crusaders, 
take  undue  advantage  of  the 


terpretation  of  the  light  operas;  Cities 
Service  Company  with  Rosario  Bour¬ 
don’s  opera,  Lucile  Manners,  soloist, 
and  Revelers  Quartet;  and  so  on  with 
a  list  representing  the  finest  talent 
which  money  can  buy  all  furnished 
at  the  price  of  what  is  usually  a  well 
balanced,  not  out  of  proportion  com¬ 
mercial  continuity. 

I  hold  no  brief  for  the  commercial 
program  that  just  squeezes  into  the 
picture  within  the  law  of  limitations 
and  takes  its  pound  of  flesh  without 
regard  to  the  time  of  day  or  charac¬ 
ter  of  its  audience.  To  this  extent 
I  agree  unreservedly  with  some  things 
that  the  author  has  said  about  this 
type  of  commercials.  It  is  imfair, 
however,  entirely  to  leave  out  of  the 
picture  the  types  of  program  which 
I  have  just  mentioned. 


may 


persuasiveness  of  me  human  voice 
together  with  clever  phraseology  in 
support  of  his  pet  project,  in  order  to 
interest  favorably  the  rank  and  file 
of  radio  listeners. 

The  same  is  undoubtedly  true  of 
the  American  Tax  Payers’  League 
and  other  organizations  of  similar 
character  which  occupy  an  entire 
chapter  called  “Money  Talks.”  But 
why  overlook  entirely  the  favorable 
counterbalance  brou^t  about  by  a 
similar  use  of  the  radio,  but  for  the 
more  laudable  purpose  of  populariz¬ 
ing  the  educational  program,  or  dis¬ 
tributing  the  message  of  religion,  or 
introducing  the  open  form  as  was 
done  in  the  famous  Town  Hall  meet- 


uigs; 


These  and  many  others  represent 
types  of  legitimate  propaganda  which 
money  cannot  buy  and  which  are 
used  solely  for  the  purpose  of  spread¬ 
ing  unbiased  information  to  the  lis¬ 
tening  audience. 

There  is  no  doubt  that  radio  as  the 
world’s  outstanding  experiment  has 
occasionally,  through  the  processes  of 
trial  and  error,  been  a  victim  of  those 
who  have  taken  advantage  of  this 
unusual  situation.  It  may  be  said, 
however,  for  the  benefit  of  those  not 
acquainted  with  the  facts,  that  the 
same  error  rarely  occurs  twice  in 
radio  broadcasting. 

“Medicine  Men’s  Show” 

Again,  we  always  have  with  us 
the  problem  of  the  sponsored 


FCC  Can’t  Censor  Programs 

CENSORSHIP  is  one  of  the  most 
debatable  questions  in  broad¬ 
casting  and  any  attempt  along  this 
line  immediately  invokes  nation¬ 
wide  criticism.  The  FCC  under  its 
mandate  from  Congress  is  not  allowed 
to  censor  and  can  exercise  its  pre¬ 
rogatives  only  through  revocation  of 
the  offending  stations’  license.  Cer¬ 
tain  isolated  instances  have  been 
overcapitalized  in  an  attempt  to 
prove  that  censorship  is  being  in¬ 
voked  as  the  result  of  political  pres¬ 
sure  or  personal  prejudice.  By  and 
large,  this  is  not  a  fact  and  as  one 
who  has  had  some  experience  and  a 
great  deal  of  observation  in  such 
matters,  I  feel  competent  to  say  that 
radio  is  more  free  from  this  type  of 
thing  than  any  other  medium  of 
communication. 

The  fact  that  communication  has 
been  broken  on  certain  occasions 
during  political  speeches  or  nation¬ 
wide  broadcasts  of  a  campaign  char¬ 
acter,  should  not  be  allowed  to 
prejudice  the  general  situation  espe¬ 
cially  in  view  of  the  facts  obtained 
by  an  investigation  of  such  oc¬ 
currences. 

I  well  remember  one  historic  in¬ 
stance,  where  the  entire  country  was 
thrown  into  an  uproar  due  to  what 
seemed  to  be  a  premeditated  break 
right  in  the  middle  of  a  political 
speech.  The  thorough  investigation 
that  followed  led  to  the  discovery 
that  some  youngster  out  in  the  wide 
and  open  spaces,  desiring  a  bit  of 
wire  with  which  to  complete  his 
chicken  coop,  climbed  a  nearby  tele¬ 
phone  pole  and,  unfortunately  for  the 
broadcast,  clipped  a  section  out  of 
the  telephone  wire  that  was  carrying 


JS 


UNDY  SON  BORN 


COURT  UPHOLDS 
SECURITY  ACT 


Hoar  Law  Asked 


wMi, 


I-  Hi. 


“When  They  Listen”;  “Why”- 
and  then,  “What  Happens.”  ’  )  C 

One  of  the  most  entertainiM  ” 
well  as  illuminating  chapters  utk  PRC 

on  “Nothing  Is  Wrong  with  the  lUd  * 

But  the  Broadcaster,”  and  here  i  R 
find  the  answer  to  many  of  the  h  *  ** 
fcrences  which  might  be 


May  24  edition  of  the  New  York  Eve¬ 
ning  Journal  with  which  it  inaugurated 
a  new  type  of  iitreamlining  in  its  seventh 
and  eighth  editions  after  5:10  every 
day.  Paper  may  l>e  folded  down  the 
center  and  will  still  have  complete  top 
headline  either  way.  If  folded  across 
the  middle  it  has  complete  head  for 
bottom  of  page. 


the  political  message  across  the  U.  S. 


Ford’s  Programs  Enjoyed 

WHETHER  we  agree  with  him  or 
not,  Henry  Ford  stands  for 
something  worth  while  among  the 
industrialists  of  the  country.  For 
many  years  he  turned  a  deaf  ear  to 
every  radio  proposition,  but  when  he 
finally  made  a  favorable  decision,  he 
handled  radio  in  just  the  same  broad 
way  that  is  characteristic  of  every¬ 
thing  he  undertakes.  The  result  has 
been  that  a  very  large  part  of  the 
national  radio  audience  has  enjoyed 
the  weekly  broadcast  of  the  Detroit 
Symphony  and  during  the  intermis¬ 
sion  increasing  numbers  have  listened 
to  Mr.  Cameron’s  sermons  on  in¬ 
dustry. 

I  cannot  see  just  where  Mr.  Ford 
has  transgressed  sufficiently  in  doing 
this  to  merit  a  full  chapter  in  this 
book  entitled  “His  Master’s  Voice.” 
It  is  one  of  those  instances  where,  in 
my  judgment,  the  reading  of  this 
chapter  will  result  in  increasing  the 
favorable  votes  for  the  Ford-Cameron 
tyrpe  of  program. 

“Selling  America  Young”  is  a  good 
constructive  chapter  which  gives  full 
credit  to  the  “Singing  Lady”  and  her 
deservedly  popular  programs  and 
places  the  unfavorable  emphasis  just 
where  it  belongs,  on  certain  types  of 
program  which  I  am  glad  to  say  are 
being  eliminated  from  the  broadcast¬ 
ing  networks. 


wronoL 

drawn  from  Ruth  Brindze’s  book 
A  reader  of  Kenneth  Goode’s  bo,- 
will  appreciate  the  patience  which 
has  taken  to  assemble  the  evide- 
and  to  sort  its  essential  truths,  alf! 
which  has  resulted  in  giving  to  ti 
reader  an  excellent  picture  of  radio  ^  ' 

place  in  the  American  home.  He  ah  ^  ^ 
discovers  that  he  is  obtaining  a  sti 
more  accurate  picture  of  the  Ame- 
ican  home  itself.  '  ^  and  i 

avy  taxa 

700  Inquiries  Mads  new 

All  the  facts  contained  in  «tever,  tl 
About  Radio?”  are  based  on  repon 
on  more  than  700  inquiries,  obtain*  Bins 
by  600  different  investigators,  checkw  aSai*' 
re-checked  and  counter-checl^  s  t«  was  f 
personal  contact  with  the  daily  habit  Egher 
of  at  least  ten  million  people,  ih  ffspaper 
author  says  in  the  closing  paragrap  f*  of 
of  this  remarkably  readable  and  ac  fcie  stat 
curate  volume:  ibining 

“Advertising  by  radio  is  like  sailini  If  Son  Fr 
the  Atlantic  Ocean — there  is  room  fo  N  towa 
everything.  Reefs  and  breakers  f.  „ 
even  the  mightiest  crafts  that  disdaL- 
charted  channels.  Plenty  of  proSt  “Hiose  1 
for  even  the  smallest  that  can  con  durin 
trive  to  catch  the  favoring  tides  m  eimpen 
currents.”  sthem  a 

The  reader  of  “Not  To  Be  Broad  8* 
cast”  should  also  read  “What  Abou  B  diey  1 
Radio?”  In  this  way  he  will  mon  But  thi 
nearly  obtain  the  whole  truth  abou  for 
present-day  broadcasting.  tien  on  1 

Note:  (1)  “Not  To  Be  Broadcast 'Balf-cer 

by  Ruth  Brindze,  Vanguard  Press « 

New  York.  (2)  “WTiat  About  Radio?’  wspfpf 
by  Kenneth  M.  Goode,  Harper  1  ^  wa1 
Bros.,  New  York.  uscticabb 

-  hliiorial  ( 


papei 


ORE 

newsp 


“You  a 


Kenneth  Goode’s  Book  on  Radio 

an  antidote  to  this  book  there 


has  just  reached  my  desk  a  copy 
of  Kenneth  M.  Goode’s  “What  About 
Radio?”  (2).  This  is  a  cool,  calm 
and  collected  study  of  just  what 
radio  is  doing  and  how  it  is  being 
done.  Mr.  Goode  is  a  careful,  con¬ 
scientious  writer  who  never  allows 
personal  feeling  or  prejudice  to  in¬ 
fluence  his  opinions.  Moreover,  he 
writes  out  of  a  successful  experience 
with  radio  advertising  for  his  own 
clients,  which  gives  him  a  basis  of 
intimate  knowl^ge  of  case  examples 
most  important  in  preparing  a  book 
of  this  character.  Not  satisfied  with 
his  own  experience  and  deductions, 
the  writer  has  drawn  on  about  as 
wide  an  assembly  of  information 
from  other  sources  as  has  yet  ap¬ 
peared  in  any  volume  devoted  to 
radio.  He  discussed  the  matter  of 
programs  in  a  thoroughly  entertain¬ 
ing  as  well  as  statistical  manner.  He 
approaches  the  question  of  “The 
Audience”  in  chapters  devoted  to 


W orld‘T elegram  Adopu  u  ^  wh 
More  Make-lip  Cfcanca  ^ 

”  cu  can  p 

Following  last  week’s  changes  in  &  fa  lengtl 
editorial  makeup,  the  New  Yd  bih  to  tl 
World-Telegram  on  Monday  ind  »[;aces  1 
tuted  similar  tyrpe  dress  changes  i:  The  gu 
the  page  opposite  the  editorial  and  t  |r  giving 
the  first  page  of  the  second  seetka  out  to 
In  the  past,  Westbrook  Pe^,  Hug  Ion 
S.  Johnson  and  EHeanor  Rooseve  feg  wa 
were  set  one  and  a  half  columns  wid 
down  both  sides  of  the  front  seeds 
page.  Heywood  Broun  appeard  i 
similar  style  opposite  the  edhori  ^  ^ 
page.  Now  the  four  columnists  *  ahL  j 
arranged  down  the  left  side  of  fi 
second  section  page,  three  eolum:  . 

wide,  with  Pegler  at  the  top.  Jonnso  ^ 
Broun  and  Mrs.  Roosevelt  next 
The  daily  humorous  cartoon  on  ft 
news  of  the  day  by  Will  B.  Johnstra 
now  covers  five  columns  at  the  bot  j 
tom  of  the  page  instead  of  three,  ah  _ 
being  reduced  in  depth.  sumed. 

On  the  page  opposite  editorial,  tb 
book  colunui  by  Harry  Hansen  i 
now  in  two  column  style  with  a  ne  ® 
department,  “Foreign  and  Nats®!  i 
News  and  Comment,”  taking  up  th  ^ 
rest  of  the  page.  A  new  type  fao 
Tempo,  sometimes  used  elsewhere  i  ^  , 
the  paper,  is  now  used  exclusively  i  ^  ' 
that  department.  Lee  Wood,  eM«  ^ 
tive  editor,  a^ed  if  there  were  1  ' 
to  be  any  more  changes,  said  he  dbte 
know  but  “we  are  still  experiments  ”  ha 
with  type  dress.” 

_ _  I'JImg  1 

ALLEN  SUCCEEDS  OLSON  luplied  1 


Charles  L.  Allen,  associate  professo  ^  d 
of  journalism  at  the  University  < 
Illinois,  has  been  appointed  head  <  i 
the  journalism  department  at  Rutgo 
University,  New  Brunswick,  N.  J.  ^  ^  ^ 
succeed  Kenneth  Olson,  who  has  bee  usia 
named  director  of  the  Medill  sch<^<  ®  8 
journalism  at  Northwestern  Univ«  "^ei 
sity.  Allen  has  been  active  in  «  ">ut  o 
finding  surveys,  sponsored  by  uiec 
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F  PAINE  SEES  SALARIES  RISING, 
PROFITS  CUT  BY  HEAVY  TAXES 


Again  there  was  a  pause.  The  city  CIO  Vendors  Strike  Halts 
room  outside  was  quieter,  but  out- 

side  the  traffic  roar  welled  deeper.  Sale  of  6  CooSt  Papers 


profits  cut  by  heavy  taxes  deeper.  Qj  5  Coast  Papers 

*  _  A  janitor  came  in  to  empty  waste-  „  ,  , 

Uncle  Bob,”  Now  81,  and  with  60  Year*’  Service  in  Newe-  ’''“‘''“I  “  o.LLTca'l"  m'w  26-N^^per 

paper  Work,  Di™  Preeent  Oullook-DUagree.  Co.  Xt“Sf  'S! 

With  Some  Aims  of  Guild  “Newspapers,  or  any  other  busi-  land  and  San  Francisco  newspapers. 

ness,  will  ever  earn  the  profits  they  Home  deliveries  have  not  been  af- 

By  CAMPBELL  WATSON  did  in  the  past,”  Mr.  Paine  stated,  fected.  The  strike,  begim  at  10:30 

lORE  money  for  the  average  That  was  all  right.  They  had  their  “The  taxes  are  too  heavy.’  A.  M.  Tuesday,  is  against  the  sale  in 

I  n^sDaperman.  less  for  the  pub-  job,  with  no  future.  I  had  the  future,  A  recent  visit  to  the  Santa  Atm  Oakland,  Berkeley  and  Alameda  of 

j  new  r  .,11  wiwUo”  iCal.t  Journal  has  created  in  Mr.  the  Oakland  Post-Enauirer.  Oakland 


1  n^soaperman.  less  for  the  pub-  job,  with  no  future.  I  had  the  future,  A  recent  visit  to  the  Santa  Ana  Oakland,  Berkeley  and  Alameda  of 

are  se^  by  R  F.  “Uncle  Bob”  and  it  worked  out  all  right.”  (Cal.)  Journal  has  created  in  Mr.  the  Oakland  Post-Enquirer,  Oakland 

^  ^  viewing  the  future.  Despite  having  just  returned  from  Paine  a  desire  to  spend  a  week  there  Tribune,  San  Francisco  Call-Bulletin,. 

ftp  veteran  associate  of  the  late  a  24-hour  automobile  trip  over  storm-  shortly  because  the  plant  reminded  San  Francisco  Chronicle,  San  Fran- 
Scripps.  60  years  a  newspaper-  swept  roads  at  the  time,  Mr.  Paine  him  so  much  of  the  early  days  on  cisco  Examiner  and  San  Francisco. 

and  still  on  the  job.  declared  was  spry  and  enthusiastic.  In  April  the  Cleveland  Penny  Pre^.  John  P.  News. 


Hvv  taxation  has  ended  the  day  of 
jje  newspaper  profits.  He  said, 
irever,  that  reports  were  that  news- 
mers  which  had  been  “in  the  red” 
ping  recent  years  were  on  their 
^  again  and  hence  the  general  pic- 
fi  was  gratifying. 

Higher  salaries  for  the  working 
Ifspapcrman  are  to  be  expected  in 
pu  of  improved  conditions,  Mr. 
line  stated.  Standing  in  his  office 
joining  the  main  editorial  room  of 
jjSon  Francisco  News,  he  waved  his 
Ind  toward  the  open  door  and  said: 

“They  Deserve  It” 

Those  fellows  out  there  took  two 
ja  during  the  depression  without  a 
iinper.  Now  the  salaries  of  most 
(them  are  back  above  where  they 
tre  in  good  times.  They  deserve  it, 
I  they  have  it  coming  to  them.” 

But  the  editor  whose  dynamic 
gnd  for  trade  unionism  was  first 
ien  on  Mr.  Scripps’  Cleveland  Press 
half-century  ago  refuses  to  accept 


Scripps  is  publisher  of  the  Journal.  Refusal  to  handle  the  six  newspa- 
John  has  been  there  a  little  over  a  pers  came  after  a  vote  of  carrier 
year  now,  but  marvelous  progres^as  members  of  the  News  Vendors,  Sta- 
been  made,  Mr.  Paine  said.  They  Attendants  and  Bootblacks  Union,, 
have  a  fine  bunch  of  young  feUows  355^  ^  CIO  affiliate.  Chetrter 

working  on  the  paper,  and  the  circu-  Baker,  union  treasurer,  said  300  boys 


lation  has  been  built  up. 


had  been  called  out.  Declaring  the 


The  editorial  room  floor  was  so  strike  vote  had  been  taken  after  pub- 
cluttered  that  it  reminded  me  of  the  Ushers  notified  bonuses  would  be  sus- 
Cleveland  Press  years  ago.  Ed  (E.  pended.  Baker  said  “the  sole  strike  is- 
used  to  walk  in  and  say;  sue  is  the  restoration  of  conditions 
Let’s  see  how  clean  the  floor  is,  pending  arbitration  on  the  rest  of  our 
and  I’ll  know  how  much  work  you  demands.”  These  demands  have  not 
have  been  doing.’  Then  he  would  been  made  as  the  walkout  preceded 
turn  to  me  and  ask:  ‘How  many  libel  by  two  days  a  collective  bargaining 
suits  have  you  against  you  now?’  If  meeting  scheduled  Thursday  with 
it  was  less  than  a  quarter-million,  San  Francisco  -  Oakland  publishers 
he’d  say:  I  know  from  that  you  representatives, 
haven’t  been  publishing  a  very  inter¬ 


esting  paper.’  He  was  a  fine  fellow;  Picketing  Attempt  Dropped 

a  very  fine  fellow.”  Publishers  view  the  bonus  ehmina- 

Virtually  all  of  Mr.  Paine’s  sixty  tion  as  a  stabilizing  factor  benefiting 
years  of  newspaper  work  have  been  the  boys,  who  were  being  given  per- 
with  one  organization.  During  his  mission  to  sell  more  than  one  paper, 
later  years  as  editor  of  the  Cleveland  Baker  declared  the  move  would  eiffier 


Robert  F.  Paine 


half-century  ago  refuses  to  accept  .  Press  he  also  was  general  manager  of  “put  half  the  boys  out  of  work  or  cut 

of  the  principles  of  the  American  marked  58  years  with  one  organ-  Scripps  -  McRae  Press  Association,  their  earnings  in  half.” 

(wspaper  Guild.  He  deplores  nation,  Scripps-Howard  News^pers.  holding  that  posiUon  until  1905.  He  a  newspaper  office  picketing  at- 
)ck  watching  and  rejects  as  im-  ?^®  ®  Cleve-  has  been  editorial  secretary,  tempt  was  abandoned  today.  Strikers 

acticable  attempts  to  standardize  Press  in  1879  and  two  years  later  Scripps  Papers;  chief  editorial  writer,  are  selling  the  Alameda  Times-Star 

ktorial  department  brains.  became  editor,  a  post  he  held  for  JO  Nevvspaper  Enterprise  Association;  on  Oakland  streets.  'The  Berkeley 

I  “You  cannot  evaluate  brains,  and  Pacific  Coast  manager  for  N.  E.  A.,  Gazette  rejected  Baker’s  offer  to  sup- 


at  is  what  the  guild  is  trying  to  do,”  The  automobile  trip,  taken  in  com-  and  manager  of  Paine  Service. 


t.  Paine  said.  “Nor  do  I  see  how  pany  with  Mrs.  Paine,  was  to  a 
ca  can  put  a  value  on  a  man  through  family  reunion  with  his  son,  Robert 
b  length  of  service.  That’s  unfair  Findlay  Paine,  Jr.,  Sunday  editor  of 


:d  manager  of  Paine  Service.  ply  salesmen  for  papers  in  Oakland. 

Most  of  His  Pay  In  Fun  Attempted  CIO  union  expa^ion  into 

,  .  „  „  ^  •  San  Francisco  apparently  failed,  many 

Throughout  all  the  years  Mr.  Paine  5a,.j  Francisco  boys  being  in  an  AFL 


1  to  the  man  and  to  the  man  who  the  San  Diego  Sun,  and  his  other  confessed  he  had  never  missed  a  affiliate. 


FCC  GETS  WJBK-W.  U.  CASE 


Game  Descriptions 

Radio  station  WJBK,  Detroit,  has 


qilaces  him.  children.  weekly  pay  check.  _ 

The  guild  is  all  right  in  some  ways.  “The  next  time  I  take  that  trip  it’s  But  most  of  my  pay  has  been  in  ppp  rFTS  wiRir  w  ii  raor 
ppving  protection  to  a  man  who  is  going  to  be  by  plane,”  Mr.  Paine  said,  fun,”  he  said.  “I  told  Lincoln  Steffens  wJDft.-w.  u. 

teit  to  be  thrown  into  the  street  “I  wanted  to  come  back  that  way  this  that  when  he  was  in  for  a  visit  a  r.ii 

4r  long  service,  yes.  In  asking  time,  but  the  weather  was  bad  and  short  time  before  he  died.  He  said  ^  *  ** 

Big  wages,  yes.  my  wife  objected.  I  still  wanted  to  that  had  been  the  way  with  him.  Game  Descriptions 

"But  the  guild  makes  a  mistake  in  ®  plane  part  “But  in  the  old  days  there  were  no  Radio  station  WJBK,  Detroit,  has 

taking  it  can  fix  a  price  on  brains  back,  but  when  we  met  them  telephones,  no  automobiles,  and  only  carried  to  the  Federal  Conununica- 

will  not  work  When  vou  are  l>rmgmg  out  the  bodies  from  that  500-word  press  association  reports  tions  Commission  its  fight  to  compel 

Wing  with  mechanical  activities  all  v/reck  in  which  a  dozen  were  killed,  daily.  That  meant  you  had  to  work  Western  Union  Telegraph  Company  to 

I  was  on  the  Cleveland  paper  P^me  was  determined  in  her  and  work  hard  to  get  news  and  get  furnish  it  play-by-play  descriptions 

«bn  we  were  fighting  the  Leader  objections.”  it  into  print.”  Tigers  baseball  games  in 

w  iininnicn.  _ _ Mr.  Pame  still  bears  physical  scars  other  cities. 

unionism,  with  us  on  the  side  Watched  Gadgets  Work  of  the  great  era  of  “nersonal  iour-  ir  u  i,-  hitdit 

lie  umon— for  mechanical  work-  ,  .  *•  n*  d  ®’^®  Personal  jour  James  F.  Hopkins,  WJBK  manager. 

In  answer  to  a  question,  Mr.  Paine  nalism.  One  scar  is  across  the  back  said  the  case  was  placed  definitely  in 
-  .  ,  .  said  he  had  been  with  the  pilot  of  the  of  his  neck,  the  other  on  his  hand.  FCC  iurisdiction  bv  Fedpral  TnHoo 

Ttere  was  a  pause  as  he  tho^ht  v/recked  plane  on  a  previous  trip.  In  Persons  subjected  to  criticism  in  that  Ernest  A.  O’Brien  who  denied  a  neti- 

oyer  the  hurried  years.  TTien  fg^^,  he  explained,  he  had  ridden  in  era  came  into  editorial  offices  with  tion  bv  Hopkins  at  Detroit  Mav  10 

llT  compartment  with  him  part  baseball  bats,  he  said.  ^Xig  ffiat 

ot  the  way  to  see  how  the  gadgets  I  m  a  bit  bald  up  here,”  he  said,  ican  League  prevented  Western  Union 
Guild  Produces  Clock-Watchers  worked,”  and  how  tlungs  went  from  patting  his  head,  “and  a  trifle  deaf  in  from  furnishing  reports  to  any  con- 
•nie  guild  tendenev  is  to  produce  .u  around  and  am  cem  which  had  not  first  obtained  the 

^-wLhers  An  editorial  man  no  more  dangeroi^  than  going  strong/’  approval  of  the  league’s  eight  teams. 

t  .  .  eulioriai  man,  r*rnccincr  iVio  **  Via  caiH  fiirnincJ  Mr  Pairio  /tocAriViArl  Viir  .aK  m  .  .  .  ,  ...  ...... 


“Flying  is  no  more  dangerous  than  going  strong.” 


approval  of  the  league’s  eight  teams. 


Itather  he  be  messenge^  Sy  or  edi-  *®  ^t''®®^’  ^md,  turnmg  Mr.  Paine  described  his  job  at  pres-  The  jurist,  however,  said  in  effect  that 

Pr.shouldbe  on  the  job^L^hour  a  gestu«  toward  the  wmdow  ent  ^  writmg  what  he  pleases  when  the  contract  was  part  of  Western 

fthe  24  daily  We  arfeoS  to  the  Mission  Street  The  5  he  pleases  and  if  he  pleases.  He  is  Union’s  tariff  filed  with  FCC. 

Be  wViPn  iK  ®  .^re  coming  to  tne  q  clock  rush  was  on,  with  traffic  rich  as  Creosus  in  reminiscences.  He 

F“k  and  th*^^  ^  ’U  ®“^y  movement  accentuated  further  as  a  could  write  a  book  on  beards  alone.  Radio  Act  Invoked 


and  th  f  11  *11  niuvcuicnc  luiuicx  eia  ct  uuuiu  wriw  a  uuuk.  on  oearas  aione.  snvoKwa 

at's  aU  ripM  ^  edition  came  from  the  Among  his  stories  is  how  E.  W.  “It  is  our  contention  that  if  the 

1  .  1  ve  worxea  my  presses.  ...oc,  i,„  n — 1:_  a-,  -e  iaoa  tr- 


ht  hours  let  it  go.' 


Scripps  was  trailed  in  the  belief,  be-  Radio  Act  of  1934  is  valid  (Section 


^  ■  “We  all  have  to  go  sometime.  How  cause  of  his  hirsute  adornment,  that  202,  dealing  with  discriminatory  prac- 

®^ways  been  fortunate,  doesn’t  make  a  lot  of  difference.”  he  was  a  Dutch  general,  during  the  tices),  then  the  Western  Union  con- 

iillin'^'^4  having  men  with  me  There  was  a  pause,  and  then:  Boer  war.  At  another  time,  the  pub-  tract  with  the  American  League  is 

B'ipH  t  times.  That  “I  see  Marlen’s  gone.”  The  refer-  Usher  was  greeted  with  an  Indian  contrary  to  law  and  it  is  the  inten- 

to  mechanical  as  well  ^  edi-  ence  was  of  Marlen  Pew,  the  late  edi-  war-whoop  by  a  mocking  clerk  in  one  tion  of  this  station  to  fight  this  case  to 

aepartments.  Responding  to  tor  of  Editor  &  Publisher,  who  at  one  of  the  offices  of  his  paper.  The  clerk  the  highest  court  in  the  land,  if  neces- 

di^’t  have  tele-  time  worked  under  Mr.  Paine.  was  promptly  squelched  by  an  asso-  sary,  to  substantiate  this  position,” 

°®y®T^®y  would  “All  my  boys  are  going.  There  ciate  who  informed  him  his  cry  was  Hopkins  said.  “We  are  doing  this  not 

ui  at  any  hour  and  wed  go  to  was  A.  M.  Hopkins  of  Cincinnati,  who  directed  at  “the  boss.”  only  because  of  the  injustice  which 

^ia^t-  “  later  turned  banker,  but  could  never  In  his  office  lined  with  pictures  of  the  present  situation  works  upon  our- 

«t  in  paper  forget  newspaper  work  and  even  as  past  and  present  greats  of  newspaper-  selves,  but  we  feel  that  there  are 

good  style.  banker  put  out  some  sort  of  a  dom— E.  W.  Scripps,  Robert  P.  many  other  radio  stations  in  a  simi- 

*060  I  first  started,  I  was  getting  bankers’  paper.  Then  there  was  Scripps,  Roy  Howard  and  others—  lar  position  and  we  are  going  to  strive 

one-^d  of  the  salary  paid  Marlen,  and  then  H.  B.  R.  Briggs  of  Mr.  Paine  continues  on  the  job.  For  to  make  a  precedent  by  which  they, 

"**chanical  department  employes.  I.os  Angeles.”  work  is  his  fun.  as  well  as  ourselves,  will  benefit” 
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U.  S.  Men  on  Paris  Ad  Program; 

Hodges  Urges  Big  Delegation 

By  GILBERT  T.  HODGES 

Member,  Board  of  Directors,  Advertising'  Federation  of  America; 
Member,  Executive  Board,  New  York  Sun 


Gilbert  T.  Hodges 


United  States  of  America, 
a  birthplace  of  modem  advertising, 
will  be  decidedly  among  those  present 
when  represent¬ 
atives  of  thirty- 
two  countries 
meet  in  Paris, 
France,  from 
July  5  to  10  for 
the  third  great 
internati  onal 
convent  ion  of 
the  Continental 
Advertising  As¬ 
sociation. 

The  govern¬ 
ment  of  France 
hEts  voiced  its 
official  interest  in 
the  coming  convention  and  will  co¬ 
operate  from  the  time  it  opens  with 
brilliant  pageantry  and  color  until  it 
closes  at  a  memorable  session  to  be 
presided  over  by  our  own  Charles  C. 
Younggreen,  executive  vice-president 
of  Reincke- Ellis- Younggreen  &  Finn, 
Chicago,  who  is  a  former  president  of 
the  Advertising  Federation  of  Amer¬ 
ica  and  now  one  of  its  board  of  direc¬ 
tors  and  chairman  of  the  program 
committee  for  American  participation 
at  the  Paris  convention.  TTie  honorary 
sponsor  of  this  closing  session,  this 
climax  to  five  days  of  brilliant  busi¬ 
ness  and  social  events,  is  the  govern¬ 
ment  of  France  itself. 

America  has  been  invited  by  the 
general  convention  committee  to  pre¬ 
sent  the  story  of  world  advertising 
progress  at  a  general  session  to  be 
held  on  the  morning  of  Friday,  July 
9.  It  falls  to  my  lot,  as  chairman  of 
the  General  Committee  on  American 
Participation,  to  present  this  story, 
and  I  shall  do  so  in  an  address  to  be 
entitled  “International  Relations 
Among  Advertising  Men  and  Women.” 

Friendly  Alao  to  Speak 
One  of  the  outstanding  Americans 
at  the  Paris  convention  will  be  Edwin 
S.  Friendly,  chairman  of  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers  Association  and 
business  manager  of  the  New  York 
Sun.  Mr.  Friendlv  will  address  the 
convention  on  Thursday  morning, 
July  8,  on  “Newspaper  Advertising  in 
America.”  Another  outstanding 
American  advertising  man  at  the  Paris 
meetings  will  be  George  M.  Slocum, 
publisher  of  the  Automotive  Daily 
News.  Detroit,  who  is  a  vice-president 
of  the  Advertising  Federation  of 
America  and  chairman  of  the  general 
American  attendance  committee  for 
the  Continental  convention. 

Most  of  the  Americans  planning  to 
go  to  Paris  will  leave  aboard  the 
steamship  Columbus  on  June  26  from 
New  York.  This  will  be  the  last  sail¬ 
ing  which  will  guarantee  the  arrival 
of  the  Americans  in  time  to  attend  the 
opening  ceremony  of  the  Continental 
Advertising  Association,  a  ceremony 
which  will  be  marked  by  active  partic¬ 
ipation  of  many  distinguished  repre¬ 
sentatives  of  the  French  and  other 
governments. 

It  is  well  for  all  American  advertis¬ 
ing  men  and  women  to  recall,  in  con¬ 
nection  with  the  coming  Paris  sessions, 
that  modem  advertising  as  it  is  prac¬ 
ticed  in  Europe  today  had  its  begin¬ 
nings  with  the  help  of  the  Advertising 
Federation  of  America,  which  has 
been  an  active  sponsor  of  two  great 
international  advertising  conventions 
held  in  London  and  Berlin  and  which 
is  actively  interested  also  in  the  com¬ 
ing  Paris  program.  Organized  adver¬ 


tising  abroad  still  looks  to  this  coun¬ 
try  for  inspiration  and  guidance  in  its 
professional  development.  It  is  natural, 
therefore,  that  we  in  America  should 
take  an  active  interest  in  these  great 
international  conventions  and  to  sup¬ 
port  them  by  our  attendance  and  our 
active  participation. 

Great  Social  Factor 
In  my  own  talk  at  Paris,  I  shall 
stress  for  my  hearers  the  importance 
of  advertising,  not  only  as  a  great 
business  force  in  the  field  of  interna¬ 
tional  relations  but  as  a  great  social 
force  as  well  and  a  factor  which  has 
done  much  to  cement  the  friendly  re¬ 
lations  existing  between  our  country 
and  its  neighbors  over  the  seas.  In¬ 
ternational  advertising  presents  a 
great  public  example  of  the  way  in 
which  men  and  women  in  many  coun¬ 
tries  may  work  together  for  the  com¬ 
mon  good,  both  social  and  commercial. 

Attendance  at  the  sessions  of  the 
Continental  Advertising  Association 
convention  in  the  national  capital  of 
France  will  pay  dividends  in  exneri- 
ence,  contacts  and  added  knowledge 
to  every  man  and  woman  who  takes 
the  trip.  A  broad-gauge  program, 
touching  upon  every  conceivable  ad¬ 
vertising  phase,  will  be  presented. 
There  will  be  a  great  International 
Radio  Advertising  Conference,  the 
first  of  its  kind  ever  to  be  held.  The 
convention  program  will  be  divided 
into  five  general  sessions.  These  will 
include  the  opening  and  closing  ses¬ 
sions  and  three  others  devoted  to  Edu¬ 
cation  in  Advertising,  the  Legal  As¬ 
pects  of  Advertising  and  International 
Relations  Between  Advertising  Men 
and  Women.  Special  convention  ses¬ 
sions  will  be  devoted  to  many  topics, 
these  including  advertising  problems 
of  banking,  insurance,  telephone  com¬ 
munication  and  allied  fields,  and  pub¬ 
lic  services.  Other  sessions  will  call 
for  discussion  of  photogravure,  win¬ 
dow  display,  advertising  control  and 
other  19^  topics  of  interest. 

Gala  Social  Program 
The  social  program  for  the  conven¬ 
tion  includes  many  events  which  will 
make  the  Paris  trip  a  memorable  one. 
There  will  be  receptions  at  Elysee 
Palace,  the  City  Hall  or  famed  Hotel 
de  Ville  of  Paris,  and  at  the  Paris 
Chamber  of  Commerce.  The  Amer¬ 
ican  Chamber  of  Conunerce  in  the 
French  capital  is  holding  off  its  an¬ 
nual  Washington’s  Birthday  Dinner 
to  enable  Continental  Advertising  As¬ 
sociation  convention  delegates  from 
America  to  attend  There  will  be  a 
banquet  at  Versailles  and  a  gala  per¬ 
formance  and  ball  at  the  Paris  Opera 
for  the  convention  visitors.  Special 
program  events  also  will  include  vis¬ 
its  to  the  homes  of  great  families 
never  before  opened  to  any  visitors 
save  those  who  are  intimates  or  blood 
connections  of  those  great  clans. 

As  chairman  of  the  General  Com¬ 
mittee  on  American  Participation.  I 
join  Mr.  Younggreen  and  Mr.  Slocum 
in  urging  American  advertising  men 
and  women  to  plan  the  trio  to  Paris 
after  the  Advertising  Federation  of 
America  convention  closes.  Those 
who  make  the  trip  will  remember  it, 
draw  dividends  of  information  and  in¬ 
spiration  and  knowledge  from  it,  for 
the  rest  of  their  lives.  A  word  of 
warning:  those  who  are  planning  to  go 
to  Paris  should  make  their  reserva¬ 
tions  aboard  the  Columbus,  or  for  an 
earlier  sailing  immediately  following 
the  A.F.A.  convention,  tlu-ough  the 
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CALENDAR 

June  3-4 — National  Federa¬ 
tion  of  Sales  Executives,  national 
conference.  Hotel  Stevens,  Chi¬ 
cago. 

June  4-6 — New  Jersey  Press 
Assn.,  summer  meeting.  Buck- 
wood  Inn,  Shawnee-on-the- 
Delaware,  Pa. 

June  4-6 — California  News¬ 
paper  Advertising  Managers 
Assn,  convention,  Oakland,  Cal. 

June  7-8 — Iowa  Daily  News¬ 
paper  Conference,  Iowa  City, 
Iowa. 

June  7-9 — Eleventh  Annual 
ANPA  Mechanical  Conference, 
Drake  Hotel,  Chicago. 

June  7-12 — American  News¬ 
paper  Guild,  annual  convention, 
St.  Louis. 

June  10-12  —  Pacific  Coast 
Classified  Advertising  Managers 
Assn.,  meeting.  Salt  Lake  City, 
Utah. 

June  10-12  —  Texas  Press 
Assn.,  58th  annual  convention, 
Brownwood  Hotel,  Brownwood. 

June  11-12 — Arkansas  Press 
Assn.,  annual  convention,  Cam¬ 
den,  Ark. 

June  12-20 — National  Print¬ 
ing  and  Allied  Industries  Elxpo- 
sition.  Coliseum,  Chicago. 

June  12-24 — California  Press 
Assn.,  excursion  to  Jasper  Na¬ 
tional  Park,  Canada,  leaving 
from  San  Francisco. 

June  15-17  —  International 
Circulation  Managers  Assn., 
39th  annual  convention, 
Schroeder  Hotel,  Milwaukee. 

June  19-24 — North  and  South 
Carolina  Press  Assn.,  joint  con¬ 
vention  cruise  to  Bermuda. 

June  20-23 — Advertising  Fed¬ 
eration  of  America  and  News¬ 
paper  Advertising  Executive 
Assn,  convention,  Pennsylvania 
Hotel,  New  York  City. 

June  20-23 — National  Assn, 
of  Broadcasters,  annual  con¬ 
vention,  Chicago. 

June  28- July  1 — Association 
of  Newspaper  Classified  Ad¬ 
vertising  Mcinagers,  annual  con¬ 
vention,  Peoria,  Ill. 


nearest  American  Express  Travel  Ser¬ 
vice  office.  The  committee  has  been 
able  to  control  a  number  of  reserva¬ 
tions  but  cannot  guarantee  accommo¬ 
dations  to  last-minute  reservationists. 

America  has  been  challenged  by 
world  advertising  to  make  its  dis¬ 
tinguished  and  dramatic  mark  at  the 
Paris  sessions.  The  only  way  we  can 
do  this  is  to  decide  now  that  the 
United  States  delegation  shall  be  the 
largest  one  in  attendance  at  Paris. 
Owing  to  our  world  leadership  posi¬ 
tion  in  advertising,  we  should  regard 
attendance  at  the  Continental  Adver¬ 
tising  Association  convention  as  an 
obligation. 

L.  A.  SPECIALS  ORGANIZE 

Los  Angeles,  May  24 — Revival  of 
the  Newspaper  Representatives  As¬ 
sociation  of  Los  Angeles,  which 
lapsed  into  inactivity  dining  the  de¬ 
pression,  was  accomplished  last  week. 
The  association  will  meet  monthly. 
Leo  Wilson  of  the  John  B.  Wood¬ 
ward  Co.  was  named  president;  Rufus 
Doig,  O’Mara  &  Ormsbee,  Inc.,  vice- 
president;  and  George  Close,  Fenger- 
Hall  Co.,  secretary-treasurer.  A  com¬ 
mittee  consisting  of  F.  H.  McMahon, 
of  Hearst  International;  Norman 
Nourse  of  Norman  Nourse  and  As¬ 
sociates,  and  Larry  Compton  of  S.  H. 
Williams  Co.,  was  named  to  draw  up 
by-laws.  The  association  includes 
every  daily  newspaper  representative 
ill  Los  Angeles,  representing  500 
newspapers  and  ^,000,000  circulation. 


Schncht  Says  Netespap^ 
And  Politics  Bar  Proftf 

Hitting  out  at  politics  and 
pers  as  the  main  causes  of 
turbed  state  of  the  world.  Dr.  Hia' 
Schacht,  Reich  Economics 
arrived  in  Paris  May  25  to  o^  ^ 
many’s  pretentious  pavilionTb  • 
Paris  Exhibition  tomorrow  in  the  n'< 
of  Chancellor  Adolf  Hitler,  accord- 
to  a  dispatch  to  New  York  Timej 

“I  am  not  a  politician  and  Ido*, 
believe  in  politics,”  he  declared.  T  1 
itics  is  what  prevents  progre*  ^  I 
it  is  the  newspapers  that  stmmh  I 
political  feeling  and  controveny  * 

“You  Fellows  Do  Not  Hdp“ 

“You  fellows  do  not  help  at 
he  said,  facing  several  score  newm 
permen.  “You  have  been  tell^^ 
days  past  that  I  was  coming  here  i 
every  kind  of  reason  you  could  d 
vent  and  avoiding  the  real  one,  0, 
of  you  said  Germany  was  in  a  de 
perate  plight  and  I  wanted  to  raise 
new  loan.  That  is  the  last  thing 
want  to  do.  I  have  got  enou^r 
terest  on  loans  to  pay  now. 

“Then  you  say  I  want  to  haste 
along  the  economic  conferaict  whic 
you  say  van  Zeeland  [Premier  Pa; 
van  Zeeland  of  Belgium]  is  planrjn 
Believe  me,  van  Zeeland  is  far  t: 
experienced  and  clever  a  man  to  pia 
anything  of  the  kind.  You  Frend 
men  especially  always  want  plans  an 
conferences. 

“I  prefer  facts  and  realities  to  plan 
and  as  for  conferences,  espial! 
world  conferences,  we  all  remembi 
with  far  too  much  sadness  the  Londo 
disaster  to  want  to  attempt  any  mor 

“Of  course  I  am  having  conversa 
tions  with  Premier  Blum  and  hh  Min 
isters.  There  are  things  I  want  to  K 
them  and  things  they  can  tdl  - 
And  we  have  this  in  common,  that  i 
all  deplore  the  economic  situation  ( 
the  world  and  would  like  to  iispm 
it  If  we  can  drop  politics  and  'j 
newspapers  will  let  us  alone  w*  ira 
be  able  to  accomplish  something’ 


CIO  Invites  Office 

Guild  to  Join  Fol 

The  Committee  of  Industrial  Orgai 
ization  invited  the  Newspaper  Ofi 
Guild  of  New  York  to  join  its  mor 
ment  throughout  the  country  May ! 
when  Allan  S.  Haywood,  CIO  orgai 
izer  for  the  New  York  area,  address 
a  Guild  meeting  in  the  Hotel  Asti 
More  than  200  persons  attended. 

Mr.  Haywood  discussed  the  histo 
of  CIO  and  told  the  office  guild:  "1 
need  you  and  you  need  us  but  yi 
need  us  more  than  we  need  you." 
closing  he  said  the  aim  of  CIO  was 
organize  America. 


Seeks  Blanket  Pay  Rist 

Leonard  Goldsmith,  of  the 
York  Times,  temporary  president,  c 
cussed  the  objectives  of  the 
workers’  organization.  A  blanket; 
rise  for  all  departments,  severar^ 
pay  of  one  week  for  each  year’s  t 
vice,  seniority  rights,  promotion  I 
the  ranks  and  advancement  based: 
length  of  service,  except  in  the  i 
of  exceptional  ability,  will  be 
manded. 

Following  a  debate  the  assemaf 
ratified  the  executive  committee  i 
tion  May  20,  which  waived  the  inii^ 
tion  fee  of  50  cents  for  four  moB. 
and  established  a  new 
Past  initiation  fees  are  to  be  credit 
and  all  dues  scaled  to  the  new  t** 
The  committee  said  that  expens^ 
ing  from  the  establishment  of  ow 
printing  bills,  etc.,  prompted 
tion.  The  new  dues  scale  folW 
Up  to  $18— 50c;  $18.01  to  $25-75^ 
and  over — $1.  Dues  for  unempW 
members  are  five  cents  per  in<* 

The  next  meeting  will  be  Ju* 
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Prizes^  Premiums  or  Subscriber  Coutests 

Have  IVever  Beeu  Used 


Newspaper  circulation  is  made  up  of 
people  .  .  .  eager,  opinionated  people  with 
definite  likes  and  dislikes! 

People  .  .  .  people  such  as  the  Browns 
next  door,  the  Smiths  in  the  suburbs.  Dr. 
Jones,  family  physician  and  friend,  Jim 
Tully  the  broker,  Harry  the  delivery  boy 
.  .  .  people — of  all  classes — interested  in 
news  of  their  community,  their  city,  the 
state,  the  nation,  the  world! 

When  these  people  make  a  free-will 
choice  of  a  newspaper,  buy  it  uninfluenced 
by  prizes,  premiums  or  contests,  then  that 
newspaper  has  real  circulation  . . .  tangible, 
valuable  circulation. 

And  when  a  newspaper  inspires  con¬ 
fidence  by  its  accuracy,  fairness  and 
complete  coverage  of  news,  its  circulation 
grows.  Steadily,  consistently  it  attracts 
loyal,  permanent  readers  .  .  .  becomes  im¬ 
portant  in  the  day’s  routine  ...  a  necessity. 

The  Philadelphia  Evening  Bulletin  is 
that  kind  of  newspaper.  A  home  news¬ 
paper  edited  to  insure  careful  reading, 
complete  reading  .  .  .  offered  to  readers  on 
merit  alone! 

Home  interests  have  shaped  its  policies. 
Home  needs  have  molded  its  program. 
The  confidence  of  the  home  has  been  the 
foundation  upon  which  it  has  been  built. 

Bulletin  circulation,  521,057  for  19.%! 
All  net  paid!  The  greatest  daily  circula¬ 
tion  in  Philadelphia!  One  of  the  largest 
daily  newspaper  circulations  in  the  nation! 

.  .  .  The  largest  daily  newspaper 
circulation  in  America  obtained  without 
Prizes,  premiums  or  subscriber  contests! 


(PAi/ade^/iUi. .... 

nearh/  mto) 


More  than  half-million  cash  customers 
daily  in  the  Philadelphia  area  .  .  .  the 
Western  World’s  greatest  center  of  single¬ 
family  homes ! 

The  Bulletin  reaches  78.9%  of  Phila¬ 
delphia  families  of  every  income;  89%  of 
families  with  incomes  of  $3,000  or  more; 
94%  of  families  with  incomes  of  $10,000  or 
over*  .  .  .  families  who  love  their  homes 
and  buy  endlessly  for  them! 

To  the  advertiser.  The  Bulletin  offers 
a  unique  opportunity.  It  gives  him  almost 
complete  coverage  of  the  vast  Philadelphia 
home  market  at  one  of  the  lowest  costs  per 
reader  in  the  nation. 

It  provides  him  with  a  newspaper  in 
which  reader  confidence  in  its  news 
columns  leads  to  confidence  in  its  adver¬ 
tising  pages. 

It  furnishes  the  advertiser,  too,  with  a 
newspaper  so  thoroughly  read  by  its 
subscribers  that  his  message  has  the 
greatest  opportunity  to  be  seen. 

Nowhere  else  in  America  can  the 
advertiser  find  such  a  favorable  news¬ 
paper  condition. 

Let  your  Advertising  Agency  tell  you 
about  The  Bulletin’s  supremacy  in 
America’s  greatest  market  of  single¬ 
family  homes  .  .  .  about  the  confidence  of 
Philadelphians  in  this  newspaper: 

.  .  .  How  this  reader  confidence  is 
reflected  in  returns  from  advertising 
carried  in  The  Bulletin !  Profitable 
business  awaits  you  in  Philadelphia’s 
billion-dollar  home  market. 

•From  a  Survey  of  A.  A.  A.  A. 
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Early  Edition  Eliminttt^] 
by  Toledo  (O.)  Dailitt 

Economy  and  a  desire  to  prodnei 
more  complete  edition  in  the 
ing  prompted  the  Toledo  Bled* 
Toledo  News~Bee,  competing  ifi,, 
noon  dailies,  to  drop  their  9  o’doii 


Pacific  ISorthwest  Circulators  Photographed  at  Boise  Convention 


^said  nothing  was  lost  by  the 

“Although  we  miss  a  few  traim «« 
now  send  the  more  complete 
on  later  trains  to  the  same  pointi,* 
he  said. 

“We  now  get  out  a  completely  uew 

- paper  at  11  o’clock  in  the  morning, 

except  for  the  societv  section.  Under 

'bird  row:  A.  J.  Hilliker,  Calgary  the  old  plan  of  going  out  at  9  it 
Alta.)  Herald;  F.  H.  Brooks,  LaGrande  necessary  to  cut  nack  several  other 
Ore.)  Observer;  J.  L.  Chute,  Ber^  departmental  pages  and  carry  con- 
Ore.)  Bulletin;  A.  B.  Hawkins,  I'io  siderable  grapevine  cony.  \ 

oria  (B.  C.)  Colonist;  Keith  Payne,  “ah  this  jg  now  eliminated." 
iremerton  (Wash.)  ISeuisSearchlight;  ’ 

).  M.  Sims,  Portland  Oregonian;  John  Economy  Is  Principal  Rsases 
r'ersrhueren,  Astoria  (Ore.)  Asiorian-  Worth  C.  Coutney,  News-Bee  bmi. 

Bellingham  manager,  said  the  principal  tea- 

Wash.)  HenM;  George  V.  Arnolt^  £qj.  the  move  was  economy.  The 
hBC;  V.G  H.llman,  Vancouver  <B.C.  publication  hour  also  proride, 

Journal;  Manlev  M.  Arant,  Baker  (Ore.) 

Democrat.Heraid;  Gerald  T.  Latham,  ayout  of  the  News-^e  s  new  strean- : 
Medford  (Ore.)  MaU-Tribune;  H.  E.  style,  he  pomted  out 

Gibson,  Ogden  (Utah)  Standard-Ex-  Under  the  present  setup  the  Blade 

nminer.  ^  publishing  six  editions  daily  ud 

-  - -  ,  _  the  News-Bee  five.  A  few  yeanigo 

N.  Y.  NEWS  CAMP  FUND  each  published  nine  editions  a 

One  thousand  underprivileged  New  First  the  second  noon,  a  replate,  vis 
York  City  children  will  benefit  from  abolished. 

the  $15,000  raised  by  the  New  York  Not  long  ago  an  afternoon  editio.! 
Daily  News  Athletic  Assn.,  through  was  dropped  and  now  the  nooneditkc 
its  Golden  Gloves,  Harvest  Moon  Ball  has  been  consolidated  with  the  eviy 
and  Silver  Skates  promotions.  home. 


The  man  luiththe  §haka 
aliudy§  the  . 


Mwspaper 
|id  Times 
loarefttUy 
lubscriber 


Oklabi 


woe. 

cirolee.  The  Oklaho 
wear  the  shako.  T1 
planned  service  to 
and  advert!^  it 
position  as  the  newspapeil  standout 
of  the  Southwest. 


IF  YOU  ARE  NOW  EMPLOYED  AS  AN 
IMPORTANT  EXECUTIVE  ON  A  NEWSPAPER 

and  would  like  a  greater  opportunity  than  you  now 
have,  here  is  a  chance. 

An  important  newspaper  in  a  large  city  is 
seeking  a  General  Manager.  If  your  experience 
and  ability  fit  you  for  such  an  important  joh. 
write  in  complete  confidence,  giving  your  hack¬ 
ly  ground  to 

BOX  2272 

EDITOR  AND  PUBLISHER 


THE  DAILY  OKLAHOMAN 
OKLAHOMA  CITY  TIMES 

THE  OKLAHOMA  PUBLISHINQCO. 
THE  FARMER-STOCKMAN  MISTLETOE  EXPRESS 
RADIO  STATION  WKY 

Repramtative:  M.  katt,  sesciAL  AOvsnrt«iN«  assncv  . 


FACTS  ABOUT  DENVER 

rke  Mile-High  Golden  Market 


•  Local  authorities  report  the  tourists  visiting  Denver 
during  the  three  summer  months  of  1936  spent  over 
$21,000,000.00. 

•  Denver  is  truly  the  Golden  Market — rich  in  na¬ 
tural  resources;  Denver’s  Government  payroll  alone 
was  over  $14,000,000.00  in  1936. 

•  Denver’s  only  morning  newspaper,  the  Rocky 
Mountain  News,  covers  a  rich  portion  of  the  Golden 
Market  represented  hy  the  city  of  Denver. 

•  Reach  this  rich  portion  of  the  Golden  Denver 
Market  economically  and  effectively  hy  using  the 
Rocky  Mountain  News  on  your  next  schedule. 


•  More  than  one-third  of  the  total  population  of 
the  State  of  Colorado  is  concentrated  in  Denver’s 
metropolitan  area. 

•  The  per  capita  spendable  income  of  Denver’s 
population  is  $721.00  as  compared  with  $345.00  for 
counties  outside  of  Denver. 

•  The  estimated  76,000  families  living  in  Denver 
spend  over  $27,000,000.00  annually  for  food  alone. 

•  These  76,000  families  living  in  Denver  spent  nearly 
$20,000,000.00  for  automobiles  in  the  year  of  1936. 


*ffiMBER  OF  THE  UNITED 
•^SS  ....  OF  THE  AUDIT 

bureau  of  circulations 

and  of 

media  records,  INC. 
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ON  the  day  of  the  Indianapolis 
speedway  races,  the  enterprising 
city  ^tor  of  a  Colorado  daily  de¬ 
cided  to  hold  his  edition  \intU  he  re¬ 
ceived  a  flash  on  the  winner. 

He  ordered  protection  from  a  press 
association  (AP)  headquarters  in 
Denver,  and  they  confirmed  it  with  a 
telegram.  The  Denver  staffers  were 
astounded  to  pick  up  the  exchanges 
next  day  and  find  the  banner  on  their 
confirmation  message: 

“Will  Overhead  Winner  or  Race!” 

•  •  • 

A  WEEK  before  the  Glendale  (Cal.) 

News-Press  introduced  its  Tempo- 
Dynamic  make-up,  which  won  a  sec¬ 
ond  place  in  the  N.  W.  Ayer  typo¬ 
graphical  contest  this  year,  it  paved 
the  way  with  an  elaborate  promotion 
campaign,  and  thereby  caused  plenty 
of  grief  in  the  ofiices  of  various  pub¬ 
lishers’  representatives  in  Los  Angeles. 
'Die  campaign  included  a  series  of 
two  by  six  teaser  ads,  billboards  and 
radio  announcements  all  stating  that 
“Tempo-Dynamic  is  coming  to  Glen¬ 
dale.” 

The  deluge  started  immediately, 
with  the  reps  to  a  man  getting  letters 
from  clients  in  this  general  tenor: 
“You  fellows  have  fallen  down  100 
per  cent.  Why  the  hell  can’t  we  get 
that  Tempo-Djmamic  account?” 

•  •  • 

AS  J.  V.  Connelly,  president  of  In¬ 
ternational  News  Service,  was 
being  transported  May  6  to  Centralia, 
Mo.,  from  Columbia,  Mo.,  where  he 
had  appeared  on  the  journalism  week 
program,  he  heard  via  the  auto  radio 
the  flash  on  the  burning  of  the  Hin- 
denburg. 

On  arrival  in  Centralia  he  immedi¬ 
ately  put  in  a  call  for  his  ofBce  in 
New  York.  Excited  (as  what  news¬ 
paperman  wouldn’t  be?),  Mr.  Con¬ 
nelly,  as  he  waited  for  his  connection, 
planned  in  his  mind  the  deploying  of 
his  men  and  the  dissemination  of  the 
news  over  the  International  News 
network. 

Presently  the  sweet-voiced  tele¬ 
phone  operator  called  back  with  this: 

“If  you’ll  wait  just  an  hour  you’U 
be  on  the  night  rate.” 

Mr.  Connelly  did  not  wait.  The 
choice  words  he  is  reported  to  have 
used  caused  more  speed  on  the  long 
distance  board  in  Centralia  than  has 
been  seen  in  those  parts  for  many  a 
moon. 

•  •  • 

Albert  W.  bailey,  former  news 
editor  of  the  Cleveland  News  and 
now  with  one  of  Detroit’s  foremost 
advertising  firms,  arrived  in  Chicago 
some  years  ago  on  a  yacht.  He  an¬ 
chored  it  off  the  Navy  Pier.  A  friend 


OVER 

NINETEEN  MILLIONS 
CASH 

Paid  Tobacco  Farmer* 
in 

Danville’s  Trading  Area 
Season  Just  Closed 


I  "Business  is  Better  in  Danville" 

I  THE  REGISTER  &  BEE 

MominR~~Eveiiiiig  ■  Sunday 
Danville,  Virginia 

The  John  Budd  Company 

National  Advertising  Repreaentatives 


told  him  there  was  a  harbor  at  Lin¬ 
coln  Park  where  he  could  park  his 
yacht  and  stay,  since  it  was  an  out- 
of-town  boat.  He  went  up  th«re, 
liked  it,  and  anchored.  In  the  morn¬ 
ing  he  was  sitting  on  deck,  making 
his  coffee.  An  Irish  policeman  came 
along  and  asked,  “What  are  you  doing 
here?” 

“Making  coffee.” 

“Don’t  get  smart,  or  I’ll  run  you  in. 
You  have  no  business  here.” 

“Well,”  said  Bailey,  “if  you  had  been 
on  your  job  I  probably  wouldn’t  have 
got  in  here.” 

“Now,  see  here,  don’t  get  smart. 
That’s  the  second  time  I’ve  warned 
you  about  being  fresh.  Where  are 
you  from?” 

“My  last  port  of  call  was  Manistee, 
Mich.,”  said  Bailey.  “That’s  where  I 
hail  from  at  present.  However,  I’ve 
also  got  a  farm  at  Elkton,  Mich.” 

“Where  is  Manistee?” 

“Well,  it’s  northeast  of  Milwaukee, 
across  the  lake.” 

“Oh,”  said  the  policeman,  “so  you 
don’t  belong  here.  Well,  if  you  don’t 
belong  here,  you  have  a  right  to  be 
here.  If  you  belong  here,  you  have 
no  ri^t  here.” 

And  Bailey,  recently  returned  from 
a  trip  to  Havana,  now  adds:  “On  that 
basis,  I  feel  at  home  anjrwhere.” 

•  •  * 

Roark  Bradford  was  speaking 
to  the  woman’s  club  in  Nashville, 
Tenn.,  but  the  city  editor  of  the  Nash¬ 
ville  Banner  was  not  thinking  about 
it  when  a  small,  pleasant  look^g  man 
approached  the  city  desk,  smiling  and 
with  the  remark,  “My  name’s  Brad¬ 
ford.  I  used  to  be  on  a  paper  myself 

in  - .”  The  city  editor  took 

time  to  glance  at  what  appeared  to 
be  another  reporter,  with  not  too  well- 
pressed  clothes.  “I’m  busy  now,”  he 
said.  “There  are  no  vacancies  but  if 
you  leave  your  name  and  address. 


I’ll  get  in  touch  with  you  if  anything 
develops.”  And  the  man  whose 
“Green  Pastures”  was  then  grossing 
some  $50,000  a  year,  and  who  had 
dropped  in  just  on  a  hiendly  impulse, 
smil^  and  left. 

•  *  • 

IT  didn’t  make  the  front  page,  but 
the  following  made  a  good  story 
anyway. 

“My  elderly  uncle,”  said  the  voice 
calling  the  city  desk,  “has  been  taking 
your  paper  for  55  years.” 

“That’s  fine,”  answered  the  editor, 
“I  hope  he  will  continue  to  do  so.” 

“Oh,  yes,  he  will.  I  want  to  tell 
you  about  him.  He  has  always  been 
a  model  of  propriety.  He  has  never 
touched  liquor  or  tobacco.  He  has 
never  used  profanity.  He  has  never 
been  mixed  up  with  women.  He  in¬ 
dulges  in  no  vices  and  no  excesses. 
And  tomorrow  he  will  celebrate  his 
80th  birthday.” 

“How?”  asked  the  editor. 

*  •  • 

Editob  &  Publishes  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


UNION  APPEALS  DECREE 

Trenton,  N.  J.,  May  25 — Reopening 
of  a  Chancery  Court  decree  which 
upheld  a  distribution  contract  be¬ 
tween  the  Newark  Morning  Ledger 
and  the  Essex  County  News  Co.  of 
Newark  was  sought  by  Ledger  mail 
room  onployes  before  the  State  Court 
of  Errors  and  Appeals  here  today  on 
the  grounds  that  the  writ  gave  New¬ 
ark  Mailers  Union  No.  11  no  oppor¬ 
tunity  to  challenge  the  contract.  The 
union,  which  sought  to  be  made  a 
party  to  the  litigation,  charged  that 
two  mailers  would  be  deprived  of 
their  jobs  under  the  contract.  The 
Ledger  contended  that  it  had  no  con¬ 
tract  with  the  union  and  the  distri¬ 
bution  agreement  should  not  be 
disturbed. 


The  circulation  of  The  News-Sentinel  has  climbed 
steadily  and  consistently,  from  48,000  in  1934 
to  53,000  in  1935,  56,000  in  1936,  and  60,000 
in  March  of  this  year. 

This  consistency  can  mean  only  one  thing  .  .  . 
reader  acceptance  based  on  merit.  Readers  stay 
“sold”  on  The  News-Sentind. 

By  being  represented  regularly  in  the  adver¬ 
tising  columns  of  this  favored  newspaper,  yon, 
too,  can  “sell”  this  great  audience  on  your  prod¬ 
uct. 


(She  NeuiS' Sentinel 

FORT  WA"^NE.1ND. 


National  Representatives:  Allen-Klapp-Frazier  Co. 
New  York  Chicago  Detroit  St.  Louis 


Prime  objective  of  all  ad¬ 
vertising  is  to  get  itself 
read.  That  holds  for 
comic  page  advertising. 

To  get  itself  read,  such 
advertising  must  appear 
with  comics  which  are 
read. 

NEA  comics — as  the 
most  widely  published  in 
the  world — are  read,  ac¬ 
cording  to  circulation 
figures,  by  approximate¬ 
ly  60,000,000  people. 

So  advertisers  can  be 
sure  that  copy  appearing 
with  NEA  comics  wiH 
GET  ITSELF  READ  by  an 
established,  receptive  au¬ 
dience. 

PUBLISHERS:  Get  your 
share  of  comic  advertis¬ 
ing.  Get  comics  that  wiH 
attract  advertisers.  Get 
NEA  comics. 


NEA 

Service,  Inc. 


NEW  YORK  CLEVELAND 
SAN  FRANCISCO 
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One  newspaper 
equals  five  . . . 

Xou  may  be  interested  to  know  that  the  direct 
results  obtained  through  the  Herald  Tribune  in  our  recent 
Apex  cleaner  campaign  exceeded  those  of  any  other 
newspaper  in  the  city,  and  as  you  know  the  copy  was  run 
in  every  newspaper  without  exception.  It  would  seem  to 
me  that  this  is  a  record  of  some  sort  for  vacuum  cleaner 
advertising.  As  a  matter  of  fact,  as  far  as  we  can  check, 
the  direct  response  through  the  Herald  Tribune  equalled 
that  of  any  five  other  newspapers  put  together. 

JOHN  W.  WALTER 

New  York  Division  Manager 

Apex  rotarex  corporation 

O f  course  we  are  interested  —  and  so  is  every  advertiser 
—  in  direct-result  testimony  from  a  company  which  is  finding 
that  the  way  to  sell  in  the  complex  New  York  market  is  to 
concentrate  on  that  portion  that  is  not  only  hungry  for 
home  equipment  but  —  and  here’s  the  catch  —  has  the  means 
as  well  as  the  mind  to  buy  it  now. 

P.  S.  This  campaign  broke  in  the  Herald  Tribune  Thursday,  April  ist. 


NEW 


YORK 


H  cralb  ^ 


Sribuuc 


A  European  edition  ia  published  daily  in  Paris 
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»UR  OVN  VOR!£> 

^or  Letters 


was  written  by  Milton  S.  Mayer,  formerly  prospect  for  the  Comedians,  wha  b ' 
Forum  *'’*  generally  believed,  have  estaMiJi 

“Say  What  You  Think, ’>  the  editorial  in  ®  record  for  the  longest  COntfeto 
May  29th  Collier’s,  concerns  public  opinion,  network  association  between  a  ra^ 
Without  specifically  mentioning  newspapers  3Ct  and  sponsor. 

the  writer  says  that  “we  need  as  seldom  be-  — — - — 

fore  in  our  history  the  cleansing  influence  of  LEFT  £596,379  ESTATE 

an  informed  and  generous  public  opinion.”  Sir  Robert  Leicester  . 


LEFT  £596,379  ESTATE 


snsuniiiij  SCX:iETY, 

DAY,  TODAY,  TOMORROW  is  and  control;  and  the  broad  question  Am08  tl  Atiay  tO  Ltiange  the  late  Lord  Northcliffe,  left  £5jj. 
title  of  a  1,000  page  and  a  100  per  of  the  political  consequences  of  eco-  Afteiw  'Vonra  to  reports  from  Lor. 

important  book  just  published  nomic  planning.  JponsOr  JiJ  don.  Estate  duty  of  £175,479  hji 

Prentice-Hall  in  their  new  Eco-  If  you  do  any  serious  reading,  Chicago,  May^  25 — Sponsorship  of  been  paid.  Sir  Leicester  Harmswcutl, 
ics  Series.  In  many  ways  it  is  you’ll  want  to  read  this  book  and  “Amos  ’n’  Andy”  by  Pepsodent  Com-  who  died  January  19  last,  was  dug. 


public  utilities;  price  maintenance 


Sir  Robert  Leicester  Hannswort), 
brother  of  Viscount  Rothermer. 


the  title  of  a  1,000  page  and  a  100  per  of  the  political  consequences  of  eco- 
cent  important  book  just  published  nomic  planning. 

by  Prentice-Hall  in  their  new  Elco-  If  you  do  any  serious  reading, 
nomics  Series.  In  many  ways  it  is  you’ll  want  to  read  this  book  and 


of  definite  interest  to  EIditor  &  Pub-  will  be  likely  to  pass  it  on  to  your  pany  will  end  next  Jan.  1,  after  a  man  of  the  Consolidated  Press,  Ltd. 
usher’s  readers— newspaper  folk  and  friends.— R.  W.  continuous  run  on  NBC  since  Aug.  19,  the  Field  Press  (1930),  Ltd.,  the 

advertisers— because  it  deals  with  the  •  *  •  1929,  it  was  announced  here  this  week  Western  Morning  News,  Ltd.,  and  fte 

controversial  subject  of  economic  IN  THE  PERIODICALS  Albert  D.  Lasker,  president  of  Western  Times,  Ltd.,  Liberal  MJ.  for 

planning  with  its  closely  related  "piON  WHARTON  wrote  “Dorothy  Thomp-  ^rd^  &  ^  Thomas^,  advertising  agency.  Caitime^,  1900-18,  and^^en  for  Caith- ] 
topic  of  Fascism,  Nazism  and  Soviet-  son,”  an  artic 
ism,  which  are  all  live  exhibits  of  feff'ns  to  I’"  a* 
planning  in  operation,  plus  our  own  JO“™alism,  he  i 


IN  THE  PERIODICALS 

ON  WHARTON  wrote  “Dorothy  Thomp 


an  article  in  May  Scribner’s.  Re-  Mr.  Lasker  made  the  announcement  ness-Sutherland  till  1922. 


ferring  to  her  as  “the  first  lady  of  American  in  behalf  of  Charles  Correll  and 


journalism,”  he  says:  “Walter  Lippmann’s  Freeman  Gosden,  who  play  the  parts, 
column  is  more  widely  syn.licated,  hut  Miss  -in,-  stati^ment  said  Correll  and 


ANDERSON  SUCCEEDS  FILSON 


domestic  oroblems  of  nlannine  to  '»  '"“i;'  w><ie>y  syn.licated,  hut  Miss  -j-j^e  statement  said  Correll  and  Orville  L.  Anderson,  city  editor  of 

.rs?  rS  Gof-?.  "'T'.  .“T  si  ^ 

of  Capitalism,  or  doing  all  we  can  to  veterans  as  David  l^wrence  and  Mark  feelmg  that  their  association  with  been  named  managmg  editor  succeed- 
get  rid  of  planning.  Sullivan.”  one  product  over  so  many  years  mg  L.  F.  Filson,  who  will  conth* 

f  -jc  **''  magazine  is  Ber-  should  be  brought  to  a  happy  end  his  entire  attention  to  editorial  writ. 

■  1  tatesmen”  is  the  ‘‘Sharecropiiers  of  the  Sea.”  and  that  sponsorship  should  trans-  ing,  John  F.  Lux,  publidier.  m. 


•  1  •  *  j  .  ,  „  »>  ;„  Fowler’s  “Sharecropiiers  of  the  Sea."  and  that  sponsorship  should  be  trans-  ing,  John  F.  Lux,  publisher,  an- 

sociologists  and  statesmen  “  which  is  about  the  Maine  fishermen.  The  fgrred  to  another  major  product.”  noimced  May  24.  Glenn  F.  Lo^oi 

^Wishers  sumrnary  of  the  volume,  author,  who  is  a  noted  authority  on  consumer  ^  -Hiomas  have  been  retained  as  the  daily’s  staff  since  1919,  hTbw 

There  are  almost  as  many  as  35  dlf-  cooperation,  once  served  on  the  Chnstian  , 


ferent  attitudes.  There  is  a  good  deal 
of  S3rmpathy  with  the  idea  of  plan¬ 
ning  and  there  is  harsh  criticism. 
For  example,  the  attitude  of  Gustav 
Cassel  of  Sweden,  who  interprets  the 
whole  problem  in  terms  of  exchange 
and  money.  There  is  keen  criticism 
from  German  exiles  such  as  Heimann 
and  Feiler  of  the  New  School  of  So¬ 
cial  Research;  and  the  varied  notions 
of  our  own  American  economists  are 
given — Wesley  Mitchell,  Arthur  Mor¬ 
gan,  Harlow  Person  and  the  witty 
Jesuit,  Bernard  Dempsey. 

TTie  book  is  based  on  a  course  in 
Economic  Control  given  at  Brooklyn 
College  by  E’indlay  Mackenzie  (who 
edits  the  volume)  and  on  Dr.  Hei- 
mann’s  seminar  at  the  New  School. 

Particularly  interesting  to  journal¬ 
ists  and  advertising  men  are  the  sec¬ 
tions  on  propaganda  in  economic 
planning  by  Harold  Lasswell  and  a 
chapter  on  the  consumer  by  Dr. 
Friedrich  of  New  York  University. 
Lasswell  points  out  that  dictators  are 
the  effective  and  imscrupulous  users 
of  propaganda  and  that  they  spe¬ 
cialize  in  “masterly  sloganeering” 
and  in  “conscious  appeal — they  de¬ 
mand  self-sacrifice.”  Friedrich  re¬ 
minds  us  how  helpless  the  consumer 
is  under  our  unplanned  economy 
with  advertisers  tearing  him  limb 
from  limb — “Only  advertising  which 
achieved  the  opposite  of  its  inten¬ 
tions  would  be  really  helpful  to 
consumers.” 

ITie  dangers  of  planning  are  de¬ 
scribed — notably  the  danger  of  ex¬ 
treme  nationalism.  Some  of  the 
major  problems  of  the  day  which 
come  in  for  discussion  are:  Conserva¬ 
tion  and  land  control;  labor  relations; 


301,197 

was  the  average  net  paid  daily 
circulation  of  Tlie  Baltimore  Sun 
(Morning  and  Evening  issues)  for 
the  month  of 

April,  1937 


nua  repraaenU  a  rain  of  9.166  over 
April.  1936.  .  .  .  The  Sunday  Sun  drou- 
laUon  averared  811,764  per  Sunday  for 
the  month  of  April,  1937 — a  rain  of 
10.467  ever  April,  1936. 


Eum-yikint  in  Bedllmorm 

Ravaleaa  Armmnd 


THE 


SUN 


Science  Monitor. 

“How  to  Wreck  Your  Schools,”  suhtitled 
“The  Destruction  of  Education  in  Chicago,” 


agency  for  the  famous  team.  Agency  named  city  editor  and  Harold  A. 
executives,  however,  declined  to  state  Carey  has  been  appointed  assistsnt 
whether  they  have  a  new  sponsor  in  city  editor. 


Editorial  Excellence  Is  the  Foundation  of  a  Good  Advertising  Medium 


Edition 


Xl  ; 

1  »r« 


The  NEWS  provides  the  advertiser  with  practically  complete 
coverage  of  one  of  America's  great  markets.  People  in  Buffalo 
and  vicinity  prefer  the  NEWS  because  it  serves  the  news  and 
feature  interests  of  all  members  of  the  family.  Advertisers  prefer 
it  because  it  provides  big  returns  at  low  cost. 

Buffalo  Evening  News 

Edward  H.  Butler,  Editor  and  Publishar 

Western  New  York’s  Greatest  Newspaper 

Natlenal  Reornentativet— KELLY-SMITH  CO. 

NtW  YORK  —  CHICAGO  —  BOSTON  —  PHILADELPHIA  —  ATLANTA  —  OITROIT 
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When  the  Groceries  Come  Trooping  In 


. .  .  along  with  the  other  food  store  bargains, 
marked  for  48  point  and  12,  42  and  18  . . .  up, 
then  down . . .  and  up  again . . . 

You  will  be  surprised  how  quickly  and  quietly 
those  big,  bold-faced  and  very  mixed  up  lines 
will  march  into  the  forms  after  they  are  put  into 
type  on  a  Blue  Streak  Quick  Mixer,  Model  30. 

Food  store  copy  is  just  another  run-of-hook 
job  for  Model  30.  At  the  mere  touch  of  a  key  it 
goes  from  large  to  small  display . . .  then  up  again 
. . .  instantly!  No  hold-up  of  keyboard  operation. 
And  changing  from  one  pair  of  magazines  to 
another  is  made  quickly  with  one  easy  turn  of 
a  handy  handle  . . .  the  One-Tlirn  Shift. 

On  Model  30  you  can  have  in  continuous  use 
four  main  and  four  auxiliary  magazines.  You 
can  have  as  many  as  12  faces,  if  Duplex  Mat¬ 
rices  are  included,  and  faces  as  large  as  60  point. 
No  characters  need  run  in  pi. 

No  more  shunting  of  copy  from  one  machine 
to  another ...  no  more  hunting  for  lines  all  over 


the  shop.  One  operator  on  one  machine  will  as¬ 
semble  on  one  galley  those  varied  lines  almost 
as  they  come  in  the  copy. 

With  a  Mohr  Lino-Saw  on  your  Quick  Mixer, 
Model  30,  to  automatically  cut  every  line  to  de¬ 
sired  measure  before  it  drops  into  the  galley, 
make-up  often  is  reduced  simply  to  throwing  in 
a  slug  here  and  there. 

You  can’t  get  away  from  it  .  .  .  the  specials 
must  loom  large,  the  bargains  bold,  to  do  a  real 
selling  job.  So . . .  decide  to  make  them  as  profit¬ 
able  for  yourself  as  for  your  readers . . .  with  a 
Blue  Streak  Quick  Mixer,  Model  30. 

LINOTYPE  ERBAR  BOLD  CONO.,  ERBAR  BOLD  COND.  NO.  1 ,  METROBLACK  NO.  3,  MEMPHIS  EXTRA  BOLD  AND  BOOKMAN 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

NEW  YORK  CITY  ■  SAN  FRANCISCO  ■  CHICAGO  -  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO.  CANADA 
REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 
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By  Request:  AN 

FOR  ADVERTISING  AGENTS 


WHY  DO  CLIENTS 
CHANGE  AGENCIES! 

Our  guess  based  on  long  experience,  is 
that  the  agent  like  the  lawyer,  is  supposed 
to  win  a  high  percentage  of  his  cases.  If 
the  jury  says  no,  the  client  is  likely  to  seek 
new  counsel.  If  John  Public  says  no,  the 
advertiser  seeks  new  talent. 

EXAMINE 
THE  CHART 

Information  about  agency  changes  is 
fragmentary — the  chart  is  far  from  ac¬ 
curate,  but  it  does  help  to  point  out  a 
situation  that  calls  for  a  frank  discussion. 
The  100  leading  advertisers  are  known 
to  have  changed  their  agencies  on  an 
average,  every  V/i  years  during  a  1 4  year 
period.  No  figures  are  available,  beyond 
1933.  25  concerns  studied,  change  their 
public  accountants  every  9  years,  and 
their  legal  counsel  every  12  years. 

MORE 

FIGURES 

In  the  V/i  year  cycle  of  agency  changes, 
only  5%  of  the  100  leading  advertisers 
changed  agencies  during  the  first  1 4 
months,  but  beginning  the  15th  month, 
the  mortality  increased  rapidly  and  at  the 
42nd  month,  there  has  been  a  complete 
“turn-over”  of  agency  talent.  Some  clients 
had  as  many  as  4  agencies  during  the  3*/^ 
year  period — others  continued  on,  year 
after  year — some  a  quarter  of  a  century. 
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HER  AD... 

Newspaper  salesmen  only 


TURNOVER  OF 
ADVERTISING  AGENCIES 

during  the  past  fourteen  years  the  hundred 

LEADING  ADVERTISERS  HAVE  CHANGED  THEIR  AGENCIES 
ON  THE  AVERAGE  EVERY  FORTY-TVv'O  MONTHS 


WHAT'S 
THE  ANSWER! 


The  safest,  most  reliable  and  proven 
formula  for  decreasing  the  “turn-over” 
of  clients  follows: 

1.  Play  the  averages  first.  Segregate 
and  ear-mark  at  least  50c  out  of 
every  dollar  appropriated  for  daily 
newspapers.  (In  1935,  1212  agen¬ 
cies  put  47%  of  each  media  dollar 
in  newspapers.) 

2.  Thousands  of  retailers  in  our  cities 
*‘ear-mark”  as  high  as  90%  of 
every  advertising  dollar  for  news¬ 
papers. 

3.  The  greater  the  percentage  al¬ 
lotted  to  newspapers,  the  better  is 
your  insurance  against  loss  of 
client — the  greater  will  be  his  sales 
— and  last  but  certainly  most  im¬ 
portant  of  all,  net  sales  will  pro¬ 
gressively  cost  less — and  your  bill¬ 
ing  will  move  higher. 


WANTED 


In  the  interest  of  better  advertising  pro¬ 
cedure,  we  welcome  letters  from  agents, 
their  clients  and  newspaper  salesmen  that 
will  throw  more  light  on  how  to  cut  down 
agency  “tum-over”.  Please  send  letters 
to  Editor  &  Publisher. 
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LEADERSHIP? 


Mr.  william  green  decides  at  a  very 
long  last  that  the  CIO  is  a  menace  to  the 
venerable  AFL  and  summons  what  is  left 
of  his  following  to  battle  the  invader,  Mr.  Hey- 
wood  Broim  &  Co.,  after  months  of  playing  around 
the  edge,  choose  the  same  moment  to  break  with 
the  AFL,  into  which  they  had  plunged  the  Ameri¬ 
can  Newspaper  Guild  a  year  ago.  The  guild 
leadership  appears  to  regard  the  struggle  between 
Green  and  Lewis  as  one  of  principle  and  method 
of  organizing  the  working  class,  but  there  are 
many,  better  informed  on  the  labor  movement, 
who  see  in  the  fight  a  contest  for  political  and 
economic  power,  in  which  principles  and  methods 
are  only  incidents. 

The  guild  move  is  of  a  piece  with  its  history, 
guided  by  the  same  kind  of  emotion  that  sends 
young  men  off  to  the  wars  to  end  war.  Call  it 
noble  and  magnificent,  if  you  will,  but  remember 
that  the  yoimg  men  seldom  live  to  enjoy  the 
fruits  of  their  adventure.  If  the  American  News¬ 
paper  Guild  has  any  mission  in  the  newspaper 
field,  it  ought  to  be  the  improvement  of  its  mem¬ 
bers’  economic  condition.  It  certainly  has  no 
mission  to  conunit  its  members  to  one  faction  or 
another  in  a  labor  movement  which  their  duty 
requires  them  to  report  impartially. 

The  personal  beliefs  of  newspapermen  on  poli¬ 
tics  and  economic  principles  are  their  own  indi¬ 
vidual  affair;  most  newspaper  people  have  bera 
able  to  keep  them  separate  from  the  newspaper 
job,  but  a  newspaperman  obligated  to  a  labor 
union  is  not  in  the  same  free  position.  He  is  ex¬ 
pected  to  work  for  the  cause,  and  some  editors 
believe  that  their  representatives  have  done  just 
that  on  recent  labor  stories  at  the  expense  of 
impartial  truth. 

Lf  the  guild  leaders  can  whoop  their  followers 
into  a  shock  battalion  for  Mr.  Levns,  it  requires 
no  gift  to  prophesy  that  a  lot  of  guildsmen  will 
shortly  be  lool^g  for  WPA  assignments.  No  law 
or  court  decision  can  compel  editors  to  employ 
and  pay  salary  to  propagandists. 

Maybe  Mr.  Lewis  is  the  winning  horse  in  the 
labor  race,  but  what  of  it?  Can  newspapermen 
expect  any  millennium  from  his  victory?  Can 
they  expect  anything  but  the  thankless  job  of 
carrying  Mr.  Lewis’s  fight  to  the  public,  with  the 
reward  that  usually  comes  to  the  volunteer?  Ifie 
present  development  is  a  logical  sequence  of  the 
guild’s  headlong  dive  into  unionism,  and  of  the 
martyrdom  complex  which  has  ruled  its  career 
to  date.  If  the  annual  convention  next  month 
is  dominated  by  the  same  kind  of  thinking,  the 
guild  membership  (usually  consulted  after  the 
deed  is  done)  is  in  for  a  year  of  sore  trouble. 

To  the  Guild,  most  publishers  are  crass  ma¬ 
terialists,  but  it  does  seem  that  newspapers,  own¬ 
ership  and  employes  alike,  would  be  the  gainers 
if  the  Guild  leadership  developed  a  similar  en¬ 
lightened  self-interest  as  a  substitute  for  self- 
sacrificing  fanaticism. 


HARSH  WORDS 


I  ^  E 


There  is  no  fear  in  love;  bnt  perfect  love 
easteth  out  fear. — 1.  John,  FV ;  18. 


against  the  selection  of  pictures  by  a  good  many 
newspapers.  Too  often  a  picture  is  printed  just 
because  it  is  a  picture,  or  to  break  the  monotony 
of  small  type.  That  is  a  natural  stage  in  the 
growth  of  newspaper  illustration,  but  it  is  not 
the  place  to  stop.  There  are  newspapers  in  this 
country  which  use  pictures  to  tell  a  news  story. 
They  don’t  use  a  three-column  cut  on  an  item 
which  could  be  written  in  three  sticks.  ’They 
don’t  fill  a  page  with  cuts  just  to  make  a  picture 
page. 

’Hiere  is  need  for  further  education  of  desk 
men  and  make-up  editors  in  picture  news  values, 
and  the  growing  number  of  “picture  editors” 
across  the  coimtry  is  evidence  that  it  is  receiving 
attention. 


A  DISSONANT  note  in  the  current  paeans  of 
news  photography  appears  in  the  Saturday 
Evening  Star,  a  Jackson  (Mich.)  weekly, 
of  May  21.  Journalism,  this  editor  believes,  is 
reverting  to  primitive  cave  man  stuff  in  most  of 
the  pictures  that  illustrate  the  daily  news.  Sun¬ 
day  graviure  and  half-tone  sections  are  exempted 
from  this  condemnation,  as  artistic  and  pertinent, 
but  he  damns  the  coarse-screen  newspaper  cut 
as  “photography  in  overalls.” 

’Them’s  harsh  words,  and  not  more  than  50  per 
cent  true.  Within  the  past  week  we  have  seen 
65-line  (maybe  75-line)  in  newspapers  which  in 
detail  and  contrast  approximated  a  good  coated- 
stock,  fine-screen,  reproduction.  Scores  of  news¬ 
papers,  metropolitan  and  lesser  in  rank,  regu¬ 
larly  do  a  much  finer  job  of  half-tone  printing 
than  could  have  been  imagined  ten  years  ago. 
’The  course  screen  process  has  come  far  since 
1925,  and  careful  attention  to  detail,  from  original 
copy  to  press  delivery,  is  the  main  ingredient  in 
attaining  good  reproduction. 

A  more  valid  criticism  might  have  been  leveled 


A  CONSUMER  MOVEMENT 

PROF.  ROBEIRT  S.  LYND  wrote  for  last  Sun¬ 
day’s  New  York  Times  a  scholarly  discus¬ 
sion  of  the  organization  of  consumer  activi¬ 
ties  for  the  protection  of  consumer  interests.  It 
has  been  a  moot  subject  since  the  abortive  NRA 
effort  to  make  the  consumer  party  to  relation¬ 
ships  between  employers  and  employes,  producers 
and  distributors,  and  it  appears  no  nearer  a  con¬ 
clusion  now  than  then.  Prof.  Lynd  fears,  with 
justification,  that  the  greatest  danger  to  a  con¬ 
sumer  organization  is  that  it  may  become  a  “cap¬ 
tive”  tool  of  producers  or  distributors  who  could 
benefit  by  its  support. 

Partial  agreement  with  Prof.  Lynd  is  expressed 
by  Percy  S.  Straus,  president  of  R.  H.  Macy  & 
Co.,  Inc.,  who  should  be  an  expert  on  how  to 
navigate  this  maelstrom.  His  definition  of  con¬ 
sumer  interests  is  as  clear  as  any  we  have  seen: 

1.  An  interest  in  the  working  conditions  imder 
which  merchandise  is  produced  and  distributed. 

2.  An  interest  in  standards,  specifications,  and 
accurate  labeling  (or  other  advertising). 

3.  An  interest  in  measures  that  affect  price, 
whether  arising  from  monopolistic  privileges  or 
from  inefficiencies  that  increase  cost. 

Mr.  Straus  points  out  that  an  organization  that 
would  safeguard  consumers’  interests  along  all  of 
these  lines  must  be  intellectually  and  financially 
independent.  An  organization  that  serves  as  a 
battleground  between  producer  and  distributor 
groups  is  ineffective.  These  groups  are  strong, 
well  knit,  and  generally  know  what  they  want, 
and  a  consumer  group  to  deal  with  them  as  an 
equal  must  be  equally  strong,  equally  aware  of 
common  and  mutual  problems,  and  able  to  dis¬ 
cuss  cooperative  measures  without  a  chip  on  its 
shoulder. 

Where  can  be  found  the  leadership,  equipped 
by  experience  and  intellect,  for  such  a  move¬ 
ment?  Where  can  be  gathered  the  tremendous 
fund  of  information  necessary  for  local  as  well 
as  national  guidance  of  its  steps?  Where  is  the 
common  meeting  groimd  for  all  three  interests? 
TTie  answers  do  not  leap  to  mind,  but  there  is 
more  than  a  germ  of  soundness  in  the  suggestion 
that  the  daily  newspapers  of  the  country,  indi¬ 
vidually  and  collectively,  combine  more  of  the 
necessary  qualities  than  any  other  agency. 

They  are  at  the  point  where  manufacturer, 
distributor,  and  consumer  meet;  they  are  the 
standard  and  most  convenient  medium  of  com¬ 
munication  between  the  three;  they  have  an  im¬ 
partial  interest,  with  any  weight  of  partiality  on 
and  it  promises  more  practical  results  than  any 
the  side  of  the  consumer,  where  it  should  be. 
It  is  an  opportunity  for  leadership  which  can  not 
be  readily  grasped  by  any  other  mediimi  or  group, 
of  the  consumer  experiment.':  to  date. 


ONE  WEEK’S  HEADLINES 

This  is  written  Wednesday  night,  whh  tln« 
days  of  the  week  to  go.  The  past  four  (W 
have  not  been  extraordinarily  excitiiy  ^ 
a  news  way,  compared  with  some  others  of  rceat 
years,  but  consider  just  a  few  of  the  topi  4^ 
have  been  laid  before  readers  since  Sunday  nMia. 
ing: 

John  D.  Rockefeller  dies  at  98. 

Col.  Lindber^  has  a  third  son. 

’The  Supreme  Court  upholds  Social  Security 
a  decision  that  may  rank  with  the  most  impcii^ 
in  its  history. 

The  President  places  a  program  before  Cci. 
gress  putting  Government  into  new  and  n. 
charted  courses. 

Members  of  Congress  introduce  several  intri¬ 
cate  bills  to  instrument  the  President’s  progran 
Russia  establishes  an  air  base  at  the  North  Pole, 
and  claims  territorial  dominion. 

A  great  steel  strike  breaks  and  CIO  opent  in 
organizing  campaign  against  Ford. 

All  but  one  of  these  stories  demands  all  tk 
intelligence  an  editor  can  bring  to  them-bnt 
they  are  all  on  Page  One  within  four  days!  And 
it  is  the  newspaper’s  job  to  gear  this  mad  nah 
down  to  not  more  than  90,  so  that  some  of  our 
125,000,000  can  get  a  glimpse  of  the  panoniu. 
Sometimes,  this  evening  for  instance,  we’re  not 
so  sure  it  can  be  done. 


D 


Hah 


FAT  WITH  THE  LEAN 

URING  the  dark  days  of  1932,  we  are  re¬ 
minded  by  Robert  P.  Vanderpoel,  finmroi 
editor  of  the  Chicago  American,  newt- 
papers  were  often  requested  to  tone  down  the 
reports  of  a  falling  stock  market,  bottomless  coD' 
modity  prices,  declining  dividends,  and  all  the 
rest  of  the  woe  that  makes  a  depressioiL  The 
idea  was  that  the  descending  spiral  was  accdet- 
ated  by  the  repeated  impact  of  imfavorable  news, 
and  that  the  tide  might  turn  if  readers  wen 
allowed  to  have  more  comfortable  visions.  Evenli 
have  proved  that  reasoning  cockeyed. 

Now  the  cry-babies  of  1932  are  asking  finandai 
writers  to  tone  down  the  rosy  colors  in  to 
reports  of  rising  business,  increased  dividends, 
improved  employment — for  the  reason  that  sudi 
reports  make  labor  restless  and  in  the  mood  to 
demand  a  larger  share  of  the  revenues.  Andve 
agree  with  Mr.  Vanderpoel  that  the  reasoning  is 
just  as  unsound  as  it  was  in  1932. 

Capital  is  notoriously  timorous.  Men  are  will¬ 
ing  to  bleed  and  die  for  their  principles,  but 
money  too  often  looks  for  a  deep  cyclone  ceQat  | 
at  the  first  sign  of  storm,  and  wants  no  news  diat 
will  interfere  with  its  even,  imeventful  earning. 
Life  isn’t  that  way.  It  is  full  of  unexpected  turns 
and  risks,  and  if  capital  is  to  survive  as  the  base 
of  our  economic  system,  it  must  courageously 
assume  its  share  of  them.  It  must  take  its  fat 
with  the  lean  and  the  lean  with  the  fat 
The  remedy  for  troubles,  good  times  and  bad, 
is  not  less  news,  but  infinitely  more.  If  we  had 
had  sufficient  information  of  all  that  was  going 
on  in  world  financial  capitals  dtiring  1928  and 
1929,  we  might  have  escaped  some  of  ffie  troubia 
of  1932.  And,  if  in  1932,  we  had  been  allowed 
to  know  what  the  usually  well  informed  only 
suspected,  we  might  have  avoided  1933  debadt 
’Die  labor  troubles  are  as  distinct  and  defink 
a  part  of  business  recovery  as  are  rising  pkes 
and  dividends.  So  long  as  men  are  human  beinft 
they  will  be  unavoidable  in  the  struggle  of « 
group  to  get  what  another  group  wishes  to  keep- 
They  can  be  mitigated,  and  we  believe  the  wont 
of  them  can  be  avoided,  by  a  frank  revelation  d 
corporate  finances,  corporate  labor  policki,  end 
of  general  business  conditions  imderlying  eito 
prosperity  or  red-ink  balances.  ’ITiis  is  a  fieti 
for  institutional  newspaper  advertising  whidikn 
barely  been  scratched.  It  has  not  been  effectivdj 
done  by  corporate  press  agentry. 
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MARK  OF  THE  GENTLEMAN 

IT  is  a  mark  of  the  gentleman  that  he  doci 
always  insist  upon  his  rights. — Donald  Bel 
in  “Dwellers  in  Amity.” 
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Personals  Colonel  ^rry  M  Ayers  president  Worth  Knowing 

and  publisher,  Anniston  (Ala.)  Star,  -  — m  i  ^ - 

rwAismiFT?  n.ihlUhpr  ^nd  R.  B.  Terry,  president,  Burlington  ¥;iRED  BERBIG,  director  of  the 
fjARRY  ,  was  ffiven  a'  High  T  “morgue”  at  the  Memphis  (Tenn.) 

n  bo*  j  »»  17  jn  honor  of  u  Enterprise,  are  among  Press-Scimitar,  has  never  driven  an 

]|iexic&n  S6r€n3d6  May  17  in  Honor  OI  miKlicViArc  aHon/lincr  tViA  _ X _ i_!i_  _ j 


Folks  Worth  Knowing 

Fred  BEIRBIG,  director  of  the 
“morvue”  at  the  Memnhis  tTenn.'i 


H.a.vCHANDLM  place  gathered 
m  front  of  the 
Times  building  and  played  and  sang 
folk  music,  while  in  the  Times  audi¬ 
torium  Mr.  Chandler  received  his 
friends  from  the  Plaza  district,  and 
was  showered  with  gifts  made  by  the 
men  and  women  of  the  Mexican  col¬ 
ony. 

Louis  A.  Weil,  editor.  Port  Huron 
(Mich.)  Times-Herald,  Mrs.  Weil,  and 
their  son,  Bill,  sailed  May  22  for  a 
European  trip. 

Arthur  C.  Johnson,  Sr.,  editor  and 
associate  publisher,  Columbus  (O.) 


K- "h/j  Southern  publishers  attending  the 

his  73d  birthiwy  convention  of  Rotary  International  in 
anniversary ,  b  y  pjice,  France,  the  week  of  June  6. 

inhabi*fant^o1  Easley,  publisher,  Ardmore 

Olvera  Street  (Okla.)  Ardmoreite,  lias  resigned 
T.n<s  Anceles’  old  newly  created  state  planning 

Mexicai?  quarter,  resources  board,  and  I^n  Daute, 
rif  xsrhi  nh  Mr  Ardmore,  succeeds  him.  G.  W. 

PhanHIpr  was  Archibald,  publisher,  Durant  (Okla.) 
one  of  the  orig-  Democrat,  is  a  member  of  the 

.  board* 

inators.  Los 

C  o  m  p  a  d  r  itos”  Henry  J.  Haskell,  editor,  Kansas 
from  the  colorful  City  Star  upon  his  return  from  a  six- 
restored  market  week  visit  to  Europe  which  included 

place  gathered  _ _  the  coronation, 

in  front  of  the  am  I  wrote  in  a  spe- 


Heniy  J.  Haskell 


ere  attending  the  _  automobUe,  and  | 

everyone  who  is 
at  all  concerned  , 
over  Berbig’s 
health  and  hap¬ 
piness  is  advis-  ^ 
ing  him  not  to  | 
learn.  I 

For  morgue-  j 
keeper  Berbig 
put  over  a  jour-  j 
nalistic  scoop  re-  | 
cently  which  ; 

c  caused  quite  a 

the  coronation.  Feed  Beebic  political  tempest  , 

wrote  in  a  spe-  in  Memphis  and  i 

cial  article  for  made  every  policeman  his  enemy.  It  | 
the  Star  that  the  likewise  caused  the  state  legislature  | 
danger  of  an-  to  put  new  teeth  in  the  traffic  laws.  i 
other  European  T^e  Memphis  police  department,  j 
war  seems  to  with  the  cooperation  of  both  news-  i 
have  been  papers,  had  been  conducting  a  ruth-  | 
averted.  Mr.  less  safety  drive  to  cut  down  traffic  i 
Haskell  said  in  fatalities.  Berbig  reasoned  that  the 
part;  “Last  Win-  fault  for  so  many  accidents  must  lie 
ter  Spain  was  with  the  drivers  themselves.  He  knew 
dynamite.  If  that  a  Memphis  ordinance  required 
foreign  troops  that  every  driver  have  a  driving  li- 
had  continued  to  cense,  and  began  to  wonder  how  the 
pour  in,  there  citizen  went  about  getting  one.  It 


Dispatch,  and  Mrs.  Johnson  sailed  might  have  been  a  clash  that  would  soimded  like  a  good  feature  story,  so 
May  26  on  the  Queen  Mary  for  a  two-  have  spilled  over  into  a  European  the  city  editor  sent  him  to  the  police 
month  visit  in  Europe.  They  plan  to  war.  The  danger  now  seems  averted,  station  to  find  out. 
make  a  leisurely  motor  trip  through  Nobody  expects  war  in  the  near  fu-  And  Berbig  came  out  of  the  station 
England,  Scotland,  Sweden  and  other  ture.”  five  minutes  later  with  his  driving  li- 

countries  before  returning  home.  succeeds  his  father  the  ‘=e"se-no  clmrges,  said  the  traffic 

Victor  Murdock,  editor  -  in  -  chief,  late  J.  L.  Mims,  as  editor  of  the  Edge-  sergeant-^ntxtlmg  him  to  drive  on 
Wichita  Eagle,  delivered  four  com-  field  (S.  C.)  Advertiser  Memphis  crowded  streets, 

mencement  day  addresses  early  in  „  ,  But  I  haven  t  tried  it,  Berbig 

May  and  during  the  past  week  he  ,  ’  ^odgen-  ^rote  for  the  next  edition,  because 

spoke  at  Isabel  and  El  Dorado,  Kans.,  ,  Herald-News  ^d  irost-  j  never  drove  a  car  in  my  life.  I  just 

and  is  to  be  commencement  speaker  ” 

at  Wesleyan  university  of  Salina  May  ci  J-g  The  ^ess-Scimitar  splashed  the 

31.  In  addition  Mr.  Murdock  wiU  be  story  aU  over  page  one,  and  there 

principal  speaker  at  the  city  Memorial  special  edition  red  faces  at  the  city  hall.  It 

day  exercises  May  30  markmg  the  event.  appeared  that  the  traffic-crusading 

Harold  F.  Wheeler,  executive  editor,  only  routine  questions  ^ 

an/i  Tru.  Tnir  cditor  of  the  Jerseyvtlle  (Ill.)  to  name,  age,  etc.,  and  that  the  only 

oditnrial  writer  wprp  amonff  Jersey  County  Democrat,  celebrated  requirement  for  a  license  was  that 

editorial  ^iter  were  among  the  ninety-second  birthday.  May  20.  the  citizen  apply  for  it. 
speakers  at  the  dinner  of  the  Junior  tt, _  in-  •  ,  ,  .  ., 

The  new  state  bridge  over  the  Illinois  The  state-wide  laugh  at  the  expense 

eighth  aniSal  Nel  England  Cham-  Mernphis  police  was  largely  re- 

pbnship  contest  May  h  under  the  ,  Frederick  W  Enwnght,  publisher,  ponsible  for  a  new  and  more  ri^d 

sponsorehip  of  Jordan  Marsh  Co.  and  Lgnn  (Mass.)  Telegram  News,  has  re-  license  law  recently  enacted  by  the 

the  Traveler  signed  as  a  trustee  of  the  Tewksbury  Tennessee  Legislature. 

James  Hammond,  who  retired  about  Infumiary  because  of  pressure  of  == - , 

12  months  ago  as  publisher  of  the  newspaper  sideration  and  ffioughtfulness  ex- 

Memphis  Commercial  Appeal,  has  *  i:*  ui-  l  tended  to  me  at  th^ime  of  the  P^" 

purchased  control  of  the  First  National  *1®“  E.  Clarey,  publisher,  Madison  ing  of  my  wife.  The  Eagle,  accord- 
Rank  T.alrp  Village,  by  which  he  was  Eagle,  a  weekly,  was  be-  ing  to  Mr.  Clarey,  upon  the  death  of 

employed  from  1912  to  1917.  He  will  Queatbed  the  sum  of  $499  imder  the  Mrs.  Rose  in  1931  issued  a  special  edi- 
continue  to  live  in  Memphis.  Except  of  the  late  Lenox  S.  Rose,  Madi-  tion  carrying  editorial  and  news  trib- 
as  a  director  he  will  take  no  part  miUionaire,  May  6  in  that  utes. 

ui  management  of  the  Lake  Village  because  of  his  kindness,  con-  {Continued  on  next  page) 

bank. 

Theodore  G.  Joslin,  president,  Wil- 

s?  s:;:  SMITH  TAI KS  TO  ’FM^ 

elected  a  director  of  the  Boys’  Club  k-'J.Ti.A  J.  J.J.  A  x  »  M  JM  m.  k./  J. 

of  Wilmington,  and  also  of  the  Dela- 

Chapter  of  the  American  Red  News  dispatches  carry  word  that  Alfred  E.  Smith  of 


Col.  Ira  C.  Copley,  president  of 
(^ley  Press,  Inc.,  and  Mrs.  Copley, 

.  Coronado  Beach,  Cal.,  and  Aurora,  Ill., 
were  Chicago  visitors  this  week.  They 
are  leaving  for  the  east  May  30  to  at- 
)f  ooe  tend  the  reunion  of  Col.  Copley’s  class 
kerp-  of  1887  at  Yale.  They  will  spend 
»«s  the  summer  along  the  Atlantic  sea- 
jgod  board. 

J,  lai  Henry  W.  Shoemaker,  president, 
eiths  Altoona  (Pa.)  Tribune  and  former 
1  StU  United  States  Minister  to  Bulgaria, 
dihii  ™  been  appointed  archivist  in  the 
Pennsylvania  State  Library  and  Mu¬ 
seum  at  Harrisburg. 

B.  G.  Orendorff,  publisher.  Canton 
J  1^)  Daily  Ledger,  and  Mrs.  Oren- 
n£;l  r^ntly  donated  to  Canton  a 

iImaI  ®‘^^^*™stic  bandstand.  The  Ledger 
published  a  souvenir  tabloid  edition  in 
I  honor  of  the  dedication. 


SMITH  TALKS  TO ’EM! 

News  dispatches  carry  word  that  Alfred  E.  Smith  of 
America  is  talking  with  the  men  who  pull  the  levers  in 
Europe. 

What  did  the  Pope  say  to  Al,  and  A1  to  the  Pope? 

What  will  Mussolini  and  the  other  rulers  say  to  this 
representative  American? 

Your  readers  want  to  know! 

Not  yet  too  late  to  wire  for  Smith’s  five  letters  from 
Europe! 


McNaught  Synilicate,  Inc. 

Greenwich,  Conn. 


Still 

showing 
the  way 


Starting  from  scratch  twelve 
years  ago,  ELLA  CINDERS  swept 
swiftly  abreast  and  then  ahead  of 
leading  comics  of  the  day. 

ELLA  CINDERS  still  is  showing 
the  way.  It  stiU  runs  first  in 
many  impartial  reader-polls,  stiU 
piles  up  and  holds  circulation  for 
its  subscribers,  stiU  adds  news¬ 
paper  after  newspaper  to  its  list. 

Bill  Conselman  and  Charlie 
Plumb,  who  write  and  draw 
ELLA  CINDERS,  pack  both  the 
daily  strip  and  Sunday  color  page 
full  to  brimming  over  with 
romance  and  thrills,  wit  and 
human  interest.  In  ELLA  CIND¬ 
ERS  is  whatever  any  reader  of 
'  comics  looks  for.  It  follows  that 
I  every  reader  of  comic  looks  for 
I  ELLA  CINDERS. 

'  For  samples,  please  write  to 

FEATURE 
I  SYNDICATE 

220  EAST  42NO  STREET 
,  NEW  YORK  CITY 
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In  the  Business  Office 

JOHN  L.  POOL,  city  circulator, 
Spartanburg  (S.  C.)  Herald  and 
Journal  since  December,  1935,  has  been 
named  circula¬ 
tion  manager  of 
the  newspapers 
by  A.  G.  Keeney, 
president,  to 
succeed  J.  M. 

Blalock,  who 
joined  the  Co¬ 
lumbia  (S.  C.) 

State  as  business 
manager.  He  is 
27  and  started 
his  career  with 
the  Greenville 
(S.  C.)  Piedmont 
as  a  carrier  and 
worked  in  various  capacities.  After 
its  merger  with  the  News  he  became 
street  sales  manager  and  later  travel¬ 
ing  representative.  He  went  with  the 
Albany  (N.  Y.)  Times-Union  in  1934 
as  district  circulation  manager  and  in 
1935  joined  the  Long  Island  Daily 
Press  in  a  similar  position.  Other 
changes  are:  W.  M.  Whitmire,  former- 
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The  Joumalitt,  merged  1907;  Newspaperdom. 
merged  1925;  The  Fourth  Estate,  merged  1927. 


John  L.  Pool 
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wall  5657;  Ken  Taylor,  1216  North  Hobart  Boul..  Los 
Angeies.  Telephone.  Hempstead  5722.  Adsertising: 
Feoger-Hall  C^  Ltd..  San  FYanciaoo,  235  Montgomery 
Street.  Telephone  Garfield  6740,  Los  Annies,  1151  S. 
Breadaay,  Telephone,  Prospect  3471;  Seattle,  1004 

Second  .ktenus.  Telephone  Seneea  4480. _ 

London  CMioe;  c/o  The  Caxton  Magasine,  Grand  Build¬ 
ing  Trafalgar  W.  C.  2.  Allan  Delafons,  Manager: 
Paris,  FVance  Office:  76  ms dss  Petits  CAoaipt.  Manager: 
Sydney  R.  Clark;  Correspondent:  G.  Inngelaan.  114 
Aeenue  des  Ckampe-Elysses.  J^sm  Correspondent; 
Hwn.  R.  Johansen,  c/s  Osaka  Mamictu.  Osaka;  China 
Representative.  James  Shen.  the  Centre  News  Agency, 

Hung  Wu  Road,  Nanking,  China. _ 

Duplay  advertising  rates;  tranMt,  75c  per  a^te  line 
or  series  of  insertions  as  follows: _ 
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lue  euiuiun  forty-two  lii»  rate  mAker  card  at  a  cost 
^  S16  per  week  eems  as  low  a  rate  oi  a  52  time  basis  as 
any  other  schedule,  namely,  1168  per  page;  595  half  page; 
555  quarter  page. 

Claenfied  rates:  75e  per  agate  line  one  time;  6O0  per  agate 
line  four  times. 

Situatiom  wanted;  SOe  per  agate  line  one  time;  40e  per 
agate  line  three  times  (count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in  advance  United 
States  and  Island  Possessions.  54  per  year:  Canada,  54.50; 
Foreign,  55.  , .  , 

Chib  rates:  Three  subscriptions  to  separate  addresses  for 
one  year  each  or  one  subscription  for  three  years,  510; 
five  subscriptioos  to  different  addroses  for  one  year  each 
or  one  submption  for  five  years,  515;  ten  sub^ptions 
one  year  each  or  one  for  ten  years,  525.  Member 
Assomted  Business  Papers. 
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ly  in  charge  of  the  Gaffney,  S.  C.,  ter¬ 
ritory  returns  to  the  home  office  as 
city  circulator,  replacing  Pool.  Joe 
Hart  has  been  assigned  to  the  Gaffney 
territory.  Roy  Barnett,  traveling  rep¬ 
resentative  becomes  country  circula¬ 
tor,  and  C.  D.  DeLorme,  a  traveling 
representative,  has  been  named  coim- 
try  crew  manager. 

Dolph  Simons,  business  manager, 
Lawrence  (Kans.)  Journal  -  World, 
has  been  elected  president  of  the 
Lawrence  Chamber  of  Commerce. 

G.  William  Van  Wie  has  been  named 
advertising  manager,  and  William 
Wallace,  circulation  manager  of  the 
recently  consolidated  Atuidarko 
(Okla.)  American  Democrat  and 
News,  the  publishers  announced  last 
week.  John  A.  Penn  has  been  named 
news  editor. 

William  G.  Gavin,  new  general  man¬ 
ager  and  editor,  Worcester  (Mass.) 
Evening  Post,  and  former  Boston  Trav¬ 
eler  city  editor, 
was  tendered  a 
“Goodwill  D  i  n- 
ner”  May  22  in 
the  Hotel  Ken- 
more,  Boston,  by 
100  friends  and 
former  associ¬ 
ates.  Mr.  Gavin, 
who  was  with 
the  Boston  Her¬ 
ald-Traveler  for 
3  0  years,  was 
presented  with 
an  electric  razor 
and  a  fitted  trav¬ 
eling  bag,  by  Charles  Drury,  of  the 
Traveler  editorial  staff  and  chairman 
of  the  affair.  Mrs.  Gavin  was  the  re¬ 
cipient  of  a  bouquet  of  roses  and  a 
picture  of  her  husband.  Horton  Ed¬ 
monds,  of  the  Traveler  editorial  staff 
was  toastmaster.  Among  the  speakers 
were:  Robert  B.  Choate,  managing 
editor,  Herald-Traveler;  Harold  F. 
Wheeler,  executive  editor;  Raymond 
A.  Kierman,  Traveler  city  editor;  Joe 
Toye,  Traveler  editorial  writer  and 
Arthur  Siegal,  Traveler  sports  writer. 

J.  M.  Blalock,  who  on  May  28  as¬ 
sumed  his  duties  as  business  manager 
of  the  Columbia  (S.  C.)  State,  was  an 
honored  guest  of  the  Spartanburg, 
S.  C.,  Kiwanis  club  recently.  Mem¬ 
bers  of  the  Spartanburg  Herald  and 
Journal  circulation  department,  ol 
which  Mr.  Blalock  was  head  for  14 
years,  presented  him  with  a  watch. 
He  also  was  presented  a  pen  and  pen¬ 
cil  set  by  members  of  the  United 
Drive  board  of  control. 

Miss  Ella  Byquist,  of  the  Bloom¬ 
ington  (Ill.)  Pantograph  classified  ad¬ 
vertising  staff  was  awarded  the  “Pan- 
tagrapher’s  Honor  Award”  at  a  ban¬ 
quet  May  17.  The  winner  of  the 
award  is  selected  by  a  vote  of  em¬ 
ployes  on  a  basis  of  desirable  attrib¬ 
utes  and  taken  quarterly  over  a  year’s 


300,000 

NET  PAID  DAILY  CIRCULATION 

GUARANTEED 


NEV/  YORK  POST 

GEORGE  A.  McDEVITT  CO 

Notionof  4dverfisiA9  Rep'’eM^nfotlvet 


time.  An  extra  week’s  vacation  with 
all  expenses  paid  and  spending  money 
is  included  with  the  award.  Joe  M. 
Bunting,  general  manager,  who  de¬ 
vised  the  plan  for  rewarding  extra 
loyalty  and  efficiency,  announced  a 
similar  vote  would  be  taken  next  year. 

Frank  Pfeiffer  has  resigned  as  ad¬ 
vertising  manager  of  the  Alttis 
(Okla.)  Times-Democrat  to  join  a 
Kansas  newspaper.  He  was  succeeded 
May  17  by  Bob  Lee  Kidd,  formerly 
advertising  salesman  on  the  Guthrie 
(Okla.)  Daily  Leader. 

William  Yeoell  has  resigned  as  art 
director  of  the  Philadelphia  Inquirer 
after  17  years  of  service.  He  plans 
to  take  an  extended  vacation. 

Ethel  Vance  Morse,  director,  Los 
Angeles  Times  Home  Institute,  has 
been  elected  president  of  the  Los  An¬ 
geles  Advertising  Association  of 
Women. 

Walter  Wine  has  been  elected  pres¬ 
ident  of  the  Drivers  Safety  Club, 
which  is  beginning  its  eighth  year  of 
organized  effort  to  keep  traffic  acci¬ 
dents  at  a  minimum  in  the  operation 
of  the  delivery  fleet  of  the  Camden 
(N.  J.) Courier-Post  Newspapers. 

.  Other  officers  named  were:  vice- 
president,  Samuel  Kane,  Jr.,  and  sec¬ 
retary  and  treasurer,  John  'Tonlin. 

C.  J.  Cronin  has  been  appointed  ad¬ 
vertising  manager  of  the  Watsonville 
(Cal.)  Pajaronian.  He  formerly  was 
with  the  San  Francisco  News,  serv¬ 
ing  previously  on  the  Chicago  Tribune 
and  the  Wichita  (Kans.)  Eagle. 

Allan  Engleman,  of  the  Dalhart 
(Tex.)  Texan  advertising  staff,  has  re¬ 
signed  to  join  the  Pampa  (Tex.)  Daily 
News  advertising  staff. 

Leo  Abrams,  Chicago  Daily  Times 
advertising  manager,  and  Mrs.  Abrams 
sailed  recently  for  a  toxu"  of  France 
and  England,  to  return  June  15. 


David  R.  Daniel,  newly  appoint 
business  manager,  Hartford  (C<»^  ' 
Times,  was  honored  by  a  dinner  at 
Parker  House,  Boston,  recoitly  k, 
representatives  of  business  de^ 
ments  of  a  score  of  New 
new^apers,  in  recognition  of  hig  pro- 
motion  by  the  Times,  where  he  hai 
been  employed  21  years.  He  was  pt*. 
sented  a  desk  clock  by  Charles  J 
O’Connor,  advertising  manager, 
London  (Conn.)  Day,  on  briialf  of 
the  New  England  Newspaper  Advw. 
tising  Executives  Association.  Ruddph 
M.  Hennick,  advertising  managor 
Waterbury  (Conn.)  Republican  aS 
American,  was  chairman  of  arrang^ 
ments. 

E.  E.  Flagler  has  been  named  man- 
ager  of  western  advertising  office  of 
the  New  York  News,  succeeding 
J.  Mohr,  resigned.  Mr.  Flagler  has 
been  with  the  Chicago  office  of  the 
News  for  the  past  15  years. 

In  the  Editorial  Roomt 

Harold  S.  COHN,  managing  edi¬ 
tor,  Jacksonville  (Fla.)  Jounul 
was  the  principal  speaker  at  the  le- 
cent  annual  Founders’  Day  Banquet 
of  Florida  chapter  of  Sigma  Ddta 
Chi.  The  occasion  honored  se»- 
en  graduating  seniors  in  the  frater¬ 
nity. 

Arthur  J.  Strauss,  news  editor,  Emi 
(Okla.)  Morning  News,  has  been  ad¬ 
vanced  to  managing  editor,  to  replace 
Tom  F.  Campbell,  who  resigned  to 
practice  law  at  Bristow,  Okla.  J.  Al¬ 
len  Thomas,  telegraph  editor,  became 
news  editor,  and  Forrest  Warren,  re¬ 
porter,  succeeds  'ITiomas. 

Halford  Houser,  city  editor,  Soyik 
Bend  Tribune,  has  resigned,  effective 
May  23,  and  will  become  maiugiiig 
editor  ol  the  Cape  Cod  Standard- 
(Continued  on  page  28) 
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•  •  •  contest,  premium, 
book,  insurance  policy, 
kitchen  utensil,  or  other  artifice 
has  ever  been  the  reason  for  a 
Newark  Evening  News  reader.  News 
readers  are  not  so  interested  in  these 
bonuses  as  in  clear,  concise,  complete, 
and  accurate  presentation  of  the  day’s 
news  of  Newark,  its  suburbs.  New  Jersey 
at  large,  the  nation  and  world.  That  is 
what  News  readers  get  for  their  3c — 
which  is  why  it  is  the  preferred  newspa¬ 
per  in  North  Jersey  homes. 
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**Always  Reaches  Home’* 

O’M  ARA  &  OR  MSB  EE,  Inc. .  General  Advertising  Re  presentatives 
New  York,  Chicago,  Detroit,  Boston,  Atlanta.  San  Francisco, 
Los  Angeles 


Pioneer  and  leader  among 
modern  political  columns 

With  The  Washington  Merry-Go-Round  Drew  Pearson  and  Robert  S. 
Allen  revolutionized  syndicated  political  columns. 

They  started  rushing  the  Washington  news-front  instead  of  waiting  for 
it  to  open  up.  They  charged  in  where  they  knew  the  news  was.  They 
got  for  readers  not  what  officialdom  called  news  but  the  news  readers 
wanted — and  needed.  They  wrote  the  news  brightly,  compactly.  They 
commented  on  the  news  with  unawed  directness.  They  explained  the 
new’s  with  clear  deftness.  They  humanized  the  news  with  vivid  per¬ 
sonality  sketches.  They  scored  a  remarkable  series  of  news  beats — the 
latest  being  the  announcement  of  Justice  Van  Devanter’s  resignation  the 


day  before  it  happened. 


Pearson  and  Allen  began  this  trail-blazing  over  four  years  ago.  They 
got  the  jump.  And  since  then  they’ve  lengthened  their  leadership. 
This  week  their  list  of  subscribing  news¬ 
papers  jumped  up  to  more  than  300, 
reaching  11,000,000  circulation. 


For  the  Washington-column  spot  in  your 
newspaper.  The  Washington  Merry-Go- 
Round  is  the  first-choice  column.  Please 
WTite  for  samples. 
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REPORTER  IS  NAMED 
QUlNTy  MANAGER 

F.  Keith  Munro,  First  Newsman  to 
Arrire  at  Callander  in  1934,  Will 
Handle  Business  Affairs — 
Friend  of  Dr.  Dafoe 

Appointment  of  F.  Keith  Munro, 
Toronto  Star  reporter,  as  business 
manager  of  the  Dionne  quintuplets, 
was  announced  May  25. 

Mr.  Munro,  who  was  the  first  re¬ 
porter  to  reach  Callander  following 
their  birth  three  years  ago,  will  enter 
on  his  new  duties,  June  1.  He  will 
have  charge  of  the  quintuplets’  con¬ 
tractual  arrangements  and  their  pub¬ 
licity. 

The  appointment  was  made  by  the 
active  guardians  of  the  quintuplets, 
Dr.  Allan  Roy  Dafoe,  Judge  Valin 
and  Oliva  Dionne,  with  the  approval 
of  Premier  Hepburn,  as  acting  minis¬ 
ter  of  welfare.  The  active  guardians 
are  remaining  in  charge  of  the  quints’ 
affairs  until  their  accotmts,  now  imder 
the  customary  guardianship  review 
by  the  courts,  have  been  passed.  The 
guardianship  will  then  be  assumed 
by  the  Ontario  official  guardian,  P.  D. 
Wilson. 

Vifitad  Callander  Often 

Munro  was  graduated  from  Mc- 
Master  university  ten  years  ago  and 
joined  the  Star  as  a  subiu'ban  reporter. 
Subsequently  he  was  assigned  to 
Queen’s  Park,  where  since  1934  he 
has  covered  the  sessions  of  the  legis¬ 
lature  as  well  as  intervening  political 
events. 

Munro  has  been  a  frequent  visitor 
to  Callander  in  the  interests  of  the 
Star.  He  spent  a  fortnight  at  the 
famous  hospital  when  the  five  little 
girls  made  their  first  moving  picture, 
“The  Coimtry  Doctor.”  He  is  a  close 
personal  friend  of  Dr.  Dafoe. 

Record  Response  for 
Californians,  Inc.,  Ads 

Newspaper  advertising  in  40  East¬ 
ern  and  Midwestern  cities  is  break¬ 
ing  all  records  for  vacation  inquiries 
at  San  Francisco  offices  of  Califor¬ 
nians,  Inc. 

Fearful  that  advertising  based  on 
San  Francisco’s  new  bridges  mi^t 
strike  readers  only  as  California 
boasting,  the  copy  was  first  tested  in 
New  York  City.  Response  in  the 
metropolis  was  the  greatest  in  the 
history  of  the  Northern  California 
booster  organization,  and  the  cam¬ 
paign  was  expanded. 

Copy  Alternatea  Bridge  Viewa 
Copy  released  through  San  Fran¬ 
cisco  offices  of  Lord  &  Thomas  alter¬ 
nates  views  of  the  San  Francisco- 
Oakland  Bay  Bridge,  which  opened 
last  November,  and  Ae  Golden  Gate 
Bridge.  Much  of  the  bridge  art  uses 
the  spans  as  a  backgroimd  for  pic¬ 
turesque  San  Francisco  settings — the 
Gate  bridge  from  Fisherman’s  Wharf 
and  the  Bay  Bridge  from  a  hill  being 
negotiated  by  a  cable  car. 

Meanwhile  San  Francisco  newspa¬ 
pers  started  sale  of  special  editions 
commemorating  the  opening  of  the 
Gate  Bridge.  Unprecedented  success 
in  the  sale  of  special  editions  for  the 
San  Francisco  Bay  Bridge  opening 
last  fall  has  spurred  editorial  and  cir¬ 
culation  departments  to  special  efforts. 
Sales  from  street  stands  without  pre¬ 
view  of  the  editions  opened  in  mid- 
May. 


EXECUTIVE  EDITOR  EASTERN 
p.  m.  dallr,  200,000  rirculption,  serk* 
berth  ••  msnacinc  editor,  news  edi¬ 
tor,  lire,  flshtlnK  paper.  Location  not 
important.  Fall  partienlara  please,  in 
confidence. 
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(Continued  from  page  26) 

Times,  Hyannis,  Mass.  Before  assum¬ 
ing  his  new  post  he  will  make  a  trip 
to  South  America.  The  staff  gave 
him  a  farewell  dinner  just  before  he 
completed  his  work  on  the  Tribune. 
Russell  Johnson,  assistant  city  editor 
for  several  years,  has  been  appointed 
city  editor.  His  place  has  not  been 
filled. 

E.  J.  Van  Nostrand,  managing  edi¬ 
tor,  Newton  (la.)  Daily  News,  was 
recently  elected  president  of  the  Iowa 
Jimior  Chamber  of  Commerce.  He 
was  vice-president  of  the  state  body 
last  year. 

Charles  B.  McGhee,  news  editor, 
Lynn  (Mass.)  Item,  and  Mrs.  McGhee 
are  the  parents  of  their  ninth  child, 
a  daughter,  bom  May  19. 

Charles  K.  Brown,  sports  editor  and 
staff  writer,  Staunton  (Va.)  Evening 
Leader,  was  the  guest  speaker  at  the 
annual  banquet  of  the  Roanoke,  Va., 
Retail  Merchants  Association,  May  24. 

Miss  Pattie  Boyd,  society  editor, 
Knoxville  (Tenn.)  Journal,  resigned 
this  month  after  51  years  of  service. 

Miss  Boyd,  who 
is  known  to 
thousands  of  East 
Tennesseans  a  s 
“Miss  Pattie,” 
estimated  that 
during  her  ca¬ 
reer  she  has 
written  more 
than  30,000  wed¬ 
ding  annoimce- 
ments  and 
coimtless  social 
items.  She 
joined  the  Knox¬ 
ville  Tribune, 
Journal,  in  die 
The 


Miss  Pattie  Bi>yd 


predecessor  of  the 
spring  of  1886  at  the  age  of  18. 
Journal  on  April  26,  1936,  issued  a 
Pattie  Boyd  Golden  Jubilee  Edition 
commemorating  her  50  years  of  news¬ 
paper  work. 

S.  L.  Latimer,  Jr.,  city  editor,  Co¬ 
lumbia  (S.  C.)  State,  has  been  ap¬ 
pointed  treasurer  of  the  South  Caro¬ 
lina  Press  Association  by  President 
B.  P.  Davies.  He  succeeds  the  late 
Frank  Withers. 

Herbert  Agar,  associate  editor, 
Louisville  Courier- Journal,  will  de¬ 
liver  the  142nd  commencement  ad¬ 
dress  of  the  University  of  North  Caro¬ 
lina,  June  8. 

Louis  Sinclair,  city  editor.  Battle 
Creek  (Mich.)  Enquirer-News,  is  now 
news  editor.  Ralph  Koons,  of  the  city 
hall  beat,  succeeds  Sinclair. 

Arch  Kepner  of  Washington,  D.  C., 
recently  became  a  staff  announcer  at 
Station  WOL  in  that  city.  Mr.  Kep¬ 
ner  is  a  grandson  of  the  late  Arch 


Pool  who  was  for  many  years  with 
Louisville  Courier-Journal  and  Wash¬ 
ington  Herald.  His  mother,  Mrs.  So¬ 
phia  Pool  Kepner,  is  associate  editor 
of  the  Haskin  Service. 

Abe  J.  Greene,  associate  editor,  Pat¬ 
erson  (N.  J.)  Evening  News,  has  been 
sworn  in  as  New  Jersey  State  Athletic 
Commissioner  to  succeed  George  H. 
Keenen  of  Bayonne. 

David  E.  Peugeot,  Jr.,  promotion 
editor,  Buffalo  (N.  Y.)  Evening  News, 
May  22  awarded  trophies  and  two 
other  Buffalo  newspapermen  partici¬ 
pated  at  the  15th  semi-annual  conven¬ 
tion  of  the  Western  New  York  Inter¬ 
scholastic  Press  Association  in  the 
Cataract  House,  Niagara  Falls.  Speak¬ 
ers  included  N.  F.  Maddever,  man¬ 
aging  editor,  Niagara  Falls  Gazette, 
and  J.  Nelson  Griswold,  assistant  city 
editor,  Buffalo  Evening  News. 

Eddie  Grady,  Philadelphia  Daily 
News,  and  Joseph  Bossone,  of  the 
Philadelphia  office  of  Wide  World 
Photos,  have  joined  the  Philadelphia 
Inquirer  photographic  staff. 

Edward  A.  Collins,  of  the  Lynn 
(Mass.)  Telegram-News,  was  general 
manager  of  the  14th  annual  Press 
Club  News  issued  May  21  by  the 
Lynn  Press  Club  in  connection  with 
its  frolic  and  ball  at  the  New  Ocean 
Hoiise,  Swampscott.  Advertising  pro¬ 
ceeds  from  die  issue,  which  totaled 
more  than  $2,000,  and  receipts  from 
the  ball  were  placed  in  the  organiza¬ 
tion’s  sick  and  death  benefit  hmds. 

Jacques  Denove,  formerly  sports 
writer  and  columnist.  New  York  Eve¬ 
ning  Journal,  is  now  with  Callo-Mc- 
Namara-Schoeneich,  Inc.,  New  York, 
as  an  accoimt  executive  and  director 
of  public  relations. 

Simon  Casady,  former  reporter  and 
feature  writer,  Oklahoma  City  Times, 
and  now  with  the  AP  Kansas  City 
staff,  and  Mrs.  Casady  are  the  parents 
of  a  son  bom  May  10. 

Eleanor  Morehead,  society  reporter, 
Columbtis  (O.)  Dispatch,  has  been 
elected  to  membership  in  Phi  Beta 
Kappa,  honorary  scholastic  society. 
She  was  graduated  from  Ohio  State 
U.  school  of  joiurnalism  last  Sep¬ 
tember. 

Jack  Matmder,  formerly  sports  edi¬ 
tor  of  the  Kirkland  Lake  (Ont) 
Northern  News,  has  joined  the  Sud¬ 
bury  (Ont.)  Star  as  sports  editor,  suc¬ 
ceeding  Allan  Baker  who  has  been 
made  news  editor. 

St.  John  Waddell,  of  the  Memphis 
Commercial  Appeal  staff,  has  been 
named  real  estate  editor. 

Robert  E.  Harper,  formerly  with  the 
New  Orleans  Item-Tribune  and  more 
recently  with  the  New  Orleans  office 
of  Shell  Petroleum  Corporation,  has 
joined  the  American  Road  Builders’ 
Association,  Washington,  D.  C.,  as 


PROSPEROUS 

Kanhicky  ranks  third  in  th*  par- 
cantaga  of  gain  in  cash  racaipts 
from  tha  sala  of  principal  farm 
products  in  January-March,  1937, 
as  compared  with  tha  sama  pe¬ 
riod  last  year.  .  .  .  Not  only  do 
you  reach  tha  prospering  rural 
sections  of  this  market  but  you 
also  get  complete  coverage  of 
the  flourishing  industrial  centers 
at  a  minimum  cost  through  .  .  . 

THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 

W  H  A  S 


industrial  publications,  INC. 

CHICAGO 

PUBLISHERS  OF  FIVF  PUBLICaT.ONS 
IN  THE  BUILDING  FIELD 


publicity  director.  He  becomes  editor 
and  staff  artist  of  Road 
News,  association  publication. 

Frank  A.  Eaton,  after  four  year, 
art  director  of  Stage  Magazine,  has  rs 
signed  to  become  managing  editor  and 
art  director  of  the  Amcricen 
and  Country  Life.  ^ 

H.  C.  Atkinson,  Akron  (0.)  Beacon 
Journal  editorial  writer,  has  ben 
named  secretary  of  the  Akron  Cham¬ 
ber  of  Commerce. 

Elizabeth  Clark,  woman’s  page  edi. 
tor.  New  York  World-Telegram,  hjj 
resigned  to  join  her  husband,  an  ad¬ 
vertising  executive  of  Remington! 
Rand  Company,  Easton,  Pa.  Jjn^ 
Collins,  editorial  executive  in  chans 
of  daily  departmental  page,  is  con¬ 
ducting  the  woman’s  page  in  a  super! 
visory  capacity. 

Wedding  Bells 

Harold  w.  Johnson,  city edi- 

tor,  Berkeley  (Cal.)  Daily  Ga¬ 
zette  to  Miss  Rosalie  Winslow,  assist¬ 
ant  professor  of  English,  Armstrong 
College,  May  22  in  Berkeley. 

Charles  T.  Burns,  sports  editor, 
Hyannis  (Mass.)  Cape  Cod  Colomi 
to  Miss  Katherine  Lentz,  of  t^  Sm 
Bedford  (Mass.)  Standard  Tiniw 
classified  advertising  department.  Hay 
10  in  New  Bedford. 

Helen  Ray  Newell,  Toledo  Blade 
reporter  and  daughter  of  Frank  S. 
Newell,  vice-president  and  circulation 
director  of  the  Blade,  and  Mrs.  Newell, 
to  Arlyn  O.  Wagner,  Toledo,  May  22, 
in  Toledo. 

Mary  Eleanor  Shine,  of  the  Pitts¬ 
burgh  Sun-Telegraph  society  staff,  to 
S.  A.  Saffer  of  Etna,  Pa.,  May  15.  She 
will  continue  her  effitorial  work. 

Alwyn  B.  McGehee,  of  the  Wheeling 
(W.  Va.)  News-Register  circulatix 
staff,  to  Miss  Anna  L.  Conn  of  War- 
wood,  W.  Va.,  at  Wellsburg,  W.  Va 
Virginia  Reed,  society  editor,  Widi- 
ita  Eagle,  to  Fred  Bonner,  Sedgwick 
coimty  (Wichita)  assistant  county 
attorney,  May  13. 

Flleanor  Corcoran,  club  editor,  Wick- 
ita  Eagle,  to  Douglass  Jeffords  ol 
Wichita,  May  20. 

Give  Yourself  a  Break, 
Mr.  Employer— 

The  next  time  you  start  fishai 
through  that  stack  of  apiffica- 
tions  in  your  desk  to  fill  an  ta- 
expected  vacancy  on  yoor  stif, 
take  it  easy  and  let  us  do  yosr 
worrying. 

We,  too,  have  applications  os 
file — ^from  all  parts  of  the  cotui- 
try — and  through  investigstiosi 
we  know  what  past  and  prsoRt 
employers  think  of  the  work  of 
our  registrants. 

Newspaper  man,  magazine  mis, 
advertising  man  or  paUicity 
man — in  any  capacity  from  tof 
on  down — ^The  Personnel  Bs- 
reau  can  find  him  for  yen. 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wir*- 


The  Personnel  Bureoi 

of  Sigma  Dolta  CM 

Chicago — ^35  E.  Wackor  Drive 
Loi  Angalat — 2387  Taviof  Sf. 


^  whose  Philbert  ”  cartoons  in  Collier's  set  all  America  laughings 
now  presents  a  daily  newspaper  panel  of  similar  kind.  He  calls  it 


JASPER 


Collier’s  publishers  say  Frank  Owen 
■packs  a  bigger  laugh  in  nine  square 
inches  than  any  other  comic  artist.” 

Facts  confirm  this. 


ISewspapers  that  have  already  ordered  JASPER 
include — 

Akron  Times'Press  Indianapolis  Times 

Atlanta  Constitution  Nashville  Banner 

Austin  Statesman  Norfolk  Virginian  Pilot 

Chicago  Times  Oakland  Tribune 

Columbia  Record  Pittsburgh  Press 

Columbus  Citizen  Portland  Or^onian 

Houston  Chronicle  Rome  Sentinel 

St.  Louis  Post-Dispatch 


Owen’s  fan  mail  fills  a  big  room  in  his 
big  house.  And  comes  from  all  kinds 
of  readers — bankers  and  bns-boys, 
ministers  and  men-about-town,  scrub¬ 
women  and  clubwomen — and  from 
children  uncountable. 


Owen’s  cartoons  have  been  published 
in  books,  animated  for  the  movies. 
Everybody  knows  them,  looks  for  them, 
laughs  over  them.  Readers  will  be  jubi¬ 
lant  to  know  they  can  see  them  daily 
—now  that  JASPER  is  here. 

JASPER  will  be  released  June  7. 

For  samples,  please  write  or  wire  to 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


Sure,  ril  remember!  If  you’re  not  back  in  an  hour, 
send  the  Coast  Guard  after  you!” 


3I)~CLASSIFIED 


DROPPING  CUTS  FROM  CLASSIFIED 
BENEFICIAL  MOVE,  CLINIC  TOLD 


/'’’HARLES  H.  WALP,  formeriy  ^ 
the  advertising  department  of  4, 
Allentown  (Pa.)  Call,  has  be^  j. 
pointed  classified  manager  of  X 
Hazelton  (Pa.)  Plain  Speaker 
Standard-Sentinel.  He  assumed  hj 
new  post  May  24. 


4  I'SED  Car  >how,  put  on  in 
New  Drunswiek,  N.  J.,  by  the 
rlaiisified  department  of  the  Daily 
Home  News  was  responsible  for 
13.000  lines  increase  in  a  week. 
Frank  M.  Powers,  CAM,  says:  “I 
am  positive  towns,  30,000  and 
under,  should  take  advantage  of 
an  opportunity  like  this.”  Details 
with  tear  sheets  and  promotion 
will  be  given  interested  managers 
by  Frank  Powers. 


Walworth  Tells  Brush-Moore  Managers*  Want  Ad  Session 
Greater  Linage  Resulted  from  Change — Pacific  Coast 
Group  to  Meet  at  Salt  Lake  City  June  10>12 


NATIONAL  SPELLING  BEE 

Washington,  D.  C.,  May  2S-'nK 
National  Spelling  Bee,  sponsored  by 
16  newspapers,  was  won  by  14-yeu. 
old  Wanetta  Beckley,  representing  ft, 
Louisville  (Ky.)  Courier  -  Jountl 
Betty  Gunstra,  entrant  of  Pan^ 
(N.  J.)  News,  was  second,  with  An¬ 
gelo  Mangieri,  a  blind  boy,  ft, 
entrant  of  Hoboken  (N.  J.) 
Observer,  placing  third.  ITie  winning 
word  was  “plebeian”  which  tripigb 
up  Betty  Gunstra.  First  prize  was  $S(Ki 

PROF.  THAYER  GOING  ABROAD 

Prof.  BYank  Thayer  of  the  School 
of  Journalism  at  the  University  of 
Wisconsin,  accompanied  by  Mis 
Thayer,  will  sail  on  the  S.S.  Dutches 
of  York  June  18  for  Glasgow,  where 
he  will  begin  a  study  of  Bri^  and 
Continental  newspapers,  particulnrlv 
the  London  press.  During  his  stiy 
abroad  he  will  visit,  in  addition  to  fte 
British  Isles,  Holland,  Belgium,  Ger¬ 
many,  Switzerland,  Italy,  and  France. 


By  D.  B.  BARNHART 

The  first  Spring  Want  Ad  Clinic  that  will  be  used  in  extensive  classi- 
of  the  Brush  Moore  Newspapers  fied  and  display  advertising, 
was  held  in  the  Marion  Star  Build¬ 
ing,  Marion,  O.,  May  15-16,  under  Coa.f  Managers’  Meeting _ 

the  supervision  of  W.  J.  Babb,  CAM.,  I3ACIFIC  COAST  CLASSIFIET 
Canton  (O.)  Repository.  T  MANAGERS  ASSOCIATION  wil 

Managers  from  the  Brush  Moore  hold  its  annual  meeting  on  June  10- 
Group  in  attendance  were:  George  12  at  the  Hotel 

■  News;  W.  A.  Utah,  Salt  Lake  — 


Rogers,  Salem  (O.) 

Good,  Portsmouth  (O.)  Times;  G.  I.  City.  Kenneth  for  study  by  beginners. 

Walworth,  East  Liverpool  (O.)  Re-  Flood,  CAM,  San  Great  stress  is  laid  on  the  impor- 

view;  William  E.  Cox,  Steubenville  Diego  (Cal.)  tance  of  classified  and  its  part  in  the 

(O.)  Herald-Star,  and  Dean  Haber-  Union  -  Tribune,  daily  lives  of  most  people,  its  impor- 

man  and  Delmas  Jenkins  of  the  president  of  the  tance  to  the  person  entering  the  pro- 

Marion  (O.)  Star.  association, heads  fession  and  why  they  should  give  it 

William  Cox  told  how  prepared  the  program  Y'l  _  fm  much  study.  How  to  write  want  ads 

copy  campaigns  are  used  to  benefit  committee  com-  VjAT*  and  how  to  sell  classified  campaigns, 

the  paper  as  well  as  the  advertiser,  posed  of  Morton  which  take  up  many  pages,  show  the 

He  said  that  a  campaign  covering  20  J.  A.  McDonald,  experienced  classified  man  that  the 

changes  of  copy  for  the  advertiser  CAM,  Oakland  .•  •  •  writer  has  an  agency  rather  than  a 

means  a  saving  in  solicitation  and  (Cal.)  Tribune;  - - - - classified  background.  Mr.  Graham 

servicing  time  of  about  eight  to  ten  J.  J.  Tierney,  Kknnetii  l•'uH)D  does  not  profess  to  be  a  classified  ex¬ 
hours.  CAM,  Spokane  pert.  TTie  manual  was  written  at  the 

Good  Will  Emissaries  (Wash.)  Spokesman-Review,  and  Mel  insistence  of  a  classified  advertising 

Dean  Haberman  said  the  Marion  Burgess,  (TAM,  Santa  Monica  (Cal.)  manager,  too  busy  to  prepare  it  for 

Star’s  unique  grocery  and  drugs  clas-  Outlook.  the  new  employes  coming  into  his  de- 

sification  had  been  built  up  over  a  Outside  speakers  for  the  rneeting  partment  from  time  to  time.  The 
long  period  of  years  by  every  repre-  ^re  Earl  J.  (Jlade,  managing  director  manual  contains  information  that  must 
sentative  of  the  paper  acting  as  a  radio  station  KSL;  Gus  F .  Koeh-  necessarily  be  learned  by  a  classified  _ 

good  will  emissary.  1®*"*  Inter-mountain  distributor  for  employe  and  is  set  forth  in  good  style,  following  the  annual  convention  at 

The  use  of  cuts  on  a  classified  page  Hudson-Terraplane;  F.  Orin  Wood-  Mr.  Graham  says  that  the  favorable  the  Book  Cadillac  Hotel.  Will  W. 

can  be  eliminated  without  hurting  the  bury,  president  of  the  Utah  State  reaction  of  the  Schools  of  Journalism  Loomis,  vice-president  of  NEA  and 
page  or  the  effectiveness  of  results.  Realty  Association;  Ora  H.  Barlow,  of  Notre  Dame  and  Northwestern  chairman  of  the  convention  commit- 
according  to  G.  I.  Walworth,  who  has  sales  supervisor  for  the  Mountain  University  toward  a  course  in  classi-  tee,  has  announced  that  $20  per  per- 
recently  changed  the  system  in  use  States  Telephone  Company,  and  Rich-  fied  in  their  universities  has  caused  son  will  cover  the  expense  of  the  trip 
on  the  East  Liverpool  Review.  Today  ard  Thompson,  advertising  manager  them  to  start  rewriting  the  manual  and  that  only  400  reservations  are 
they  use  no  cuts  nor  do  they  break  a  chain  of  credit  houses.  into  text  book  form.  available. 

columns.  He  claims  greater  linage  Among  the  subjects  listed  for  dis-  _  .  -  _  —  -  - 

and  better  results  because  of  the  cussion  are:  Revision  of  rates,  devel- 

change.  oping  new  classifications,  new  pro- 

“A  girl  is  the  only  desirable  solid-  motion  ide^,  improving  telepho.i-'  aiisr_ 

tor  to  use  for  beauty  parlor  advertis-  sales,  building  real  estate  and  used 

ing,”  said  W.  A.  Good,  “because  she  car  volume  and  round  table  discus- 

can  talk  in  the  parlance  of  the  trade,  sions  of  individual  local  problems. 

Every  beauty  parlor  in  Portsmouth  bl-i  i  ^ 

advertises  in  the  Portsmouth  Times. _ [n^u^rer  Campaign 


Durgess 

Chrome 

Mats 


A  Laboratory 
Product 


Made  in  U.  S.  A. 


Newspaper  Halftones  are  best  repro- 
(duce(d  with  Burgess  Chrome  Mats 


BURGESS  CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 
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Six  Libel  Actions  Filed;  newspaper  society  election!  IMPOSING  EXfflBITION 

One  Severed  by  Judffe  »  G.  CUrke  Become.  Head  of  I 

Stdhi  Power-Lift  Forin  File 

Se  of  six  actions  which  the  plaintiff  newspaper  publishers,  at  the  recent  ^ 

Sd  included  in  a  si^le  actoi.  annual^nie.^^g^^ 

Haisrc.  k“  .'ra?!fp4Liuvt  1  a.n.p.a.  mechanical  conference 

against  Congressman  &muel  Dick-  jgoy.g  1932.33  Mr.  Clarke  wa.sl 

stein,  the  New  York  Evenmg  Jour-  president  of  the  British  Federation  of  I  CHICAGO  —  TUNE  7.  8.  9 

nal,  New  York  Times  New  York  faster  Printers,  and  is  the  first  to  I  v.*iiv.,«v:rvy  juiit.  /.  o.  a 

Herald  Tribune,  have  the  distinction  of  being  presi- 1  _  xwm.T-rf.M'i  •rm.T 

and  the  New  York  World-Tele-  of  national  organizations  ofl  23  UNITS  IN  OPERATION 

gram.  both  the  newspaper  and  printing  in-  1 

Plaintiff  charges  that  these  news-  dustries. 

papers  Published  either  wholly  or  in  managing  director  of  EnthusiaStiC  piOise - Bg  SUIG  tO  SGG  this  GXhibit 

part  a  statement  g>ven  out  by  Dick-  companies,  and  also  di¬ 
stem  whch  did  convey  ‘o  the  com-  following  newspapers:  Mid- 

here!/ is^n-A^rican,  anti-Lmitic,  «««d  Daily  Tribune;  Midland  Counties  \ 

to  s^  up  Tinitprl  r>f  News;  PoUce  Chronicle;  Leamington  | 

mosiues  ^  m  the  United  States  of  chronicle;  Islington  Gazette;  East  End  \ 

America.  News  and  London  Shipping  Chronicle;  | 

Juctice  Frankenthaler’s  Ruling  Bucks  Advertiser,  and  Aylesbury  ■ 


A.N.P.A.  MECHANICAL  CONFERENCE 

CHICAGO  —  JUNE  7,  8,  9 

23  UNITS  IN  OPERATION 


Juctice  Frankent haler* s  Ruling  bucks 
Justice  Frankenthaler  ruled,  on  a  News. 
motion  by  De  Witt,  Van  Aken  &  Nast,  Guest  at  Coronation 

attorneys  for  the  World-Telegram,  As  president  of  the  Newspaper  So- 
for  severance  of  action,  that:  “The  ciety,  Mr.  Clarke  was  present  at  the 
advantages  which  would  accrue  to  .  Coronation  in  Westminster  Abbey, , 
the  plaintiff  if  the  present  motion  to  May  12,  and  he  and  his  wife  attended  i 
sever  were  denied  are,  in  the  court’s  the  Review  of  the  Fleet  by  the  King  i 
opinion,  outweighed  by  the  prejudice  at  Spithead,  May  20,  as  guests  of  the| 
which  the  defendants  are  likely  to  Lords  Commissioners  of  the  Ad- 
suffer  if  the  plaintiff’s  claims  against  miralty.  I 

all  of  them  are  tried  in  a  single  ac-  Dangers  of  legislation  restricting  the  i 
tion.  ’The  court  feels  that  a  proper  traditional  and  rarely  abused  freedom  i 
exercise  of  discretion  requires  the  of  the  press  were  emphasized  byl 
granting  of  the  present  motion  to  James  Henderson,  publisher  of  the! 
sever.  Section  97a  of  the  Civil  ^ac-  Belfast  News  Letter,  immediate  past  I 
tice  Act  does  not  aid  the  plaintiff,  president,  at  the  Newspaper  Society’s  j 
for  it  permits  consolidation  where  annual  dinner  May  6.  "It  would  be! 
two  or  more  defendants  in  libel  ac-  a  profound  mistake  and  one  fraught  I 
tions  desire  that  relief.  Here  the  with  danger  to  the  liberty  and  well-  i 
defendants  wishes  are  exactly  to  the  being  of  the  people,”  he  said,  “if  there  | 


contrary. 

Justice 


Frankenthaler’s  decision 


were  widespread  acceptance  of  the  I 
view  that  because  of  the  misdeeds  of  I 


WM  the  first  on  Section  258  of  the  of  some  newspapers — the  misdeeds : 
Civil  Practice  Act  which  went  into  magnified  out  of  all  proportion  to  the  l 
effect  Sept.  1,  1935.  It  reads:  Joinder  harm  they  were  supposed  to  do — there  j 
of  causes  of  action.  The  plaintiff  must  be  further  restrictive  legislation  | 
may  unite  in  the  same  complaint  two  as  to  what  newspaper  men  might  do| 
or  more  causes  of  action  whether  or  where  they  might  go.”  i 

they  are  such  as  were  formerly  de-  -  -  I 

nominated  legal  or  equitable,  pro-  BENSON  TO  SPEAK 

vided  that  upon  the  application  of  John  Benson,  president  of  the  Amer-  1 
any  party  the  court  may  in  its  dis-  Association  of  Advertising  Agen-  i 

ere  on  direct  a  severance  of  the  ac-  ojgs,  will  be  the  principal  speaker  at 
ion  or  separate  trials  whenever  re-  the  June  3  meeting  of  the  Chicago 
quired  m  the  mterests  of  justice.”  Federated  Advertising  Club,  Hotel 

In  a  memorandum  in  support  of  Sherman.  An  award  to  the  Chicago 
the  motion,  World-Telegram  attor-  man  who  has  made  an  outstanding 
neys  pointed  out  different  ways  the  contribution  to  advertising  will  be 
story  in  question  was  handled  by  presented.  A  display  of  advertising 
the  newspapers,  all  rewriting  it  from  awards  made  by  Advertising  &  Sell- 1 
the  same  statement.  Headlines  of  ing  will  be  featured  along  with  wrin-  j 
the  different  stories  were  also  com-  ning  photographs  in  EIditor  &  Pub-  i 
_ _ _ _  lisher’s  second  annual  National  News-  i 

CARRIERS’  BILL  SUPPORTED  Photo  Contest 

Mmison,  Wis.,  May  26 — Newspaper  ! 

publishers  in  Wisconsin  are  support¬ 
ing  a  bill  introduced  by  Assemblyman 
Andrew  Biemiller,  Milwaukee,  which 
prohibits  employment  of  newspaper 
wys  under  13  years  of  age.  At  a 
hearing  of  the  bill  before  the  assembly 
rommittee  on  public  welfare,  Robert 
“RSMt,  Green  Bay  attorney,  repre¬ 
senting  the  Wisconsin  Daily  Newspa- 
^r  League,  said  that  newspapers  of 
Wisconsin  “want  to  clean  their  own 
if  they  need  cleaning.”  In 
addition  to  regulating  ages  and  hours 
of  work,  the  bill  would  mcike  ear¬ 
ners  employes  of  the  newspapers.  It 
would  also  prohibit  all  girls  under  17 
from  engaging  in  street  trades.  The 
P^^'t  minimum  age  limit  for  boys 

grants  salary  increases 

Effective  May  24,  the  Wichita  Bea- 
pon  granted  a  $2.50  per  week  salary 
increase  to  editorial  department  em- 
ployes  under  the  $40  per  week  classi¬ 
fication. 
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ANG  SUPPORTS  CIO; 
SPURNS  AFL  PARLEY 


Guild  Cburcet  AFL  with  Obstructing 
Forward  March  of  Committee  for 
Industrial  Organisation — To 
Vote  on  Aflhliation 


Refusing  to  send  representatives  to 
the  executive  council  of  the  American 
Federation  of  Labor  meeting  in  Cin¬ 
cinnati,  O.,  May  23,  the  American 
Newspaper  Guild  stated  in  a  letter  to 
the  council  that  the  real  purpose  of 
the  conference  “seems  to  be  to  obstruct 
and  defeat  the  splendid  forward  march 
led  by  the  CIO.” 

The  executive  board  of  the  guild 
met  the  day  before  and  adopted  a 
recommendation  to  lay  before  its  con¬ 
vention  in  St.  Louis  in  June  a  recom¬ 
mendation  that  it  affiliate  with  the 
Committee  for  Industrial  Organization. 
Heywood  Broun,  ANG  president,  has 
been  a  member  of  the  CIO  in  his  in¬ 
dividual  capacity  for  six  months  or 
more. 

Unity  and  Democracy 

The  Guild  letter  said  in  part: 

“Since  last  summer  this  organization 
has  been  urging  the  executive  coun¬ 
cil  of  the  American  Federation  of 
Labor  to  return  to  the  principles  of 
autonomy  and  democracy,  to  restore 
to  those  organizations  which  laimched 
the  greatest  and  most  successful  drive 
in  the  history  of  the  American  labor 
movement  their  voting  rights  in  the 
A.  F.  of  L.,  and  to  cease  obstructing 
that  great  historical  movement 

“Again  and  again  we  have  called  for 
imity  on  the  basis  of  democracy,  and 
we  do  not  now  believe  it  is  going  to 
be  achieved  on  the  basis  of  still 
further  departure  therefrom.  We  find 
it  difficult  to  regard  this  conference  as 
bona  fide  inasmuch  as  it  makes  no 
provision  for  the  representatives  of 
2,000,000  organized  American  workers. 

“Nor  is  this  even  more  open  de¬ 
parture  from  dnnocracy  our  only  con¬ 
sideration  in  refusing  to  condone  these 
proceedings  by  participation  in  them. 
With  amazement  we  note  evidence 
that  the  executive  council  now  per¬ 
mits  connivance  with  employers  for 
the  purpose  of  defeating  the  work¬ 
ers  in  their  efforts  to  bargain  collec¬ 
tively, 

“We  do  not  see  how  any  organiza¬ 
tion  which  purports  to  speak  for  the 
workers  can  hope  to  avoid  charges  of 
conspiracy  when  it  enrolls  company 
unionists  and  mobsters  as  was  done 
in  Kansas  in  order  to  smash  a  genuine 
union  with  pick-handles  and  gas 
bombs  supplied  by  the  employers. 


Incitement  of  Riot* 

“We  are  equally  at  a  loss  to  under¬ 
stand  the  position  of  the  executive 
coimcil  in  the  incit«nent  of  riots  in 
order  to  break  up  genuine  collective 
bargaining  in  Cleveland,  or  the  deal 
with  the  Edison  company  in  New 
York  whereby  tens  of  thousands  of 
employes  who  had  built  themselves  a 
union  over  a  long  period  of  time  would 
be  cheated  in  their  efforts  to  bargain 
collectively  with  their  employers, 
through  coercion  conducted  jointly  by 
the  A.  F.  of  L.  and  the  company,  as 
charged  by  the  National  Labor  Rela¬ 
tions  Board. 

“If  the  American  Federation  of  La¬ 
bor  is  to  be  an  agency  for  preventing 
free  and  independent  association  of 
wage  earners,  we  will  not  be  a  party 
to  such  a  betrayal.” 

The  signers  were:  Heywood  Broun, 
president  of  the  guild;  Jonathan  Eddy, 
executive  secretary;  Victor  Pasche, 
treasurer;  Morris  Watson,  vice-presi¬ 
dent;  W.  Erie  Homan,  vice-president; 
Garland  Ashcraft,  vice-president; 
Julius  Klyman,  vice-president;  Gim- 
nar  Mickelson,  vice-president,  and 
Betty  Ballantine,  vice-president. 


Maybe  Motorists  Would 
Prefer  Better  Roads 

People  who  contend  that  the  high* 
way  system  we  now  have  is  plenty 
good  enough,  find  little  comfort  in 
the  fact  that  at  least  two  state  legis¬ 
latures  are  considering  hills  to  har 
trucks  and  buses  from  the  roads  on 
Sundays  and  holidays.  The  idea  is 
that  roads  are  so  congested  that  the 
average  motorist  is  deprived  of  full 
use  of  his  car  and  should  be  given 
a  chance  on  Sundays  and  holidays. 
A  better  idea  might  be  to  build  more 
adequate  roads  and  give  everybody 

SOURCE — Portland  Cement  Asso¬ 
ciation. 


WHAT  ARE 


“Our  concern  with 


any 


man  is  not  with  what  do, 


fjuencf 


^^Hie  scientific  progress  of  a  country  is  dependent 
upon  the  appreciation  of  science  by  an  interested  pabUe,” 
says  the  Mellon  Institute  of  Industrial  Research. 

^*In  its  research  achievements  our  industrial  science 
surpasses  the  miracles  of  mythology. 

**It  has  led  to  the  development  of  thousands  of 
products  from  nature's  raw  materials  that  are  the  founda¬ 
tion  of  our  present  day  civilization. 

“Our  workers  spend  for  shelter,  19%  of  their  wages* 
food.  38%;  clothing,  13%;  ‘miscellaneous,'  30%.  Bat 


JSetrs-Making 
Achievements  ! 

Man’s  following  achievements  with 
arc  welding  have  made  news : 

San  Francisco  Oakland  Bay 
Bridge,  Boulder  Dam.  the  prefabri¬ 
cated  steel  home,  earthquake-resist¬ 
ant  buildings,  high-speed  stream¬ 
lined  trains,  better  automobiles  at 
lower  cost,  “noiseless”  street  cars, 
ships  built  without  rivets  at  15  to 
35%  weight  savings,  a  1200-mile 
pipe  line  completed  in  the  Near- 
East  a  year  ahead  of  schedule,  large 
and  small  machines  of  all  types 
built  simpler,  faster,  at  lower  cost. 
Other  similar  achievements  with  arc 
welding  will  make  more  news. 

To  encourage  developments  with 
electric  welding.  446  awards,  total¬ 
ing  $200,000  are  offered  bv  The 
James  F.  Lincoln  Arc  Welding 
Foundation. 

SOURCE — ^The  James  F.  Lincoln 
Arc  Welding  Foundation. 


Styling  in  All-Electric 
Kitchens 

Through  the  activities  of  the  Na¬ 
tional  Kitchen  Modernizing  Bureau, 
organized  in  ninety-one  local  bureaus 
the  planned  all-electric  kitchen  is  be¬ 
coming  as  important  in  standard 
home  building  as  the  ensemble  of 
the  bathroom. 

Cooperation  with  the  building  in¬ 
dustry  has  been  established  and  in¬ 
tensive  coordinated  advertising  and 
selling  have  developed  a  new  styl¬ 
istic  approach  to  the  sale  of  electric 
ranges,  water  heaters,  dishwashers, 
refrigerators  and  other  equipment. 
This  group  of  electrical  devices  is 
breaking  all  previous  sales  records, 
over  a  million  refrigerators  having 
been  sold  during  the  first  four 
months  of  this  year.  SOURCE — 
Edison  Electric  Institute. 


Chemical  Treasure  From 
the  Ocean 

The  ocean  yields  its  treasure  at  a 
chemical  plant  on  the  North  Carolina 
coast.  Bromine  extracted  from  sea 
water  is  used  in  the  preparation  of 
anti-knock  gasoline  for  high  com¬ 
pression  automobile  motors.  The 
demand  for  brmnine  exceeds  the 
supply,  and  a  World  Survey  showed 
that  the  ocean  is  the  big  potential 
source.  The  Wilmington,  North 
Carolina,  plant  is  being  doubled  to 
treat  100,000  gallons  of  sea  water 
per  minute. 

A  cubic  mile  of  ocean  contains 
$126,000  worth  of  bromine  and 
$6,125,000  of  gold.  The  extraction 
of  gold  at  this  time  costs  more  than 
its  value.  The  separation  from  10 
tons  of  sea  water  of  one  pound  of 
bromine  worth  25c  is  a  miracle  of 
applied  chemistry. 

SOURCE — Manufacturing  Chem¬ 
ists’  Association. 


The  Purpose  of  Farm 
Chemurgic  Research 
“The  Farm  Chemurgic  movement 
began  when  Abraham  Lincoln  signed 
the  bill  establishing  State  Experi¬ 
ment  Stations.  Until  recently  agri¬ 
cultural  research  served  mainly  to 
increase  crop  yields  rather  than  to 
find  new  uses.  Today  Land  Grant 
Colleges  and  Experiment  Stations 
are  searching  for  industrial  needs 
for  the  starches,  vegetable  proteins, 
fats  and  cellulose  which  are  the 
farmers’  crops.  These  research 
fields  are  already  producing  profit¬ 
able  crops  of  Southern  newsprint, 
sweet  potato  starch,  papers  from  flex 
and  hemp  and  a  long  list  of  solvents 
and  plastics.  The  Council  serves  to 
stimulate  interest  in  develonine  the 
new  program.”  SOURCES — Farm 

Chemurgic  Council. 


i\o  Motorists^  Licenses 
in  Seven  States 

With  adequate  driver’s  license 
laws  universally  regarded  as  one  of 
the  most  important  means  of  reduc¬ 
ing  the  nation’s  toll  of  highway  fatal¬ 
ities  and  injuries,  more  than  3,000,- 
000  motor  vehicles  in  seven  states 
are  being  operated  without  the 
formality  of  a  driver’s  license. 

This  is  revealed  by  the  National 
Highway  Users  Conference  in  i 
survey  which  shows,  among  other 
things,  extreme  differences  between 
the  states  in  the  methods  of  pro¬ 
cedure  incident  to  the  granting  of 
licenses  to  motor  vehicle  opera¬ 
tors. 

Legislation  proposing  licensing  of 
drivers  has  been  introduced  this  year 
in  legislatures  of  Florida,  lllinoh 
and  Missouri. 

SOURCE — National  Highway 
lasers  Conference. 
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Business  is  the  News 


Health  Comes  First 

The  accomplishments  of  the  Chem¬ 
ical  Foundation  reach  far  into  the 
health,  the  industry,  the  education, 
the  agriculture  and  the  national 
safety  of  the  American  people. 

In  an  endeavor  to  determine  the 
cause,  prevention  or  cure  thereof, 
the  Foundation  has  financed  re¬ 
searches  in  the  following  diseases: 
Common  Cold  Tuberculosis 
Leprosy  Muscle  Diseases 

Cancer  Children’s  Diseases 

Sinus  Whooping  Cough 

Diabetes  Pneumonia 

Strepticocci  in  the  blood 

SOURCE — The  Chemical  Founda¬ 
tion. 


of  Today 

Legislation,  court  rulings,  labor 
relations,  tariffs  and  foreign  trade 
agreements — effect  to  a  major  ex¬ 
tent,  business  and  business  interests. 

Strongly  edited  business  papers 
are  performing  an  important  ser¬ 
vice  today  aimed  at  interpreting  leg¬ 
islation  and  government  to  business 
men.  representing  the  interests  and 
problems  of  the  particular  business 
served  to  government. 

The  Associated  Business  Papers 
Inc.,  whose  membership  numbers 
155  of  the  nation’s  dominant  busi¬ 
ness  papers,  offers  to  newspapers, 
through  its  membership,  wanted  fac¬ 
tual  information  on  trends  or  de¬ 
velopments,  that  is  second  to  none 
in  authoritv  and  completeness. 

SOURCE — The  Associated  Busi¬ 
ness  Papers.  Inc. 


Directory  of 
Sources  of  Fact 


Anthracite  Industries,  Inc. 

3207  Chrydar  Naw  Taifc  O*. 

A  non-proSt  orcanlsatlon  o(  PanaiytTuk 
bard  coal  prodneera.  deslKnad  to  pnadi 
the  nte  of  antbracita,  throofk  ramict. 
education  and  tbe  deTclopment  of  iMal 
antbraclte  burnins  equipment,  ract-tatki 
and  etatletlcal  (actllttea  at  the  lerTtct  * 
editor!  eTerywbere. 


Are  Welding  Foundation,  TIm 
James  F.  Lincoln 

P.  O.  Bax  5728,  dcveland.  OUa. 
Elstabllsbed  to  promote  aclentUlc  dertbr 
ment  of  the  arc  weldins  Indnatry-  Speaw- 
1ns  $200,000  award  program.  Headgaartw 
for  newa  and  photos  of  Industrial  ackkw- 
menta. 


Asphalt  Institute 

801  Second  Aaa.,  Naw  York,  ft.  T. 

A  national,  non-profit  orKanisatlon  at  tW 
asphalt  prodneera,  designed  to  promote  t» 
uae  of  asphalt  through  education,  eaglMW 
lag  and  research. 

Pamphlets,  Library  and  research  staem 
contain  Interesting  material  for  ■seew 
writers.  Inquiries  welcomed. 


Association  of  American  RailrosA 

Transportation  Bldg.,  Washingtaa,  D-  ^ 


Publications,  reports  and  releases  oa  oy^ 
tions  and  maintenance,  car  serrlce,  tie*, 
finance,  taxation  and  valuation. 
and  reference  material  arailable  to  tU. 


Associated  Business  Papers,  1st. 

369  Lexington  Ara.,  New  York,  N.  T. 
This  group  of  155  of  the  nation’s  doal^ 
business  publications  constitutes  a  ressrws 
of  factual  Information  with  regard  ts  pr 
ductlon,  distribution,  construction,  tisse 
portatlon. 

The  Chemical  Foundation,  Inc. 

654  Madison  Avo.,  New  York,  N.  T- 


A  non-profit  organisation  desoted  W 
search  and  education  In  chemistry  aid  » 
plied  sciences  as  applied  to  Industry.  Wtm 
for  data. 


Distilled  Spirits  Institute,  1ik« 

National  PrcM  Waabinftons  R*  ^ 

W,  Forbes  Margan,  Presldant, 

Factual  Information,  data  and  statlatim  m 
lating  to  tbe  DUtllllng  Industry,  rsy^ 
from  oIBcial  sources  on  prodnctlos,  y 
sumption,  enforcement,  taxation,  rssssm- 
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the  FACTS? 

he  tpwhes.  but  with  what  twidence.”  AUGUSTINE 

only  about  15%  of  our  products  can  be  classed  as 
necessities.  Accordingly  it  is  believed  by  many  that  our 
industrial  welfare  depends  upon  increased  consumption 
of  ‘luxury  goods.’ 

**Tlie  etlitorial  writer,  the  feature  writer,  the  special 
writer  have  develope<l  traits  that  peculiarly  qualify  them 
for  the  popularization  of  science.  It  is  a  happy  comlition 
when  newspapers  have  reliable  sources  of  information, 
and  present  clearly  new  facts  and  ideas  of  popular  concern 
and  then  interpret  or  evaluate  them  plainly.” 


A  eluding  delivery  trucks,  silos,  scales 

H  H  ^  and  similar  equipment  which  has  an 

-H-  •  estimated  value  of  $368,000,000. 

ice”  41JGIJ STINE  SOURCE:  Anthracite  Industries, 

— ‘ "  - '  -  Inc. 

ducts  can  he  classed  as  »»  ..  no/  n 
►elieved  by  many  that  our  Ratlroad  s  Safety  Record 
m  increased  consumption  Based  on  the  safety  record  of  the 

railroads  for  the  past  seven  years,  a 

feature  writer,  the  special  Passenger  on  a  train  could  have  rid- 

.  ,  ’  i.r  den  more  than  zVo  billion  miles,  or 

at  peculiarly  qualify  them  continuously  for  nearly  5.000  years, 

;e.  It  IS  a  happy  conthtion  without  meeting  death  in  a  train  ac- 

B  sources  of  information,  cident.  In  the  past  fourteen  years, 

d  ideas  of  popular  concern  the  number  of  train  accidents  involv- 

them  plainly.”  ing  passenger  and  freight  trains  has 

decreased  seventy  per  cent.  This 
remarkable  achievement  has  been 
brought  about  by  improvements  in 
Heads  Institute  Research  locomotive  construction. 

The  appointment  of  Leonard  V.  methods  of  operation. 

Harrison  as  head  of  the  Research  Information  regardmg  what  has  been 


Another  Example  of  Heads  Institute  Research  ‘^^r  and  locomotive  construction. 

Practical  Farm  Relief  The  appointment  of  Leonard  V.  ^ed,  and  methods  of  operaUon. 

Practical  rarm  J  Harrison  as  head  of  the  Research  Information  regardmg  what  has  been 

Production  of  grapefruit  in  1919  Division  of  the  Distilled  Spirits  In-  accomplished  m  respect  to  safety  on 
was  only  about  6,000.000  cases;  in  stitute  has  been  announced  by  the  American  railroads  can  be  obtained 
1928  10,000.000  cases.  Executive  Committee  of  the  Institute.  Association  of  Amen^ 

But  in  1936-37  all  records  were  [Vlr,  Harrison  who  will  serve  in  the  Railroads,  which  also  is  a  clearing 
smashed  with  26,843,000  cases,  46%  New  York  office  of  the  Institute  has  general  in- 

greater  than  the  year  before.  Tlie  |iig  background  a  long  career  in  formation,  photographs  and  statistics 
United  States  Department  of  Agri-  research  work.  At  various  times  Mr.  dealing  with  rail  transportation  and 
culture  said  grapefruit  was  the  Harrison  was  connected  with  munic*  development  that  has  taken  place 
nation’s  number  one  surplus  prob-  jp^i  research  departments  and  more  territory.  SOURCE  Asso- 

lem.”  Disaster  threatened  growers,  recently  has  been  a  Director  of  the  ciation  of  American  Railroads. 

Growers  turned  to  chain  food  Bureau  of  Social  Hygiene  and  Direc- 
stores  for  help.  37,0(W  stores  re-  Research  Liquor  Study  Advertising  Control  in 

sponded;  increased  their  grapefruit  Committee.  Pronrietarx  Drue  Field 

sales  in  January  and  February  ^ere  directly  connected  with  the  adverUsine  conv  control  ac- 

284%;  moved  the  surplus  into  con-  ^ork  which  Mr.  Harrison  is  now 


Advertising  Control  in 
Proprietary  Drug  Field 

In  its  advertising  copy  control  ac- 


— -  wurK  wiiicii  mr.  narrison  is  now 

sumption  with  steadily  increa^d  gojng  do  were  the  studies  which  Advisory  Committee  on  Ad- 

prices  to  producers,  and  fine  quabty  made  of  liquor  control  for  and  ,•  •  /  p  •  ,  a 

r.»«..bly  pried  (»d  prodac.  for  roped.  Sir.  Horrison  ao-  ± 


consumers.  Again  organized  chain  sociated  with  Raymond  B.  Fosdick 
food  store  distribution  saved  agri-  jjj  Rjg  production  of  a  book  “Toward 
culture.  SOURCE-^National  Asso-  Liquor  Control”  and  was  the  joint 


ciation  of  Food  Chains. 

Aothoritative 
aal  Information 

Edison  Electric  Institute 

420  Lcxinfitoii  Ave.,  New  York,  N.  Y« 
Pacttial  information,  data  and  atattatlca 
relating  to  the  electrical  industry. 

Farm  Chemurgic  Council 

DMrborn,  Mich. 

Writ*™,  lecturer,  and  educator,  who  want 
to  eiplore  a  new  frontier  of  Mleace,  agrl- 
nltnre,  and  Induatrr  of  unlimited  promlae 
■I.  larlted  to  aak  queatlona. 

Manufacturing  Chemiats’  Aasocia* 
lion 

608  Woodward  Bid..,  W.akiiiet.B*  D.  C. 
The  Uannf.cturina  Chemlata'  Auoclatlon. 
eUablUbed  In  1S72,  offer,  an  economic  and 
taehnical  aerrlce  on  chemlcala  to  editora  of 
Auerlcan  newapapera. 

National  Association  of  Chain  Stores 

7S6  Ja.kion  Place.  Wa.hlnaton.  D.  C. 
John  A.  Logan.  EaecutWe  Vico-Prosldont. 
CoBttnning  atodlea  in  aoclal  and  economic 
lapecta  of  chain  atore  dlatrlbotlon.  Pactnal 
data  and  Informatlre  material. 

National  Highway  Users  Conference 

NatUnal  Pre«t  Bldg.,  Wathington,  D.  Co 
ioarcc  for  facti  about  all  phaaoa  of  motor 
ftaaportatloD.  with  forty  national  organ- 
jiatlona  aa  afflllatea.  Factual  and  conciae 
laformation  tcrTice  upon  requeat. 

Portland  Cement  Association 

Conerol  OSeet  33  W.  Grand  Are., 
CkUago,  III. 

iJbrarr.  reaearch  laboratoriea,  300  pam- 
Weta.  Stodlea  la  bonalng,  ronda.  parlog, 
itrnctoral,  farm  and  other  flelde. 

Proprietary  Association 

■0  Varlok  St.,  New  York  Qly. 

Write  to  Earle  A.  Meyer,  Ezecntlye  Secre- 
j*tJ  of  AdTiaory  Committee  on  Adrertla- 
®*.  for  newa  releaaea  covering  develop- 
“enta  la  the  package  medlciae  Indnetry. 

United  Brewers  Industrial  Founda¬ 
tion 

*l  East  40tk  Street,  New  York  Oty 

incorporated  membership  aaso- 
rifaeniied  by  the  brewing  industry 
J*  the  United  States  to  interpret  the  public 
[Stereat  to  the  brewers  and  to  Interpet  the 
■Mh.try  to  the  pnbllc. 


lie  rauae  oi  liquor  uon^oi  tor  unu  ^ertising  of  the  Proprietary  Asso- 
after  repeal  Mr.  Harnson  was  as-  ^as  reviewed  more  than  20,- 

sociated  with  Raymond  B.  Fosdick  advertising  copy  in- 

m  the  production  of  a  book  Toward  blication  advertising  and 

Liquor  Control  ^d  was  the  Joint  commercials,  according  to  a 

^  SOURCE  ^  by  Earle  A.  Meyer,  executive 

-Distilled  Spirits  Institute,  Inc.  secretary  of  the  Committee  at  the 

i\r  rj  f  55th  annual  convention  of  the  Asso- 

iSeW  Lises  for  ciation.  A  steady  increase  in  first- 

V ersatile  Asphalt  time  submissions  was  reported. 

Highway  Engineers,  in  the  lab-  .Advertising  reviewed  by  the  Corn- 
oratory  and  in  the  field,  through  de-  mittee  since  its  work  was  organized 
veloping  a  wide  range  of  types  of  three  years  ago  represents  a  total 


street  and  highway  construction  with  expenditure  of  about  $125,000,000. 
asphalt,  have  pointed  the  way  to  Each  piece  of  copy  submitted  to  the 
extending  the  use  of  this  versatile  Advisory  Committee  is  reviewed  by 
material  in  the  building  industry,  in  Hr.  Frederick  J.  CuBen,  medical  di¬ 
railway  application,  in  soil  conserva-  rector  of  the  Association  who  com- 
tion,  in  flood  control,  in  land  devel-  menU  on  statements  involving  thera- 
opment  and  in  many  public  works,  peutic  claims. 


In  this  progress  the  qualities  claimed 
for  asphalt  are  being  further  demon¬ 
strated. 

Because  it  is  safe,  resilient,  non- 
vibratory,  noise-reducing,  waterproof, 
durable,  economical,  quickly-placed 
and  easily  repaired,  asphalt  is  still 
the  pre-eminently  satisfactory  street 
and  highway  paving  material  for 
every  need. 

SOURCE — Tlie  Asphalt  Institute. 

Anthracite  a  Half  Billion 
Dollar  Industry 


The  advisory  service  is  extended 
to  all  manufacturers  of  packaged 
drugs  whether  or  not  they  are  mem¬ 
bers  of  the  Proprietary  Association. 

SOURCE  —  Proprietary  .Associa¬ 
tion. 

Working  for 
the  Public  Good 

The  United  Brewers  Industrial 
Foundation  has  been  organized  to 
align  the  brewing  industry  with 
every  force  working  for  the  public 
good  in  this  country — law  enforce- 


In  1936,  91  mining  companies  ment,  moderation  and  a  recognition 


mined  and  prepared  Anthracite — 
51,612,000  net  tons— a  $460,000,000 


of  the  social  welfare. 

Realizing  that  only  facts  can  be 


business  %,000  to  100,000  em-  (be  basis  of  sound  judgments  about 
ployees  wages  paid  to  these  em-  ajj  industry,  the  Foundation  proposes 
ployees  and  others  approximately  (q  assemble  these  truths  and  place 


$155,000,000. 

Anthracite  carloadings 


for  the 


them  in  possession  of  the  public. 
Accordingly,  the  Foundation  will 


year  1936  amounted  to  950,000  cars  act  as  a  clearing  house  of  authorita- 
and  the  total  freight  revenue  received  tive  information  for  the  public  on 
by  Class  1  railroads  during  the  year  brewing  from  every  point  of  view — 


amounted  to  $107,964,168.  Tlie 
average  revenue  derived  by  railroads 
is  $2.30  a  ton. 


economics,  nutrition,  history,  etc. 

The  Foundation  invites  corres¬ 
pondence  on  all  subjects  pertaining 


Eighty-five  hundred  retail  coal  to  the  brewing  industry. 


dealers,  employing  some  45,000  peo¬ 
ple,  own  plants  and  equipment,  in- 


SOURCE — United  Brewers  Indus¬ 
trial  Foundation. 

,Adv. 


PLAIN  DEALER  MENU 
GIVES  DINERS  SHOCK 

Ant-Egg  Wafers,  Braised  Monkey 
Glands,  Equine  Milk,  Alligator 
Sausage  and  Rattlesnake  Of¬ 
fered  for  1975  Diet 

One  of  the  strangest,  and  to  some, 
the  “awfullest”  collection  of  eatables 
ever  set  forth  was  spread  in  Hotel 
Hollenden,  Cleveland,  on  Sunday 
night.  May  16,  at  the  Cleveland  Plain 
Dealer’s  stunt  dinner  billed  as  the 
“Dinner  of  1975.” 

Thirty- two  dishes  from  all  parts  of 
the  globe,  from  laboratories  and  from 
hinterland  swamps  and  pastures  where 
the  public  rarely  browses,  were  served 
up  in  fifteen  covirses.  Fifteen  scien¬ 
tists,  editors,  home  economics  experts, 
and  importers,  whose  concern  is  the 
human  diet,  risked  their  gastronomic 
peace  of  mind  to  see  if  such  things 
could  be  survived. 

The  official  menu  follows: 

1 — “Thousand-Year-Old’’  Chinese  Eggs 

2 — V’itamin  A,  B,  C,  D.  E,  F  and  G 
Cocktail 

3 — Illinois  Dogfish  and  Missouri  Cattish 
Caviar 

4 —  Bahama  Sharkhn  Soup 

5 —  Philippine  Cacao  Honey 
Portuguese  Cuttletish  Ink  Jelly 

Stone  Baked  Cracked  Wheat  Bread 
Salted  and  Roasted  Indiana  Pumpkin  Seed 
Chinese  Soybean  Curd 

6 —  Creamed  Florida  Rattlesnake  in 

Cassolettes 

.\rizona  Squawberry  Juice 

7 —  Braised  Yucatan  Monkey  Glamls 
Timbale  of  Geauga  Yellow  Rocket 

8 — Fried  Texas  Iguana  Lizards. 

Boiled  Chagrin  Jack  in  the  Pulpit  Root 

9 — Barbecued  Gulf  of  Mexico  Saiitish 
Boiled  Gloucester  (Mass.)  Seaweed 

10 — Four  and  Twenty  Blackbirds  Baked 
in  a  Pie 

Baked  Everglade  Dasheeiis 
Lake  Cowslip  Greens  Hong  Kong  Rice  Wine 

11 —  Goat  Cheese  Salad  with  Cuyatioga 

Narrow  Leaf  Dock 
Mexican  Ant  Egg  Wafers 

12 —  Florida  Alligator  Blood  Sausage 
City  Farm  Alfalfa  Tips  on  Toast, 

HoIIandaise 

13 — Central  American  Papaya  Melon  and 
Tangelos 

14 —  Ohio  Equine  Synthetic  Canine  and 

Human  Milks 

15 —  Frozen  1936  Virginia  Strawberries 
Iowa  Soybean  Spice  Cake  and  Cookies 

Roast  Barley  German  Katfee 

Two  last-minute  changes  developed. 
When  the  blackbirds  proved  too  wary 
for  hunters  and  starlings  too  smart  to 
walk  into  peanut-baited  box  traps, 
pigeons  did  the  honors  as  "Four  and 
Twenty  Blackbirds  Baked  in  a  Pie.’’ 
When  the  plane  failed  to  unload  a 
dozen  live  Texas  lizards,  nimble  Chef 
P.  A.  Erb  of  the  Hollenden  dug  up 
snails  to  complete  the  bill. 

All  the  guests  survived. 

The  dinner  was  an  editorial  inter¬ 
est-building  promotion,  pursued  in  a 
light  vein,  according  to  John  A.  Craw¬ 
ford,  editorial  promotion  manager. 

Its  premise  was  the  prophesied  in¬ 
ability  of  the  coxmtry  to  feed  itself  in 
1975  when,  with  a  forecast  population 
of  185,000,000,  a  drought,  or  crop 
control,  or  severe  insect  invasion 
might  demand  a  universal  tightening 
of  belts. 

ITie  build-up  was  a  ten-day  “1975 
Menu  Contest.”  The  public  was  in¬ 
vited  to  nominate  strange  dishes  that 
it  had  heard  of  as  being  eaten  or  eat¬ 
able  anywhere  on  the  globe,  since  by 
1975  air  transport  could  deliver  from 
the  other  half  of  the  world  on  short 
notice.  An  English-born  wartime 
Belgian  food-relief  worker,  now 
wife  of  a  steel  engineer  in  North 
Canton,  O.,  won  the  $10  prize  and  in¬ 
vitation  to  the  dinner.  Her  menu, 
however,  supplied  only  one  item  that 
corresponded  with  the  dishes  that  had 
been  in  process  of  collection  for  over 
a  month,  partly  by  China  clipper  ex- 
jj  press  from  the  Philippines. 
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How  Newspaper  Advertising  Works 


By  FRANK  E.  FEHLMAN 

Each  week  an  advertising  classification  will  be  analyzed  in  these  columTis. 
Since  practically  all  advertising  finally  centers  on  a  retail  outlet,  these 
studies  should  be  of  equal  interest  to  national  as  well  as  local  advertisers. 


No.  IB.  Laundries 


IN  New  York,  at  a  recent  three-day 
meeting  of  business  and  profes¬ 
sional  women  who  came  from  all 
parts  of  the  United  States,  an  official 
of  a  large  electric  appliance  manu¬ 
facturing  company,  said  this.  “Today, 
with  all  the  electric  home  aids  in  use, 
women  use  less  than  three  per  cent 
of  the  electric  power  available,  for 
reducing  the  drudgery  of  home  work.” 
To  this  may  be  added.  “Of  all  the 
little-liked  home  tasks  that  fall  to 
woman’s  lot,  washing  and  ironing 
heads  the  list.” 


Married  Sweethearts 

After  two  or  three  years  of  mar¬ 
ried  life  and  the  arrival  of  a 
child,  plus  an  income  that  has  not  in¬ 
creased,  the  average  married  couple 
begins  to  understand  that  married 
life  isn’t  all  beer  and  skittles.  Sick¬ 
ness,  insurance  payments,  furniture 
beginning  to  show  wear,  wardrobes 
run  down,  and  constant  economizing, 
tends  to  take  the  bloom  off.  Result: 
constant  bickering,  John  Husband 
just  a  little  bit  restless,  the  wife  al¬ 
ways  fatigued  and  nervous.  Romance 
cools,  and  there  you  are. 


Two  columns  on  80  to  100  lines  is 
ample  space.  Headlines  such  as, 
“Ever  do  your  family  washing?”, 
“Was  your  wife  a  wash-woman  during 
courtship?”,  “Where  do  you  spend 
washday  evenings?”  and  a  few  more 
pertinent  headlines  will  stop  these 
men. 

Present  the  argument,  then  make 
an  offer  to  do  a  washing  for  a  certain 
price.  List  the  items — sheets,  pillow 
cases,  dresses,  towels,  shirts,  etc.,  etc. 

Promise  the  man  a  fresh,  rested, 
buoyant  wife.  Put  your  phone  num¬ 
ber  in  the  advertisement. 

A  few  months  of  this  type  of  copy 
will  surprise  laundrymen. 


Advertise  Shoe  FitlinKS 

QUESTION — We’ve  had  many  com¬ 
plaints  recently  from  customers  who 
claim  that  shoes  bought  in  our  store 
do  not  fit.  Is  there  any  way  to  make 
sure  that  our  salesmen  sell  the  proper 
sizes  and  models?  W.  T.,  Indianapolis, 
Ind. 

ANSWER — Have  them  form  their 
own  sales  committee.  Let  one  sales¬ 
man  have  final  authority  each  day  and 
require  his  o.  k.  on  every  sale.  Point 
out  to  the  salesmen  that  this  self- 
imposed  check  will  help  business  and 
thereby  help  them  hold  their  jobs. 
Then  run  an  ad  once  a  week  featuring 
your  fitting  service. 


CLAUDE  S.  HORN 


Nachville  Tenne*sean  Sport*  Edittr 
Dies  of  Heart  Attack 

With  the  entire  playing  persona^ 
of  the  Nashville  Southern  Associatiao 
baseball  club  acting  as  honorary  paQ. 
bearers,  Claude  Sheetz  (Blinkey) 
Horn,  for  18  years  sports  editor  of  the 
Nashville  Tennessean,  was  buried  in 
Mt.  Olivet  Cemetery,  Nashville,  Sat¬ 
urday  afternoon.  May  22. 

In  poor  health  for  several 


( Oiii-stioiis  of  (rciioriil  iiilon'st  lo  .’icIvortiserK 
will  Im-  ;iiir.wfnHl  iti  tliir^  ooluiiiii  **aoh  wtH'k.l 


New  Copy  Angle  Worth  Trying 
\  SSUMING  that  every  young  mar- 
a.  ried  couple  will  sooner  or  later 
find  themselves  in  the  situation  just 
described,  why  not  build  a  series  of 
human  interest  ads  aroimd  this  group 
and  offer  at  least  one  way  to  offset 
the  many  things  that  tend  to  cause 
friction  in  the  home. 


First — The  Cost 

Any  laundry  prospect  you  call  on 
has  in  his  files  no  end  of  statis¬ 
tics  supplied  by  his  national  associa¬ 
tion.  He  can  prove  to  you  that  over 
a  year  a  yovmg  married  couple  with 
one  or  more  children  can  have  spot¬ 
less  clothes,  at  a  reasonable  cost. 
Suppose  the  laundry  service  does  cost 
10  per  cent  more.  Say  that  it  does. 
This  only  makes  for  stronger  copy 
when  you  start  writing  the  ads. 


Other  (>roupK  to  Reach 
'T'^HREE  other  very  definite  groups 
i  of  prospects  may  be  reached  by 
the  same  human  interest  type  of  copy, 
(a)  Childless  couples  of  any  age.  (b) 
Large  families,  (c)  One  servant  homes. 

The  childless  couples  as  a  rule  are 
very  finicky  about  any  laundry  ser¬ 
vice.  They  fuss  and  fume  and  sput¬ 
ter  about  little  things.  They  get  on 
each  other’s  nerves,  and  demand  a 
super-service.  If  your  laimdry  pros¬ 
pect  is  willing  to  go  the  limit  for 
these  cranky  prospects,  he  can  build 
a  fine  clientele  in  this  group. 

The  large  family  prospects  feel  that 
any  laimdry  service  is  sure  to  be 
costly.  Hence  they  usually  buy  a  ma¬ 
chine,  and  where  the  children  are 
old  enough,  every  one  is  drafted  for 
the  job. 

Work  out  a  cost  sheet.  Tell  them 
what  they  can  get  at  a  price,  list  the 
items  and  you  will  see  orders  over 
night. 

One  servant  families  usually  pay  a 
premium  to  say,  “Our  servant  did 
so  and  so,  or  our  maid  is  superb.” 
One  servant  families  spend  more  than 
they  realize  on  trimmings  and  trap¬ 
pings,  and  their  laundry  bills  are 
considerably  above  the  average.  Fine 
prospects  are  easily  sold  if  you  run 
an  ad  written  directly  at  them. 


Copy  Theme 


PLACE  yourself  in  the  role  of  the 
wife.  Assiune  the  marriage  is 
five  years  old.  One  child,  five- room 
apartment  or  six-room  house.  Hus¬ 
band’s  income,  $150  to  $200  a  month. 
Elach  week  the  clothes  hamper  is 
dumped  in  the  kitchen,  the  tubs  set 
up,  or  the  washing  machine  made 
ready.  Now  you  start  on  a  job  that 
is  just  as  distasteful  and  back-break¬ 
ing  as  digging  a  ditch. 

Six  p.m.  and  John  Husband  returns 
home — scrap  supper,  the  wife  ex¬ 
hausted  and,  in  many  instances  piled 
up  in  bed,  with  the  scrap  supper  on 
the  table,  where  John  Husband  serves 
himself.  Good  sport  though  he  be, 
this  weekly  let  down  finally  gets  on 
his  nerves,  and  gradually  he  looks 
forward  to  Monday  night  out,  while 
friend  wife  is  content  to  rest  two 
days  and  possibly  get  back  in  the 
regular  routine  Wednesday  or  Thurs¬ 
day. 


POST-DISPATCH  RATES  UP 


Retail  Increased  With  General  to 
Prevent  Spread  of  Differential 

St.  Louis  Post-Dispatch,  wnich  a 
year  ago  adopted  a  new  adve.  ising 
rate  structure  in  which  the  loc-i-na- 
tional  differential  was  reduced  prac¬ 
tically  to  the  agency  commission  on 


Most  Laundry  Copy  Is  Lifeless 
\  N  examination  of  10  or  15  laundry 
ia.  c, 


campaigns  now  runnmg  in  as 
many  cities  will  convince  you  that  the 
average  laundry  man  hasn’t  scratched 
the  surface  of  his  market.  Women 
hate  to  wash  clothes,  but  you  have 
got  to  do  more  than  sell  them.  They 
would  gladly  resign  the  job  any  day, 
if  they  knew  how  to  sell  John  Hus¬ 
band.  Therefore,  you  have  got  to 
take  off  your  gloves  and  tackle  the 
husband. 

Promise  him  a  pleasant  home,  a 
cheerful,  rested,  glamorous  wife  on 
Monday  and  Tuesday  and  he  is  in¬ 
terested.  Yes,  this  is  an  attempt  to 
put  the  old  sex-appeal  in  a  laundry 
service  and  evidence  now  in  hand 
proves  that  it  works. 


Now  the  Actual  Copy 

The  ideal  time  to  rim  copy  aimed 
at  this  group  is  Sunday,  the  day 
before  the  grind  starts.  Saturday 
morning  or  evening  is  the  next  best 
choice. 

Run  the  copy  on  the  sport  page 
because  nine  out  of  ten  of  these  young 
married  men  follow  some  sports  re¬ 
porter. 


poor  neaiui  lor  several  yean, 
Horn  was  stricken  with  a  heart  at¬ 
tack  at  midnight  Thursday,  after  re¬ 
turning  home  from  completing  ha 
daily  “From  Bunker  to  Bleacher”  col¬ 
umn  for  the  Friday  morning  paper. 
He  died  instantly.  The  funeral  was 
Saturday  afternoon  at  the  Church  of 
the  Advent,  Episcopal,  by  the  Rev. 
Prentice  A.  Pugh,  the  rector.  Active 
pallbearers  were  Lit  J.  Pardue,  former 
receiver  for  the  Tennessean  Papen; 
John  H.  Nye,  editor,  and  J.  Percy 
Priest,  managing  editor  of  the  Ten¬ 
nessean;  Raymond  Johnson,  Teimes- 
sean  sports  writer  and  for  many  years 
assistant  to  Mr.  Horn;  Fred 


general  advertising,  has  maintained  Nashville  Banner  sports  editor;  Fay 


Its  policy  by  increasing  local  and  gen¬ 
eral  rates  at  the  same  time. 

A  new  rate  card  effective  May  19 
increased  general  black-and-white 
rates  2^^  cents  a  line,  putting  the  open 
rate  at  47*^  cents,  with  quantity  rates 
scaling  down  to  39  cents  a  line  for 
100,000  lines.  These  rates,  however, 
are  subject  to  a  1-cent  discount  on  al. 
space  used  before  Dec.  1.  Retail  rates 
were  raised  proportionately.  The 
sliding  scale  was  adopted  for  general 
rates  in  the  1936  rate  structure. 

The  extra  charge  for  use  of  a  color 
on  weekdays  was  raised  from  $275  to 
$290,  and  colorgravure  rates  were  in¬ 
creased  10  cents  a  line. 


FkOM 


M  NEWS  AdENCY^X 


Sweets  al  a  Loss 

QUESTION — We  just  about  break 
even  on  our  home  made  candies. 
Business  is  good,  but  we  can’t  seem 
to  show  a  profit.  What’s  wrong?  T.  F. 
V.,  Canton,  O. 

ANSWER — Probably  two  things  are 
wrong.  Your  prices  are  too  low  and 
you  don’t  offer  a  popular  item  which 
carries  a  long  profit  Try  “gums” — 
spiced  drops,  big  gum  drops  and 
sliced  goods.  Everyone  likes  them 
and  you  can  sell  them  with  a  200% 
mark-up.  Run  a  6-inch  ad  two  or 
three  times  a  week. 


DEALERS  AND 
DISTRIBUTORS 


OUT'-OF^TOWN 
FOIREICN  AND 
^ACK  NUMBEk 
NEW^PAPEkS 


HERE  SINCE  190S 
WE  Ate  FOteMOST 

In  these  3  ITEMS 


Murray,  owner  of  the  Nashville  base¬ 
ball  club;  W.  J.  Anderson,  Vanderbilt 
University  track  coach;  Hek  Wake¬ 
field,  famous  Vanderbilt  football  star; 
Will  C.  Pollar  and  Dr.  Ammie  Sikes. 
Among  the  out-of-town  newspaper 
men  present  was  Ed  Danforth,  At¬ 
lanta  Georgian- American  sports  edi¬ 
tor  and  long  time  friend  of  Horn. 

“Blinkey”  Horn,  as  he  was  known 
to  thousands  of  readers  and  perscmal 
friends,  had  been  with  the  Tennessean 
since  1912  when  he  began  as  a  police 
reporter. 


RESEARCH  INSTITUTE  IN  PARIS 

The  University  of  Paris  in  France 
will  become  the  first  European  uni¬ 
versity  to  recognize  journalism  as  a 
sphere  of  research  rather  than  one 
of  professional  training  when  an  in¬ 
stitute  of  journalistic  research  is 
opened  there  this  summer,  according 
tc  word  received  by  Nicholas  Murray 
Butler,  president  of  Columbia  Uni¬ 
versity.  Legal  problems  of  journal¬ 
ism,  the  historical  influence  of  the 
press  of  the  world  on  the  evolution 
of  political  institutions,  and  the  eco¬ 
nomic  and  social  aspects  of  the  news¬ 
paper  business,  as  well  a  certain  tech¬ 
nical  problems  will  be  the  chief 
branches  of  study.  Among  the  thirty- 
two  directors  named  are  Rene  Baschet, 
publisher  of  the  LTllustration;  Elie 
Bois,  managing  editor  of  Le  Petit 
Parisien;  Georges  Bourdon,  president 
of  the  Syndicat  des  Journalistes,  and 
Paul  Gemon,  business  manager  of  the 
Paris  Soir. 


CONTEST  BAN  REPORTED 

Postoffice  officials  in  Washington  this 
week  declined  to  confirm  repeated  re¬ 
ports  that  the  end  of  the  big  Old  Gold 
picture  puzzle  contest  would  turn  oi- 
cial  thumbs  down  on  future  contests 
of  the  sort.  Solicitor  Karl  Crowley, 
queried  by  Editor  &  Publisher,  fol¬ 
lowed  usual  policy  of  the  Postoffice 
Department  by  stating  that  no  lot¬ 
tery  or  contest  regulations  will  be 
issued,  but  that  question  will  be  ruled 
on  as  they  arise.  However,  as  re¬ 
ported  in  this  paper  at  the  beginning 
of  the  contest,  the  Old  Gold  promo¬ 
tion  has  been  under  careful  scrutiny 
of  postal  officials,  and  it  was  freely 
predicted  that  a  more  stringent  atti¬ 
tude  will  be  adopted  in  the  future. 


H.  L.  WILLIAMSON  RESIGNS 

H.  L.  Williamson,  secretary  of  the 
Illinois  Press  Association  for  the  past 
22  years,  has  announced  his  intentkn 
of  resigning  that  position  effective  at 
the  annual  meeting  to  be  held  at  the 
University  of  Illinois  next  October. 


★  Bkyant  9^0^44  ★ 


Do  Your  People  Travel? 

Of  Course  They  Do! 
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exclusive  to  yeu 
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Joint  Ad  Sellinf!  Phm 
Lists  71  Chain  Accounts  J 

Los  Angeus,  May  24— Organization  ; 
i  of  a  central  office  for  representation  ^ 
of  Southern  California  dailies  as  a 
whole  in  the  field  of  chain  store  ad¬ 
vertising  gets  definitely  under  way 
this  week  with  the  start  of  a  three-  . 
week  campaign  for  membership. 
Southern  California  Allied  Daily 
Newspapers  is  the  title  chosen  for  the  ^ 
bureau,  which  was  created  following  . 
a  meeting  of  publishers  and  adver-  J 
using  managers  ten  days  ago  after  a  ^ 
tentative  plan  had  been  formulated  ^ 
by  L.  A.  Copeland,  former  advertising  j 
manager  of  the  Riwerstde  (Cal.) 
Press-Enterprise. 

As  a  result  of  this  meeting  an  or¬ 
ganizing  committee  headed  by  H.  C. 
Burkheimer,  Alhambra  (Cal.)  Post- 
Advocate,  as  chairman,  and  including 
Harvey  Ung,  Burbank  Review,  Harry 
Hammond.  Riverside  Press- Enter¬ 
prise,  E.  B.  Brown,  San  Pedro  News 
Pilot,  and  president  of  the  southern 
unit  of  the  California  Newspaper  Ad¬ 
vertising  Managers’  Association,  and 
J.  D.  Funk,  Santa  Monica  Outlook, 
was  appointed.  This  committee  is  ex¬ 
tending  invitations  to  daily  news¬ 
paper  publishers  in  nine  southern 
counties  to  join  the  cooperative  en¬ 
terprise,  and  will  make  a  report  on 
June  11,  when  a  definite  scale  of  dues 
and  membership  requirements  is  to 
be  set. 

Need  for  Proposed  Service 

Preliminary  discussions  of  the  plan 
brought  out  these  facts  as  bearing 
directly  on  the  need  for  the  proposed 
service: 

1.  Chain  store  advertising  repre¬ 
sents  from  30  to  60  per  cent  of  adver¬ 
tising  placed  at  local  rates  in  the 
small  dailies,  and  this  space  is  con¬ 
trolled  by  executives  outside  the  local 
conununities. 

2.  Small  dailies  are  faced  with  the 
powerful  competition  of  radio,  bill¬ 
boards,  free  newspapers,  advertising 
allowance  diversion,  and  the  metro¬ 
politan  newspapers,  as  well  as  neon 
signs,  expensive  window  displays  and 
circulars. 

3.  Individual  representation  is  pro¬ 
hibitive  because  of  its  expense,  and 
impotent  in  making  presentations  in 
matters  affecting  the  entire  Southern 
California  trading  area. 

Basic  and  Secondary  Lists 

•  The  plan  is  for  a  salesman  to  con- 

*  tact  a  definite  list  of  cdiain  store  ac- 
j  counts.  There  are  44  accounts  on  the 
'  basic”  list,  17  on  a  “secondary”  list. 

Tentatively  the  cost  of  membership 
has  been  set  at  not  to  exceed  $1.50 
per  chain  store  account  on  the  basic 
list,  per  newspaper  per  month.  This 
figure  may  be  revised. 

Accounts  in  the  basic  list  are  those 


chains  whose  advertising  appears  at 
local  rates.  Those  in  the  secondary 
list  have  been  taken  out  of  the  basic 
list  because  in  some  places  their  copy 
is  placed  at  the  national  rate  or  for 
other  reasons  their  status  differs  be¬ 
tween  different  commtmities. 

Campaigns  and  Accounts 

DETROLA  radio  &  TELEVISION 
COUP,  and  its  subsidiary,  De- 
TROLA  Refrigeration  Corp.,  of  Detroit, 
as  well  as  the  EIlectrical  Products 
Company,  also  of  Detroit,  have  placed 
their  advertising  accounts  with  Grace 
&  Bement,  Inc.,  national  agency  with 
headquarters  in  Detroit.  Detrola 
plans  an  extensive  merchandising  and 
advertising  program  for  its  radio  line 
which  has  been  on  the  market  for 
several  years  and  an  equally  strong 
campaign  on  its  recently  added  com¬ 
plete  line  of  domestic  electric  re¬ 
frigerators.  Newspapers,  national  and 
trade  magazines  will  be  used.  Elec¬ 
trical  Products  Company  manufac¬ 
tures  a  varied  line  of  electrical  spe¬ 
cialties  but  for  the  time  being  will 
concentrate  its  advertising  on  a  re¬ 
cently  developed  cordless  electric 
iron. 

Rotogravure  space  in  New  York 


City  newspapers  is  being  used  by  the 
Heller-Deltah  Company  to  back  up 
the  sale  of  Deltah  Cosmetics  in  the 
New  York  metropolitan  area.  "Hie 
advertising  is  being  handled  by  the 
Arthur  Rosenberg  Co.,  Inc.,  New 
York. 

Frank  Presbrey  Company,  New 
York,  has  been  appointed  by  EInglish 
Motor  Cars,  Ltd.,  to  handle  American 
advertising  of  Lagonda  and  Acedes 
Motor  cars.  Class  magazines  will  be 
used. 

Hart,  Schaffner  &  Marx  will  launch 
its  largest  national  advertising  cam¬ 
paign  since  1929  next  September,  it 
was  stated  this  week  by  E.  R.  Richer, 
advertising  manager.  Marking  the 
golden  anniversary  of  the  Chicago 
clothiers,  the  campaign  will  include 
space  in  magazines,  newspapers  and 
direct  mail.  Full  pages  in  color  will 
appear  in  Esquire,  Collier’s  and  Time, 
with  black-and-white  space  planned 
for  Life.  Simultaneously  with  the 
magazine  copy,  dealers  will  be  fur¬ 
nished  with  newspaper  advertise¬ 
ments,  in  plate  or  mat  form.  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  has 
the  accoimt. 

Eastern  Trading  Company,  maker  of 
Pro-Curler  (automatic  hair  curler). 


has  placed  its  advertising  with  Hir- 
shon  Garfield,  Inc.,  New  York.  A 
newspaper  campaign  is  being  placed 
in  important  cities. 

Sallan  Jewelry  Company  of  Detroit 
is  inaugurating  an  aggressive  pro¬ 
gram  of  marketing  and  merchandis¬ 
ing,  and  has  appointed  C.  E.  Rickerd 
Advertising  Agency,  Detroit. 

Ralph  Weiner,  president  of  Alex¬ 
ander  Carpet  Co.,  Inc.,  has  appointed 
Central  Advertising  Service,  Inc.,  New 
York,  to  handle  his  company’s  adver¬ 
tising.  Louis  Britwitz  is  in  charge 
for  the  agency.  Newspapers  and 
direct-mail  have  been  scheduled  to 
receive  copy. 

Mrs.  Ida  Young,  president  of  W.  F. 
Yoimg,  Inc.,  Springfield,  Mass.,  has 
announced  the  appointment  of  the  J. 
Walter  Thompson  Company,  New 
York,  to  handle  the  advertising  of 
Absorbine  and  Absorbine,  Jr.,  ef¬ 
fective  Sept.  1.  W.  F.  Yoimg,  Inc., 
has  advertised  continuously  since 
1892,  the  year  when  it  was  organ¬ 
ized. 

Bauer  &  Black,  Chicago,  has  ap¬ 
pointed  Blackett  -  Sample  -  Hummert, 
Inc.,  Chicago  agency,  to  direct  the  ad¬ 
vertising  of  Velure,  a  skin  lotion,  ef¬ 
fective  at  once. 
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MACHINERY  CORPORATION 
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witho  WINNER! 

AND  GET  MORE 

CIRCULATION  AT  A  PROFIT 

It  is  gratifying  to  newspaper  publishers  to  have 
that  feeling  of  security  which  accompanies  plans 
of  proven  promotion  success — to  realize  that 
they  too  can  do  what  other  papers  have  done 
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the  support  of  an  organization  that  lives  in  the 
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stands  the  newspaper  business  and  its  require¬ 
ments. 

With  WORLD  SYNDICATE  you  get  all  this. 
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circulation,  headed  by  a  practical  newspaper 
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The  ADVERTISING  SURVEY 


New  Poster  Audit  Report  Suggests  How  Other  Media  Might 
Profit  by  Research — But  Outdoor  Study  Might  Aid 
Advertiser  by  Adopting  “Milnac” 


By  ROBERT  S.  MANN 


Not  only  outdoor  advertising  men 
but  those  concerned  with  other 
media,  should  be  interested  in  the 
new  booklet  of  the  Traffic  Audit  Bu¬ 
reau,  “Circulation  Characteristics  of 
Poster  Advertising  Plants.”  ($1,  from 
the  Bureau,  60  Elast  42d  street.  New 
York.) 

For  one  thing,  the  volume  offers  an 
example  of  what  can  be  done  in  the 
way  of  promotion  for  an  advertising 
medium  through  intelligent  research 
into  its  possibilities  and  problems. 
Doubtless  TAB  would  object  to  use  of 
the  word  “promotion,”  on  the  ground 
that  TAB  is  not  a  sales  organization, 
but  is  supported  by  the  associations  of 
national  advertisers  and  of  advertis¬ 
ing  agencies,  as  well  as  by  the  out¬ 
door  advertising  interests.  Still  in  the 
sense  that  presentation  of  facts  about 
an  industry  constitutes  the  best  pro¬ 
motion,  this  is  undoubtedly  good  pro¬ 
motion.  And  naturally,  within  the 
limits  of  its  statistics,  the  booklet  puts 
outdoor  advertising’s  best  foot  for¬ 
ward. 

For  another  thing,  publication  of  the 
volume  gives  renewed  demonstration 
of  the  unexpected  commercial  results 
which  may  grow  out  of  research.  For 
the  outdoor  advertising  audits  have 
grown  out  of  studies  primarily  con¬ 
cerned  with  automobiles  and  traffic. 

If  the  newspaper  industry  had  an 


arbitrary  percentages  if  the  panel 
fails  to  meet  standards  of  visibility. 
Obviously  the  procedure  calls  for  a 
good  deal  of  estimating,  and  obviously 
the  net  advertising  circulations  are 
very  different  from  audited  circula¬ 
tions  in  the  publication  field — al¬ 
though  vastly  more  definite  than  the 
(unaudited)  estimates  of  radio  au¬ 
diences. 


Duplication 


^|'’WO  extensions  one  might  hope  to 


see  in  the  outdoor  audit  reports. 
One  is  some  study  of  the  extent  of 
duplication  in  outdoor  circulations  as 
reported.  The  TAB  booklet  states 
that  "The  pattern  of  the  circulation  ot 
an  individual  poster  panel  is  very 
easy  to  determine,”  and  presents  a 
map  to  show  the  scattered  homes  of 
those  who  pass  a  typical  panel.  So  u 
should  be  possible  to  report,  for  a 
“representative  showing,”  how  much 
duplication  there  is  in  its  NAC — the 
NAC  frequently  exceeding  total  pop¬ 
ulation  of  a  market.  Certainly  so  far 
as  the  NAC  includes  people  going  to 
work,  it  will  also  include  most  of  them 
returning  home. 

Nor  would  this  necessarily  harm  the 
outdoor  industry.  On  the  contrary,  i, 
might  give  some  advertisers  a  new 
respect  for  repetition  in  other  media; 
for  many  an  outdoor  advertiser  is 


range  of  markets,  from  5,000  to  500,000 
population,  accoi^ing  to  the  TAB  re¬ 
ports,  the  milNAC  runs  quite  con¬ 
sistently  from  $200.00  per  milNAC 
down  to  $100.00  per  milNAC. 

The  milNAC  looks  high  in  com¬ 
parison  with  milline  rates,  of  course, 
just  as  the  rates  per  1,000  NAC  look 
low.  But  the  advertiser  can’t  make 
a  direct  comparison  in  either  case. 
He  must  consider  on  the  one  hand,  the 
difference  in  size  between  a  24-sheet 
panel  and  one  agate  line;  on  the  other 
hand  the  difference  in  attention  be¬ 
tween  a  poster  in  the  offing  and  a 
newspaper  in  the  hand.  And  he  must 
remember  that  outdoor’s  NAC  in¬ 
cludes  the  estimated  number  of  pass¬ 
ers  “who  have  a  reasonable  physical 
opportunity  to  see;  while  ABC  circu¬ 
lations  measure  only  buyers,  not 
readers,  who  might  number  three  or 
four  times  as  many. 

In  short,  the  advertiser,  despite  the 
easy  advice  that  he  use  all  media  to 
complement  each  other,  must  always 
balance  one  medium  against  another 
to  determine  which  he  will  use.  Why 
complicate  his  thinking  by  establish¬ 
ing  now  at  the  beginning  of  outdoor 
auditing,  a  unit  of  1,000  circulation 
which  he  must  translate  into  millions 
before  he  can  use  it? 


Schenley  Coast  Manager 
Bans  Ad  SolicitnfjQj^^ 


San  Francisco,  May  24— Ni 


ISational  Gas  Campaign 
Again  Into  Magazines 

Chicago,  May  27 — Plans  for  a  $500,- 
000  cooperative  national  advertising 
program  were  approved  here  today 
by  the  American  Gas  Association  Na¬ 
tional  Advertising  Committee.  The 
campaign  will  follow  generally  that 


advertising  representatives  hei«  m 
contemplating  the  written  request 
the  regional  official  of  a  national 
ganization  that  solicitations  be 
only  in  New  York  City. 

llie  statement  that  he  had  not  tofi. 
cient  time  to  be  interviewed  by  n- 
resentatives  came  from  M.  J. 
heim,  western  regional  ma,.^ 
Schenley  Products  Co.,  according  ^ 
letters  received  by  varioiu  repn. 
sentatives  with  offices  in  San  Pm. 
cisco.  Mr.  Nauheim  wrote  in  pan 
“While  I  appreciate  that  agfaiTc 
ness  is  necessarily  employed  in  the 
sale  of  newspaper  space,  and  thit 
every  angle  for  such  sales  must  be 
investigated,  may  I  make  clear  to  ym 
the  position  of  this  office  in  rektiai 
to  the  specifying  of  newspapen  kt 
the  Schenley  schedule. 

“San  Francisco  is  Schenley  regiooal 
headquarters  for  the  entire  West . . 
This  office  is  not  consulted  by  the 
national  advertising  department 
“If  you  have  a  proposition  to  pre¬ 
sent,  please  arrange  for  an  interritw 
with  Mr.  S.  D.  Hesse  at  the  companyi 
executive  offices  in  the  Empire  SUt 
Building,  New  York  City,  vdio  ha 
the  matter  in  hand. 

“The  writer  has  neither  the  incliu- 
tion  nor  the  authority  to  deal  in  nut¬ 
ters  connected  with  newspaper  ad¬ 
vertising  space,  so  please  do  not  apply 
at  the  San  Francisco  office  for  an  in¬ 
terview  on  b^alf  of  your  client” 
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organization  concentrating  on  pure  re¬ 
search — a  newspaper  foundation  such 
as  has  been  suggested  in  various  quar¬ 
ters — it  is  quite  likely  that  there 
would  be  important  commercial  re¬ 
sults  as  well  as  less  material  ones. 
And  in  the  held  of  commercial  re¬ 
search,  one  emn  easily  imagine  the 
United  Front,  when  it  is  made  effec¬ 
tive,  developing  important  newspa¬ 
per  ammimition  by  digging  deeply 
enough  into  such  matters  as  con¬ 
sistent  insertions,  preferred  positions, 
size  of  space,  types  of  copy,  reader 
interests  in  various  pages,  etc. 

After  all,  the  newspapers  found  a 
$14,000,000  asset  (1936  estimate)  in 
their  colored  comic  sections  when  a 
non-commercial  study  published  in 
these  pages  in  1930  revealed  the  ex¬ 
tent  of  reader  interest  in  the  comics. 

S2  Per  Cent  Audited 

The  tab  booklet  is  an  analysis  of 
its  work  and  its  repiorts  on  out¬ 
door  circulations,  designed,  first,  to 
educate  possible  outdoor  advertisers, 
and,  second,  “to  reveal  to  the  plant 
operator  basic  norms  (where  have  we 
heard  that  word  before?)  and  trends 
within  the  industry  itself  in  order 
that  he  may  be  guided  in  a  practical 
ambition,  already  so  generously  dem¬ 
onstrated,  of  budding  increased  qual¬ 
ity,  value,  and  imiformity  into  the 
service  which  he  renders.” 

Much  of  the  explanation  given  has 
already  been  published,  and  was  de¬ 
scribed  in  this  department  (Sept.  26, 
1936,  page  42)  in  a  review  of  the  1936 
edition  of  “Standard  Circulation 
Values  of  Outdoor  Advertising.” 
Crux  of  the  TAB  work  is  the  pub¬ 
lication  of  Net  Advertising  Circula¬ 
tions  (NAC)  for  poster  plants  all 
across  the  coimtry,  the  audit  now 
reaching  some  52  per  cent  of  the 
panels  which  account  for  75  per  cent 
of  the  outdoor  advertising  expendi¬ 
tures. 

The  NAC  made  “net”  circulation 
by  elimination  of  half  the  pedestrians, 
half  the  motorists,  and  thiw-fourths 
of  bus  and  street  car  passengers 
(after  the  traffic  has  been  estimated 
from  counts  in  typical  half-hours), 
and  then  further  reducing  the  total  by 


among  those  who  object  to  duplica¬ 
tion  in  printed  media  and  complain 
loudly  of  forced  combinations  of 
morning  and  evening  newspapers, 
even  when  he  may  order  the  repeti¬ 
tion  after  an  interval  of  several  days. 
For  the  brief  poster-style  of  copy, 
repetition  has  its  values;  and  so  it 
does  also  for  much  general  advertis¬ 
ing. 

How  Much  Per  MilNAC? 

I'^HE  other  change  we’d  like  to  see 
in  the  NAC  reports  would  be 
establishment  of  1,000,000,  rather  than 
1,000,  as  the  standard  for  quoting 
average  rates.  The  milline  is  well  es¬ 
tablished  in  publication  rates;  general 
advertisers  usually  feel  that  1,000  of 
newspaper  or  magazine  circulation  is 
too  little  to  bother  with. 

We  even  offer  TAB  a  word,  without 
hope  of  royalty — “milNAC,”  for  a  mil¬ 
lion  of  its  net  advertising  circulation. 
Where  TAB  reports  in  its  latest  vol¬ 
ume  that  the  average  cost  per  thou¬ 
sand  NAC  ranges  from  46  cents  in  the 
smallest  markets  to  8  cents  in  the 
largest,  the  milNAC  range  would  be 
from  $460.00  to  $80.00.  In  the  middle 
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of  last  year  s  effort  and  the  industry 
will  again  use  national  magazines, 
backed  by  sales  promotion  and  sup¬ 
ported  by  newspaper  tie-in  campaigns 
placed  by  local  gas  companies. 

“The  cooperative  advertising  cam¬ 
paign  of  the  gas  industry  has  made| 
the  industry  itself  more  promotion- 1 
minded,”  declared  T.  J.  Strickler, 
chairman  of  the  committee.  “Reports 
from  gas  companies  in  all  parts  of  the 
United  States  indicate  the  national 
campaign  has  stimulated  hundreds  oi 
local  companies  by  providing  a  na¬ 
tional  theme  to  which  local  newspa¬ 
per  advertising  has  been  tied.” 

He  predicted  more  local  newspaper 
campaigns  this  year,  sponsored  jointly 
by  gas  compemies,  appliance  dealers, 
plumbers  and  building  contractors. 
The  national  magazine  and  newspa¬ 
per  tie-in  copy  will  stress  gas  for 
domestic  cooking  and  greater  use  of 
gas  for  water  heating,  hotise  heating 
and  refrigeration.  The  campaign, 
sponsored  by  companies  serving  more 
than  70  per  cent  of  the  nation’s  gas 
meters,  is  being  directed  by  McCann, 
Erickson,  Inc.,  New  York. 


Sponsored  by  the  Art  Directm 
Club  of  Chicago,  an  exhibit  of  222 
advertising  illustrations  is  on  dispia; 
at  the  Lakeside  Press  Galleries,  Qu- 
cago,  until  June  5. 
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AD  BILL  VETO  URGED 

(By  telegraph  to  Kditor  &  Publisher) 

San  Antonio,  Tex.,  May  26. — A  com¬ 
mittee  representing  Texas  newspaper 
publishers  has  asked  Governor  James 
V.  Allred  to  veto  a  bill  just  enacted 
to  outlaw  dental  advertising  in  Texas. 
The  group,  including  Ted  Dealey,  Dal¬ 
las  News  and  Journal,  William  M.  Mc¬ 
Intosh,  San  Antonio  Light,  and  Sam 
P.  Harbin,  of  Richardson,  secretary, 
Texas  Press  Association,  charged  the 
measure  infringed  on  press  freedom 
and  censored  advertising. 


the  advertising  better.  Newspapers 
also  bring  us  much  quicker  action. 
We  have  found  that  we  get  results 
right  now  instead  of  having  to  wait 
a  month  or  more.  Our  surveys  of 
advertising  results  have  made  us  be¬ 
lieve  definitely  in  newspaper  adver¬ 
tising  as  the  quickest,  most  effective 


THE  FINEST  HAMS  IN  THE  WORLD 
ARE  MADE  RIGHT  HERE  IN  AMERICA 


^  best  controlled  method  of  pro-  campaign  on  Mimme  m  11 1 

"  n  newspapers  of  the  Metropolitan 

°  '  Group.  Murine  for  many  years  has 

S«««  Opportunity  to  Lift  Sides  been  a  consistent  user  of  magazine 
Sir  George  Schuster,  who  is  Chair-  advertising,  with  only  occasional 
man  of  the  Board  of  Directors  of  newspaper  black-and-white  copy  on 
Upton  Ltd.  of  England,  came  to  this  a  comparatively  small  scale.  The  roto 
(Muntry  to  assume  the  presidency  of  series  marks  Murine’s  first  use  of 
the  American  company,  Thos.  J.  Lip-  newspa^rs  in  a  concentrated  adver- 
ton,  Inc.,  and  to  inaugurate  a  vigorous  tising  effort. 

sales  campaign  here.  Sir  George  be-  The  new  Murine  roto  ads  employ 
lieves  that  there  is  an  opportunity  to  the  continuity  candid  camera  tech- 
increase  tea  sales  here,  pointing  out  nique.  Each  ad  tells  a  story  in  pic- 
that  the  per  capita  consumption  of  tures  and  paragraphs  of  some  “human 
tea  per  year  is  only  0.7  lb.  in  the  interest”  circumstance  or  condition 
United  States,  against  4.0  lb.  in  which  calls  for  Murine.  The  schedule 
Canada  and  9.0  lb.  in  England.  includes  200-line,  one  column  inser- 

Active  management  of  the  company  tions,  every  other  week.  Copy  util- 
in  America  will  continue  imder  the  izes  photographs  in  movie  reel  style, 
direction  of  W.  W.  Shannon,  vice-  with  such  eye-arresting  headlines  as 
president  and  general  manager.  Hie  “Dangerous  Waters,”  “After  Office 
English  company  has  purchased  all  Hours,”  and  “Smoke  Gets  in  Your 
the  shares  of  the  American  company  Eyes.”  The  copy  technique  was  care- 
and  the  two  Lipton  companies  are  fully  tested  in  one  newspaper  roto 
again  tmitcd.  section  before  the  present  campaign 


TENDER 
EXTRA  MILD 

SMOKED  HAM 

Cook  before  | 
serving. 


Ready  to  serve  YV. 
or  Just  heat 
and  eat.  W  W 


Thv  art  ALL  AHemeAM 
Productt  a//  th0  way 


Among  Advertising  Folk 

"CHARLES  S.  CAMPBELL,  presi- 
dent  of  the  Durham- Duplex 
and 


Wilson  Tender  Made  Ham— boneless  in 
tins,  unmatched  in  flavor,  tenderness, 
convenience  and  economy 

•  This  is  a  new  form  of  the  original  Wilson 
Bone-In  Tender  Made  Ham,  famous  as  "the 
ham  you  cut  with  a  fork.”  It’s  the  same  ham 
with  all  the  rich  natural  juices  retained  by  the 
amazing  Wilson  Secret  Process.  This  ham 
cooked  to  perfection  in  its  own  savory  juices 
is  now  brought  to  you  sealed  in  flavor-saving 
tins.  Servable  from  end  to  end — boneless,  this 
all  American  product  cuts  costly  cooking 
shrinkage  to  the  minimum.  All  ready  to  eat  or 
to  prepare  according  to  your  favorite  recipes 
by  simply  heating. 

When  you  buy  Tender  Made  Ham  and  other 
Wilson  products,  you  buy  all  American  prod¬ 
ucts.  Directly  or  indirectly,  there  is  hardly  an 
industry  in  the  nation  that  will  not  be  benefited 
thereby.  You  owe  it  to  your  own  welfare  as 
well  as  American  Industry  to  support  with 
your  patronage  only  truly  American  Products. 


Razor  Company,  New  Haven, 
Samuel  W.  Meek,  vice-president  of 
the  J.  Walter  Thompson  Company, 
were  elected  directors  of  the  J.  B. 
Williams  Company  of  Glastonbury. 
Conn.,  at  the  annual  stockhlders’ 
meeting  there  May  24. 

Norman  Byron,  art  director,  is  now 
with  Benton  and  Bowles,  Inc.,  New 
York.  He  was  associated  with  Len- 
nen  and  Mitchell  in  a  similar  capac¬ 
ity  for  the  past  six  years. 

Robert  G.  Richards,  agency  secre¬ 
tary  of  the  Atlantic  Life  Insurance 
Company,  Richmond,  Va.,  has  been 
appointed  general  chairmcm  of  the 


.\merican  hoRs  raised  on  Ameri¬ 
can  farms — fed  American  grain. 


Shipped  by  American  railroads. 


FIRMS  TO  AID  STUDENTS 

Nineteen  Chicago  business  firms 
have  agreed  to  cooperate  with  North¬ 
western  University’s  school  of  com- 
Berce  in  a  program  to  provide  in- 
temeship  training  for  advertising 
students.  The  firms  will  give  one  or 
more  students  part-time  employment 
in  their  advertising  departtnents 
while  they  are  engaged  in  graduate 
study. 


To  Wilson  &  Co.’s  plants,  where 
.\merican  workmen  make  them 
into  Tender  Made  Ham 


lIVTERXATlONAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  PetiU-Champs 
Paris,  France 

Telephone  I  Opera  66-27 
Cable  Address  I  Rieantalir,  Paris 

Travel  Experts 

New  York  RepretentRtiTe: 

551  Hender»on  Company,  Inc. 

Fifth  Aeenue  New  York.  N.  Y. 

VAnderbllt  3-4700 


Packed  in  American  Refrigera¬ 
tor  Cars  and  sent  to  the  retailers 
of  America. 


U.  S,  Inspected  and 
Passed  by  the  liepart- 
ment  of  Agriculture. 


STREAMLINED 

INTERTYPES^ 


I>elivered  by  retailers  to  the 
consumer  families  of  America 


i 


brochure  was  created  entirely  by  the  much  for  Uncle  Sam’s  chance  of  col. 
staff  of  the  Elmira  Gannett  News-  lecting. 

-  papers;  material  and  design  by  J.  T.  Sorry,  Mr.  91228.  We  own  1^4 ,,, 

Calkins;  news  photos  by  G.  Wells  dios,  have  one  in  the  office,  and  couU 
.  ^  Crandall,  chief  staff  photographer;  art  borrow  the  use  of  a  few  more  if  ^ 

®  work  by  Henry  Brown,  promotion  could  play  this  record  on  one.  But 

manager;  map  by  G.  E.  McCann,  news  we  haven’t  had  a  phonograph  sinct 
luare  1929,  when  we  passed  it  on  to  a  littu 

Birmingham  Data  girl,  now  a  big  girl,  who  liked  to  ph* 

^''HE  Birmingham  data  book  tells  Ramona”  on  it.  We  remember  the 
1  an  imusually  complete  story  in  tune  bwause  where  the  scmg 
^an-  sections:  Market,  Circulation,  of  the  “rambling  rose,”  this  youngnt, 

con-  Advertising,  and  Elditorial.  Blue  and  always  sang  it  “rattling  bones.” 
•eve-  black,  are  used,  par-  Suppose  you  send  us  a  portable  k 

tetter  ticularly  on  section  dividing  pages,  in  we  can  listen  to  your  commercial 

.  impressive  fashion.  Unfortunately  the  - 

ution  ‘^over  is  entirely  in  a  dark  red  and  a  TEXAS  PRESS  CONVENTION 
dark  blue,  the  combination  being  al-  The  fifty-eighth  annual  conventioc 
most  impossible  to  read  in  interior  of  Texas  Press  Association  will  b 
"  light.  No  such  criticism  can  be  made  held  in  Brownwood  June  10-12  wift 
s  re-  of  the  inside  pages.  the  Brownwood  Hotel  as  headqu*. 

a  20-  In  the  market  section  much  of  the  ters.  President  H.  H.  Jackson,  pub. 
-  _  -  _  .  sales  story  is  told  in  pictures  —  Retail  lisher,  Coleman  Democrat- Voice,  wJl 

in  the  state  of  Oregon  for  the  calendar  Birmingham,  Industrial  Birmingham,  preside.  According  to  Secretary  Sm 
year  1936.  Breakdowns  by  type,  by  Wholesale,  Civic,  and  Residential  P.  Harben  more  than  650  will  atteni 
quarters  and  by  geographical  divi-  Birmingham  getting  a  page  each,  including  honorary  members  and 
sions  are  included.  Maps  and  blue  pie-charts  tell  the  bulk  guests  and  others  from  the  allif^j 

Told  in  Picturea  story  in  the  Circulation  section,  printing  industries.  Entertainmot 

THE  Elmira  booklet  was  made  up  Ad^rtising  section  the  pie-  features  will  include  the  ann^  bo- 

1  of  “erenuine  news  nictiires  taken  charts  are  red  and  impressive.  Pages  quet  and  ball,  a  side  trip  to  Colema 
®  ^  ’  on  color  facilities  and  rates  are  nat-  and  Santa  Ana,  with  a  barbecue,  u 

I -  — j  urally  illustrated  in  color.  inspection  of  Lake  Brownwood  on  the 


Newspaper  Promotion  Review 


I  from  widely  scattered  newspapers  other 
show  a  wide  variety  of  ways  to  sell  a  others 
market.  ^ 

From  the  Elmira  Star-Gazette  &  remark 
Advertiser,  and  the  Elmira  Sunday  boo  of 
Telegram  comes  a  picture  pamphlet,  keag  N 
bearing  a  title  in  which  two  well-  Chester 
known  picture-magazine  covers  are  sistent 
cleverly  reproduced,  “Look  at  Life  in  nue,  si 
Elmira.”  Human  interest,  98  per  cent;  3 

statistics,  a  trace.  1933  I 

From  the  Birmingham  News  and  figures. 
Age-Herald  comes  a  creditable  data 
book  almost  reversing  the  percentage: 

Statistics,  charts,  and  other  factual 
material,  say  90  per  cent;  photos  and 
drawings  10  per  cent. 

And  from  the  Manchester  (N.  H.) 
Union-Leader,  a  booklet  selling  space, 
but  not  newspaper  space.  On  the 
word  of  Arthur  'T.  Bri^,  the  Union- 
Leader’s  advertising  director,  who 
sends  an  accompanying  letter,  this 
booklet  is  “one  of  the  finest  booklets 
ever  prepared  to  sell  manufacturing 
space  to  manufacturers.”  In  other 
words,  the  brochure — and  the  newspa¬ 
per’s  part  in  distributing  it — represent 
a  long-sighted  constructive  effort  to 
build  a  market  by  inviting  new  indus¬ 
tries.  TTie  title,  “Your  Share  of  the 
Five  Million,”  refers  to  the  5,000,000 
square  feet  of  manufacturing  floor 
space  made  available  in  large  or  small 
units  by  the  liquidation  of  the  Amos- 
keag  Manufacturing  Company  at 
Manchester. 

Payroll  Building 

Lets  look  at  the  third  of  these 
first,  since  it  is  the  most  unusual 
— although  it  is  apparently  not  a  pub¬ 
lication  of  the  Union-Leader  at  all. 

Instead  it  bears  the  imprint  of  Amos- 
keag  Industries,  Inc.,  the  organization 
formed  by  alert  Manchester  business 
interests  to  take  over  the  closed 
Amoskeag  plants  and  revivify  them 
as  an  asset  to  the  commimity. 

“Seriously,”  writes  Mr.  Brush, 

“we’ve  culled  the  market,  and  studied 
like  the  dickens  to  prepare  for  Amos¬ 
keag  Industries  a  booklet  that  would 
picture  and  sell  manufacturing 
real  estate  as  well  as  an  industrial 
city.” 

The  booklet  bears  out  his  words. 

In  straightforward,  factual  statements, 
and  large  photographs,  it  depicts  one 


Circutation 
Manager  Plus 


Here  is  a  man  of  culture  and  vision.  At  forty-one,  he 
carries  a  background  of  some  twenty  years  of  diver¬ 
sified  newspaper  experience  .  .  . 

This  experience  includes  six  years  as  senior  auditor 
for  the  Audit  Bureau  of  Circulations;  one  year  with 
a  50,000  evening  daily  (where  he  put  on  18,000)  ;  two 
years  with  a  45,000  evening  and  Sunday;  nearly  four 
years  with  a  40,000  evening  and  Sunday  paper,  where 
he  put  on  3Q%  daily  and  over  100%  Sunday. 

In  spite  of  the  fact  that  he  has  shown  substantial  cir¬ 
culation  gains  on  his  various  papers,  he  has  always 
cut  down  expenses. 

His  educational  background  includes  the  study  of  law 
and  the  equivalent  of  a  C.  P.  A.  degree. 

He  is  amply  fitted  to  take  over  the  business  or  general 
management  of  a  fairly  large  daily  or  the  circulation 
management  of  any  size  property. 

His  references  are  .4-1.  We  will  gladly  supply  you  with 
details,  photo,  etc.  Of  course,  we  will  respect  your 
confidence. 


The  Standard 


Of  Perfection 


produces  leads,  rules, 
slugs,  and  base  of  the 
greatest  solidity  at  the 
most  economical  cost. 
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another  EDITOR  &  PUBLISHER  service 
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1708  Times  Building,  Times  Square,  N.  Y.  C. 


Ludlow  Typograph  Co. 

2032  Clyboum  Ave..  Chicago.  IlL 
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Editor  &  Publisher  for  May  29 ,  1937 


HOW  NEWSPAPERS  CAN  ' 

protect  news 

(Continued  from  page  5)  | 

paper  is  covered  in  part  under  Class  i 
b  ^  Sec.  5  of  the  Copyright  Act. 

The  news  element  itself  is  not  copy- 
righuble,  however,  as  was  pointed  out 
in  the  INS  v.  AP  case.  , 

The  same  procedure  is  provided  for  ' 
the  copyrighting  of  a  newspaper  story  ' 
as  is  provided  for  the  copyrighting  of  ' 
an  entire  newspaper,  except  that  in  ; 
the  case  of  the  copyright  for  a  news¬ 
paper  story,  but  one  copy  of  the  story 
need  be  filed;  that  is,  one  complete 
copy  of  the  newspaper  containing  the 
newspaper  story  sought  to  be  copy¬ 
righted  must  be  filed.  It  is  not  suffi¬ 
cient  to  clip  the  story  and  send  that 
clipping  alone  to  the  Register  of  Copy¬ 
rights. 

Copyright  DifKcultiee 

Some  of  the  difficulties  involved  in 
the  copyrighting  of  a  newspaper  story 
may  be  appreciated  in  the  experience 
of  the  New  York  Times,  which  en¬ 
deavored  to  copyright  a  story  on  Capt. 

R.  Amundsen’s  discovery  of  the  South 
Pole.  A  quotation  from  Richard  C. 
De  Wolf,  former  Register  of  Copy¬ 
rights,  illustrates  a  practical  difficulty: 

“A  temporary  injunction  was  hastily 
obtained  about  midnight  of  March  8, 
but  the  required  copies  of  the  news¬ 
paper  containing  the  copyrighted 
story  were  not  mailed  until  early  in 
the  morning  of  March  9.  Although 
the  difference  was  only  one  of  a  few 
hours,  it  was  held  that  the  action  had 
been  brought  before  it  was  permissible 
and  the  injunction  was  held  void.” 

The  basis  for  this  denial  was  that  a 
suit  for  infringement  of  copyright  can¬ 
not  be  instituted  unless  and  rmtil  the 
required  copies  are  deposited  and  the 
claim  for  copyright  registered;  this 
stipulation  is  included  in  Sec.  12, 
Copyright  Act  of  March  4,  1909,  as 
follows: 

“No  action  or  proceeding  shall  be 
maintained  for  infringement  of  copy¬ 
right  in  any  work  until  the  provisions  I 
of  this  Act  with  respect  to  the  deposit  I 
of  copies  and  the  registration  of  such  I 
work  shall  have  been  complied  with.” 

It  is  plain  that  the  copyright  law  is 
not  adequate  to  protect  the  news  ele¬ 
ment  of  the  newspaper  story.  If  the 
particular  story  is  re-written  in  an¬ 
other  newspaper  office,  the  literary 
style  of  the  original  story  may  be  en¬ 
tirely  changed  so  that  even  an  action 
for  infringement  of  copyright  would 
not  be  likely  to  be  successful.  Real 
protection  must  come  through  the  in¬ 
junction  against  unfair  competition. 

Closely  related  to  copyright  protec¬ 
tion  is  the  possibility  of  trade  mark 
utilization.  Federal  statute  makes 


CLINE 

PRESS  DRIVES 

and 

CONTROL 

Reels,  Tensions 
and  Pasters . 


provision  for  the  registration  of  a  ser¬ 
ies  of  literary  productions;  however, 
the  trade  mark  must  be  arbitrary 
rather  than  the  name  of  one  of  the 
series. 

The  series  of  writings  of  a  col¬ 
umnist  appearing  under  a  standard 
set  headline  may  be  trade  marked;  it 
would  not  be  possible,  however,  to 
trade  mark  one  day’s  column;  it  is 
necessary  that  the  series  be  continued 
over  a  period  of  time  and  that  it  have 
the  same  identification  or  title  in¬ 
dicating  the  work  of  a  particular 
author. 

It  would  seem,  therefore,  that  a 
humorous  column  or  a  column  of 
political  observations  from  Washing¬ 
ton,  if  appearing  under  a  title  that 
would  stand  for  each  appearance  of 
the  column,  could  be  trade  marked. 
The  column  title  or  headline  would  be 
regarded  as  the  identification  of  the 
author  or  originator,  the  same  as  a 
certain  mark  would  indicate  the 
physical  product  of  a  craftsman.  The 
copy  of  such  a  column  for  a  particular 
day,  if  regarded  as  a  literary  product, 
could  be  copyrighted  as  well;  the 
copyright  would  protect  the  immedi¬ 
ate,  particular  column;  the  trade 


mark  would  protect  the  title  or  head¬ 
line  identifying  the  entire  series.  It 
should  be  noted  that  although  copy¬ 
right  is  obtained  through  the  Library 
of  Congress,  trade  mark  registration 
for  such  a  series  of  literary  material 
is  through  the  United  States  Patent 
office. 

600  to  HOO  Expected  at 
ICMA  Meet  June  15-17 

The  39th  annual  convention  of  the 
International  Circulation  Managers’ 
Association  in  Milwaukee,  June  15-17, 
will  be  attended  by  600  to  800  circu¬ 
lation  executives  of  the  United  States 
and  Canada.  Questions  to  be  brought 
before  the  meeting  are  the  social  se¬ 
curity  act,  welfare  legislation,  the  ris¬ 
ing  price  of  newsprint  and  a  possible 
increase  in  the  price  of  newspapers. 

Carrier  boys  will  compete  in  a 
newspaper  selling  demonstration  as  a 
feature  of  the  convention. 

Mayor  Hoan  will  greet  the  dele¬ 
gates  at  the  first  session  in  the  Schroe- 
der  Hotel,  and  officers  will  be  chosen 
at  the  final  meeting  June  17.  A  golf 
tournament,  a  tour  of  Milwaukee’s 


breweries  and  a  boat  ride  on  Lake 
Michigan  have  been  arranged.  Wives 
of  delegates  will  have  their  owm  pro¬ 
gram. 

Walter  R.  Rauck,  Pittsburgh  Press, 
is  president  of  the  association;  David 
H.  Smith,  Portland  (Ore.)  Journal, 
first  vice-president;  Jack  Estes,  Dallas 
(Tex.)  News,  second  vice-president; 
Clarence  Eyster,  Peoria  (Ill.)  Star, 
secretary- treasurer;  J.  L.  Barksdale, 
Jr.,  Miami  (Fla.)  Herald,  sergeant-at- 
arms. 

FREED  IN  STRIKE  DISORDER 

Alan  Hathaway,  night  make-up  edi¬ 
tor,  New  York  Daily  News,  was  freed 
from  a  charge  of  assault  arising  from 
picketing  of  the  Long  Island  Daily 
Press  plant  at  Jamaica,  by  Magistrate 
Benjamin  Marvin  in  Flushing  magis¬ 
trate’s  court  May  20.  During  the 
strike  disorder  April  30  Patrolman 
Henry  Wade  received  a  blow  on  the 
back  of  the  neck  and  charged  Hath¬ 
away  with  assault.  Before  Magistrate 
Marvin,  Wade  testified  that  Hathaway 
was  standing  near  him  but  he  could 
not  say  who  aimed  the  blow.  ’The 
assistant  district  attorney  moved  for 
dismissal  of  the  charge. 


•  I  T  won't  change 

No,  sirVl  woni 

sd  single  -wold. 
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He  suddenlv  launched  a  hitter  attack  on  his 
competitors. 

He  hinted  at  unfair  practices... implied  that 
all  his  rivals  were  selling  inferior  goods.  And 
he  blared  forth  these  insinuations  in  full-page 
newspaper  ads. 

The  National  Better  Business  Bureau  pointed 
out  that  the  t\’pe  of  advertising  he  was  doing 
was  harmful  to  the  entire  industry... tried  to 
persuade  him  to  change  his  copy. 

“No,  sir!”  he  shouted  angrily,  “I  won’t 
change  a  single  word  of  it!” 

“Minti  your  own  business!** 

He  said  he’d  thank  us  to  mind  our  own  busi¬ 
ness.  He  knew  what  he  was  doing. ..and  hadn’t 
his  products  been  a  big  success? 

“Of  course  they  have,”  we  admitted,  “and 
will  you  please  take  a  slip  of  paper  and  write 
down  the  reasons  why  your  products  have 
been  so  successful?” 

Grudgingly  he  wrote:  ^‘‘Quality— Purity- 
Price— Service.” 

“That’s  funny,”  we  said,  “you  don’t  say  a 
tiling  about  attacks  on  competition!  Yet  your 
last  full-page  newspaper  ad  used  a  quarter  of 
its  space  to  talk  about  how  bad  your  competi- 
t;)rs  are. .Maybe  you  are  spending  25^  of  your 
advertising  money  to  stress  a  point  that  doesn’t 
matter!”  He  promised  to  think  it  over. 

Apparently  he  did  think  it  over . . .  for  the 


attacks  stopped  almtist  at  once.  And  he  hasn’t 
printed  a  single  word  of  knocking  copy  since. 

•  •  • 

Corrections  of  misleading  or  unethical  adver¬ 
tising  are  made  by  the  National  Better  Busi¬ 
ness  Bureau  at  the  average  rate  of  more  than 
one  a  day. 

Yet  this  is  just  one  of  the  many  services  of 
the  Bureau  that  are  available  to  any  legiti¬ 
mate  business.  Working  tactfully,  diplomati¬ 
cally  and  in  strictest  confidence,  the  Bureau 
will  gladly  help  you  solve  such  problems, 
whether  you  are  a  member  of  the  bureau  or 
not. 

The  National  Better  Business  Bureau  is  a 
non-profit  corporation,  supported  solely'  by 
the  y'oluntarv'  contributions  of  more  than  600 
business  firms.  Mail  the  coupon  for  the  free 
booklet,  “How  to  Use  the  National  Better 
Business  Bureau.” 


National  Better  Business  Bureau,  Inc. 

405  Lexington  Avenue,  New  York  City. 

Please  send  me  a  copy  of  “How  to  Use  t’.ie 
National  Better  Business  Bureau.” 
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GOOD  RIOT  SHOTS  IN  LEWISTON; 
SHOULD  AMATEURS  BE  RESTRICTED? 

Local  Authorities  Too  Liberal  With  Police  Cards,  Says  Glen¬ 
dale,  Cal.,  Executive — Summer  Light  Offers 
Opportunity  to  Save 

By  JACK  PRICE 

^T'HE  Lewiston  Daily  Sun  and  Eve-  From  Springfield,  Mo.,  we  received 
^  ning  Journal  have  sent  us  some  a  picture  showing  the  bruised  body 
photographs  made  of  the  riots  dur-  of  a  high  school  student  who  had  been 


ing  the  Lewiston  and  Auburn  shoe  soundly  spanked  with  a  wooden  1  nounced  that  it  has  obtained  the 
strike.  They  are  splendid  examples  beater.  The  ambitious  photographer  exclusive  services  of  Joseph  A. 
of  good  news  photography.  The  pic-  assigned  to  cover  the  story  had,  ac-  Sprague  for  the  purpose  of  recon- 

cording  to  the  clipping,  made  pho-  structing  the  new  long  range  rapid- 
tographs  of  all  the  principals,  as  he  adjusting  Graflex.  We  have  also  beoi 
should  have  done,  along  with  what  advised  that  this  firm  has  ordered  a 
mi^t  be  called  “People’s  Exhibit  A.”  number  of  Zeiss  F.5 — 28*  lenses. 


George  Olds,  managing  editor  of 
the  Springfield  (Mo.)  News  and 
Leader,  informs  us  that  he  had  some 
doubts  as  to  the  publication  of  this 


“Interpretive"  Maga^ 

have  on  occasions  produced  results.  Added  by  CoOSt  Pantrr 

such  as  Ae  fj^ous  pictures  ^en  by  presentation  of  a  condensed  II 
a  member  of  the  crew  when  the  «  “**• 

Vestris  sank  The  news  nhotoera-  magazine  with  its  Sund,, 

vestris  same.  tne  news  pnoto^a  edition  was  mitiated  recently  bvSl 

phers  n^  not  be  concerned  about  Francisco  Chronicle.  Known  as 
this  matter.  The  condition  has  al-  j-  i 

wavs  existed  and  mav  be  controlled  displayed 

ways  exists  ana  ^y  tx  ^ntroiiea  tensive  pictures  and  several  feitm. 

by  cooperaUon  with  local  officials.  ^  ^  news  r^ 

•  •  •  of  the  week.  Eldward  W.  Indey,  (». 

J.  A.  Sprague  with  Medo  telegraph  editor,  has  chaiige  d 

The  Medo  Photo  Supply  has  an-  fire*  i9  • 

nounced  that  it  has  obtained  the  ***'**’ 

exclusive  services  of  Joseph  A.  ,0^.1  T" 

Spra^e  for  the  purpose  of  recon-  ^  foUowing  S 

structmg  the  new  long  range  rapid- 

adjusting  Graflex.  We  have  also  beoi  “  j  j,  ^  P®8*>  *til» 

advised  that  this  firm  has  ordered  a  r»lic»iftn  ^nen 

number  of  Zeiss  F.5-28*  lenses.  ^ ^ 

persons.  The  remaming  pages  mt. 


given  over  to  featiu’es. 


M^euuKT,  uiiuniis  us  uiai  iie  iiau  some  STEWART  QUITS  FCC  SI IRSr RIPTinW  RATrS  daisp 

doubts  as  to  the  publication  of  this  Washington,  D.  C.,  May  26— Dr.  auBauKii' i  ion  ka  ies  RAISED 
particular  picture.  His  editor,  Edson  Irvin  Stewart  has  announced  his  re-  ,  daily  newspapen, 

K.  Bixby,  had  refused  to  publish  it  signation  from  the  Federal  Communi-  Nla^h^ld  News  Herald,  Stemt 

Mr.  Olds  argues  that  newspapers  pub-  cations  Commission,  effective  June  30,  Daily  JouttmI,  Wisconsin  fiop. 

lish  pictures  of  l3mchings  and  of  simi-  to  become  director  of  the  newly-  ^  Wausau  Record- 

lar  material,  hence  he  thought  the  created  Committee  for  Scientific  Aids  Nerald,  have  announc^  increase*  in 
picture  of  the  bruised  body  of  a  high  to  Learning,  an  offshoot  of  the  Na-  subscription  rates.  The  latter  daik 
school  student  would  not  have  been  tional  Research  Council.  While  not  is  conhnmg  the  increase  to  its  cania 
in  bad  taste.  He  is  desirous  of  know-  a  member  of  the  FCC  broadcasting  subscribers  while  ffie  other 

ing  what  the  reaction  would  be  from  division.  Commissioner  Stewart  was  Mve  extended  it  to  both  car- 

other  editors.  active  in  matters  of  policy  affecting  mail  sub^ribers.  In  all  four 

•  •  •  the  granting  of  radio  licenses,  espe-  earner  delivery  rate  is  now 

Amateurs  Clutter  the  Scene  cially  those  of  newspaper  groups.  He  ^  j 

rpHOMAS  WELLES,  manager  of  the  had  frequenUy  expressed  opinions 
1  photographic  and  art  departments  condemning  joint  radio-newspaper 
of  the  Glendale  (Cal.)  News-Press,  ownership  and  operation  on  the 

writes  to  us  about  the  difficulties  of  ground  that  such  a  situation  tended  remains  at  $4.50. 

controlling  amateur  photographers  on  towards  monopoly  of  commimications. 

a  news  assignment.  He  was  probably  the  only  member  of  ^  f  ■  81  ■Wly 


particular  picture.  His  editor,  Edson  Irvin  Stewart  has  announced  his  re- 
K.  Bixby,  had  refused  to  publish  it  signation  from  the  Federal  Communi- 


Lewiston  riot  photo  a  news  assignment.  He  was  probably  the  only  member  of 

It  appears  from  his  letter  that  the  the  Commission  who  held  this  view- 
tures  were  made  without  the  use  of  authorities  in  his  locality  are  quite  point.  His  successor  has  not  been 
speed  flashes.  Althou^  these  shots  liberal  with  the  credentials  necessary  selected. 

are  not  of  national  interest  it  is  easy  for  newspaper  photographers,  and  be- _ 

to  realize  that  had  the  story  been  of  cause  of  the  generostiy  of  the  local  ___ 
major  importance  the  photographers  officials,  amateur  photographers  have 
would  have  had  the  pictures  the  press  been  swarming  about  on  every  news  I  M 

w^d  have  clamored  for.  story.  "  YOU  arC,  OF  anticipate. 

Three  cameramen  covered  the  riot,  Mr.  Welles  also  suggests  that  news  !  •  aI  j  ai  • 


other  editors. 


Amateurs  Clutter  the  Scene 


would  have  clamored  for. 

Three  cameramen  covered  the  riot. 


two  regular  staff  men,  Earl  Bridson  photographers  be  permitted  to  op- 


and  Richard  Oliver,  and  Russell  H. 
Costello,  mechanical  superintendent 


erate  imder  a  state  license. 

For  the  benefit  of  the  professional 


who  is  in  charge  of  the  photographic  news  photographers,  working  imder 
department  and  who  takes  pictures  in  such  trying  conditions,  it  mi^t  be 
emergencies.  advisable  to  have  a  thorou^  imder- 


- 

'  you  are,  or  anticipate, 
appropriating  advertising 
monies  in  Australia  and 
New  Zealand,  read 


emergencies.  advisable  to  have  a  thorou^  imder- 

The  picture  reproduced  here  was  standing  with  the  local  authorities, 
taken  by  Bridson  as  they  rushed  an  The  newspapers  are  capable  of  han- 
injured  police  officer  to  the  hospital  dling  the  situation  and  photographers 
where  he  was  confined  for  several  would  be  protected  from  unnecessary 
days  with  brain  concussion.  As  a  interference.  Several  states  have  al- 
consequence  of  this  riot  the  National  ready  enacted  legislation  which  re- 
Guard  was  called  to  restore  order.  quires  photographers  to  operate  un- 


NEWSPAPER  NEWS 

The  only  Journal  covering  th« 
activities  of  advertising,  publish¬ 
ing  and  printing  in  these  terri- 


Chance  to  Save  Materieds 


quires  photographers  to  operate  un¬ 
der  special  licenses.  Most  of  this 
legislation  is  due  to  the  amateur  pho-  1 


TV’ITH  the  strong  light  of  summer  tographers  interfering  with  the  trade 
V  V  advancing  upon  us,  there  will  die  local  commercial  and  por- 
naturally  be  a  saving  in  materials  for  traiture  men,  but  so  far  no  case  has 
the  photographic  departments.  Many  been  brought  to  our  attention  where 
outdoor  stories,  which  in  bad  weather  die  news  photographer  has  complained 
and  in  poor  light  would  necessarily  die  invasion  of  his  field, 
require  the  use  of  flash  bulbs,  are  Amateurs  are  naturally  becoming 

now  being  covered  under  natural  ,  - — - 

lighting  conditions.  This  does  not 
mean,  however,  that  the  photographer 

should  take  chances  and  work  with-  Y  ^  .. 

out  the  insurance  of  a  speed  flash  lx  'VQM  TIP  SCI 
lamp.  ^  *  •' 

It  may  be  well  to  note  a  great  sav-  •  1  s.  * 

ing  can  also  be  had  by  using  the  CIT  CUlCLtlOTl 
smaller  flash  bulb  for  10-foot  shots. 

A  tendency  to  use  the  larger  bulb  for  ^-|  p  yt  — — 
all  exposures  increases  the  cost  of  ** 

maintenance  and  also  increases  the 

danger  of  over-exposure.  It  has  been  Competent  to  take  chars  of 

definitely  proven  that  the  small  bulb  your  entire  aepartmenf.  or 

will  be  very  effective  with  any  syn-  to  fill  important  posts  in  the 

chronizer  at  10  feet  and  less,  and  a  department,  the  Welfare 

fully  timed  negative  may  be  had  un-  Committee  ol  the  Interna 

der  normal  circumstances  using  the  tional  Circulation  Managers 

f.4.5  lens  with  an  exposure  of  1/ 100th  Association  can  provide  you 

of  a  second.  with  men  of  capacity  and 

•  •  •  ability. 

Should  It  Have  Been  Printed?  Address:  Clarwico  E.  Eyster, 

SEVERAL  interesting  items  have  Secretary  -  Treasurer,  The 

been  received  in  the  mail  recently  Peoria  Star,  Peoria,  Illinois, 

and  they  are  passed  along  for  com¬ 
ment  from  our  readers. 


NEWSPAPER  NEWS 

Warwick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRAUA 

Published  Meotbly^^ubscription  Rate 
7/.  per  year,  post  free. 


Competent  to  take  charg  of 
your  entire  aepartment,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  ot  the  Interna 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clar«ice  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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The  New  Stereotyper 
Made  a  Suggestion 

Everyone  knew  the  i^, 

coming  Memorial  Editioa 
would  tax  the  plant  facilitia 
to  the  utmost.  A  newly  hired 
stereo  worker  thought  of  a  w»y 
to  lighten  the  load — 

“Where  I  worked  before  wt 
used  Certifieds,”  he  said,  “1^ 
there  wasn’t  *uiy  throwinf 
casts  back  into  the  pot.  Pint 
casts  were  always  go^.”  * 
little  thought  on  this  hint 
brought  the  suggested  changt 
and  the  big  job  was  smoothlT 
accomplished. 

For  dependable  stereotyphil 
rely  on  Certified  Mats,  made  m 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

9  Rockefeller  Plasa,  Dept.  P, 
New  York,  N.  T. 
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CIRCULATION —41 


PERSONAL  CONTACTS 
aid  MACON  PAPERS 

Find  O***  Firsthand  What  Readers 
Like  and  Dislike,  Then  Act  Ac¬ 
cordingly,  Says  ‘Circuit  Rider’; 
Surrey  Shows  Net  Return 

By  George  A.  Brandenburg 


football  team.  He  wanted  Tech.  1  think  he's  tributor,  reminded  the  carriers  their 


going  to  get  it  this  fall. 

Talk*  Rtveal  Prtf*r*ne**  they  fail  to  perform  in  accordance  spected  the  gravure  exhibit  sponsored 

“Similar  talks  with  men  and  women  re-  with  their  agreements,  reasoned  with  jointly  by  the  Newark  (N.  J.)  Sun- 
sulted  in  marked  preferences  for:  editorial  them,  and  the  carriers  went  back  to  day  Call  and  the  Newark  Museum, 
independence,  good  comics,  good  patterns  and  their  routes.  The  cash  bond  proved  Opening  in  December,  1936,  the  ex- 
Oiher  Talks  to  local  convincing  argument,  hibit  was  first  shown  at  the  museum 

subscribers,  where  subscription  coverage  is  says  Mr,  White.  for  two  weeks  and  then  started  on  a 


cash  bonds  would  be  forfeited  should 


10,000  SAW  GRAVURE  EXHIBIT 

More  than  10,000  visitors  have  in- 


ourvey  nearly  100%,  indicated  most  cases  of  ‘I’m  mad 

^  I  traceable  to  sloppy  reportorial 

By  George  a.  URANDENBURC  work — misspelled  names,  misquoted  statements, 

ERSONAL  conversations  with  mistaken  ideas  about  someb^y’s  flower  club 


PERSONAL, 
small  cross-s 
paper  territory 


Mr.  White.  for  two  weeks  and  then  started  on  a 

*  *  *  tour  of  the  branch  museums  in 

Seek  Trip  to  Auto  Race  branches  of  the  Newark  Fhiblic  Lib- 

TALK  of  exciting  races,  none  could  lary.  It  traces  the  steps  involved  in 
be  more  exciting  than  the  cur-  preparing  a  page  of  gravure,  from 


small  cross-sections  of  the  news-  or  sewing  circle.  *  oe  more  excitmg  than  the  cur-  preparing  a  page  oi  gravure,  irom 

torritnrv  population  have  “So  we  set  to  work.  I  talked  to  the  state  rent  race  for  circulation  by  Chatta-  the  photographing  of  the  object  to  the 


mnre  pffpotive  than  an  circulation  nooga  (Tenn.)  Times  carriers  and  transfer  of  images  from  copper  cylin- 

urritten  noil  in  determining  We  sent  out  letters  to  country  cor-  district  managers,  who  hope  to  win  ders  to  the  white  paper, 

elaborate  written  poil  in  aeiemimmg  respondents.  We  started  getting  more  picture-  .  ,  »  t_  ii  rnn  -i  _ -1 _ 


what  starts  the  reader  habit  on 


We  culled  features  and  junked  trips  to  the  Indi^polis  500-mile 


sdw"  circulation  is  builti  ac-  ^mT'to"  give '^re'VMm  foV  atnactive  mWup^  Speedway  automobile  race.  May  31.  MODEL  HOME  COMPETITION 

to  experiences  cited  by  the  “f.  f'wrote  most  of  the  loc^  stories  and  all  Of  particular  interest  is  the  district  Under  the  auspices  of  the  New  York 

M  rra  1  Telearanh  and  News  ‘***  introductory  paragraphs  in  two  or  thrw  manager  race,  for  the  leading  man-  Post,  in  conjunction  with  the  North 
gS  St  J:sTs:SterL  7i  -ill  get  to  ^el^e  the  trip.  American  Homes  Exposition,  May  12 


George  Burt  was  assignea  mis  lasx 
and  has  written  an  illuminating  re¬ 
port  on  the  merits  of  personal  inter¬ 
views  with  subscribers  or  non- 


the  papers.  We  neia  a  staa  meeting  ana 
went  over  each  story,  word  for  word.  Result: 
reduction  of  average  introductory  paragraph 
from  40  words  to  2S,  conversion  of  writing 
habit  from  passive  to  more  forceful  active 


“HUSTLERS”  QUIT  LOOP 


to  23  at  Madison  Square  Garden,  a 
model  “Dream  Home  and  Apartment” 
competition  for  $1,500  in  cash  prizes 


''‘klerivJrc  about  a  lot  of  things  Chicago,  May  24-Homeward-bound  and  200  gold  medals  of  merit  was 

™  loop  worker,  a,*  no  longer  «o.dro..t«l  r„„ductei  ModeU  were  made  of 


rather  than  a  form  questionnaire,  effect  was  miraculous.  Now  occasional  paper  ^  independent  hustlers  selling  af 
which  lacks  the  man-to-man  contact,  markings  and  •how-it-might-be-wntten  sugges-  inaep^aent  miners  seJiing  at 

wmen  ai-iks  ,,  TS  a.  tions  keep  up  the  standard.”  ternoon  papers  on  sidewalks  between 

Results  obtamed  from  Mr.  Burt  s  «  *  *  corner  newsstands.  By  mutual  agree- 

“circuit  -  riding  expeditions  have  ment,  the  Chicago  Times,  Chicago 

aided  the  Macon  Telegraph  and  News  Net  ProRte  from  Circvlation  American  and  Chicago  Daily  News 
in  better  understanding  what  readers  »  COMPARISON  of  subscription  have  stopped  hiring  of  hustlers  in  the 
want  in  their  newspaper.  His  com-  ^nd  revenues,  based  on  41  loop  area,  ending  a  custom  followed 

ments  follow:  Inland  Dailv  Press  Association  papers  for  the  past  15  vears.  The  arrange- 


with  independent  hustlers  selling  af-  cardboard  and  wood  and  set  on  a  two- 
ternoon  papers  on  sidewalks  between  foot  square  base.  More  than  200 
corner  newsstands.  By  mutual  agree-  entries  were  received. 

ment,  the  Chicago  Times,  Chicago  - - - 

American  and  Chicago  Daily  News  8,000  CADETS  PARADE 


aided  the  Macon  Tel^aph  and  News  Net  ProRte  from  Ciretdation  American  and  Chicago  Daily  News  8,000  CADETS  PARADE 

in  better  understanding  what  readers  »  COMPARISON  of  subscription  have  stopped  hiring  of  hustlers  in  the  Chicago,  May  24 — ^Public  school 
want  in  their  newspaper.  His  com-  costs  and  revenues,  based  on  41  loop  area,  ending  a  custom  followed  children  and  parents  jammed  Soldiers’ 

ments  follow:  Inland  Daily  Press  Association  papers  for  the  past  15  years.  The  arrange-  Field  here  last  PViday  afternoon  to 

Fmetaei  Error*  D**troy  R**peet  returning  questionnaires,  was  made  ment  was  made  to  give  comer  news-  witness  military  exercises  participated 

"Fictual  errors  destroy  respect  for  a  news-  by  W.  R.  Ronald,  Mitchell  (S.  D.)  stand  dealers  a  better  opportumty  to  in  by  8,000  members  of  Chicago’s 

paper.  Good  writing  helps  build  it  up.  At-  Republic,  in  his  report  at  the  spring  sell  afternoon  papers  and  eliminate  R.O.T.C.  units,  representing  28  schools, 

tractive  makeup  may  sell  the  editorial  page  meeting  of  the  association.  In  sum-  extra  expense.  It  is  estimated  that  Sponsored  by  the  Chicago  Tribune 


ming  up  his  report,  Mr.  Ronald  sug-  $250  to  $300  will  be  saved  weekly  by  and  the  local  board  of  education.  It 
gested  publishers  impress  upon  their  the  three  papers.  was  the  second  annual  exhibition. 


latures  even  if  the  readers  are  mad  as  hell  Ronald  SUg-  $250  tO  $300  will 

*''Tllen  rher“e"1s  Th^growing  trend  of  pic-  gested  publishers  impress  upon  their  the  three  papers. 

tures.  Most  small  dailies  think  they  are  good  circulation  managers  that  “while  you 

picture  papers.  .More  of  them  have  engraving  want  circulation,  yOU  Want  maximum 

plants  than  ever  before.  And  most  of  t^tt  jjgj  revenue  from  subscriptions  even 

are  good  picture  papers — on  the  basts  of  three _ „ 

years  ago.  But  wire  transmission  of  pictures,  ntore.  His  Comparison  of  averages 

picture  magarines.  motion  pictures  and  what-  for  circulation  groups  follows:  M  ’  B  i  ' 


I’crcentage  of  Total  Receipts  from  Subs .  22.4%  27.2%  28.3%  29.8% 

Average  Received  Per  Sub.  for  Entire  Cir. ..  $3.84  $4.73 

TotM  Cost  Per  1,000  to  Produce  Cir .  $1,475  $1,454  $1,281 

Average  Pages  of  Reader  Service  for  Year..  2,103  2,494  3,004 

Subscription  DepL  Net  Revenue  for  Year...  $8,311  $16,000  $24,806 

Subscription  Dept.  Net  Revenue  Per  Sub....  $1.95  $2.23  ??-^9 

Net  Profit  Per  Sub.  f  Average) .  $1.57  $2.62  $2.36  $  .68 

not  have  changed  all  that.  The  last  few  years  Commenting  upon  the  above  table, 
have  seen  a  gain  in  newspaper  picture  values  Ronald  said  it  shoWS  papers  with 

t^t  just  naturally  antiquates  any  ideas  of  circulations  between  10,000  and  20,000 

three,  two,  or  even  one  year  ago.  ,  .  a.i_  i.  a  j 

..n-  .u  «  .  .  r.  .  ■  .  Ik  ar®  making  the  best  record  on  net 

On  the  first  out-of-town  trip  to  plumb  ®  i_  lu  « 

reader  interests.  I  stopped  at  every  store  on  revenue  per  subscnb^  ^  He  pomted 
the  courthouse  square  of  a  beautiful  little  out  m  the  over  20,000  group,  net 
town  that  is  really  outside  our  territory,  retum  per  subscriber  is  cut  down 
I  chose  this  place  because  it  is  near  another  because  of  greater  delivery  and 
town  of  Macon’s  siae,  with  three  dailies,  and _ 

it  is  in  the  territory  of  AtlanU  and  its  three  sohcltmg  expen^se.^  ^ 
big  dailies.  There,  I  reasoned,  competition 

would  show  to  best  advantage.  Carrier  Sit-Down  Strike 

“A  young  man  in  the  general  merchandise  TXT  HE  Rockford  (Ill.)  Morning  Star 
Store  wanted  to  talk  about  last  year’s  record  1  Register-Republic  recently 

01  Georgia  Tech’s  football  team,  so  we  talked  VK  a 

about  that  He  read  and  liked  an  AtlanU  experienced  havmg  15  earners  m  a 


Carrier  Sit-Down  Strike 

The  Rockford  (Ill.)  Morning  Star 
and  Register-Republic  recently 


sports  editor’s  column  because  he  told  a  lot  suburban  tOWn  prepare  a  list  of 
about  Georgia  Tech.  The  merchant  had  been  written  demands,  present  it  to  the 
to  school  there.  That  was  one  point:  sports  local  distributor,  and  then  “sit  down,” 
boost  local  teams  in  their  declaring  they  Would  carry  no  more 
columns  to  exclusion  of  other  teams  in  the  ®  -  j  ^  j 

sute.  This  man  frankly  said  he  didn’t  give  P^Pe^s  Until  their  demands  Were 
a  damn  about  the  Macon  Peaches  (professional  rnct.  FRANK  K,  WHITE,  circul&tion 
baseball)  or  the  Mercer  University  (Macon)  manager,  went  tO  the  aid  of  the  dis- 
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GET  THE  FACTS! 


"^^EWSPAPER  publishers  who  desire  true 
^  information — who  require  a  factual,  con¬ 
vincing,  and  irrefutable  sales  presentation  for 
skeptical,  hard  to  convince  advertisers — pub¬ 
lishers  who  want  to  get  the  facts  and  get 
them  right — are  invited  to  discuss  a  new  two- 
way  service  now  available  through  Publishers 
Service  Company  Incorporated. 


J.  DAVID  HOUSER 
ASSOCIATES 

who  for  years  have  conducted  surveys  and 
exhaustive  fact-finding  analyses  for  many  of 
the  largest  commercial  enterprises  in  America 
are  ready  to  undertake  the  solution  of  YOUR 
problems. 

Let  us  submit  a  proposal — and  give  you 
all  the  details  of  this  new,  efficient  double 
tie-up — a  service  that  is  unique  in  American 
newspaper  history.  There  will  be  no  obliga¬ 
tion,  of  course — just  drop  a  line  to  .  .  . 

Publish  ers  Service 
Company,  Inc. 

75  West  Street  New  York,  N.  Y. 
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Editor  Si  Publisher  for  May  29,  1937 


AMOciation  Formed  in  Philadelphia  P 
by  15  Weeklies  WF 

Fifteen  newspapers  circulating  in  all 
the  principal  residential  sections  of 
Philadelphia  have  organized  the 
“Associated  Philadelphia  Community  ( 
Newspapers”  to  encourage  and  pro- 


trying  to  make  trouble.” 


COMMUNITY  PAPERS  ORGANIZE  Guild,  said  “it  is  just  a  lot  of  people  The  Forum  1918-19.  Mr.  Browne  ter  and  a  sister,  Mrs.  John  A 

trying  to  make  trouble.”  joined  Selznick  Picture  Corp.  in  1919,  bone,  of  Elmira,  N.  Y.,  also  surviv* 

Paul  Konecky,  chairman  of  the  writing  screen  plays.  He  later  worked  Mrs.  Ellen  Chandler  Diehl  n 
WPA  imit,  said  his  group  had  noth-  for  True  Story  Films  Co.  and  Mac-  ^vho  died  at  her  home  in  San  Anto^’ 
ing  to  do  with  the  demonstration.  fadden  Publications.  The  last  three  Tex.,  May  21,  was  the  wife  of  iS 

-  years  he  had  been  free  lance  writing  Charles  S.  Diehl,  former  co-pubUdU 

EDWARD  ALBRIGHT  and  had  just  completed  a  series  of  of  the  San  Antonio  Light  and 

(Hy  telegraph  to  Kdito*  S  1’i'blishf.r)  articles  for  King  Features.  His  wife,  assistant  general  manager  of  the  Am. 

XT  xc _  rtn  WJ _ 1  Q  enn  on/1  fur/k  /loiioVkf  ore  ciir\/iT/o  k 


EDWARD  ALBRIGHT 


tHy  telegraph  to  Kditor  S  1’I'blishf.r) 


tect  their  business  from  inroads  by  Albright,  63,  one-Ume  lawyer  who  Frank  J.  Studnicka,  63,  former  cir-  Jqhn  L.  Morris,  38,  advertim. 

numerous  small  shopping  sections  dis-  left  the  bar  for  newspaper  work  and  culation  manager,  of  the  Milwaukee  manager,  Fred  Harvey,  Inc.,  restau! 

tributed  at  intervals  by  groups  of  who  became  president  of  the  Na-  (Wis.)  Sentinel  and  the  Milwaukee  rant  chain  since  1934,  died  May  15^ 

merchants  in  various  localities.  tional  Elditorial  Association  and  U.  S.  Journal,  died  in  a  Milwaukee  hospital  Lake  Bluff,  Ill.  He  formerly  did 

Members  of  the  new  association  Minister  to  Finland  and  Costa  Rica,  May  23,  of  a  heart  attack  following  an  search  work  for  the  Hoyt  Agete 

ive  been  continuouslv  nublishine  died  in  a  Nashville  hospital  Tuesday,  illness  of  several  years.  He  was  a  life  Npw  York  and  latpr  inin^d 


Nashville,  Tenn.,  May  27— Edward  a  son  and  two  daughters  survive. 


ciated  Press. 
John  L. 


Morris,  38,  advertia^ 


have  been  continuously  publishing  died  m  a  Nashville  hospital  Tuesday,  illness  of  several  years.  He  was  a  life 
newspapers  for  periods  of  three  years  The  funeral  was  held  Wednesday  in  member  of  Milwaukee  Press  Club. 


mess  ot  several  years.  He  was  a  lite  New  York,  and  later  joined  the  Grk 
lember  of  Milwaukee  Press  Club.  wold-Eshleman  Company,  Clevelami 
Edgar  Herr  Levan,  59,  advertising  agency.  His  wife  and  three  childm 


or  more.  A  number  have  published  Gallatin,  Tenn.,  where  he  for  years  Edgar  Herr  Levan,  59,  advertising  agency.  His  wife  and  three  childm 
for  50  or  60  years,  and  one  for  108  was  publisher  and  owner  of  the  Sum-  executive  of  the  Lancaster  (Pa.)  New  survive. 

years.  No  newspaper  is  eligible  for  County  News,  one  of  Tennessee’s  Era,  died  May  23  following  a  long  Frederic  D.  Grab  40,  commercial 

membership  unless  it  has  been  con-  outstanding  weeklies.  Educated  to  be  illness.  He  was  widely  known  in  the  tache  of  the  Department  of  Cm, 

tinuously  published  for  at  least  one  a  lawyer,  Mr.  Albright  followed  that  national  advertising  field.  merce  in  Venezuela  and  former  ^ 

nrnfASfiinn  tor  civ  voarc  oftAr  Kckina  _  _  —  _  **CwS- 


Capt.  Harry  Ellsworth  Smith,  68,  paper  man,  died  May  2  in  South 
Group  Opens  Headquarters  ^  ^mI  ^  li)7"he'b!iuBh't  P*'®sident  and  general  manager,  At-  America  according  to  an  official  re- 

The  association  has  opened  head-  Sie  S^er  CoLy  NeTs.  i’)  G-ette  Revieio  port  -lea^d  last  week  in  Washh,. 

quarters  in  the  Philadelphia  Saving  served  as  president  of  the  Tennessee  ‘a  “ 

Fund  Building,  12  South  12th  Street,  State  Pres?  Association  and  on^^  War  veteran  died  May  26  at  his  home  plane  crash  in  the  South  America, 
where  all  details  will  be  handled,  in-  president  of  the  Tri-State  Press  Asso-  Atlantic  City.  He  star^  his  jungles  on  April  during  his  a- 

'IIThe  >908  pu,ol„s«i  L  SuX  G««,e,  (N  Y.)  Po«  bplcp  joipip*  K 

patch,  Franfc/ord  GazeUe,  German-  National  Editorial  AsLiation  ® 

town  Bulletin,  Germantown  Tele-  rxuioriai  As^uon.  In  1925  he  sold  the  newspaper  to  the  to  Universal  Service  Washington,  and 

graph.  Journal  of  North  Philadelphia,  GEORGE  J.  McLEAN  Press-Union  and  remained  vnA  that  m  1927  was  appointed  to  the ^ 

Kensington  News,  Manavunk  Review,  ,Bv  telegraph  to  Editor  &  it.l.shfr)  newspaper  for  eight  years.  His  wife  commerce  department  of  the  Depan- 

bV”  .  V  t  and  a  son  survive.  ment  of  Commerce.  His  wife  and  two 


town  Bulletin,  Germantown  Tele¬ 
graph,  Journal  of  North  Philadelphia, 
Kensington  News,  Manayunk  Review, 
Northeast  Breeze,  Northeast  News, 


GEORGE  J.  McLEAN 

{By  telegraph  to  Editor  &  1’i'blismer) 
Boston,  Mass.,  May  27 — George  J. 


ment  of  Commerce.  His  wife  and  two 

North  Penn  Chat,  North  Philadelphia  McLean,  69,  of  Boston  Globe  editorial  George  A.  Longstreet,  70,  copy  read-  ehildren  survive. 

Globe,  Olney  Times,  South  Philadel-  staff  and  press  representative  of  East-  er,  Newark  (N.  J.)  Evening  News  for  ^tTEHU®,  38,  of  West 

phion,  Tioga  News,  West  Philadelphia  ern  Steamship  Company,  died  today  the  past  27  years  diefi  of  apoplexy  May  Brighton,  Staten  Island,  mai^ger  of 

Times.  at  his  home  in  Marshfield  Hills,  Mass.  23  in  the  First  Methodist  Episcopal  ^ocery  advertising  for  Chain  Sto« 

~  -  Beginning  his  newspaper  career  on  Church,  Arlington,  N.  J.  Surviving  is  w^  MownM  May  24  oft  0^ 

WPA  PICKETS  DAILY  NEWS  St.  John  (N.  B.)  Times,  he  was  a  re-  his  wife,  with  whom  he  celebrated  Gate,  N.  J.,  wmle  swimming  ashore 

_  porter  on  Worcester  (Mass.)  Tele-  their  50th  wedding  anniversary  May  ^  ^O-foot  Cape  W 


MaBB  Demoiutration  AgainBt  N.  Y.  gram,  and  city  editor  Boston  Herald 


Tabloid  for  ItB  EditorialB  ooouum,  IVIKS.  «.^LAUU1A  lyiAt  XKAVI.L.STI:.au,  -ri,  Qfowarrl  anH  Rnhort  11 

Protesting  against  editorials  in  the  Later  he  jmned  wife  of  J.  Travelstead,  editor  and  man-  overturned  boat  and  were 

New  York  Daily  News  which  were  j®*"  Herald  under  James  Gor-  ager,  Del  Rio  (Tex.)  Evening  News  | 

directed  at  the  WPA,  approximately  'if”  editor.  After  died  May  17.  Her  husband,  mother,  Wtiurm  it  Mrnirn»nTT 

100  pickets  responded  Tuesday  after-  the  World  War  he  engaged  m  several  a  son  and  two  sisters  survive. 


in  1905,  afterward  becoming  assistant  Mrs.  Claudia  Mae  Travelstead,  47, 


dory  capsized  while  he  was  teadiisg 
his  two  young  sons  how  to  sail  .  The 


Dr.  Frederic  Tabor  Cooper,  73,  au- 


of  the  Chicago  Daily  News  church 


noon  between  4:30  and  5:30  for  a  business  ente^ris^  returning  to  Frederic  Tabor  Cooper,  73,  au-  Mav  99  at  Wp«W 

mass  protest  demonstration  in  front  newspa^r  work  with  Boston  Ameri-  ^hor,  educator  and  former  editor  of  „  •  i  «’  •*  i  ™ 

of  the  building  at  220  East  42nd  Globe.  He  also  y/jg  Forum,  died  of  a  heart  attack  in  emoria  ospi  a  ,  icago. 

Street.  ^  "i  ^Sl^nd  correspondent  for  New  London,  Conn.,  where  he  was 

Squads  of  about  250  policemen  were  ®  residing  temporarily,  following  a  Eu-  wj  .  b.  J  Q  1* 

on  hand  for  any  disturbances  and  '’^'’ed  by  his  wife,  daughter  and  seven  ropean  trip.  Dr.  Cooper  was  literary  Equipment  and  Suppliei 
kept  the  picket  fine  moving  and  the  assi^nt  city  editor  of  the  New  York  Commercial 

sidewalk  onen  to  nedestrians  Twentv-  American;  Frank,  on  Advertiser,  1898-1904.  He  also  held  a  '  ■ 

threepers^s  wer^ in  the  march  when  similar  post  with  the  New?  York  Globe, 

it  began.  Bruce,  Daily  Record  pho-  1907-09  he  was  editor  of  the  Forum. 

R  ^  ,  tographer.  During  his  editorship  it  began  to  take  _  _ 


Equipment  and  Suppliei 


it  began.  'jiwuir  anu  xvciuru  piiu-  jn  1»07-U»  hc  was  eciitor  Ot  tne  p orum. 

t  »u  ij  tographer.  During  his  editorship  it  began  to  take 

wSSriL  f  co^^aerSTe  »'t:?ature  and 

refi  to  accept  any  r^i^nsibility  ©bltUaCP  was  changed  from  a  quarterly  to  a 

for  the  demonstration.  _ ^ _  monthly  publication. 

The  nrotest  was  directed  against  T  EWIS  ALLEN  BROWNE,  62,  B  F.  Carney,  59,  formerly  publisher 
editorials  in  the  News  asking  that  ^  dramatist,  novelist  and  newspaper  of  the  Crane  (Mo.)  Chronicle  and  a 
WPA  be  liquidated  and  that  another  man,  died  in  Englewood,  N.  J.,  May  Past  prudent  of  the  Ozark  Press 
form  of  relief,  less  susceptible  to  24.  He  began  newspaper  work  in  Association,  died  May  18. 
abuse  bv  “noliticians  and  Commu—  1898  as  a  reporter  for  the  Laconia  ^liss  Flora  ^Jatilda  Gannett,  sister 


In  1907-09  he  was  editor  of  the  Forum. 
During  his  editorship  it  began  to  take 
a  leading  position  in  literature  and 
was  changed  from  a  quarterly  to  a 
monthly  publication. 

B.  F.  Carney,  59,  formerly  publisher 


Lewis  ALLEN  BROWNE,  62,  ■  i-arney,  d»,  lormeny  puoiisner 

dramatist,  novelist  and  newspaper  fhe  Crane  (Mo.)  Chronicle  and  a 


abuse  by  “politicians  and  Commu¬ 
nists,”  bet  set  up  in  its  stead. 


Association,  died  May  18. 

Miss  Flora  Matilda  Gannett,  sister 


(N.  H.)  Evening  Press.  He  was  city  of  Frank  E.  Gannett,  president  of 
editor  of  the  Boston  Journal  from  the  Frank  E.  Gannett  Newspapers, 


tniilH  nnr^thp  WPA  unit  RnH  anvihino  1901-12  and  associate  editor  of  the  died  May  21  in  New  York  City,  fol- 
fn  Hn  U  Mm??  Sunday  New  York  American  from  lowing  a  short  illness.  Another 


to  do  with  it,  Milton  Kaufman,  ex¬ 
ecutive  secretary  of  the  New  York 


He  was  associate  editor  of  brother,  Melvin  C.  Gannett,  of  Roches- 


Rebuilt  Presses  ZENKE 


BLACK  AND  COLOR 

SCOTT  Modem  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 
in  various  capacities,  with  substruc¬ 
tures  and  reels  or  floor  fed. 

SCOTT  24  and  32  page  presses. 

HOE  and  GOSS  32  page  presses. 

HOE  “Super  Speed”  Unit  Octuple 
with  substructure  and  reels. 

DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

Main  Ofica  A  Factary . Plainfiald,  N.  J. 

New  York  OSca . 230  Waal  41sl  Siraal 


. . .  the  Universale . . 


GAUGE 


Should  be  in  Every  Pressroom 


A  great  convenience  for  accurately  checking  thickness  of  plates 
and  blankets.  Handles  plates  up  to  18"  wide.  Can  be  used  to 
measure  depth  of  halftones  and  to  gauge  type  setting  matrices 
_ truly  a  universal  gauge.  Write  for  descriptive  folder. 


R.  HOE  &  CO.,  INC. 


910  EAST  138th  STREET 
(at  East  River).  NEW  YORE 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blanket! 
Heavy  Wool  Monlderi 
Light  Wool  Moulders 
Thm  Wool  Moulders 

(All  Sixes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A 

Cable  Addreee  NENSCO 
Worcester,  Mase. 
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OUmantled  Press  Slows 
Rockefeller  Death  Extra 

Having  been  prepared  for  years  to 
issue  an  extra  on  the  death  of  John 
D  Rockefeller,  Sr.,  the  Daytona 
Beach  (Fla.)  News-Journal  Sunday 
morning  received  the  death  flash  and 
found  its  press  motor  dismantled  for 
repair  and  in  pieces  on  the  floor. 

A  front  page  for  an  extra  had  been 
set  up  and  plated  and  from  time  to 
time  through  the  years  was  changed 
to  keep  it  up  to  date.  But  when  the 
time  came  there  was  no  press. 

However,  the  News-Journal  printed 
its  extra  on  the  flat  bed  presses  of 
the  Daytona  Beach  Independent,  a 
weekly  paper,  which  has  been  poli- 
ucally  at  odds  with  the  News-Journal 
for  many  years.  The  News  later 
publicly  thanked  Mrs.  H.  E.  Couch- 
man.  weekly  publisher,  for  her  co¬ 
operation. 

Considerable  type  for  the  two-page 
extra  was  set  by  hand  and  all  the  cuts 
had  to  be  specially  mounted  for  the 
run.  All  of  the  News-Journal’s  cast¬ 
ings  were  useless. 

ADMITS  NEW  MEMBERS 

The  following  men  were  named 
members  of  the  Association  of  For¬ 
eign  Press  Correspondents  at  a  recent 
meeting  of  the  executive  conunittee: 
Active:  Einar  Thulin,  Stockholm 

Tidningen;  Kyozo  Mori,  Asahi  of 
Tokyo  and  Osaka;  Antonio  Iglesias, 
El  Universal  of  Mexico  City;  Luis 
Zawadzky,  Relator  of  Cali,  Colombia; 
Ewam  Butler,  Times,  London;  Albert 
Grand,  Havas  Agency.  In  addition, 
Ibrahim  Sefa  Bey,  correspondent  of 
Son  Posta,  a  leading  Turkish  daily, 
and  Aksam,  of  Istanbul,  was  trans¬ 
ferred  from  associate  to  active  mem¬ 
bership,  and  former  President  Percy 
S.  Bullen,  returned  from  abroad  and 
once  again  actively  cabling  news  from 
New  York,  was  restored  to  the  active 
list  as  correspondent  of  the  Journal, 
London.  Associate  members:  Pete 
Sanstol,  Tidens  Tegn  of  Oslo;  Elia  A. 
Todorov,  Cambana  and  Svetoglas,  of 
Sofia;  Rosika  Schwimmer,  Magyar 
Hirlap,  of  Budapest;  Fred  Buxbaum, 
Zeit  im  Bild  and  Ceskeslovo,  of 
Prague,  and  Herol  Egan,  press  de¬ 
partment,  N.  Y.  World’s  Fair  1939. 

$40  MINIMUM  SET 

(By  telegraph  to  Kditor  &  I’ublisher) 

Schenectady,  N.  Y.,  May  27. — Pay 
checks  distributed  to  editorial  em¬ 
ployes  of  Schenectady  Gazette  this 
week  are  based  upon  a  bulletin  board 
agreement  providing  increases  for 
several  reporters  and  copy  readers. 
Austin  Liecty,  publisher,  has  agreed 
to  establish  a  minimum  of  $40  a  week 
for  three  and  one  half  years’  experi¬ 
ence.  Managing,  city  and  news  edi¬ 
tors  are  excepted  in  the  agreement 
reached  with  officers  of  Tri-City 
Newspaper  Guild.  Dismissal  pay,  sick 
leave  and  a  five-day  week  wherever 
possible  are  specified. 


NEW  ENGLAND  AP  MEETING 
Edward  J.  Gallagher,  publisher, 
Laconia  (N.  H.)  Evening  Citizen,  pre¬ 
sided  May  24  at  the  spring  meeting  of 
New  England  Associated  Press  at  the 
Copley  Plaza,  Boston,  attended  by  54 
members  and  guests.  Speakers  were 
Howard  W.  Blakeslee,  AP  science 
editor;  Willicun  J.  Pape,  publisher, 
Waterbury  (Conn.)  Republican,  and 
Edward  Stanley,  AP  executive  assis¬ 
tant  on  photos,  who  spoke  on  photo¬ 
graphic  problems  and  developments. 

schenley  moves 

On  and  after  May  8,  1937,  Schenley 
Distillers  Corporation  and  subsidi¬ 
aries  will  be  located  in  new  offices  in 
the  Empire  State  Building,  350  Fifth 
Avenue,  New  York  City.  Telephone 
number  remains  CHickering  4-7200. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (.Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

AIX  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 


Newspaper  For  Sale 


Puhllsher  who  desires  to  retire  will  Nell 
good,  money  DiakinK  daily  iiewspiiper  for 
down  payment  of  $75,000  to  $100,000 
and  KtrinK  balance  out  over  Ionic  period. 
Buyer  would  have  to  be  comparatively 
younic  and  meet  riicid  requirements  aa  to 
ability  and  inteicrity.  Paper  ig  old  estab- 
lig'bed,  well  equipped;  and  housed;  mem- 
ber  AP,  NEA,  AB(:;  located  in  exclusive 
field  south-central  U.  S.  city  approxi¬ 
mately  25,000;  trade  area  100,000. 
Good  earninfc  record  over  20  year.s.  A 
rare  opportunity  for  the  right  man.  Box 
2252,  Editor  &  Publiaher. 


Newspaper  Plant  For  Sale 

For  Sale — Complete  Plant  for  newgpaper  or 
newspaper  press  work.  30  miles  from 
New  York  City.  Box  2254,  Editor  &  Pub¬ 
lisher. 


Newspaper  Brokers 


Cspable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich. 


Newspapers  Wanted 

$50,000  or  more  available  in  rush  to  pay 
down  on  best  possible  daily  anyplace  in 
U.  S.  Experienced  publisher  now  in 
business.  All  information  eonfidential. 
I  am  not  a  promoter,  but  a  successful 
publisher  that  wants  a  bigger  proposition. 
Not  interested  in  anything  but  good  solid 
properties  that  will  stand  rigid  investi¬ 
gation.  Must  have  control.  No  quick 
action,  but  thorough  investigation  of  real 
offers.  Box  2255,  Editor  &  Publisher. 


Newspaper  properties  wanted  for  financially 
able  buyers.  Any  location  east  of  Mis¬ 
sissippi  River.  No  fees  whatever  until 
property  is  sold.  Aggressive,  confiden¬ 
tial  handling  of  all  matters.  Newspaper 
Appraisal  Corp’n.,  Newspaper  brokers. 
1707  Times  Bldg.,  New  York. 


Representative  Wanted 


National  Representative  wanted  who  can 
direct  me  to  daily  paper  grossing  $30,000 
or  over  which  can  be  handled  for  $15,000 
down  payment.  Prefer  exclusive.  Box 
2236,  Editor  &  Publisher. 


Circulation  Promotion 


For  good  newspapers  this  2  7 -year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


New  Circulation  Ideas. — Hudson  De  Priest 
&  Associates,  World’s  Record  Circulation 
Builders,  246  Fifth  Ave.,  N.  Y.  C. 


Planograph  OfFset  Process 


Planograph  Offs'et  Users;  Set  disi)Iay  type 
like  a  printer — in  a  composing  stick — 
with  FOTOTYPE  cardboard  letters.  Save 
composition  on  paste-ups.  Write  for 
folder.  Fototype.  629  W.  Washington 
St.,  Chicago. 


Promotion  Ideas  Wanted 

What  have  you  in  new  ideas  for  newspaper 
promotions  f  Will  buy  or  operate  on 
royalty  basis.  Box  2240,  Editor  &  Pub¬ 
lisher. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Qualifieations,  photos,  and  refsrencss 
on  film. 

FERNALD'S  EXCHANGE,  INC. 

another  EDITOR  A  PUBLISHER  service. 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 
WM.  M.  WILSON,  Mgr. 


Scraps  Books  for  Press  Clippings 


Do  you  keep  a  scrap-book?  If  so  you  will 
want  to  see  LUCE’S  EVERFLAT — the 
only  scrap-book  that  lays  flat  when  opened 
— the  only  scrap-book  that  retaina  its 
shape  when  filled.  250  pages — more  than 
double  the  usnial  number.  Handsome 
binding.  Reaaonahle  prices.  Send  for 
circular.  LUCE’S  PRESS  CLIPPING 
BUREAU,  157  Chambers  St.,  New  York, 
N.  Y. 


Help  Wanted 


Advertising  manager  for  complete  charge 
weekly  newspaper  in  New  England  city 
of  60,000.  State  minimum  s-alury  and 
bonus  or  commission  compensation  with 
complete  personal  details.  Box  2280, 
Editor  &  Publisher. 

Circulation  Assistant — Canvasser ;  young, 
with  at  least  two  or  three  years  of  ex¬ 
perience.  Wanted  by  weekly  newspaper 
chain  within  the  Metropolitan  area.  Re¬ 
muneration  will  be  on  a  drawing  account 
and  liberal  commission  basis.  Give  com- 
I>lete  details,  photo  and  references  in  first 
letter. 

Fernald’s  Exchange,  Inc.  (Agency) 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Circulation  Manager — Neighborhood  publi- 
rations  in  Chicago,  able  to  handle  several 
hundred  hoys  and  increas-e  paid  subscrip¬ 
tions.  Small  starting  salary.  Good  op¬ 
portunity  for  advancement.  Box  2279, 
Editor  &  Publisher. 

Classified  solicitor  for  commercial  accounts. 
Town  of  40,000  class.  Midwest.  Linage 
already  well  established.  Definite  ad¬ 
vancement  opportunity,  based  on  increas-es 
and  competitive  showing.  Give  full  par¬ 
ticulars.  Box  2260.  Editor  &  Publisher. 

Editorial  Executive  capable  of  taking 
charge  of  large  Canadian  week-end  feature 
newspaper.  Must  possess  managerial 
ability  together  with  experienced  edi¬ 
torial  record  in  both  news  and  features. 
Give  complete  details  of  newspaper  ex¬ 
perience  and  references,  with  salary  ex¬ 
pected.  Replies  treated  in  s-trictest  con¬ 
fidence.  This  represents  a  real  opportun¬ 
ity  for  outstanding  man.  Box  2258, 
Editor  &  Publisher. 


Managing  Editor  for  evening  paper  in 
east,  city  of  125,000,  young  man  who  has 
had  experience  ns  city  editor,  news  edi¬ 
tor.  make  up  editor  and  general  experi¬ 
ence;  college  graduate  preferred.  No 
man  over  38  need  apply.  -Must  be  able 
to  show  clean  record  of  achievement, 
Iirefer  man  now  cmi)loyed  who  is  seeking 
a  larger  opportunity.  Box  2265,  Editor 
&  Publisher. 

Reporter  and  Copy  Editor — Enlarging  s-taff, 
immediate  openings,  prefer  men  from 
cities  of  50,000  or  less.  State  salary  ex¬ 
pected.  Star-Eagle,  Poughkeepsie,  N.  Y. 

Stereotyper-Pressman;  Small  New  England 
daily  is  in  the  market  for  a  competent 
stereotyper  and  pressman.  One  who  is 
familiar  with  color  work,  and  knows 
Goss  Straight-Line  Press.  Salary  about 
$30  weekly  to  start.  Give  complete  de¬ 
tails,  photo  and  references.  Replies  kept 
confidential.  Write  Fcrnald’s  Exchange, 
Inc.  (Agency)  1708  Times  Building, 
Times  Square,  N.  Y.  C. 

Working  foreman  for  morning  14  to  28 
pages  daily  in  New  York  state.  Must 
make  up  paper  and  supervise  production. 
Give  full  details  of  experience,  accomplish¬ 
ments.  age  and  viewpoints.  Box  2278, 
Editor  &  Publisher. 


Seeking  a  Connection?  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magazine,  advertising  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires’’ 

FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  &  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson,  Mgr. 


Situations  Wanted 


A  young,  experienced  executive  and  edi¬ 
torial  writer  wants  to  help  a  growing, 
medium-S'ized  daily  solve  the  '  Interpre¬ 
tation  -  Presentation”  problems  Arthur 
Robb  writes  about.  Capable  writer,  ra¬ 
tionally  progressive,  intelligent  and  in¬ 
dustrious,  will  start  at  low  salary.  Box 
2256.  Editor  &  Publisher. 

Advertising  salesman.  27 ;  eight  years  with 
two  progressive  dailies,  15,000  and  45,000 
circulation.  Experience  includes  4  years’ 
advertising  manager  combination  daily  of 
15,000.  Excellent  references.  Employed 
hut  desire  change  before  September. 
Box  2273,  Editor  &  Publisher. _ 

Business  Manager  —  Available  immediately 
13  years’  experience.  Middle  aged,  mar 
r'ed.  Thoroughly  capable.  References. 
Box  2203.  Editor  &  Publisher. _ 

Character,  ability  to  handle  men  and  man¬ 
age  news  department  with  minimum 
wasted  effort.  impressive  record  of 
achievement.  thorough  knowledge  of 
news,  type  and  make  up  offered  by  man 
in  his  thirties  now  employed.  Box  2257, 
Editor  &  Publisher. 


Situationa  Wanted 

Circulation  Manager  twenty  years  experi¬ 
ence  in  promoting  and  organizing  cam¬ 
paigns.  Proven  executive,  sober,  honest, 
good  collector,  clean  past  record.  Best  of 
references.  Box  2276.  Editor  &  Publisher. 

Circulation  Manager  worth  $25,000  to  his 
publisher  last  year  and  more  this 


is  open  for  position;  one  with  a  future 
only  considered.  Present  salary  $150.00 
weekly.  Would  consider  less.  Age  41. 
Unexcelled  references.  Box  2259,  Edi 
tor  Hi  Publisher. 


City  Editor  four  years  80,000  daily 
wants  new  connection  due  to  change 
in  management.  Experience  includes 
seven  years’  managing  editor  smaller 
daily.  References  from  present  em¬ 
ployer  and  others.  Stropg  on  good¬ 
will  and  circulation.  Consider  any 
Job  with  promise.  Protestant,  36. 
Box  2218,  Editor  &  Publisher. 


Competent  newsroom  executive,  wide  ex¬ 
perience  seeking  connection  with  average 
size  daily  as  managing  or  news  editor. 
Also  qualified  as  sports'  editor.  Good 
record  and  references.  Box  2261.  Editor 
&  Publisher. 

EnthuslasmI  That’s  what  it  takes  to  1)6 
a  job.  Backed  with  college  training,  I’ve 
successfully  conducted  a  daily  and  Sun¬ 
day  column  on  large  downstate  Illinois 
paper.  Seek  broader  field.  City  and 
managing  editors  are  agreed.  Want 
someone  sold  on  Fourth  Estate  and  able 
to  carry  that  enthusiasm  into  circulation 
building  feature  articles!  Excellent 
references.  Box  2262.  Editor  A  Pub¬ 
lisher. 

Idea  Merchant  Available  ’ 

Promotion  manager,  winner  of  five  national 
awards.  Creator  of  campaigns  that  SELL. 
Ten  years’  experience,  all  departments. 
Outstanding  record.  Box  2263.  Editor 
&  Publisher. _ 

Journalism  graduate,  22.  thirteen  months' 
experience.  Cspable  in  any  type  of  edi¬ 
torial  work.  Prefer  reporting,  feature 
writing.  Will  go  anywhere.  Box  2163, 
Editor  &  Publisher. _ 

Newspaperman,  26,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 
2239.  Editor  &  Publisher. _ 

Newspaperman,  30,  good  on  sports,  wants 
daily  newspaper  or  college  publicity  posi¬ 
tion.  Address  Box  2269,  Editor  &  Pub¬ 
lisher. 

Re-write  man,  reporter,  sit-in  on  copy  desk. 
Accept  editorship  of  weekly  if  permanent. 
Seven  years  experience  on  dailies.  $35. 
per  week.  Box  2271,  Editor  &  Publisher. 

Young  Woman,  college  graduate.  Experi- 
enced  in  general  news,  features  and 
society  on  small  weekly  and  daily.  Refer- 
ences.  Box  603.  Alfred.  New  York. 

Young  woman,  five  year8’'^itorlal  experi- 
ence  large  national  weekly,  author  ex¬ 
cellently  reviewed,  steadily  selling  hook 
non-fictipn,  wants  editorial  position  maga¬ 
zine  or  publishing  house.  Box  2268, 
Editor  &  Publisher. _ 

W Oman  reporter,  feature  writer.  Women’s 
page,  society,  theatre.  Experience  in¬ 
cludes  200,000  circulation  daily;  also 
four  years  in  Hollywood.  Modest  salary 
requirements.  Age  34;  single;  references, 
Bov  2217.  Editor  &  Publisher. 

Mechanical  Equipment  For  Sale 

32-page  Hoe  press,  motor,  complete  stereo¬ 
typing  equipment — not  necessary  for  pur¬ 
chaser  to  spend  another  dollar  for  any¬ 
thing.  May  he  seen  running.  Change  of 
plans  makes-  equipment  unnecessary  to  us. 
Priced  right.  Box  2270,  Editor  &  Pub¬ 
lisher. 


Mechanical  Equipment  Wanted 

4  or  8-Page  Yiupieinrubular— double  width 
— 2  to  1  ratio  units.  Send  complete  in¬ 
formation  to  F.  B.  RoKger.  928  Broadway. 
Buffalo,  N.  Y. 

Photo-Engraving  Equipment  For  Sale 

E.  T.  sullb:barger~c61 

Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

Vew  York.  N.  Y. _ Chicago.  Ill. 

_ Newspaper  Supplies 

Stereot^e  and  Pressroom  Supplies — IClectric 
Matrix  Scorching  Machines.  American  Pub- 
Ushers  Supply.  Box  131,  West  Lynn.  Mass. 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidontkd 


Palmer,  Suter  &  Palmer 

350  Madisoii  Ave.  Ntw  York 

BaalnMa  EaUUlahed  U  Ittf 
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Editor  &  Publisher  for  May  29 ,  19  37 


By  ARTHUR  ROBB 


HOW  much  was  John  D.  worth, 
dead  or  alive?  The  news  of  the 
week  furnished  no  answer,  either  in 
dollars  and  cents  or  in  columns  of 
newspaper  space. 

Monday  morning  papers  got  the 
break,  discounted  somewhat  by  radio 
coverage  on  Sunday,  and  a  dock  of 
press  agents  must  have  muttered  in 
their  whiskers  at  the  competition  their 
offerings  received  from  the  Oil  King’s 
eulogies.  John  D.  has  been  among 
the  several  notables  discussed  at  our 
Thursday  evening  soirees  on  how  the 
experts  of  E  &  P  staff  would  handle  a 
big  break  of  that  kind  an  hour  before 
deadline,  so  the  experimental  side  of 
the  Shop  Talker’s  brain  was  stirred 
by  the  Monday  demonstration.  How 
was  the  job  handled,  with  plenty  of 
time  for  everybody  from  ^ston  to 
San  Francisco  to  give  it  all  they  had? 

Our  first  subjects  were  the  New 
York  Herald  Tribune  and  the  New 
York  Times,  regular  companions  on 
the  Long  Island  railroad.  The  Herald 
Tribune’s  eight-column  double-line 
head  was  a  stopper,  underlaid  by  a 
three-column  cut  and  more  than  four 
columns  of  type  on  page  1.  Inside 
treatment  was  even  more  of  a  revela¬ 
tion  of  what  a  big  city  newspaper  can 
do,  when  it  has  a  big  story,  plenty  of 
time,  and  the  biographic^  file  of  a 
near-centenarian.  Page  and  page  and 
page  unrolled  before  the  eye,  until 
the  mind  roughly  estimated  that  nine 
pages  had  been  devoted  to  Mr.  Rocke¬ 
feller’s  life,  deeds,  riches,  and  death. 
Actual  count  later  put  the  total  at 
about  53  columns,  including  a  full 
page  of  pictiu^.  Further  census¬ 
taking  showed  that  the  Herald  ’Trib¬ 
une  had  devoted  21.2  per  cent  of  its 
Monday  editorial  space,  including  a 
17-inch  lead  editorial,  to  Rockefeller. 
It  was  a  smashing  play  and  invited 
comparison. 

The  ’Times  was  at  the  opposite  end 
in  Page  One  play,  using  a  two-column 
head,  with  no  cut,  and  a  total  of  32 
inches,  including  head,  on  its  first 
page.  It  covered  the  story  in  29% 
columns,  including  a  page  of  pictures, 
plus  a  16- inch  lead  ^itorial — or  13.9 
per  cent  of  its  day’s  editorial  space. 
While  the  Herald  ’Tribune  had  given 
roughly  half  of  page  one  to  the  story, 
the  Times  kept  it  within  two  columns. 

The  American  was  on  the  strong 
side,  with  an  eight-column  head,  a 
three-column  cut  and  nearly  three  of 
the  eight  front  page  columns  on 
Rockefeller.  Its  total  space  on  the 
story,  including  pictures,  was  36.2 
columns,  or  17.5  per  cent  of  the  edi¬ 
torial  space.  No  editorial  was  carried 
on  Monday. 

•  •  * 

New  YORK  set  a  stiff  pace.  How 
did  the  story  fare  elsewhere? 
How  about  Cleveland,  where  John  D. 
made  his  first  big  business  killing? 
Well,  the  Plain  Dealer  supplied  the 
answer — an  eight-column  head,  a 
three  column  picture,  6%  columns  on 
page  1,  a  15%-inch  editorial,  and  a 
total  of  37  columns,  or  31  per  cent  of 
total  editorial  space.  No  paper  topped 
that  in  proportion,  and  only  two — the 
Herald  ’Tribune  and  Philadelphia  In¬ 
quirer — in  total  volume.  Both  had 
larger  editions  than  the  Plain  Dealer. 

’Die  Chicago  Tribune,  in  a  city 
where  Rockefellers  have  been  as 
newsworthy  as  in  New  York  or  Cleve¬ 
land,  hit  the  story  less  hard.  It  had 
an  eight-column  head,  with  3%  col¬ 


umns  on  page  one,  no  editorial,  and  a 
total  of  21.5  columns,  or  17.6  per  cent 
of  total  editorial  space. 

In  Boston,  the  Herald’s  financial 
following  were  given  an  eight-column 
head,  a  2-column  picture,  2  columns 
on  page  1,  and  a  total  of  14  columns, 
or  12  per  cent  of  total  editorial  space. 
The  Herald’s  editorial  ran  25%  inches. 

The  Philadelphia  Inquirer  used  a 
five-column  head,  3  column  picture, 
and  a  total  of  30  columns  of  text  and 
two  full  pages  of  pictures,  or  46  col¬ 
umns,  23.5  per  cent  of  the  day’s  news 
space.  It  carried  no  editorial. 

Die  Atlanta  Constitution  ran  an 
eight-column  head,  a  three-column 
picture,  no  editorial,  and  a  total  of 
19  columns,  or  20.3  per  cent  of  the 
day’s  news  space. 

’The  Richmond  Times- Dispatch  used 
a  foiu'-column  head,  a  three-column 
cut,  three  columns  on  page  1,  and  a 
total  of  14  columns,  or  14  per  cent  o^ 
editorial  space. 

The  Detroit  Free  Press  ran  an  eight- 
column  head,  a  two-column  cut,  an 
8%-inch  editorial,  and  four  columns 
of  pictures.  Its  total  Rockefeller  cov¬ 
erage  consumed  12.7  per  cent  of  edi¬ 
torial  space. 

Pittsburgh’s  Post-Gazette  used  an 
eight-column  head,  2-column  cut,  and 
48  inches  on  page  1,  no  editorial  and 
a  total  of  19.5  columns,  or  14.5  per  cent 
of  the  day’s  editorial  space. 

’The  Washington  Post  gave  the  story 
a  five-column  head,  a  four-column 
pictiuc,  one  and  three-quarter  col¬ 
umns  on  page  one,  a  17%-inch  edi¬ 
torial,  and  a  total  of  21  columns.  It 
used  17.2  per  cent  of  Monday’s  edi¬ 
torial  space  on  Rockefeller  matters. 

Low  in  allotment  of  space  among 
the  dozen  papers  examined  was  the 
Cincinnati  Enquirer,  which  ran  a  five- 
column  head,  no  ^torial,  two  col¬ 
umns  of  pictures  and  total  of  10.5 
columns,  or  9  per  cent  of  editorial 
space.  It  is  possible  this  may  have 
been  increased  in  other  editions, 
though  not  likely,  as  the  story  seemed 
complete  in  all  essentials. 

A  happy  medium,  it  seems  to  us, 
among  the  papers  available  here  on 
Tuesday,  was  the  treatment  accorded 
the  story  by  the  Baltimore  Sun.  Un¬ 
der  a  four- column  head  the  Sim  used 
a  two-clumn  cut  on  page  1.  Its  edi¬ 
torial  ran  16  inches  and  was  accom¬ 
panied  by  a  three-column  cartoon 
covering  27  column  inches.  Its  total 
coverage  was  12.3  columns  or  12.8  per 
cent  of  its  editorial  space. 

*  •  • 

That  “happy  medium”  is,  of 
course,  open  to  question.  In  cit¬ 
ies  like  New  York,  Chicago,  and  Phil¬ 
adelphia,  heavy  linage  afforded  edi¬ 
tors  a  wider  space  for  display  of  their 
ware,  and  perhaps  warranted  the  lav¬ 
ish  coverage  these  morning  papers 
supplied.  In  Cleveland,  local  asso¬ 
ciations  supplemented  the  obit  and 
background  supplied  by  the  Asso¬ 
ciated  Press.  ’The  Plain  Dealer  should 
have  been  expected  to  spread  itself  on 
John  D.  Rockefeller.  But  in  cities 
where  there  had  been  no  especial  ac¬ 
tivity  of  the  Oil  King  during  his  busi¬ 
ness  life,  nor  any  notable  monument 
to  his  philanthropy,  it  seems  to  us 
that  a  page  and  a  half  or  two  pages 
should  have  been  considered  suffi¬ 
cient  out  of  the  hundred  or  so  col¬ 
umns  generally  allotted  in  large  cit¬ 
ies  to  the  editorial  department.  ’The 
temptation  to  go  wide  on  the  story  is 


great,  especially  on  a  Sunday  evening. 
It  is  especially  great  when  a  man  has 
lived  nearly  100  years  and  accumu¬ 
lated  a  deep  patina  of  anecdote  as 
well  as  an  unparalleled  record  in 
business  magnitude.  And  on  no  man 
in  these  United  States  have  news¬ 
paper  libraries  amassed  such  a  volume 
of  material  as  on  John  D.  Rockefeller. 

«  *  * 

None  of  the  obituaries  or  supple¬ 
mentary  stories  that  passed  this 
oesk  carried  the  slightest  hint  that  Mr. 
Rockefeller  had  ever  engaged  in  jour¬ 
nalism.  Apparently,  he  never  did. 
In  later  years,  he  was  intensely  in¬ 
terested  in  the  public  opinion  that 
shone  upon  his  ventures,  and  it  must 
be  admitted,  without  a  grudge,  that 
Ivy  Ledbetter  Lee  did  a  swell  job  of 
press-agentry  in  not  only  removing 
the  stigma  of  commercial  pirate  that 
the  old  gentleman  wore  for  so  many 
years,  but  actually  substituting  for  it 
a  saintly  halo.  No  editorial  that  we 
have  read  referred  in  biting  terms  to 
the  manner  in  which  the  rapacious  oil 
man  of  60  and  70  years  ago  amassed 
his  fortune.  ’The  Ida  Tarbell  note  of 
30  years  ago  was  completely  missing. 
Mr.  Lippmann  commented  that  suen 
money-getting  methods  were  definite¬ 
ly  of  the  past,  and  we  seemed  to  de¬ 
tect  a  note  of  regretful  worry  in  his 
suggestion  that  educational  institu¬ 
tions  may  not  fare  so  well,  when  they 
have  to  come  to  the  public  purse  for 
the  moneys  they  have  received  from 
the  sinful  fortunes  of  a  dead  genera¬ 
tion. 

In  any  case,  John  D.  seems  to  have 
placed  none  of  his  philanthropy  in 
journalistic  channeb.  Hb  contribu¬ 
tions  to  joumalbm  came  through  the 
advertbing  departments,  and  a  gen¬ 
eration  ago,  he  must  often  have 
thought  the  craft  singularly  unap¬ 
preciative  of  Standard  Oil  patronage. 
Evidently  he  did  not  place  newspa¬ 
pers  in  the  class  of  the  farmer  to 
whom  he  loaned  hb  first  $50  at  7  per 
cent,  for  he  did  not  die,  like  hb  con¬ 
temporary,  John  Wanamaker,  with  a 
box  full  of  newspaper  securities.  He 
paid  little  attention  to  newspaper 
comment,  until  the  Colorado  mine 
massacre  turned  the  big  Eastern  pa¬ 
pers  loose  at  him  and  invested  26 
Broadway  with  a  howling  mob  of 
protesting  pickets.  Then  the  suave 
Lee  entered  the  picture,  gave  the 
Rockefeller  press  relationships  the 
guise  of  candor,  played  no  favorites 
and  succeeded,  it  must  be  admitted,  in 
more  than  once  turning  merited  pub¬ 
lic  anger  toward  approval.  One  story 
which  broke  Monday  was  that  Lee, 
now  dead,  and  Bob  Bender,  of  the 
U.P.,  abo  dead,  long  ago  made  an 
agreement  that  the  news  of  the  old 
man’s  passing  should  be  released 
simultaneously  to  all  press  associa¬ 
tions.  ’The  agreement  was  kept,  even 
though  the  early  Sunday  morning 
break  killed  its  utility.  It  has  been 
the  BIG  story  for  20  or  more  years, 
and  about  the  only  dramatic  touch  it 
mbsed  was  that  Rockefeller  did  not 
realize  hb  ambition  of  reaching  the 
century  mark,  and  then  died  on  that 
birthday.  'That  would  have  been  a 
story  for  the  papers  of  July  7,  1939! 
*  *  * 

INDISCREETLY,  we  now  fear,  we 
opened  thb  door  slightly  to  com¬ 
ments  on  “streamlining”  the  news. 
(By  the  way,  have  you  noticed  that 
streams  are  now  about  the  only  object 
left  for  the  streamliners  to  work  on?) 
Absent  from  the  desk  on  various 
newspaper  conventions  the  past  two 
weeks,  we  found  the  desk  piled  fairly 
high  with  questions  that  cried  for 
the  answers  that  we,  nor  no  one  else, 
yet  have.  Common  to  all  is  the  no¬ 
tion  that  news  must  be  made  more  in¬ 
telligible  to  the  reader  who  now  geb 
his  information  at  the  bar  or  barber 
shop.  Hb  vr'...,  one  correspondent 
pithily  notes,  b  just  as  heavy  as  that 
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of  the  fellow  who  reads  all  the 
and  knows  what  they  mean. 

’Two  writers  suggest  that,  di 
handicaps  and  perib,  the  pr^ 
vices  ought  to  undertake  nn 
terpretative  writing  than  they 
do.  ’The  job,  they  believe,  ig 
possibly  heavy  for  the  small  s 
small  city  newspapers.  Surely^ 
if  it  is  attempted  as  a  one-pieoe 
position.  But  the  Muskegon  ( 
Chronicle,  neither  a  large  nor  a 
newspaper,  has  made  a  start 
small  way,  another  tells  us.  He 
closes  several  clippings  of 
which  have  been  rewritten  from 
association  dbpatches,  sharply 
ing  a  lead,  bringing  in  local 
and  crediting  the  press  assoeb 
cidentally  in  the  middle  of  the  , 

That  has  its  dangers,  of  course,  in 
learned  hands,  and  we  doubt 
press  services  like  having  their 
guage  tampered  with. 

It  has  always  seemed  to  us 
newspapers  wasted  a  powerful  li 
space,  tired  and  confused  the 
and  forced  a  lot  of  good  stories  to 
overset  by  their  custom  of  dal 
and  heading  a  series  of  related  si 
Why  date-lines  any  more? 

“special  correspondent”  and  “by  _ 

graph”  lines?  Why  string  out  a 
ish  war  story  with  supplemental* 
complementary  dates  from 
Paris,  Rome,  and  Berlin?  If 
did  not  dictate  thb  use,  a  fast  _ 
desk  man  could  whip  the  lot  inl||i 
readable  half-column  and  savt  Ml 
less  than  50  per  cent  of  the  space  mir 
wasted  in  date-lines,  “special”  lia|^ 
duplicate  words  confirming  or  rdNii 
ing  a  previous  statement. 

Our  Muskegon  friend  raises  anottat 
question,  the  implications  of  wM 
made  our  back  hair  stand  up.  Ctonri|| 
a  story  on  a  political  speakerimi 
compares  the  British  national  dit 
with  the  American,  to  prove  that$i 
U.  S.  A.  b  really  not  heavily  in  tb 
red  and  that  we  don’t  know 
TAXES  are.  Should  the  newi 
we  are  asked,  in  backgrounding 
story,  interpolate  a  remark  that  a 
chunk  of  the  Britbh  debt  consisll. 
obligations  to  the  U.  S.  A.,  whidi  «l 
probably  never  be  paid? 

’That,  it  seems  us,  passes  from  bac». 
ground  to  a  dbtant  foreground  hod>' 
zon.  It  b  prophetic  comment,  and 
body  shuns  prophecy  more  than  ti 
seasoned  writer  who  has  seen  kh 
“nevers”  come  back  at  him  had 
Maybe  what  newspapers  need  is  i 
transfusion  of  young  desk  men  ui 
reporters  who  haven’t  been  bi 
who  are  not  a  bit  imcertain  as 
Britain’s  intentions  to  forget  her 
in  Washington,  and  who  are 
to  say  so  in  print — but  we  don’t 
the  job  of  editor  over  them  or  of  psb 
lishing  a  paper  that  has  to  pay 
bilb. 

No — much  eis  we  like  both  b.4 
ground  and  foreground  in  news,jV 
have  to  turn  thumbs  down  on 
phecy.  ’There  are  too  many 
comfortable  fields  for  operation  of 
backgroimders.  ’The  subject  htfi 
threads  then  run  into  every  phai»^ 
editorial  room  operation.  Ib  opebp^ 
tion  on  even  a  modest  scale  will 
higher  editorial  expense,  which 
or  may  not  be  offset  by  space-sai 
It  means  more  people.  It  means 
ognition  of  merit  in  a  man  on  a 
not  by  promoting  him  to  another 
for  which  he  may  not  be  fitted,  but 
higher  pay  as  hb  experience  inci 
hb  worth  to  the  desk  or  the  beat 
means  abo  constant  prodding  by  si 
riors  to  keep  people  so  employed 
of  rub  or  prejudicial  association! 
may  mean  addition  of  research 
who  are  not  candidates  for  re] 
or  editorial  situations. 

We  don’t  know  the  answ«»i 
their  search,  as  we  noted  a  co 
weeks  ago,  promises  an  inte: 
summer  for  a  lot  of  newspaper  f' 
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